





SAMSON CORDAGE WORKS, BOSTON 10, MASS. 


Faster Selling Because Better Value and Better Known 


SASH CORD 
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SEND FOR CATALOG. ASK YOUR JOBBER. 
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Pte of Clealilig yy every brush pro- 
duced, Wooster has Viele Dex 


endeavored to build a better painting tool. And for years brush-buyers a 
: best-sel 

have been snapping up all Wooster Brushes that could be made... 
best pro 
Saturday 


Today, brush-buyers are even more quality-conscious than ever. In in- 
creasing numbers they are demanding Wooster Brushes. So, in addition 
to making a quality brush, we are striving hard to make more Wooster 


Brushes available for meeting this stepped-up demand. 


VK 


WOOSTER 3555 BRUSHES 


THE WOOSTER BRUSH CO. © WOOSTER, OHIO 
BRUSH MANUFACTURERS SINCE 1851 — THRU 4 WARS 


WAIN LIBRARY 
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Hardware Age, 
Office at Phila 
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WAIN Liprary \/K 


eXale Moving Men 
prottt: Maker Your Way 
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Yale Quality at its finest is exhibited 
in the 840 Super Pin-Tumbler 
Padlock, the finest padlock made. 


Yale Reputation means that 
the Yale trademark repre- 
sents —to your customers — 
maximum assurance of the 
most value for their money. 









Yale Promotion puts news of Yale 
“best-sellers” into the hands of your 
best prospects—the readers of the 
Saturday Evening Post. 


Use +he selling Sentence On the a 


She RaAMNE Yale helfis make the sate 


APRIL 10, 1947 . 


Hardware Age, published every other Thursday by Chilton Oo. (Inc. ), Chestnut and 56th Sts., Philadelphia 39, Pa. Entered as comes o- matter March 24, 1933, at the Post 
Office at Philadelphia under the Act of March 5, 1879 ( Printed in U. 8S. A.) $1.00 per year. Single copies, 25¢ each. Vol. 159, 
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Buyers picked ¢m 


A Success! As we predicted! 
Cash in on these sales-proven 
E-Z-DO products. 


Your customers are waiting 
for these great new 

Rose Garland decorative 
home necessities. 
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PROMOTED SUCCESSFULLY BY LEADING STORES > 


The Now CEO Holhpooed 


CLOTHES-MASTER 


in the new 









The Now CED flollywood 


MODERNETTE 


Lovely, luxury chest with 5 roomy 
drawers. Rose Garland patterns on 
top, sides, drawer-fronts! Wood- 
framed! SOLID wood top! SOLID 
wood base! Mitred-corner wood 
drawer frames! SIZE: 38 x19 x12in. 


To retail at $ 98 
slightly higher in the West end fer South 


































25 YEARS OF EXPERIENCE : —— 
25 YEARS OF LEADERSHIP SEE YOUR WHOLESALER HOUSEWARES SHOW—BOOTH 1207 








Pat. U.S. Pat. Of. 
Other Pots. Pending 
New and Larger! Covered in lovely Rose 
Garland panels that harmonize with 
every decorative scheme, Exclusive 
Set-o-Matic construction for easy as- 
sembly ; automatic Invisa-Grippers hold 
wardrobe together permanently. Pro- 


tective finish. SIZE: 66 x 36 x 22 in. 
To retail at 


$998 


slightly higher 
in the West 
ond for South 











Tha Now CED ollywod 


=== GHEST-MASTER 


Matching Rose Garland pattern on top, 
front and side panels. Protective finish. 
Sturdily wood-framed all around. Ex- 
clusive Set-o-Matic construction. Easy- 
rolling, ball bearing casters. SIZE: 40 x 


20% x 22 in. rennte $698 


slightly higher In the West and far South 





SEE US AT THE PHILADELPHIA 
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SIX F 
LEAD! 


® This ne 
range of 
quality nu 
laminated 
dial comb 
finished a 
sparkling 


containers 


to a new f 








BIKE Locks. 






| SIX FAST SELLERS... EACH A 
LEADER IN ITS PRICE CLASS! 







U.S. Pot. Off. 


age ® This new Master six-lock assortment covers the wide 
ely Rose 
ise with range of bike lock demand .. . from the lowest-priced, 
xclusive 


nme quality numbers to the superior protection of Master 


ly. Pro- 
x 22 in. 


To retail at 


laminated ratchet locks and Master's matchless three- 
dial combination lock. They are smartly styled, finely 


9 
128 finished and beautifully packaged to sell on sight! The 


for South sparkling new individual cartons and colorful display 
containers are designed to help speed bike lock sales 

to a new high. Here is your complete “bike lock depart- 

ment” for faster turnover 


and bigger profits. 


Ask your jobber] 







SMART NEW DISPLAYS 
mm FOR FASTER SALES! 


= Master Padlocks 


ae 






EVERY ONE AN OUTSTANDING VACGE 
} 


Master Jock Company, Milwaukee. Wis. e (2777 Leading Padlack Manufacturers 
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10,000,000 will be sold from retail counters in 1947. 
Latch onto this sure-fire traffic builder. 


National advertising in Saturday Evening Post, Look, 
Colliers, Holiday, Better Homes and Gardens and Billboard 
will spearhead Insect Repellent promotion for ’47. 


High profit per sale makes small counter space pay off 
big (see profit on A-72 Assortment, for example). 


50/50 Advertising allowance on all local newspaper 
advertising. No limit on size or frequency using 


our mat or Copy. oe 
ciotnesii 


Stock up now —-call your distributor eet 1) aes 


It is es 





construc 


punishin: 


FREE! This sales-making display unit. Ask your Vy t R D-A = w A y C 0 R p 0 p A T i 0 v1 wives, t 


jobber for Assortment A-72. Contains 72 popular tices 4. ote clothesli 
size lamps—a window streamer—50 colorful folders. f 
42 — 60 watt @ 25¢ list $10.50 Me Po oe a nest a 
30 — 100 watt @ 35¢ list 10.50 ; Suebe : 
72— Sell for "$21.00 “POR Morti aed nati St. ses eek New Pla 
Cost you 14.00 fiber co 


Your profit $ 7.00 ‘ 
(plus Federal Tax) develop 
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Get in on the ground floor 
with PZASTTSASA 


New premium quality 
Sashicord and clothesline 





STISASH is the new and new and greater strength and cloth . . . so soft and resilient it 
improved product of the first durability. It's made right, because can't harm the mosf delicate fabric. 


: manufacturer of plastic it's made with the skill that comes It will pay you to put Plastisash on 


clotheslines — the result of years of only with experience. your counters in handy packages of 


experience making flexible cordage. There’snorough surface to collectdirt, 50, 100 and 200 feet, or reels con- 


It is especially engineered and no lumps or unevenness to indicate taining approximately 1,600 feet. Ask 


BX 


constructed to withstand the most your jobber for Plastisash. 


Plastic Wire & Cable 
Corp., 410 East Main St., 
Jewett City, Connecticut. 


weak spots, no wires to 


punishing use as a sashcord. House- tear fingers and clothes. 


wives, therefore, who use it for  pjastisash is so smooth it 


clothesline, will find Plastisash the wipes clean with a damp 





finest available, regardless of price. 


New Plastisash has a rugged rayon 
fiber core and a tough, scientifically PLASITLASASH 
developed plastic sheath that give SASHCORTD & LLOTHESLINE 
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NATIONAL PRESSURE COOKER CO. 4 


Visit Us... 


AT THE HOUSEWARES SHOW 
BOOTH 634-636 
April 27-May 2 


Philadelphia 
Disilb 


COOKER 


The “hottest” item... 


and the greatest dollar volume producer 
in the housewares field! 










To be the leader 
..... it HAD to 
he the finest! 








NATIONAL PRESSURE 
COOKER COMPANY 


PRESENTS 


WATIONAL 


MODEL ‘40’ 


—~f _ 
vo 


Cty a 
‘< Viastion PRESSURE COOKER 


No. 7 


AND ??2 














ONLY GENERAL ELECTRIC HAS THIS NEW TRIPL-UNIT! 





A Brand-new! Pressure Cooker, 6-quart size, fits in- 
to deep-well Calrod Unit. Saves 24 cooking time. 


P Utensil also equipped with non-pressure top, for 
deep-well cooking or surface use. 


3. And look! If Mrs. Housewife needs a fourth sur- 
face unit, all she does is lift the deep-well unit up 


—and zingo, there it is! 


’ 


Ger ready tor the rush! General Cleeine's 
NEWEST SPEED COOKING’ 


je NEW General Electric “Speed Cooking” 
Ranges are great! There’s new speed built 


into them—new cleanliness—new features wo- 


men want! 


Most important of all—every one is equipped 
with General Electric’s famous-for-speed Calrod* 
Units. Newly designed, better than ever! 


We're telling women — you tell "em too! 


We're spreading the news about these great new 
General Electric Ranges. With beautiful four- 
color pages in magazines. Women will read about 


them and want them. 


So get ready! Tie in locally. See your General 
Electric Distributor for displays, direct mail 
pieces, other selling helps! General Electric 
Company, Appliance and Merchandise Dept., 
Bridgeport 2, Conn. *Trade-mark Reg. U.S. Pat. Off. 








Ouly @.8. bas thic beg. 
eany-te-clean TRIPL-OVEN | 


No more “on-the-knees” for 
oven scrubbing. Tray under 
lower Calrod Unit slips out for 
washing. Huge Master Oven in- 
cludes Super Broiler, also Speed 
Oven that heats faster than any 


range oven. 


Only G.E. has these color 
signats—Tel-A-Ceok Lights! 


No more peeking or guessing. 
Different colored lights on the 
control panel tell instantly what 
unit’s on and at what heat. 

A quick warning signal, too, 
if a unit is accidentally left on. 


New, washable No-Stain Vent 
gives MORE cleanliness! 


General Electric’s No-Stain 
Oven Vent is concealed under 
the right rear unit. Can be taken 
out and washed. 

Protects against smudges on 
curtains, walls, ceiling. Helps 
keep kitchen shining! 


New 1947 Calrod brings you 
outstanding improvements 


Up to 40% more Calrod coil 
comes in contact with cooking 
utensil. That means better heat 
distribution. 

Longer, more closely spaced 
coil gives speedier response! 
New Calrod has longer life, too! 





New General Electric 
* Aan una” 


Super-fast Calrod Units. 
Automatic Oven Timer. 
Extra-large Oven—pre- 
heats automatically. Twin 
convenience outlets—one 
with Automatic ‘Timer. 
High-wattage Thrift 
Cooker. No-Stain Oven 
Vent. Colored Tel-A-Cook 
Switches (unlighted). 




















New General Electric 
“LEADER” 


Brand-new, beautiful de- 
sign. Fast-heating Calrod 
Units. Extra-large oven 
with Calrod bake unit— 
preheats automatically. 
No-Stain Oven Vent. New, 
higher-wattage Thrift 
Cooker. Storage drawer 
and bin. One piece rigid 
body 
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New General Electric 
“STR ATOLI“ER” 


Just wait till the ladies see this new General 
Electric “Stratoliner”! It’s streamlined, beau- 
tiful. Most versatile range ever built. Has all the 
grand new features described here! The onl) 
range equipped throughout with Calrod! ie 


Es 





Remember—more women prefer General Electric Ranges than any other electric range 


hoa OM eae 







cece KAMGES GENERAL@ ELECTRIC 






APRIL 10, 1947 “ 












ws “" ‘ ‘ 
Z Fe 


I Dealers Are Destined to Make 





ah 2b A 


Tl 
















For 
g. BIG PROFITS |... 
As an ; ichigé 
Wo” from the martie aS 


10 star f 
WEED-GUN [| : 





PATENT APPLIED FOR : offer in 
oy, 
= When 
q on this 


na Nag 


The New and Revolutionary Method 





Ash 
Alon 


of Killing Lawn Weeds... Through 


Controlled Application of 2,4-D! 


CPA SR Re, 


Here’s just what the public has been waiting for — a simple; 
easy and effective method of applying 2,4-D to broad-leaf lawn 
weeds. No gallons of chemical to mix — no messy spray guns 
and sprinkling cans to carry or clean. All-metal construction. 
Only one simple moving part. Weighs less than 5 pounds loaded. 
Comes completely and attractively packaged with full instruc- 


7 SRE 


tions and enough Martin 2,4-D Hi-Potency 2,4-D Weed Killer 
to treat 10,000 broad-leafed lawn weeds. To retail at $6.25. At- 
tractive dealer discount. 


Featured in the “It’s News To Me” columns 
April 1947 Issue — Better Homes and Gardens 
In addition — the Martin Weed Gun is to get strong national 
advertising in the May, June and July issues of BETTER 
HOMES & GARDENS, THE AMERICAN HOME, HOUSE 
& GARDEN and SUNSET Magazine. 


A Brand New ltem WITH TREMENDOUS SALES APPEAL 


The public knows that 2,4-D will kill Here’s an item of red-hot appeal to home 
owners. Nothing else like it on the market. 
; —_ Be the first in your community to feature 
do want is a clean, handy, efficient this brand-new item — with customer ap- 
method of applying. And — that’s just peal and FAST PROFIT turn-over . 


what the Martin Weed Gun offers. for YOU. . ees 
’ CHARLES 

Retail Dealers ... ORDER A DOZEN TODAY A. MARTIN 

Write or wire for at least a dozen TODAY. Put them on display Company 


and see what happens. Attractive dealer discount that means 3 Des Moi 
PROFITS to YOU. ines 9, lowg 
T/ 














broad-leafed lawn weeds. What they 
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TODAY’S BIG BUY 


For YOU and your customers! 


ON RSS a 2 ale te alia 
















High quality! Salability! Satisfaction! The new 
Michigan Noiseless Lawn Mower offers all 
three in a measure that can be matched only 
in the Trimalawn Power Mowers. Check the 
10 star features of the Michigan Noiseless at the 
right. See what the Trimalawn Power Mowers 
offer in addition to many of the same features. 
When you know the facts, you'll specialize ~ 
on this fast-selling, good-will building line. 












FEATURES 


* All steel sturdiness 





* Silent—no clatter 
* Easy to push 
* Induction heat-treated blades ° 


_ ee 





* Hand blade adjustment (see red 
arrows). Simple and positive 


* Annular Ball Bearings with Neo- 
prene seals on reel. Oilite bear- 
ings on wheels and roller 


* Precision Roller Chain and pin- 
ion sprocket drive 


* No oiling — grease once a year 


* Beautifully finished in harmoni- 
ous baked-on enamel 


* Precision built to standards of 
fine automotive craftsmanship 
by Reo—one of the best known 
names in thé automotive field 
since 1904 


as 
RESALE DS Rt RS ESS SS tia” 


TRIMALAWN | MODEL 858 
POWE R MOWE R S STANDARD TRIMALAWN 
Because of “Magic Touch” con- POWER MOWER 
trol and other big features, “—--— 
they're as easy to operate as a 


vacuum cleaner. Three models 
now available. 21” and 25”, 1 hp 


i : : 
"MAGIC TOUCH” wer yeyaa wnsels on bo 
sides — practically eliminates 


ae Ss 





Micrometer 
hand blade ad- 
justment, full- 
floating knee 
action, etc., on 
all Trimalawn 
models. 












LAWN MOWER DIVISION « REO MOTORS, INC. « LANSING 20, MICHIGAN 
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Wi eal " "wedi 
ith men who know rope, with men who use it day 
in, day out, in al/ types of work under all conditions, 
COLUMBIAN is a favorite. 

For COLUMBIAN has all the essential qualities of a 
good rope—appearance, strength, waterproofing, endur- 
ance and flexibility. ' 

COLUMBIAN Tape-Marked Pure Manila Rope is made from 
fine manila fibres, selected by our own resident buyers in the Philip- 
pines. Know it by the Red, White and Blue surface markers. We 
know of no better rope. 


COLUMBIAN ROPE COMPANY 


400-70 GENESEE ST., AUBURN, N. Y. 
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THE KNOWN VALUE EIGHT STAR LINE 








TRUE TEMPER 

GARDEN HOE 
TRUE TEMPER 
BOW RAKE 


UE TEMPER 
3 TINE 
HAY FoRK 


RUE TEMPER P 


Fine fools 


* 1 TRUE TEMPER HAMMERS: Dynamic Nail 
and Ripper — America's finest tools. Exclusive 
patented design merits universal preference for 
balance, power and incomparable value. 


* 2 TRUE TEMPER HATCHETS: Patented Dy- 
namic Design. True Temper quality and workman- 
ship plus power centered balance places the Tommy 
Axe, Tomahawk, and Dynamic Hatchet years ahead 
in sales appeal, utility and valve. 


*& 3 TRUE TEMPER AXES: The Perfect and 
Flint Edge—Precision production on most modern 
equipment. Their balance, utility and value have 
won for them universal user preference. 


* 4 TRUE TEMPER SHOVELS: Solid Shank 
and Dynamic Forged Socket— Perfect balance and 
double strength in relation to weight is obtained by 
taper forging blades, shanks and sockets in one 
piece from a bar of high content manganese steel. 
Their utility and value are unequaled. 


* 5S TRUE TEMPER STEEL GOODS: Industry 
leaders for over 100 years. The latest major improve- 
ment which greatly increases utility and value is ‘Fire 
Hardened” handles." Fire hardening” produces the 
best to use, and the most protective handle finish. 


* © TRUE TEMPER RODS AND BAITS: The 
Rod of Champions—The Lure of Experts—Fishermen 
declare that even our competitive rods are the equal 
of “others’ Bests” in action, quality and finish. 
Available only from True Temper Distributors. 


* 7 TRUE TEMPER HEDGE AND PRUNING 
SHEARS: A complete new line produced in a new 
factory with all new modern equipment. Sets a new 
high in design, quality and value. 


* 8 TRUE TEMPER SCYTHES: Weed and Grass 
Tools—A complete line of quality tools produced in 
the only completely modern factory by modern 
methods on modern equipment. Result, increased 
values and better qualities. 


Distributed by Selected Hardware Jobbers 
in every State. 


THE AMERICAN FORK AND HOE COMPANY » Cleveland 15, Ohio 
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TRUE TEMPER 
DYNAMIC SHOVEL 


y 
A 

TRUE TEMPER 
SOLID SHANK SHOVEL 








ee ey 


- Fishing Reds + Cools Shaft 
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No. 243—Giant Size (above)— 
21” x 15” x 9” deep. “Bull-dog” 


clamp and heavy gauge steel straps. 


ANDROCK j 


| Bteyele Basket 


5 


models ° 3 sizes ° fit any bicycle 


Ready to help you cash in on the tremendous 
demand for Androck Bicycle Baskets are 
these fast-selling, popular sizes and styles. 
Production and deliveries are being rushed 
as fast as possible, but without sacrificing 
Androck’s reputation for durable, rugged, 
modern-styled baskets. 


= 


No. 1642—Large Size (above)— 
18” x 13” x 6”. Long clamps 
and hub braces. 


No. 641—Medium Size (left)— 
15” x 10” x 4%”. Short clamps 
and hub braces. 
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TOUGE 
FIXED 
PROMI 


Red Ra. 


Are made of h 
broad flange 
wheel mounti: 
7 to adult's 10 


Red Fa. 


Balanced for 
Unique steeriz 
resistant finish 


Red Fa. 


3 toys in 1. Sp: 
baby horse . . 
converts it to. 


Red Ra. 


.. . New spee 
Four free-rollir 
in live rubber 
red and white 





TOUGH RUBBER WHEELS 


FIXED STEEL AXLES 
PROMPT DELIVERIES 


Red Rascal Ball BEARING SKATES (6-508) 


Are made of heavy gauge steel . . . new sure-grip 
broad flange toe clamps. Rubb hioned 
wheel mountings. Take shoes from child’s size 
7 to adult's 10. Rust resistant brilliant red finish. 


Red Rascal Wes SCOOTER (6-305) 


Balanced for safety with four rubber wheels. 
Unique steering mechanism. Silver gleam, rust 
resistant finish. Non-slip rubber tread mat. 





Red Rascal WER (6-425) 


3 toys in 1. Springs give real riding sensation as 
baby horse . . . wheels for stroller . . . extra seat 
converts it to a see-saw. Made of tubular steel. 


Red Rascal ROCKET (6-600) 


.. . New speed scooter. Made of tubular steel. 
Four free-rolling, ball-bearing wheels, cushioned 
in live rubber. Rust resistant finish of sparkling 
red and white enamel. 


Good aero Me | 
ior fe 
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cd Kascab Toys 


FASTEST SELLING LINE OF ITS KIND IN TOYLA 


Last year hundreds of thousands of Red Rascal Beginners’ Skates with 
disc wheels, sold for $2.98. .. and kept toy dealer's cash registers ringing. 
Now these big sellers have been greatly improved . . . many new sales 
a added . . . quality stepped-up . . . and are available to retail 
at $1.98! 


Today each and every pair of Red Rascal Beginners’ Skates carry the 
Good Housekeeping Guaranty Seal—a buying guide for 62.4% of the 
women of America. Instead of metal disc wheels they have toughened 
rubber wheels that are long lasting, and give a cushioned quiet ride. 
The axles on these skates are now fixed in position to provide long, 
trouble-free service under the most severe use. 


For a profit builder that will really move over your counters this Spring 
and Summer send in your order now for this Red Rascal bargain. 
Deliveries are prompt and your profit margin will be right. 


GEORGE K. GARRETT COMPANY INC.. 
1421 Chestnut Street, Philadelphia 2, Pa. 














Rural hardware dealers know this. Asked what rural magazine would be most 


effective, from an advertising standpoint, in helping them sell their prospects 


they chose Country Gentleman almost 
3 to 1 


Advertisers know this. They invest more advertising dollars in Country 


Gentleman than in any other farm magazine. 
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CHECK THESE SPECIAL CONSTRUCTION FEATURES! 


consistently straight shooting! 


lute dependability! 





““MORE SALES are in store for you when you stock and 
push this great new Peters cartridge! Available in limited 
quantities in popular sizes with solid or hollow point 
bullets. Remember—sportsmen the world over know 
that, size for size, there’s no more powerful, more depend- 
able ammunition in the world than Peters High Velocity!” 


PETERS CARTRIDGE DIVISION — Remington 
Arms Company, Inc., Bridgeport 2, Conn. 
—“High Velocity” and “‘Rustless” are Reg. 
U. S. Pat. Off. by Peters Cartridge Division. 





STRONG, HARD nickel-platec SPECIAL LUBRICATION protects 
brass case, uniformly crimped for the rifling of the gun! 





NEWEST SMOKELESS POWDER duced from lead selected for high- 
“RUSTLESS’’ NON-CORROSIVE for maximum power—contributes est quality, made for perfect mesh 
PRIMING, designed for speed- to uniformly fine accuracy—"flat” with the rifling of the gun! 
intensity ignition, provides abso- trajectory—long-range smash! 





owertul 
’ f Velocity m7 























““MICRO-PERFECT”’ BULLET, pro- 


Display this 
sales-appealing 
new package! 














WEW FLAT-TOP CRIMP NOW AVAILABLE | 


ON PETERS “HIGH VELOCITY’ AND ‘VICTOR’ SHOT SHELLS “ 










“TOPS FOR QUAIL and 
other upland game, 
Peters Victor field loads 
are preferred by thou- 
sands of shooters from 
coast to coast. Available 
with New Flat-TopCrimp 








“*YOU GET MORE POWER / 
for extra sales in Peters | 






High Velocity shot shells 
| with the New Flat-Top 


Crimp. They have maxi- \ / \/ 










BORER Ts, 





















mum power. Available in \ bsbervaiaihs os 
limited quantities: 12, 16, oped ye quantities: hin 
| , ’ 0 ( 16 and 20 gauges; shot i 
and 20 gauges; 2, 4, 5, , es ’ x 
6 and 7¥% shot sizes. 10 ce sizes, 4, 5, 6 and ~ ee 
gauge and 110 gauge sup- K) eugs supplied with roll fe 
plied with roll crimp.” \/ crimp. F 
> New ir 
A venienc 
of fishir 
fishermi 
; also ide 
: changes 
i 
ix 
pETENp be 
cri x 
% 
iw a 
— 3 
- . 7 “THERE'S A BIG market for Peters Victor Trap ; 
“wan 3S nig Guns with 3-inch chambers, and Victor Skeet loads with New Flat-Top 
sell Peters De Luxe Target loads. For excep- Crimp, favorites with leading tournament 
tionally long or shooting. 12 gauge 3-inch shooters. In 12 gauge trap loads, sizes 744 and i 
heavy and maximum loads; BB, 2, 4, 5 and 6 Sdeds $4, 06 an 00 Gees os waht = 
. = 3» 









shot sizes (roll crimp).” 9 shot.” 





*10 gauge, 410 gauge, rifled slug, buckshot, loads with BB shot and De Luxe Target shells supplied with roll crimp. 





PETERS CARTRIDGE DIVISION — Remington Arms Company, Inc., Bridgeport 2, Connecticut 
“High Velocity,”“Victor,” “Target” and “Rustless” Reg. U.S. Pat. Off. by Peters Cartridge Division 















the first NEW REEL 
that’s 


BLE | 
ELLS 





THE ONLY REEL WITH PATENTED REMOVABLE, IN- 
TERCHANGEABLE SPOOL—MAKES LINE DRYING EASY 





PATENTED AUTOMATIC SPOOL BRAKE 


AIL and 
game, 
‘Id loads 
xy thou- 
2rs from 
\vailable 
»p Crimp 
ities: 12, 
res; shot 
id 8. 10 
with roll 
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REEL 


PALM-FIT HANDLE WOUND WITH TREATED 
SANO CORD FOR POSITIVE FEEL AND GRIP... .- 


ce New in appearance—revolutionary in performance and con- WATER-PROOF AND SKID-PROOF ba ee 
venience—this truly different reel is the product of 60 years ; 
of fishing experience. It has been seen, tried and approved by PATENTED AUTOMATIC SPOOL AND LINE LOCK-UP 


MECHANISM ELIMINATES CLICKER WEAR ON GEARS 


fishermen all over the world! Perfectly balanced for casting, it is 
: also ideal for trolling and deep sea fishing. The patented Inter- 


changeable Spool feature permits almost instantaneous chang- ADJUSTABLE ROD ADAPTOR WITH POSITIVE 
LOCKING ACTION—FITS ANY SIZE ROD 





ing of lines. The Rife is the 


—and ONLY—reel that off 
pa ae eres eee TOTALLY ENCLOSED MECHANISM MACHINED TO 


every advantage, fills every fish- HAIRLINE TOLERANCES AND “‘WATCHMAKERS” 
nig caudl PRECISION DIMENSIONS ; 
or Trap 
lat-Top 
Nn paar POSITIVE, GENUINE OILITE BEARINGS AT ALL POINTS 
= Individually Packed 


Transparent Display Boxes 


i f Reel, . 
Weight of Reel, 9 Ounces AVA IN ' ) 


List Price, complete with SH 
Steel Rod, $29.95 ee ee Nag 7 


* Extra Spools Also Available 








Address Orders or Inquiries to 


SIMON ENGINEERING CO., INC. 


19000 WEST 8-MILE ROAD * DETROIT 19, MICHIGAN 


ER 
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TUNE IN ON 
SWEET BUG BOMB PROFITS! 


When your customers start to itch, scratch 
and spray, it’s time to put Westinghouse 
Bug Bombs on display. Cash in on the profit- 
magic of this combination: 


WESTINGHOUSE A name your custom- 
ers have confidence 
oe 


BUG BOMB First of the aerosol 


insect killers . . 


ADVERTISING In national maga- 
zines, over the radio, 
in 150 newspapers... 















DISPLAY and PUSH in your store 





The Best Thing Next to Your Cash Register... 


Westinghouse 


the Name that Counts on Your Counter: 















Six Bug Bombs in the self-selling carton that takes less 
than 14 square foot of counter space—4 cartons to the 


case; shipping weight, 51 pounds. 





the Westinghouse 


BUG BO! 


apo aE 
Kills se poms] 
EASIER FASTER + CLEANER 





MASS FLOOR DISPLAY that sprouts $2.98 sales tickets. Surveys Hang this Banner on the wall. . . from ceiling wires . . . in 
show that half the customers make buying decisions while in the window. One packed in each case of 24 Bug Bombs. 
the store...and 24 of such impulse buys are products on display. Ask your jobber salesman how to get more. 





CESAR ati aba at 


WESTINGHOUSE ELECTRIC CORPORATION, SPRINGFIELD 2, MASS. 


Ce 5, ea eae 








AEROSOL, ay 


TOM 
INSECTICIDE pjen 
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THERES NO NYLON 
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NEWTONS 
ee: 


f# NEWTON LINE CO., INC. 


HOMER, NEW YORK, U.S.A. 
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Cora 


“17 Is THEBIG SELLER: 


THE INCOMPARABLE 
ORIGINAL 


ONLY 


Squeeze... IT’S ON—INSTANTLY—To Any Degree of Spray or Stream 
—Not by Twisting or Setting Special nuts, clips or gadgets—Just By 
Varying The Degree of Your Squeeze. © Release .. . IT'S OFF—Avto- 
matically—Instantly. © One Hand Operated and Fits Naturally and 
Comfortably Right in the Palm of Your Hand. ¢ Leak proofed—Has Fully 
adjustable packing nut to take up normal packing washer wear. ¢ Lever- 
Spray is Really Engineered—It’s not a Gadget—Is Built for a Life-Time of 
Service—Has But One Primary Working Part—Is Streamlined with strong 
Eye Appeal, Triple Plated Body and Handle (Coppered, then Nickeled, 
then Chromed). Water contact Parts are Solid Brass or Phosphor Bronze. 
PACKAGED FOR COUNTER DISPLAY 
RETAILS FOR $1.85—ORDER FROM YOUR JOBBER 
*Proofl In Our Sales Files. . Ask Us 


Sony GIVES YOU SO MUCH VALUE... 


UNSURPASSED IN_CONSTRUCTION ... APPEARANCE AND SERVICE... 
WH 


KAY PRODUCTS INDUSTRY 


SLIGHTEST PRESSURE GIVES STREAM DESIRED 


Wake Sprinkling a Sport 
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Ask your wholesaler for this free sample when you place 
your next order or if you now have a stock of Lumite 


21”x 21” model in handsome wood frame. Lets your customers 
see what a nice tight framing job they can expect with Lumite! 
Lets them see how attractive it will look on the windows, doors 
and porches of their homes. A label on the frame tells Lumite’s 
big selling points: “Can’t stain sidewalls—never needs paint- 
ing—won’t sag or bulge—can’t rust or corrode.” 


Takes the mystery out of screen framing! Shows customers at 
a glance just how and where to tack Lumite securely for maxi- 
mum effectiveness. Easy-to-follow directions printed right on 
edge of frame. 


Retailers who have used this framed Lumite model are en- 
thusiastic—say it’s a time saver! It means more sales with less 
effort. Keep your framed Lumite model up front during the 
screen season—and cash in! 








Lumite is made from Dow’s Saran 


J44I4 $+4+44+44+ + ++ 





ee 
ta THE QUALITY INSECT SCREEN CLOTH 
DISTRIBUTED THROUGH HARDWARE AND WOODWORK WHOLESALERS 
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5 MORE FREE 
SALES AIDS! 


SAMPLES! Tagged 3” x 7” swatches of 
Lumite cloth. Give them to your cus- 
tomers as reminders! 


STREAMERS! Bold window streamers 
come in each 30” roll, Gummed for 
easy sticking. Use them in your win- 
dow for extra sales! 


FOLDERS! Attractive color pamphlets 
(four-page, 3” x 6”, with space for your 
name). Proved sales-pullers as hand- 
outs or mailing pieces! 


NEWSPAPER MATS! Free mats of hard- 
selling ads! Give you local tie-in with 
Lumite’s heavy national advertising! 





NATIONAL ADVERTISING! More than 
5\%4 million home owners see eye- 
catching Lumite advertisements in 
American Home, Better Homes & Gar- 
dens, House Beautiful, House & Gar- 
den, Small Homes Guide! 


Write us direct or contact your whole- 
saler for the above sales aids and re- 
prints of the national advertising. 


LUMITE DIVISION 
Chicopee Manufacturing Corp. 


47 Worth St., New York 13, N.Y. 














on Cooking with 


DUNBAR GLASS 


ik 


Tien millions of women—your customers—every 
month in the national magazines about the 
wonders of my sparkling, streamlined Dunbar 
Cooking Glass. That helps you sell ’em on my 
quality line of practical, easy-to-clean Dunbar 
glassware. Take advantage of this extra sales 
help . . . display this line that’s priced right. . . 
cash in on quick turnovers at good profits. Your 
customers are waiting to be sold on Cooking 
with Glass. I’ll tell *°em—you sell ’em! 


Jone Dunbar 


DUNBAR GLASS CORPORATION 
DUNBAR, W. VA. 
1107 Broadway, New York 10 
1836 Euclid Ave., Cleveland 15 
1556 Merchandise Mart, Chicago 54 





Representatives: 


DALLAS 1: Galvin Sales Company, Wilson Duifing 
DETROIT 26: B. F. Feldner, 1229 Tuller Hote 
LOS ANGELES 14: Geo. H. Miller & Son, 656 S. Los 
Angeles Street. MINNEAPOLIS 10: A. G. Rolfson, 
4371 Wooddale Ave. NEW YORK 11: John L. 
Pasmantier & Sons, 5 West 20th St. PORTLAND 9: 
Holt Berni, Portland Merchandise Mart, 821 N. W. 
Flanders St. SAN FRANCISCO 7: Collins, Groth & 
Johnson, Western Merchandise Mart, 1355 Market 
Street. SEATTLE 1: Holt Berni, 102 Terminal Sales 
Building. CANADA: J. K. MacLeod & Company, 
90 Sherbourne St., Toronto, Ontario. 


EXPORT SALES REPRESENTATIVE: The 
American Steel Export Co., Inc., 347 Madison Ave.- 
New York 17, N. Y. 
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‘a , 
“It’s America’s 


finest 
Folding Grill” 





Users cheer for these 
unique advantages 


@RUSTPROOF 
No paint to burn or scrape off. 


@ EASIER TO USE 

Raised edge keeps food on 
grill. Split top for = 
ease in replenish- 

ing fuel. Ha 

@ EASIER TO CARRY 

Folds to 2” thickness. Compact 
and light. Sturdy and rigid 
when set up. 

@ EASIER TO SET UP 

All in one piece, No loose ends 
to get lost. 























ORDER FROM YOUR DISTRIBUTOR TODAY 


See ad on our Poloron Self-Seal Step-on Can, Page 173, This Issue 





POLORON PRODUCTS, inc. - 55 AVENUE E, NEW ROCHELLE, N.Y. 


For 16 years, known from Coast to Coast for 


RED CAP +. WOODLAND Ser THERMEX 
PICNIC “== PICNIC} [== _sé=~PICNIC 
juss JUGS ——— 


z 


fed. 


WOODLAND 
PORTABLE 
ICEBOX 


—— > POLORON 


sen 1% «= SELF-SEAL 
_ |) STEP-ON CAN 


an 
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Three-story brick building at 
Front and Monroe occupied 
by Orgill Brothers & Co., 















Four-story warehouse added 
by Orgill Brothers & Co., in 
1904, destroyed by fire 1908. 





















After fire, this six-story build- 
ing was immediately con- 
structed. Occupied as Orgill 
warehouse since 1909. 

























1847 -1947 


The First/Q 


ONE HUNDRED | YE 


As we complete our first century it seems fitting to thank all of — 
our friends, customers, suppliers, fellow-wholesalers alike, who have 
combined to make this first century a short, happy one hundred 
years of service. 


Since the days when our advertising featured “shot belts, 
powder flasks, cotton cards and bark mills," we have always di- 
rected our efforts toward giving our manufacturers better repre- 
sentation and our customers economy and service. 


Re-reading ads of 1847 and 1866, we see the original William 
and Edmund Orgill emphasizing advantages and policies which 
continue to this day. 


From the ''Daily Inquirer,’ September 26, 1847— 


"Being connected with a heavy importing house in the City of 
New York, who also have partners in the manufacturing cities of 
England, our facilities for getting in foreign goods, will enable us 
to duplicate to merchants their New York and Philadelphia bills 
with difference of transportation—thereby, giving the merchants 
here the advantage of being supplied in smaller quantities and 
relieve them of the necessity of purchasing a heavy and cumber- 
some stock, at such a distance from home as the above men- 
tioned market." 


And from the City Directory 1866— 





"They will also keep an extensive supply of agricultural imple- C 
ments and will at all times be prepared to fill all orders. Having 
been engaged in the hardware business in this city for many years, w. | 
they deem it unnecessary to refer to the general principles upon 
which their business is conducted and they can only say to their 
former customers, as well as others who may be disposed to MI 
patronize them, that they will endeavor to so conduct their busi- 
ness as to merit their confidence." 






Jackson, Mississippi, branch 
was opened in 1923. Carries 
a complete stock to serve 

South Mississippi dealers. 
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RED; YEARS OF HARDWARE SERVICE 
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We want the celebration of our 
one hundredth anniversary year to 
be one in which every customer can 
participate to his profit. Our buyers 
have outdone themselves in securing 
large quantities of quality merchan- 
dise at competitive prices. 





TO OUR CUSTOMER FRIENDS 


Our salesmen will suggest mer- 
chandising and promotion plans and 
advertising ideas. 

We promise every effort to make 
the first year of our second century 
our best year, particularly from the 
point of view of service rendered. 

Appreciatively, 


Edmund Orgill, President 
Orgill Brothers & Co. 








Wholesale Exclusively 


ORGILL BROTHERS « co. 


W. I. Moody, Chairman of the Board Joseph Orgill, Jr., Secy.-Treas. Fred Orgill, Vice-President 
Edmund Orgill, President K. W. Orgill, Vice-President John W. Morris, Vice-President 


MEMPHIS, TENNESSEE 
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JACKSON, MISSISSIPPI 


STENERS 
RRUGATED FAS!E™™ 
ACME CO Profit Pe sibilities! 


~ Double Your H 





Fast turnover Acme Fasteners... 
steps up versatile home 
dollar volume . repair need 


7 Self selling : 
to save ; 
your sales efforts .- 


eeeeeee#e#?e#e#ee%e*e#e#e* @® @® @® ¢ @# #© @ 


HANDY AS NAILS 
SHARP AS TACKS 
MORE HOLDING POWER 


“Wouldn’t be without ’em,” home- 
makers say. And no wonder. Time 
and again Acme Corrugated Fasteners 
have proved the answer to home re- 
pairs of wooden articles. Let them 
prove their value in your store. Just 
display them in the colorful, attrac- 


tive carton of 12 small boxes, 50 fast- / i 
eners each. In three sizes, 3¢x4, 1x5, oi i 
5x5. See your jobber now or write us. s fs 


NEW YORK ¢ ATLANTA CHICAGO 8 LOS ANGELES 11 


ACME STEEL COMPANY 


30 HARDWARE AGE 


























































































































































































































PROHTS 


Sharpens Everything for Home and Shop ! 


The amazing new principle of jet action puts the 
Hudson Turbo Grinder way out in front. Nothing else is 
like it. Appeals at once to the housewife, the handy- 
man, the hobbyist, the mechanic, everyone who uses 
knives and tools. 


SIMPLE TO USE—Just attach to any ordinary water faucet. 
The Hudso Turbo-jet impeller drives the grinding wheel at 
3000 to 10,000 RPM, depending on water pressure. Aircraft 
type clamps (rubber lined) hold grinder rigidly in position. 


A FAST SELLER — Just show the Hudson Turbo Grinder to 
a few of your customers. Watch how quickly they become 
enthusiastic. The grinder has “caught on” at once wherever it 
has been shown. Every home and shop is a prospect—every- 
body uses knives and tools. 


Be the first in your vicinity to show the Hudson. Cash in on 
the big demand this new convenience is creating. 


GET IN TOUCH WITH YOUR 
HARDWARE DISTRIBUTOR NOW 


HUDSON PRODUCTS CO., Inc. 


4400 ST. AUBIN AVE., Room 121 @ DETROIT 7, MICHIGAN 


see PUEAR J ; > e 


MECHANICS 


Better Homes 


SCIENCE... 
= Apr 


21,000,000 READERS SEE HUDSON TURBO GRINDER 
ADVERTISING IN THESE NATIONAL MAGAZINES EVERY MONTH 


ZEN: 
eee 
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DROP FORGED TURNBUCKLES 
IN ALL DIAMETERS AND LENGTH QF OPENING 


—=— 2 


DROP 
FORGED 


AND MALLEABLE 
WIRE ROPE CLIPS 


GALVANIZED 
WIRE ROPE DROP FORGED 


gan Ge owe THIMBLES CLOSED WIRE ROPE 
SOCKETS 


SOCKETS 
ct Ci 


DROP FORGED—CHAIN OR ANCHOR SHACKLES —WITH ROUND OR SCREW PIN 


Established 1871 


THE UPSON-WALTON COMPANY 


Wanupacturers of Wire Rope, Wire Rope Fittings, Jackle Glocks 
MAIN OFFICES AND FACTORY: CLEVELAND 13, OHIO 


114 Broad Street 737 W. Van Buren Street 241 Oliver Building 
New York 4 Chicago 7 Pittsburgh 22 
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HOPMASTER 7G 


Master Medel 12-Inch Tilting 
Jalle BAND SAW 


Precision built, this Shopmaster band 
saw is accurate enough for the most pre- 
cise worker. Its ruggedness and ease of 
adjustment make it ideal for the beginner, 
home hobbyist, or professional. 

A vertical capacity of 6% inches, and 
124% inches from blade to blade, plus a 
45-degree table tilt, enable this band 
saw to handle a wide variety of work. 
It takes blades from Y% to 2 inch, and 
operates on a 3H.P. motor. 


SPECIAL FEATURES 

This Shopmaster band saw is built of 
cast aluminum alloy with heavy ribbed 
construction throughout. Among its spe- 
cial features are: Sealed-for-life ball 
bearings — Easy table adjustment — Free 
solid trunnion action — Accurate calibra- 
tions — Easy blade change — Fully enclosed 
mechanism for utmost safety. 





Master Model 8-Inch Tilting Table 


BENCH SAW tis Shopmaster tool is designed to give 
quality at a reasonable price. Among its many features are 
a fast action lifting arbor, an equalized drive, and accurate 
adjustments. It is sold complete with combination blade, mitre 
gauge, rip fence and saw guard. 


Master Model 15-Inch Tilting Table 
JIG (Scroll) SAW Designed especially for the ex- 


acting hobbyist and the precise requirements of professional 
pattern makers, this Shopmaster 15-inch jig saw meets every 
demand for exact wood working. Among its features are a 
new and better biade holder, an efficient blower, and a 


mechanism encased in oil for long life. Ss Vg 
gre, 


Gor Finest Performance use Shopmaster Tools = TOOLS 
SHOPM ASTER, INC. & SHOPMASTER IN. 


1214 Third St. So. Minneapolis 4, Minn. 
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It's simple and practically effortless to ring up 
an extra sale in your sporting goods department 
when you put up these attractive related dis- 
plays by CARBORUNDUM. Here's how it works. 
You know yourself how careful most sportsmen are 
about their equipment. After all an axe is of little use 
on a camping trip if it isn’t sharp. And the same is 
true for knives, fishhooks and other outdoor articles. 


Now, if you have the new, attractive No. 196 Axe 
Stone Display set up alongside your axes, you're 
able to put over a convincing story in a hurry. It 
reminds your customer on-the-spot of a future need. 
Makes it easy for you to pick up another sale. And, 


it doesn’t stop there. He’s going to be 
a lot happier with the way his axe cuts. 
Chances are you have built a repeat sale 


for some other equipment. 


It’s the alert merchandiser who will cash in on these 
smart related displays. Placing them alongside of 
knives, axes and fishhooks, he'll pyramid sales. Re- 
member, the CARBORUNDUM trademark attracts 
a lot of attention too. The quality for which it stands 
will add saleability to items with which it is displayed 
These displays are paying off plenty for others. See 
your jobber for yours. The Carborundum Company, 
Niagara Falls, New York. 


” 
oO 
° 
°° 
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SEASONAL 
MERCHANDISE & 
WRAPPING 
COUNTER 


But, you've got to stop the flow of 
traffic through your store at strate- 
gic spots if you want to pick up 
these extra profits. No other way 


Abrasives 


has proved more effective than by 
using the new related displays by 
CARBORUNDUM. 


Whether your customer’s purchas- 
ing paint, cutlery, sporting goods, 
kitchenware, edge-tools, farm and 
garden equipment, or other items, 


you can probably sell him a related 
abrasive product if you have a dis- 
play to remind him of the need. 


Ask your jobber about the atractive 
display deals which are available, 
or look in our new 105 Hardware 
Catalog. 


CARBORUNDUN 


TRADE MARK 


“Carborundum” is a registered trademark which indicates manufacture by The Carborundum Company 
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Coleman dramatizes | 
comfort—Coleman ads ~~ 
show your customers 
quickly why Coleman 
means “most for the 
money”. 


af 


Here are four reasons why a Coleman Oil 
Heater franchise dealer is a lucky guy, 
why his stock of Coleman Oil Heaters 
will continue to be “premium merchan- 
dise” even when the selling is tough: 
1. Coleman has a top-quality line of Oil 
Heaters. 2. Coleman’s advanced, heat- 
engineered features give far more than 





He’s a “Boy Wonder” at selling— 
Coleman’s child illustrations, with the 
baby playing in safety and comfort 
on the floor, have won thousands of 
Coleman readers — convinced thou- 
sands of people—made hundreds of 
future sales for you. 


AUTOMATIC 


Even when selling gets tough 
the Coleman Oil Heater 
will still be “premium merchandise’ 


ordinary heating performance. 3. The 
Coleman line on your floor is backed by 
consistent “through-the-years” advertis- 
ing that builds ready acceptance (and 
easier sales). 4. This year’s advertising 
and promotion campaign for Coleman is 
the biggest and most powerful in Cole- 
man history. 





We've put the wives in the picture! Women 
influence heater sales vitally—and Coleman 
is selling women by the thousands on 
Coleman cleanliness. It’s not hard to sell 
women the heater they associate with 
clean curtains—a cleaner house—less work 
and dirt! 












$ 
e 
§ 

z, 


Coleman sells auto- 
| matic heating — Gives 
your customers the work 
free heating service 
they want. 


ve Coleman sells clean- 
aud liness, too—Gives women 
as well as men a reason 
to prefer Coleman! 


“Warm Floors” means 
> “Coleman” to millions 
— Coleman gives them 
freedom from cold feet, 
discomfort, colds! 


A new, dramatic way to 
prove it’s a better oil 
heater—cutaway panels in 
Coleman ads dramatize 
Coleman features like (1) 
powerful low-draft burner; 
(2) hot-tube radiator; (3) 
heat-reflector doors; (4) 
furnace type heating unit 
with heat fins; (5) power 
blower; and many others. 











If you don’t know the name of your 
Coleman distributor, write for his name 
and descriptive literature. Write The Coleman 
Co., Inc., Dept. HA-952, Wichita 1, Kans. 
Philadelphia 8, Pa. (Terminal Commerce 
Bidg.), Los Angeles 54, Calif. 


OGUTT HEATING 
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Your favorite coffee 
deserves ao MeKEE 
RANGE-TEC coffee maker 


FROM THE WORLD'S MOST COMPLETE LINE OF GLASS COOKING WARE 


Leading dealers everywhere have these sparkling 
glass McKee Range-tec Coffee Makers for you * * * * 
Vacuum type ... wide or narrow mouth. Excellent on any 
type of cooking range. MeKEE GLASS CO., JEANNETTE, PA. 


sy 


Quality Glassware Or y,) 
Since 1853. “Z, 
x 
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STEADY 


sales 


CONSISTENT 


profits 


The McKee Range-tec Coffee Maker 
is a year ’round favorite—good for sub- 
stantial profit every month. Two types 

wide and narrow mouth—to meet your 


customers’ individual preference. 


Advertising in leading women’s maga- 
zines is continually building new demand 
for McKee Range-tec and Glasbake cook- 
ing ware—a demand you can convert 


into profitable business. 


See your wholesaler, the McKee sales 
representative, or write: 
McKee Glass Company - Jeannette, Pa. 








The world’s greatest magazines | 


will sell the superiority of... 


Here’s what makes this a Hhi-laxfft ine 


Rubbermaid does not duplicate anything you now carry 
in stock . . . it’s a complete line and therefore offers you 
the greatest potential dollar volume. Each item is en- 
gineered to do a specific household chore better and is 
remarkably resistant to soap, cleansers, grease and 
heat .. . and it’s the Nationally Advertised line. 





Tie in with these 


44,000 000 


Reader impacts... 


With these/ACE dealer Helps 


all designed to help you sell more. 


a feeg aetna 


A beautiful four-color Window or 
Wall Streamer 49"'x 19". 






































Counter or Window 
Card reproducing 


7 
~ 
ads in full color. Aire, Mer, 
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column sizes. 


Counter folder showing the 
full Rubbermaid line. 
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that protects and beautifies, 




















... brings quiet and safety to your home 


I am the RUBBERMAID SINK STRAINER ? 
I'm permanently sanitary. Bumps, knocks 


and boiling water can’t damage me I am the RUBBERMAID DRAINBOARD MAT I protect your I am the rupBERMAID DUST PAN 
dishes and sink top, too, and reduce kitchen clatter My My slip-proof feet keep me at the 
ribbed edges guide drainage down to the drain. I am correct angle so there is no need 
also made as a Sink Mat to hit the bottom of the bow! to stoop and hold me while sweep- 
ing. I protect floors and do my 

work quietly 


I am the RUBBERMAID Vacuum-Cup 
BATH MAT—I reduce bath tub accidents 
and am bright and Sanitary. My com- 
panion, the Rubbermaid Floor Mat, 
lies flat and secure— brings foot com- 
fort to hard floors. She is thrifty — pre- I am the rt BBERMAID PROTECTOR I am the RUBBERMAID TOILET 
venting worn spots at busy floor areas paD—Used between the clamps Top Tray —I provide a “— 
of meat grinders and other at- safe place for toiletries I'm 
tachments, I save table tops. I colorful, and colorfast. I fit on lam the RUBBERMAID pisH DRAINER—My 
never slip, twist or turn any size or style of toilet tank new, grease-prapf and soap-proof coating 
never dries out or becomes “gummy.” 
I'm soft and silent I protect your table- 
ware from nicks and scratches. 


Wouttwares THE WOOSTER RUBBER co. WOOSTER, OHIO 
"fe vis Par. ovr. 


he quality brand that assures long life, 
resistance to Soap, grease, heat and wear. 


& RITE FoR FOLDER SHOWING COMPLETE LINE OF RUBBERMAID HOME-ENGINEERED, QUALITY HOUSEWARES. YOU'LL BE PLEASED AND SURPRISED AT THE MANY 
= HELPFU] RUBBERMAID ITEMS NOW ON DISPLAY AT STORES FEATURING HOUSEWARES. , - THERE’S A SIZE AND COLOR FOR EVERY DECORATIVE SCHEME, 


TLL OIE 
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Poulsen & Nardon, Inc. Celebrates Its 


Zé a 







and America’s Outstanding Achievement in the 
Production of Quality Household Utensils & Appliances 


inghday Celebration that Puts Silver in YOUR Pocket! 

















ITCHEN UTENSILS 


thot are Sales-Record- 
Creating Quality items 
in Retail Centers 
iEverywhere! 




















OUBLE BOILER 
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INATION Dd yas 
7 WAY COMB ON el 2 
| MODEL 506 — Famous Boye WAY So rac ede 
met fer the ion tlt a | Way Combination. 
thot hee vere fotor or coffee 
Acte Saitdrip,dribbleorsroet 
4 . 
Pong-lasting City. 







finish. 6 of 8 CUP 





Royal Chef 


MEAVY GAUGE, SOLID 


72 
Keaton rne 
KITCHENWARE 





COVERED SAUCE POTS 












J csi sC NS EO 
oe le grip hand 

‘ UBLE ROASTER doub sey. Also comes - - 
a a MODEL 125A—LARGE DONT Chef satin Model 408 —8 at. Cope epee and tre Ane re 708 No ‘ot 

OG “> TRIVET. Famo y newness. a Model 404—4 & ° 

waranteed by ” WITH TRI for everlasting in Mo! —_ 6 qt. capacity: 
Good Housekeepi tone finish for basting features. Model 
or - Steam-seal and self-bos HERE'S A \ 
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Canister s 
MANUFACTURED BY snfes—all 


POULSEN & NARDON, Inc. Look for t 
MAIN PLANT - 2665 LEONIS BLVD. - LOS ANGELES 11, CALIF. satisfactio 
been pre-te 

: : i : is certain t 
New York Office Chicago Office Houston Office Branch Plant Product: 
212 Sth Avenue 11-105 Merchandise Mart 308 M & M Building 12th & McKinley now, so it 
New York 3,N.Y. Chicago 54, Ill. Houston 2, Texas San Diego 4, Calif. jobber, or 
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For kitchenware 
Beyond compare 
Look for this-———— 


It’s Decoware! 


See the new American Beauty design + Booth 457 + National Housewares Exhibit + Philadelphia + April 27 
HERE'S A VISION of beauty in kitchenware... 


and a beautiful opportunity for full-line selling. eee bens. bewe CAN COMPANY, INC. 
Canister sets, refuse cans, waste baskets, cake 
§ safes—all bearing the famous Decoware Triple-C. 


Look for the trademark that spells quality and HEADQUARTERS: 100 East 42nd St., New York 17, W. Y. 
mame Each colorful Decoware design has pace; > omen aa pacthorpet oe re mae 
been pre-tested by national consumer survey, and - ge a “ my 
1s certain to please your customers! (TELUS ZEA PACIFIC Division: 185 Pe mes “yale aia : 
Production of Decoware is moving right along, DECORATED METAL HOUSEWARES |. - SPECIALTIES 
now, so it will pay you to keep in touch with your BOXES - NOVELTIES - PREMIUMS - DISPLAYS 
jobber, or with the Decoware offices listed. i 
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SPRING IN 
THE AIR? 


HAT’S just what your customers will do when 

they see these swell instruments on your shelves 
again! They were scarce as hens’ teeth during the war 
—and still aren’t as plentiful as we'd like them to be— 
but we’re doing our level best to get them out to you 
in quantity. A few of the 50-odd popular instruments 
we're turning out in increasing volume are shown 
here. Remember—prices are slightly higher in Canada. 
Taylor Instrument Companies, Rochester, N. Y., and 
Toronto, Canada. 


ays 
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17BF3 Matchb Comp Guided our fighting 
men all over the world! Combination waterproof 





2280 Fisherman's Barometer. Tells you when to 2068 C Auto Altimeter. There’s a new motoring 


fish! Extensive research by fishermen throughout 
the U.S. prove it right 94 times out of a hundred. 
Good grade barometer movement. In 314” green 
plastic case. Always a fast seller. $7.00 ea. 


thrill in this dependable, economical altimeter. 
21,” dial in warm brown plastic case. Available 
in 3 ranges: 5000 ft. (No. 2068C) $7.50 ea.; 10,000 
ft. (No. 2068D) $9.00 ea.; 15,000 ft. (No. 2068F) 


compass and match container in strong 3%" 
brown plastic tubular case. Luminous float on 
dial cap. Striking bar molded into base. $1.50 e. 


5936 Roast Meat Thermometer. 
Tells accurately at a glance when 
any roast is rare, medium or well 
done. One of the most popular in- 
struments we have ever made. 
Prompt delivery can be expected. 
$21.00 doz. 
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$10.00 ea. 
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5794 Brooder Thermometer. 
Here’s a reliable yet inexpensive 
thermometer that’s always easy to 
read. 4144” white enameled scale 
with black numerals and gradua- 
tions. Range 30° to 120° F. $9.00 
doz. 
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“Taylor Liustruments 


MEAN 


ACCURACY FIRST 








IN HOME AND INDUSTRY 
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Luminous float on 
into base. $1.50 ea. 
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2 | know 
that 
Label 


Popular 
for every 
Purpose 
Wheeling 


Rugged Sturdy Wheeling Ware . c. 2 are 
GIVES REAL SATISFACTION SSS Roofing 


Wheeling gives you this popular type 
roofing of heavy zinc coated Cop-R-Loy 
for extra satisfaction. Can be laid right 


—_— . 
~~ y ony e ian 
, Se ’ . e ° ‘ 
\o Py, Ai al over old shingles if desired or direct to 
yy 


is framing over sheathing. Available in 


} | Ss : several styles, V-crimp and corrugated. 
y Be - Your customers will like it. 


= i ‘ OO eaty 


eisite ‘ 

HE store that handles quality galvanized Wheeling a OC fp to 

Ware is building a reputation for good merchandise. yy : GAY G04 
Built strong for long service . . . hand dipped to seal / Wheeling “Fire Box” Rubbish Burner 
all exposed edges against rust and corrosion . . . a com- Shipped flat, this Wheeling Rubbish 
plete line for every need . . . the kind of product that | — be to eS whale :. 


makes customers say, “That store sells the best.” panded Metal (not wire mesh). Good 
looking. Attractively priced. 


WHEELING CORRUGATING cited ted rutin 


Detroit New Orleans Richmond 


COMPANY . WHEELING, W. VA. Kansas City New York St. Lovis 
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hardware 
show drummer 
presents 
hardware 

on parade 





...And on parade in the world's greatest show 
place...GRAND CENTRAL PALACE, New York. 

Once again, the NATIONAL HARDWARE SHOW 
exhibits to the world the hardware products of 
American manufacturers— PRODUCTS so impera- 
tive in time of war, so necessary in time of peace. 
HARDWARE, one of America’s truly great ind 
tries, marches ahead with its great trade 
where dealer, jobber and wholesaler ali 
products THE AMERICAN WAY, the 


ober 15, 16, 17,.18 
grand central palace 










% Manufacturers of hardware’ 








NATIONAL HARDWARE 
SHOW INC.. 


331 MADISON AVE., NEW YORK 17, N.Y. MURRAY HILL 2-4802 


























and allied lines are cordially 
invited to exhibit their prod- 
ucts and get in step with the 
most progressive manufactur- 
ers of American industry at 
this great industrial exposi- 
tion. Write, wire or phone for 
information and floor plans. 
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F ORMICA push and kick plates are builders’ hardware that take "Hardwear" 
and like it. 

These non-metallic, non-brittle push and kick plates stand up to the severest use— 
and keep on standing up for years and years. 

They not only take the wear, but they do not spot or stain. They retain their orig- 
inal colors. Those colors harmonize with any color treatment and add a touch 
that helps in producing a pleasant atmosphere in the room. 


“ serena No material is easier to keep clean and sparkling. Wiping with a damp cloth is 
Pisin usually all they need. No laborious polishing—and that saves time. 
gk me Formica plates in standard sizes and standard colors are individually packed for 
a Aepesteen the jobbers stock. Send for price lists. 
manufactur- 
industry at 
rial , exposi- 
r phone for THE FORMICA INSULATION COMPANY 
loor plans. 4646 SPRING GROVE AVENUE, CINCINNATI 32, OHIO 
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Yes... Cres-Lite SYNCHROME Aluminum Paint is 
truly “The Paint of 1001 Uses’? You've 


It is a quick-drying, synthetic resin, oil paint, guar- — be 
anteed to contain only pure 325 mesh aluminum, and os ey 
the highest quality grades of OIL, PIGMENT, and sae ac 


SYNTHETIC RESIN. 

One coat of SYNCHROME completely covers most 
surfaces with a chrome-like finish unsurpassed for its 
resistance to heat, moisture, fumes, weather and cor- 
rosion. Its high hiding power and durability make it 
the best protective coating for any interior or exterior 
surface. For complete details write for a free copy of 
“‘A Guide to Using Aluminum Paint’”’. 
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SPRAY OR BRUSH « SELF-LEVELING « 
INTERIOR * EXTERIOR * QUICK-DRYING 
e UP TO 800 SQ. FT. PER GATLON - 
1 COAT COVERS MOST SURFACES » 
RESISTS HEAT UP TO 600° F. 

























Manufactured by 


' CRESCENT Bronze Powder Company 


116 West Illinois St., Chicago 10, Illinois * 1841 South Flower St., Los Angeles 15, California 
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YOU CAN HAVE perfect confidence 
in any Sun Ray product, a few of 
which are shown here. 


Millions of miles of long, strong 
strands go into these products every 
year. The newly enlarged plant at 


aes NM 
sua N S 


Use every square inch of Sun Ray layer built pads. 
They're designed for greatest convenience: use one 
surface, fold back the layer, and you’ve got a new 


fresh surface—again and again. 


Zim 
woe RIN 
We im 1) 


You've doubtless walked on many floors kept 
clean, beautiful and safe with the aid of the Sun Ray 
WOOLER, standard accessory of floor-machines in 
many thousands of buildings. Exclusive radial strands 


Ui 


Steel Wool Products 


work faster. 


THE WILLIAMS COMPANY © LONDON, OHIO 
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London, Ohio, is working to capacity 
to provide greater volume. 


Preferred by fine craftsmen in 
many fields, as well as good house- 
keepers everywhere, all Sun Ray 
steel wool products are inexpensive, 


yt PAP 


/ Specify Ss wu Kay 


when you order Steel Wool Products 


uniform and high quality. 


Grading of Sun Ray Steel Wool is 
done with the greatest of care. This 
gtading extends from No. 0000, the 
finest that can be made, to No. 6, the 
coarsest grade. 


It’s easy to pick the right grade of steel wool from 
Sun Ray’s unsurpassed line— from superfine to extra 
coarse. And in every grade Sun Ray makes only one 
quality: the highest. 


Jex steel-fibre cleaning and scouring pads (an- 
other Sun Ray product) are known 
to millions as slick, speedy kitchen 
servants—so economical you can 
“use one a day, then throw away.” 


USE THE COUPON below to get 
a descriptive price list of Sun Ray 


Products. 








The Williams Company, London, Ohio 
Please send me, without obligation, your Price List of 
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IT’S COLOSSAL! IT’S THE MOST X-CITING X-ACTO NEWS YET! 


~ Famous Movie Stars’ Now 


BOB HOPE 


starring in Paramount's 
“MY FAVORITE 
-BRUNETTE” 


+ BILL BENDIX TRAY MILLAND +ALAN LADD + BRIAN DONLEVY 


+-.and more top-flight Paramount stars to follow! 
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They’re all hobby-happy. They’re all x-tra-special crazy 
about X-acto. They’re all appearing in X-acto’s smash-hit 
nation-wide promotion campaign in national big-time 
weeklies (LOOK, LIFE, COLLIER’S, SATURDAY 
EVENING POST) ...in national hobby and craft maga- 
zines ... in eye-catching window displays, counter dis- 
plays, newspapers, etc., etc. 

Watch for the opening ad —-BOB HOPE in full-page 
space — LOOK for May 12. 





SUPER-SPECIAL DEAL 


to help you cash in on this campaign in a really big 
way — $525.00 worth of X-acto fast moving merchan- 
dise in a well-rounded assortment — PLUS a $150.00 
showcase . . . costs you Net only $350.00! 


BEAUTIFUL BLONDE WOOD, finely finished, set on smart 
black base. Standard height, 3 feet x 20 inches, with 2 
removable glass shelves. Storage bin at back. 




















PLUS POINTS—xX-acto 
offers you a complete 
line of knives and 
handicraft tools, sell- 
ing singly and in sets, 
from 50c to $50.00. 
(Prices slightly 
higher in Canada.) 





X-acto Fair Trading 
Policy protects your 
profits. 








Send the coupon today for full details on America’s [eee ee ee ew ee ew ee ew ee eee = 
Number One Hobby Tool Line. Alfred Field & Co. 


(Manufacturer’s Agents in the Hardware Field) 
* 


93 Chambers Street, New York 7, N. Y. 
HANDICRAFT KNIVES & TOOLS 


Please send me complete information on X-acto 


“| 
! 
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I 
I 
Knives and Tools. [ 
i 

I 

{ 

I 

! 

I 

I 
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NAME 





I ccc 


ig gf | 
X-acto Crescent Products Co., Inc., 440 Fourth Av., N. Y. 16 


In Canada: Handicraft Tools, Ltd., Hermant Bldg., Toronto My jobber is 





YONLEVY 
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*Reg. U. S. Pat. Off. 
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The RUSSWIN Rim Fire Exit 
Bolt is of unit type construce 
tion; all working parts are 
enclosed within the active case 
on the inside of the door. 
When applied there is no 
possibility of binding. Smooth- 
ness of action is assured, 


FOR ENDURANCE -- SELL WROUGHT OR CAST BRASS AND BRONZE 


FOR DESIGN AND WORKMANSHIP... SELL 


@ Money-back-if-not-satisfied is 
cold comfort when a panic bolt 
jams. It’s got to work—fast—the first 
time . . . nobody can afford to 
second-guess when human lives 
hang in the balance. The last place 
in the world to gamble with infer- 
ior hardware is where panic bolts 
are concerned. 

In fact, selling any inferior hard- 
wareisagamble ... foryou... 
for your customer. You gamble on 
his good will . . . he on breakdowns. 








The one sure way to insure cus- 
tomer satisfaction is to insist on 
adequate hardware allowances. The 
extra cost of first quality Russwit 
brass or bronze hardware is trifling 
when measured in terms of mech- 
anical excellence, workmanship, 
enduring beauty. 

An allowance of a few extra dol- 
lars means lifetime satisfaction. 


Russell & Erwin Division, 


The American Hardware Corp. 
New Britain, Connecticut. 


DISTINCTIVE HARDWARE 


Russwi 
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THE WOMEN IN YOUR LIFE WILL LOVE 
- THIS BOOK 
ct <a 


‘of 





/ 


ag 


) insure cus- 
to insist on Those important women in your life—your information. Written and illustrated in lively 
wances. The 
ity Russwitt 
ire is trifling 
ns of mech- ' 
orkmanship, are thirty pages of the helpful, practical kind 


paint customers—will be crazy about Martin- style, “Painting? Here’s How” is attractively 
) ° , a “Da; H ? F ° 
Senour’s sparkling new book, “Painting? printed in handy, pocketbook size and can be 


Here’s How?’ For within its colorful covers , : ; Te : 
imprinted with your name. It’s just one of many 


, : ‘ : good things ready now as your share in Martin- 
of information that women like— Decorating 


w extra dol- Senour’s great paint promotion program. For 


tips ... Color scheme suggestions . . . Selection 


sfaction. , ' sal 
— and care of brushes . . . How to finish floors, details, ask your M-S Distributor, or write The 

cone woodwork, furniture...Safety hints... Product Martin-Senour Co., 2520 Quarry St., Chicago 8. 

cticut. YOUR MARTIN-SENOUR DISTRIBUTOR IS A GOOD MAN TO KNOW 


MARTIN 


REALLY SELL PAINT WITH 


A 
PAINTS | 
COPYRIGHT, 1947, MARTIN-SENOUR CO. SENOU w 
id 51 
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CLEANING TIME IS CADIE TIME gs 


For added profits this spring plan now to feature Cadié Cloths, the 
increasingly popular way to clean furniture, woodwork, silver, 
windows and mirrors... the time-saving way which is catching on 
with appreciative housewives everywhere. Yes. . . sales of Cadie 
Cloths are increasing in every market. Get your share of this profit. 
able business. 

There’s a Cadie Cloth for every purpose... for polishing furni- 
ture, silver, glass, shoes, white shoes and autos. 





Feature the “big 3” in your spring cleaning promotion — the 
Cadie Furniture Cloth, the Cadie Silver Cloth and the wonderful 
new Cadie Glass Cloth. Order plenty of each item to insure ample 
store stock and display. 





x l- Ailes, 


NATIONAL ADVERTISING THIS SPRING ; Eee D- 





WINDOWS WINDSHITLDS MIRRORS 


HELPS YOU SELL MORE CADIE CLOTHS eo MPC with « 


Increased lineage, using short, strong copy for high visibility, tells 
the Cadie “quick-clean” story at a glance. Most of your customers 
will get this story in the April and May issues of Good Housekeep- 
ing, Better Homes, Household, Esquire, Grit, New York Times 
Magazine and the Christian Science Monitor. Advertising like this 
means more sales for you when you feature Cadie Cloths. 

We furnish newspaper mats showing our individual products 
alone and with copy. Order the ad-mats you need when you send 
in your order for cloths, 


CADIE DISPLAY MERCHANDISER 


A striking display unit holding 36 packages of 5 differ- 
ent Cadie Cloths .. . requires only 7 by 13 inches of 
space. Comes in a shipping container ready for display. 
A real sales producer. REGULAR STOCK is packed 
2 dozen to the carton, a self-display unit is shown at left. 


Pa 9 
f  ‘ CADIE <a , 
HEMUM PRODUCTS INC LO |e , . 
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SELLING LAWN TOOL LINE... 


‘hoe action. Price, $1.75. 


The D3o6-Klip Long-Handle Grass 
Shear is the one your customers 
will ask for! It has all the exclusive 
features found in the standard 
grass shear plus the Long Handle— 
rolls easily on steel wheels! 


Price, $3.00. 


@ Doo-Klip advertising in the 
leading national magazines 
plus a new product — The 
Doo-Klip Hedge Shear will 
speed your sales .. . enhance 
your profits! 


The Long-Handle and Standard 
Grass Shears are the most widely 
sold grass shears on the market! 
The new Hedge Shear has 
exclusive features which your 
customers will see at a glance! 


Place your orders early .. . be 
ready to supply the demand 
for Doo-Klips! Advertised in 


Ladies Home Journal 
Saturday Evening Post 
Better Homes & Gardens 
American Home 
American Magazine 
House & Garden 

House Beautiful 

Sunset 

Flower Grower 

Home Garden 


LEWIS ENGINEERING & 


MANUFACTURING COMPANY 
ALLIANCE, OHIO 


The Dodo-Klip Hedge Shear has blades of induction-hardened alloy steel 
with ground escalloped edges to hold grasses firm and prevent bunching. 
Patented toggle-action stud assures smooth, non-binding action. Molded 
rubber grips absorb cutting shock, prevent blisters! Superior design, better 
balance and feel make this hedge shear a /eader! Price, $4.50. 











ERGO rings you tine 


the safest... 


EKCO CHEF 


Another Ekco two-cover innovation. Pressure- 
cooks meals in a jiffy with the Ekco cooking cover 
Extra cover transforms the Ekco Chef to a perfect 
utensil for all top-stove cooking . . . re-heating 
pressure-cooked meals, warming canned foods, ets 


EKCO HOSTESS—2'/2-Qt. Capacity 

The ideal cooker for smaller families... and 
the ideal companion cooker for vegetables 
and other dishes. Complete with 


extra serving cover. 
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simplest...sellingest 
pressure cookers made 


For more sales .. . to more homes .. . feature EKCO Pressure 
Cookers. They're available now in just the types and sizes to 
fit a variety of pressure cooking needs. All have famous 
EKCO features. All are two-cover .. . double-purpose cookers 
++.» bringing your customers extra usefulness and bringing 
you extra volume. 


ribet eiag se 71235 All EKCO Pressure Cookers are attrac- 


tive... amazingly simple to use . . . and absolutely safe. Cover 

can't be removed while the pressure is on. And when the cover 

is closed, the Automatic Pressure Release is under the Safety 

Bridge—making the EKCO completely splatter-proof. EKCO 

Pressure Cookers are handsomely packaged and nationally 

known through powerful advertising in leading publications. 
EKCO PRODUCTS COMPANY 


1949 North Cicero Avenue, Chicago 39 
Sold in Canada by Ekco Products Company (Canada) Ltd., Montreal 
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EKCO HOSTESS 

The famous original Ekco Pressure Cooker with 
handsome casserole handles and extra cover for 
table service. Large 412-qt. copacity. Fingertip 
knob for easiest opening and all latest 
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Your customers will love the EYE-APPEAL 
..-You'll love the unusual BUY-APPEAL 


OF 


ae 


ing in love 


t i in this time 
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THE BEST ALL-PURPOSE STOVE AND 


TABLE MATS MONEY CAN BUY! 
coy OR 4 REFUND OF 


7S” Guaranteed by © 
Good Housekeeping 
a Hor ry 


4S aoveanisty WES 


Women go into raptures over the exciting designs and 
outstanding quality of ARISTO-mats. . . the mat master- 


pieces that cheer up kitchens . . . protect stove enamel 
and expensive table surfaces . . . and provide new work 
space on stove, sink and cabinet tops. ARISTO-mats are 
ideal for table use underneath electrical appliances, as 
serving platters, or as decorative centerpieces. Long- 
lasting, easy-cleaning ARISTO-mats combine guaranteed 
high grade materials with the finest workmanship... are 
household mats second to none! 

Many leading housewares departments and jobbers are 
doing a booming business with ARISTO-mats and so will 
you. Your customers are reading about ARISTO-mats in 
national magazines today. Be ready when they ask you 
for these famous household mats! Order now. Each mat 
encircled with gaily illustrated yellow band that sells 
the mat for you! Comes in 17” x 19” size, or smaller. 


1005 ‘‘Galaxy’’—Latest 
Aristo design in nine gay, 
thrilling colors, blended in 
unique futuristic pattern. 


\. 1006 ‘‘Highlander’’—An- 


other new design with five 
gorgeous colors, gay plaid 
effect. Smart, exclusively 
Aristo. 


1004 ‘‘Refresher’’—A 
popular fiesta design in five 
bright shades on white. 
Basic unit of the Aristo- 
Ware ensemble. Under- 
glazed design. 


Retail from $1.00 to $3.00. Available for export. 

1003 ‘‘Cup ’n’ Saucer’’— 

Another new, arresting in assort 

Aristo number! Pert pat- 

tern in red, black, blue or @NO. 

green on a white back- d a 

ground. Underglazed de- A “shal 

sign. Clear-gl 
inside t< 


1030 “Chrome Queen’’— tary pla 
Gleaming, stain-resisting Height 
chrome mat in sparkling 

mirror crimp caine, A . NO. ( 
new, exclusive breath-tak- Saves si 
ing creation. Heavy-qauge plastic t 
stecl plated three times: Contain 


copper, nickel and a final 5 
plate of chrome. Takes up uegeste 


> 500° F. Also 1031... 
HOUSEWARES SHOW G pod adlhal iilene eh tal ® NO. ‘ 
Philadelphia Apr. 27 thru May 2 . crimp pattern. Popular 
Booths 126-128 fp, tard, ca 
: tops, sp 
Only ARISTO-MATS Offer All These Features: clear-gli 
ACOMPLETE ARISTO- oy oe a ae er _—* 
| Ww, ermo-testec Wu fete) ocess D ec Gg 
WARE KITCHEN EN- finish with four separate coatings affixed to a heavy gauge 
SEMBLE ... . includes g 
stove mat, hot pad, Knob 
Top Canister set, Knob 
Top Cookie Can, large 
Dual Utility Cans, and 3 Pp hee nded ton: Kut-Kornes’ areeant scree : 
Oval Waste Basket in har- ideticnes 
monious fiesta “Refresh- and table mats. 
er” pattern. Available for 


ae PHOENIX TABLE MAT COMPANY szcutinesss 21 


metal body p mazing serviceability. Takes up to 300° F manufacturers of 


2. Extra-heavy os padding on back protects surfaces under- the only nationally 


eath Taal) e nsurpa 7-temal- resistance ‘ 
advertised stove 
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@NO. 610 COCKTAIL SHAKER 
Handy little mixer for a cozy cocktail hour! Leak-proof 
. with built-in strainer. Clear-glass container is 
14-0z. capacity . . . just right for 4 cocktails. Takes 
regular size ice cubes. Two-piece sanitary plastic top 
in assorted colors. Height 614”. Suggested retail price: 25c. 


NO. 610-G GRAVY BLENDER 


A “shaker” for mixing gravies, salad dressings, etc. 
Clear-glass container has 13-oz. capacity; is ribbed 
inside to provide thorough blending. ‘Two-piece sani- 
tary plastic top in assorted colors; built-in strainer. 
Height 614”. Suggested retail price: 25c. 


NO. 630 SUGAR SERVER 

Saves sugar, prevents spilling. Has self-closing, all- 
plastic top in assorted colors; hinged for easy pouring. 
Container is clear-glass, 11-oz. capacity; height 6”. 
Suggested retail price: 25c. 

NO. 453 CONDIMENT SET 


Popular for jellies, jams, marmalade, horse radish, mus- 
tard, catsup, chili sauce, etc. Sanitary 2-piece hinged- 
tops, spoons, and tray are all red plastic; containers are 
clear-glass,6-oz.capacity,4” high. Suggested retail price:50c. 
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Doing acrobatics or selling kitchens, it’s the same 
Teamwork does the job. And with the best year in the 
kitchen business just ahead that’s especially true, so... 





























. © 3 
@ Here’s what Mullins will do for + @ And here’s what Youngstown |... 
7 * 7 2 rd mi 
Youngstown dealers in 1947 Kitchen dealers will do ond high 
polished al 
. Silent, 
Produce every Youngstown Kitchen possible ... Take advantage of every sales training opportunity. ge 
° ° : x s - ‘ | blade 
with production dedicated 100% to supplying the Feature permanent live Youngstown Kitchens ea 
needs of Youngstown Kitchen dealers only. displays to build up local identification. ES 
‘ without g 
Keep up mass market promotion with full 4-color Have and know how to use all Youngstown sales ere 
pages in top publications like . . . helps. ool meme 


Participate actively in factory and distributor 
American Home, Better Homes and Gardens, promotional programs. 

onan s, Country Gentleman, Farm Journal, Promote Youngstown Kitchens as a basic line in 
Ladies’ Home Journal, Life, Saturday Evening’ the store and in local advertising. 

Post and True Story. ° ° ° 

This teamwork between Mullins, its distributors 
ay , and dealers has made the Youngstown Kitchens 
methods of merchandising as only Mullins knows franchise the most coveted in the field. A few dealer 
them. Dealers are currently getting such exclusive ships are open, under the proved Mullins plan. I 
merchandising aids as The Youngstown Kitchen you are interested, write for details about “the 
Story and the Youngstown Kitchen Measuring Rule. sweetest line on the floor.” 


e 
BY MULLINS 


MULLINS MANUFACTURING CORPORATION, WARREN, OHIO 


Porcelain E led Products, Large Pressed Metal Parts, Design Engineering Service 


Continue to supply franchised dealers with latest 































PIONEERS OF KITCHEN MERCHANDISING 
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DELUXE WORLBEATER... 


2-speed mixer, with low 
and high gears, enclosed 
in streamlined, sanitary, 
polished aluminum hous- 
. Silent, efficient, with 
scientifically balanced 
-fit grip. Stainless 
steel blades and rods. 


STANDARD WORLBEATER 

. . Same 2-speed con- 
struction as deluxe model, 
=< gear enclosure 





Designed for efficiency 
and lasting wear in the 
popular price field. 


sada 


SEE THE NA-MAC LINE 
NATIONAL HOUSEWARES SHOW 


Philadelphia Convention Hall, April 27—May 2 


SPACE #710 








iby NAcMAC««««« 


Unmatched for proven consumer satisfaction, the 
original, genuine DRIPCUT server is a consistent 
sales leader. Steadily increasing production is 
making DRIPCUT more and more generally 
available in stores throughout the country . . . 
with either metal or plastic top ... AND — 
accompanying the return of Dripcut to the 
nationwide market are three new, colorful 
kitchen accessories by NA-MAC . . . designed 
for practical, efficient performance and styled 
to catch the eye of every customer. Available 
in matching colors, Red, Green, and Ivory, the 
NA-MAC Multi-Sift Flour Sifter, the Deluxe 
Worlbeater and Standard Worlbeater (2-speed 
mixers) are ideal for building ensembles for 


larger units of sale. 


NA-MAC MULTI-SIFT . . . sifts flour as many times 
as desired with no muss or fuss or spilling — just 
reverse position and sift again. Transparent plas- 
tic cups, calibrated for accurate measurement. 
Streamlined design adds interest and gift appeal. 


All Na-Mac Products Cov- 
\ ered by Mechanical and 
\ Design Patents. 


xo, 
rps 
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LOOK TO NA+MAC FOR “THINGS TO COME” IN HO SEWARES 
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SALES APPEAL/ | 
aL Ly All Steel Wall Mounted MEDICINE CABINETS! 








@ Made of heavy gas e 


© Two coats of finest 
a 


© infra-red baked 





e Brass pin hinges 


© Quiet closing strikes 1 
and bullet catch == 


@ Rubber bumpers 3 


© Heavily chrome plated 
towel bar 4 


@ Polished stainless. 


Despite constantly rising « Geutly. wieek aie a 
costs and increased produc- 4 

tion difficulties, we believe © Toe beliesiged pila 
that we are today offering glass shelves 

better values for less money 4 
than ever before in our busi- ¢ Electrically welded — 
ness history. rene 4 





1 ANI LOD Giada Ula \enitlii (cielo nan Ter 


i MASPETH, L. I., NEW YORK 
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KNAPP-MONARCH IS TELLING AMERICA 
YOU'LL PROFIT BY SELLING AMERICA 





50 MILLION 
AD MESSAGES 
DURING 


BINETS! | _ 4 “BUG SEASON” 


LS 


THE BIG 3 


IN THE BUG BUSINESS 


AMERICA’S NO. 1 BEST SELLER 2 MINUTE CLOSET TREATMENT POWERFUL BUG CHASER 


Magik Mist MOTHVAPOR = Repel-a-Mist 


An foaibe closet can be treated with Like wearing an invisible eseastio 
ing magazines, plus a’ in less than two min- cullen bank. that repels 
ee Kit” for is ‘eo Sten to eggs, larvae on why ~~: ‘chlaoers 
will roll up up record breaking ed by national edver- Sad other 
fing | in Tides magazines. spray thar naa 


$995 Retail 7 9° Retail $195 Retail 


ORDER NOW FOR THE BIG BUG SEASONS AHEAD 
KNAPP-MONARCH CO., ST. LOUIS, MO. 
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YOUR “STAR” PROFIT MAKERS 
ARE BACK! 


HE BIG STAR SINGLE EDGE 
Wie IS BACK! Ring up a‘ 
quarter instead of a dime on each 
Star Sale! Then sit back and watch 
those quarter sales add up to the 
nicest dollar blade volume you’ve 
ever seen! Retail price 10 for 25¢. 
Cost to retailer: $1.05 per carton. 

6 packs of 10 blades to each carton. 


DISPLAY STAR 
FOR STAR SALES! 


R 


sDGE 
STAR SUPES En? 
“ ane e 
‘ le Edge SN 


€ 
ingleEdge *% Edge age “ge age age tay cs ; 
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Me 4s 
Star Division, American Safety Razor Corp., Brooklyn 1, N. Y. 


CKED BY THE GREATEST ADVERT sy 
- CAMPAIGN IN STARS MSTopy © v 
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As home buyers demand more and more value; look to building products 
made of Alcoa Aluminum for good appearance combined with durability. 
Every day aluminum is filling more of America’s needs for new and better 
building products. Be sure it is included in your 1947 selling plans. 

Quality building products are made from Alcoa Aluminum—produced 
from the world’s greatest storehouse of aluminum research and know-how. 

For more information on aluminum and the names of manufacturers 
making quality building products of Alcoa Aluminum, write to ALUMINUM 
Company or America, 1753 Gulf Building, Pittsburgh 19, Pennsylvania. 


HOME BUYERS ARE DEMANDING MORE ALUMINUM WINDOWS 
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DOUBLE HUNG CASEMENT 
Proved long-lasting and trouble-free by years of factured in a wide range of standard types and 
service, aluminum windows are going into new sizes, they are delivered ready to install. Fast mov- 


homes at the rate of over a million a year. Manu- ing, easy to handle, they build big profits for you. 





MORE people want MORE aluminum for MORE uses than ever 


QUALITY ALUMINUM PRODUCTS ARE MADE OF 
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LONG-LASTING —NONSTAINING 


Fifteen years of research went into developing demanding all that can be produced. As leading 
screening made of Alcoa Alclad Aluminum. Be- weavers increase production, you'll be seeing 
cause this longer wearing screen cloth can't rust, and selling more screen cloth of Alcoa Alclad 


can't stain, never needs painting, homeowners are 
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GARAGE DOORS 


When your customers ask for a garage door 
that’s easy to open and built to last, sell an 
aluminum door. There are years of satisfaction 
in doors of Alcoa Aluminum. They can't rust, 
rot or warp; never need costly maintenance. 








es and 
1st mov- 
for you. 
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Aluminum. 


VENETIAN BLINDS 


There's more satisfaction for your customers— 
and you—when you sell aluminum venetian 
blinds. Slats of Alcoa Aluminum won't split or 
crack. They never rust or stain; stand up under 
steady use, won't warp in heat or dampness. 














Sage “QUALITY SELLS!” 


IMMEDIATE DELIVERY 


JOBBERS: Wire your orders TODAY 
«x 


SEE YOUR JOBBER + WE SELL ONLY TO JOBBERS 


4 PERMANENT 
(3 DISPLAY ROOM 


cote OAKLAND ENGINEERING COMPANY, Inc. 


New York City 
‘ $o00-100th AVENUE = QAKLAND 3, Ga ee & NIT A 
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Concentrtite your source of supply.and spread 
' ‘ 


your retail sales potential. Now, for the first 
time, you! can have big name, championship 
quality, rationally advertised athletic balls, 
with tremendous eye appeal, sales appeal ahd 
definite merchandising advantages for steady’s, 
profits in every season of the year. Ask your *% 


' 
jobber, or ‘Pennsylvania salesman for details. 
1 ‘ 


THESE BALLS 
COVERED WITH 


PERMA-HIDE is the Penmylvania name for a new, tough, scvf 
piece, molded cover that “feels” like a conventional cover, hondies bet 


and weors three times as long. Availoble only on Pennsylvania 


Manufacturers of TENNIS - SOCCER - VOLLEY - WATER POLO - PLAYGROUND 
AND HAND BALLS - FOOTBALLS - BASKETBALLS AND.SOFT BALLS , Cif f j e 


PENNSYLVANIA RUBBER CO. * PENN-CRAFT PARK «+ JEANNETTE, PENNA. 
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VICE STOPS 


Men responsible for the installation of domestic and industrial pipe 
systems rely on dependable ground key gas service stops produced by 
Rockford Brass Works. 

These units have built-in value and quality second to none... embody 
the best in metals, practical design, and workmanship ... are known 
throughout the country for their proved-in-service performance records 
in thousands of installations. 


Plan to use Rockford Brass ground key gas service stops on your next 
job. They are backed by over 56 years of experience and continuous 
operation in the plumbing brass goods field. 

Founders and Finishers of Valves, and Ground 


Key Work. Makers of the nationally-known 
Duck Bill No-Tone Ball Cock. 
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The. Paint Thinner 
Zit that is GUARANTEED 


= 


_ Ae to be the Equal of 
Pure Gum Turpentine 
or Any Other Thinner 

for thinning ALL PAINTS 


LONE PINE is better to use because it has 
a pleasant odor, it will not flat enamel and the 
fumes are non-toxic .to eyes, skin, lungs or 
kidneys. 


LONE PINE has practically the same wet 
edge, same solvency and same evaporation as 
Pure Gum Turpentine. It is now especially for- 
mulated for OUTSIDE use and we GUARANTEE 
it to be SUPERIOR to Pure Gum Turpentine and 


Customers Prefer ALL other Thinners for all exterior painting. 
FACTORY PACKAGES ‘ 


Lone Pine is packed in contain- 
ers from 8 oz. to 55 gallons. LONE PINE contains as large a percentage 


of “gum” as Pure Gum Turpentine and is 


Other ELROY Products... The ONLY Thinner 


J %\| PENNITRATO liquid coating. A 


et = that can make this claim! 
PINE OIL DISINFECTANT — S LONE PINE HAS BEEN PROVEN BY 7 YEARS 








Cleanser Deodorant—Germicide. A OF USE THROUGHOUT THE U.S.A. 


little in water goes a long way. 


= USE THIS COUPON 
f SPOTIT — the spot remover with meee SET aT Ore 
ays the famous applicator top. An all- 


round cleaning necessity in any EL ROY NAVAL STORES co ‘ INC. 


home. 
Dept. 50 © VIDALIA, GEORGIA 
Gentiemen: Please send prices and literature on 


—\ 
cee ee an OS nee oe OY I (] Lone Pine [] Pennitrato (] Spotit (_) Pine Oil Disinfectant 
i as i [] Dipit [) Elroy Pure Gum Turpentine 


DIPIT — the different French Dry ns 





eiRoy’ s PURE Gum TURPENTINE— { Name 
the highest quality turpentine avail- ———s 
able: Filtered and double dehydrated Local i Address | 7) 


“] for your protection. Packed in all ; 
) sizes from 8 oz. up. City and State 


ELROY | NAVAL STORES £9. Tne. 


THE FOLLOWING 








MA te | 


SAN FRANCISCO, caute 


ATTLE 


VIDALIA, GA. 
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IT’S 
NATIONALLY 
ADVERTISED 


*NO. 7 MAX. JAW OPENING 3,” 
NO. 9 MAX. JAW OPENING 1” 


HANDY SIZES* 


IN A GIFT BOX 
PRESSURE-LOCK Onley? 4.88 on 


WRENCH 


Here’s the wrench that every man wants... * FATHER’S DAY GIFT Item No. 2 


two handy sizes packed in a handsome gift box for 
Father’s Day selling. Nationally advertised for R Ray 
months, with striking counter displays to back it 


up at the point of sales, the BMC wrench is a sure- AUTO TROUBLE ae le 


fire item with exclusive sales features that set it 
apart from all others on the market. Here's another nationally advertised 
ACTUALLY SIX TOOLS IN ONE item that's certain to appeal to every 
The BMC Pressure-Lock Wrench serves as an adjustable : iad —"—o v. Fits ans +. ~~ yng 
end wrench, pipe wrench, gripping tool, multi-leverage pliers, + eet Tae A a ve ae 
hand vise and locking clamp. It fits as it grips . . . and it locks on no sig ighter socket on the dash. 
with pressure that can be set to exceed one ton. ight, compact, easy to hold. With a 
polished chromium reflector, it serves 


JAWS ALWAYS PARALLEL as a spot light for reading road signs 
Due to an exclusive toggle arrangement, BMC is the : and street numbers . . . as a trouble 
only locking wrench with jaws always parallel when they close. light for changing tires, 
They grip to the very tip, saving time, tempers; avoiding dropped etc., and as a safe highly- 
pieces, rounded edges, deformed surfaces, etc. visible emergency flare to 
It’s the true one-hand wrench; the only one with thumb warn approaching cars in 
indexing of the jaw opening; the only one that adjusts with one case of break-down or 
hand; and that releases with a flip of the finger. An exclusive- accident. Retails at $2.75 
feature wrench of wide appeal! Plan now to have an ample 
stock for Father’s Day and other gift selling. 
Just introduced: No. 11 Max. jaw opening 11/2” — $4.89 retail. 
ALL Prices Fair Traded 


BMC MANUFACTURING CORP., 11 Griswold St., Binghamton, N. Y. 


Maker of Change-A- Blade Scissors, and BMC Offset Screw Drivers 


Export Representatives: Dodge & Seymour, Ltd., 53 Park PI., New York, N. Y.; London Armoury Co., Ltd., 10 Ryder St., London, Eng.; Duncan, Fox & Co., 
60 Beaver St., New York, N. Y.; Markt & Hammacher Co., 53 Park PI., New York, N. Y.; Stenson Export Trading Corp., 15 E. 40th St., New York, N. Y. 
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A PROFITABLE 
V-BELT DEPARTMENT 
sie IN A SINGLE, 
COMPACT UNIT 


VERTISED 


This Gilmer Tower Assortment contains 
35 V-Belts specially selected to meet the 
demands of 85% of your customers. There 
are belts for washing machines, oil burners. 
power tools, home workshop equipment and 
other appliances. 


Included with each assortment are mei- 

chandising aids and an attractively designed 

5 display stand which enables you to identify 

stammendh,) instantly the belt called for. And its 18-inch 

ee circular base takes but little counter or 
window space. 


Are you getting your full share of the highly 
rofitable V-Belt replacement business? It’s 
ES* big business and steadily growing bigger. 
This Gilmer No. 350 Assortment provides 

all you’ll need to start what may easily prove 
to be one of the best money-making depart- 


ments in your store. 


The complete Gilmer Assortment, including 
al] items listed in coupon, costs but $26.12. 
Belts sell for $43.53, yielding a net profit 
of $17.41. 


L. H. GILMER company 


TACONY, PHILADELPHIA 35, PA. 





ils at $2.75 


7 Y. 


can, Fox & Co., 
New York, N. Y. 
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“NOW—ICE CUBES A LA CARTE 
ONE CUBE OR A TRAYFUL!?”’ 


e DEALERS—Plastray now presents the outstanding development in 
ice trays! The new “Jiffy Cube*” cups of unbreakable, flexible, tough 
plastic was first shown at the January Shows in Chicago and Atlantic 
City. “Jiffy Cube” is the only individual-cup ice tray available. 
SANITARY—CLEAN—ATTRACTIVE:— Untouched ice cubes drop 
directly into glass from “Jiffy Cube” cups. No hands need touch your 
ice cubes. 


ICE CUBES—WITH PLEASURE:—Just 
press the bottoms of “Jiffy Cube” cups and 
the ice cubes “pop-out.” No waste—no 
levers—no hot water—no handling of ice— 
Individually removable cups furnish one 
cube or a trayful. 


FLEXIBLE — DURABLE — UN- 

BREAKABLE: — “Jiffy Cube” cups 

are now made of polyethylene plastic, 
you can’t break them. The tray is made of 
bright blue anodized aluminum, completely 
rustproof. 


Be Modern — Be Distinguished — Serve Ice Cubes A La Carte 
7? Se tre eS oS tte hee 


Name and No. “sy Cube,"" Model A 
Materials . . . Bright Blue Anodi A ing 12 large Poly- 
ethylene Plastic ler Cube Cups—Fully rlexible Unblechable. 


List Price, F. O. B. Detroit 
(Full Freight Allowed on I'/. Gross) 


PRICES SUBJECT TO STANDARD TRADE DISCOUNTS 
Packaged . . . '/2 Gross per carton—weight 35 Ibs. 
PLASTIC CUPS ONLY (no tray), per dozen $1.10 List 

















*Patented and Patents Pending 
Trade Mark Registered ; 
Copyright 1947 by Plastray Corporation 


yBES “POP-gy>, 
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LIST 
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PRICE 


Plastray —~ y ‘925 
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' NEW ITEMS 


ent in 
tough 
tlantic 


REG. US, PAT. OFF. 


Sparkling new numbers have already been added to the production 
schedule of kitchen-preferred Speedy-Clean Chrome Cook Ware. 
New items—each one a winner in practical housewife appeal—are 
now leaving our greatly enlarged plant in Speedy Clean shipments to 
stores that know from happy experience, the instant, “I-want-it” 


} drop 
h your 




















attraction of gleaming chrome utensils. 

Here’s cook ware that never needs scouring—washes just like glass or 
china—and keeps its brilliant new look for years. Its strong, durable 
steel base is heavily chrome plated by a new process developed 
during the war. It heats quickly and evenly—practically assures 

perfect cooking results. 
For wise merchandise men the country over, these new, fast-selling 
numbers add new notes to the popular Speedy-Clean 


profit tune—‘“‘Home on the Range”. 


Get Speedy-Clean Chrome Cooking utensils from your jobber. If he 
can’t supply you, write direct. 


Make a note to 


VISIT BOOTH 613 
at the 
NATIONAL HOUSEWARES SHOW 
Philadelphia « April 27-May 2 
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PROTECT POROUS MASONRY 
SURFACES AGAINST WATER 
SEEPAGE WITH MAY-T/TE 


National interest in 


this product creates added 
traffic and sales for you! 


Water SEEPAGE is a national problem! Every rainfall brings seepage to porous masonry 
buildings in varying degrees. You can cash in on the country-wide interest in controlling 
water seepage by stocking and promoting Kay-Tite. No wonder Kay-Tite is a sure-fire item, 
for it provides a real, practical answer to water seepage problems. 


Kay-Tite is made of finely ground, inorganic powders, which help to correct water seepage 
problems in porous masonry by penetrating into the masonry and sealing the pores. 


You can recommend Kay-Tite enthusiastically, for its performance has been proven ON-THE-JOB 
by builders, masons, architects and satisfied home-owners. Send for the profitable, fast- 
selling Kay-Tite $20.88 Deal, uniformly priced from Maine to California. Clip the handy coupon 
today. Kay-Tite Company, West Orange, N. J. 


Ernst Hardware Co., Seattle Distributors for State of Washington  RSERuaees wee , 


Se Sew eS See See ee See Gt PROBLEMS 


Koy-Tite Company, West Orange N. J. 
Send us the Koy-Tite $20.88 Deol—6é 
cons White, 6 cons Grey. My cost $20.88. 
Total Selling Price $34.80. Also available 
in 50-ib. drums. List price $11.00 
NAME 
ADDRESS 
CITY. 
JOBBER'S NAME 
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AINT CORPORATION cee 


CLEVELAND 6, OHIO 





See us at the HOUSEWARES SHOW 
in Philadelphia— Booths 645-7-9 








Immediate deliveries 
in good quantities 
on this Stemco Ware. 


FRENCH FRYER 
Grand for all deep fat frying. Heavy gauge 
aluminum pan with heavy mesh basket 
designed to hook on pan for draining. 


nnati Ohio « At 1a Ge 


Ri LEVY SONS 1107 Broadway, N.Y. 


SOLE NATIONAL’ DISTRIBUTORS for STEMCO 
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MODEL NO. 30 


Get Facts { Write for 
Sell the Best! Sqr-Mist Model No. 30 Adjustable Lawn 


Sprinkler—Sprinkles in Squares or Rectangles. this Descriptive Circular Today! 









This Sqr-Mist Model sprinkles a square pattern 30’ x 30’— 
or can be adjusted to sprinkle a rectangle 15’ x 30’. De- 
signed to give long, efficient, trouble-free service. A real 
sales booster ! 





Popular Priced Sqr-Mist Model No. 25 


Incorporating the basic Sqr-Mist principles, this 






/ model sprinkles a squore pottern 25° 25.. And it's 
4 





priced for the thrifty! 








Square Pattern Sprinkler Heads-—-for Underground 


Plenty of Sales Action with Sqr-Mist Model No. 20 ond Overkond. lerigeten <i. te uae nee 
Multiple Lawn Sprinkler requirements of evefy irrigation problem 









Each of three units sprinkles a square pattern 20’ x 20’; the on 
most flexible means for square pattern lawn sprinkling obtain- 
able. Your answer for quick sales and fast turnover! 


Nationally Advertised! 


—~, 







VAVER CORPORATION 

2437 South Kolin Ave., Chicago 23, lil. 

| want to boost sales with Sqr-Mist Lawn Sprinklers and 
Sprinkler Heads. Please send circular. 






Name. 


Sprinkler 

VAVER CORPORATION mene 
lel deta thet an Lola tae Olle) 

2437 SOUTH KOLIN AVENUE .- CHICAGO 23 ILLINOIS a State. 


Store Name. 


Street and No. 
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SPRINKLE 
the 


NEW WAY mone 400 
with LOW SPRAY 


@ NEW LOW SPRAY pattern covers a large area and the 
spray never rises higher than 18” from the ground. This places 
the spray where you want it—under shrubbery and garden 
plants, below windows and porches, and enables control of 
the spray in the wind. 


@ CONTROLLED SPRINKLING—Settings on the adjustable 
head — adjustments to sprinkle any size lawn from 5 ft 
to 40 ft. 


Pre i en Bee AN 


@ HOSNAP—Only sprinkler on market equipped with HOS- 
NAP coupler. 


@ ADJUSTABLE HEAD provides a NEW LOW or HIGH 
SPRAY and each may be varied in quality. 


SLED TYPE BASE 
SOLID BRASS ASSEMBLY 
SPRINKLING NOZZLE—The adjustable head may be 


closed at either end so that the other head becomes a nozzle 
for stationary sprinkling. 


ALL BRASS CONSTRUCTION with UNBREAKABLE 


steel base. 
OCEAN BLUE—BAKED ENAMEL BASE 


OTHER SPRINKLER MODELS ARE AVAILABLE 


NEW 
HOSNAP 
EQUIPPED 
NOZZLE 


@ HOSNAP EQUIPPED NOZZLE—Is complete ready to 


connect to any standard garden hose. 


@ HOSNAP NOZZLE —ls interchangeable with any HOS- 
NAP equipped sprinkler such as our MODEL 400. 


@ HOSNAP COUPLING—Only NOZZLE on the market 
equipped with this quick action coupler. 


@ NOZZLE ADJUSTMENT — Will give any type spray 


desired. 


@ HOSNAP’S SWIVEL ACTION—Eliminates twisting of hose. 


COPYRIGHT 1946, CRESCENT STEEL CO; PAT. PENDING ON ALL CRESCENT PRODUCTS 
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WEEDUST 
WEEDONE 


IN THESE HOME-OWNER MAGAZINES: IN THESE FARM MAGAZINES: 
"© BETTER HOMES & GARDENS ® FARM JOURNAL 

® HOUSE & GARDEN ® COUNTRY GENTLEMAN 

® AMERICAN HOME ® CAPPER'S FARMER 

® HOUSE BEAUTIFUL ® FARM & RANCH 

and eighteen other national, horticultural and regional publications. 


A BIGGER CAMPAIGN THAN LAST 
YEAR=— REACHING MILLIONS OF 
FARMERS AND GARDENING FANS 


Sell Weedust to the man with a few weeds or who doesn't have a sprayer. 















For the larger lawns and fdrms sell Weedone for spray application to weeds. 





New low prices @ Larger dealer discount @ Order from your jobber, now. 


For Year-Round Garden Department Sales stock all five! 


"WEEDONE, the tripte-cetion, 2.40 weed-kitler. ROOTONE, the plont hormone powder. 


WEEDUST, Weedone in dust form. “TRANSPLANTONE, for safe transplanting. 


—_—— 


* | 
i FRUITONE, for seedless tomatoes and for stopping fruit drop. <a | 


*Reg. U. S. Pat. Off. — en ST 
] Ba = 


5). Je | 
e “7 ; | ; 
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MODERN SECURITY 
FOR THE 


MODEST BUDGET 





PADLOCK 
No. 4654 


(Price Slightly Higher in Far West) 
One look at this smart new Eagle 
padlock will tell you how your cus- 
tomers will go for it. Though surprisingly 


modest in cost, this popular 35c seller combines 
EAGLE PADLOCK NO. 4654 


Size 1%”. Die-cast case finished in alu- 


traditional Eagle security and up-to-the-minute 


styling to make it an outstanding value on any 


minum lacquer, Steel self-locking shackle 
counter. Never before have such good looks been built 


with bright nickel finish. Six key changes. 
into good locks at such a low price. Better order 
a supply from your jobber today and start cashing 


in on this popular number. 


(9 
EAGLE INDUSTRIES, INC. 
C 2 ° ° Ausf Lhe rd 4 ates SE F2 Subsidiary of BOWSER, Inc. 


National Sales Representative of The Eagle Lock Company 


110 North Franklin Street, Chicago 6, Illinois 


do B f é / District Offices 


Cabinet Luggage Wood Machine Boston, New York, Philadelphia, Atlanta, Dallas and San Francisco 


Locks Hardware Screws Screws 


> Ph 
> figeyl 
( ni 
Padiocks Night Latches Stove Bolts 
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WHY IT PAYS 
TO SELL 
G-E LAMPS 








new Eagle 
your cus- 
rprisingly 
combines 
he-minute 
ue on any 
been built 


tter order 


; Company 
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in Francisco 
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OU’LL be surprised at the extra in- 
come you can bring into your store 
if you make the most of these General 
Electric lamp merchandising advantages: 





1. STEADY DEMAND—AIl your customers need 
G-E lamps the year ’round. 


2. HIGH PROFIT ITEM— Volume sales plus a good 
profit margin makes G-E lamps a top-notch 
money maker. 


3. ADVERTISING SUPPORT— Week after week 
General Electric advertising pre-sells G-E lamps 
to your trade—stimulates interest—expands your 
market. 


4. MERCHANDISING COOPERATION — You can 
always count on General Electric for up-to-the- 
minute merchandising ideas, outstanding 
displays and other point-of-sale material. 


5. FASTER TURNOVER—More and more people 
prefer Generali Electric lamps. They’re easier to 
sell because the G-E monogram is a recognized 
guide to value. 

6. COMPLETE LINE—General Electric makes 
lamps for every need. A bigger market for you! 
7. NO STOCK INVESTMENT— Lamps come to you 
on consignment. No loss through price changes. 
No obsolescence. Non-perishable item. 


8. QUALITY LEADERSHIP— You're sure of customer 
satisfaction, because General Electric research 
is constantly at work to make G-E lamps 


Stay Brighter Longer! 






G-E LAMPS 


GENERAL @ ELECTRIC 










j LOWER BOWLS 
CAT. NO 
4 2122-006 ~ 
j 4-6 CUP 


UPPER BOWLS 


PLATINUM 
19] 1 @) 7-98 40) 
CAT. NO 
2122-038 
8 CUP 


PLATINUM 


age) Titel. 


FILTER CLOTHS IN RUBBER PLUGS REPLACEMENT 


ELEMENTS 


DISPENSER CARTONS r 
- — 


L 3 

* FLAVOR ° 
requy N10) 
aleaa 


CAT. N 


NO. 5165-102 CAT. NO. 8176-101 


12 BOXES OF 12 CLOTHS EACH 
WIDE NECK FOR DELUXE OR SELFTIMING STOVE 


BOXES OF 25 CLOTHS, EACH 
No more waiting! No more customer disappointments! Silex replacement 
ao parts are now available from your distributor without delay! Here’s your 
Panne chance to ring up extra sales .. . satisfy the many customers who have 
been waiting patiently for Silex bowls, elements and other accessories. 
Act at once... see your distributor TODAY! 


He FILE X comans 


Trademark Registered U. $. Pat. Off. 


HARTFORD 2, CONN. + = ST. JOHNS, P.Q., CANADA 
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PLATINUM 
9] GO) 7-08 40) 
CAT. NO 
2122-038 

8 CUP { 
It's always fair weather when the lady 

of the house and an L & H Electric Range get 
... THE ELECTRIC RANGE together. A cooler, cleaner kitchen to work in; 

THAT MAKES GOOD COOKS BETTER more hours of carefree leisure; the thrill of 
meals that set the whole family cheering; rank 
L &H ace high with good cooks everywhere. 


The complete L & H line of electric 
ranges, electric water heaters and KEROGAS 
oil ranges fairly sparkle with features designed 
to make every L&H owner an L&H enthusiast. 
And when these features tell a self-evident story 
of the time and labor to be saved . . . how can 
any lady resist! 


aL. 


.. » THE ELECTRIC WATER 
HEATER THAT YOU CAN RELY ON 


placement 
| Here’s your 
10 have 


pe v 0! 
{as 
ov 
= ‘ so Y 
accessories. a 
THE COMPACT OIL RANGE 
PA N Y THAT HAS LARGER CAPACITY A. J. Lindemann & Hoverson Co., Milwaukee 7, Wisconsin 





MANUFACTURERS OF ELECTRIC RANGES * ELECTRIC WATER HEATERS ~- OJL RANGES 
PORTABLE OVENS + Oli HEATERS + WICKS 








CANADA® (__ 
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A BOTTLE CAP SPRINKLER A 


Fits all standard beverage 
bottles. Gives a good spray 
and will not "POP OFF”. 


Available through all leading hardware wholesalers 


THE ELLWOOD COMPANY 


LOXON 


TRADE MARK 


A NEW HOUSEHOLD SPRINKLER HEAD 





CLOTHES DAMPENER 
INSECTICIDE SPRAY 
FLOWER SPRINKLER 


To retail at 


jc 


each 
The "Red Head” bot- 


tle cap has millions 
of friends—this is the 
RED HEAD'S Sister— 


“"LOXON" 


sprinkle is needed 


FOR SPRINKLING CLOTHES < SETTLING DUST - SPRAY ING FLOWERS - FRESHEMING VEGETAE 


@5 lOXON 
© PRI 
©) ©: 










IT LOXON 


TO SEAL 


ee Push down top (A) until 
HACE LS O/B \ a fingers of cap protrude. 
Snap fingers over rim of 
bottle. Then pull ring 
(B) all the way down. 


© ZPEMKIENE 


_Bormie tap @ y@ 


Merely pull ring (B) 
up and slip cap off. 
The Redhead bottle 
cap can be used over 
and over again, Keep 
several on hand at all 
times, 





COUNTER DISPLAY 
STOCK CARD NO. 40 


DISPLAY EASEL CARD ATTRACTIVELY 
PRINTED IN 3 COLORS, SIZE 10!/2"x 13!" 
ALL STANDARD CROWN BEVERAGE BOTTLES 

@ 709 S. CICERO AVE. @ CHICAGO 44, ILL 
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MOISTEN VEGETABLES 


For use anywhere a light 
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Heres what your customers like 
” about the General Mills In ln-Heat lron 


sulla | There’s a lot of of selling power in 1 these letters women have written to Betts Cocker 


“en, 


mine: 


S DAMPENER 
ICIDE SPRAY 
. SPRINKLER 

VEGETABLES 


iywhere a light 
> is needed 


SHEMING VEGETAE 














They like its shape 


“The new tapered shape lets me 
back right into gathers, pleats 
and ruffles without bunching up 
the fabric one bit.” 

Minneapolis, Minn. 
... the ironing both ways saves 
much time and energy and dis- 
position, especially on pleated 

or gathered garments.” 
Michigan City, Ind. 
“And the Shape! I’ve always wondered 
why someone didn’t design an iron so you 


could iron with the back, too.” 
Hollywood, Ill. 





F They like Tru-Heat Control | 





They like its speed | 


“We recently purchased a 
“Betty Crocker” Iron and it 
seems as if I just whiz through 
an ironing .. . Ironing cer- 
tainly isn’t the chore it used 
to be.” Bloomington, III. 

“With my new General Mills Iron I really 
enjoy ironing. It doesn’t take me nearly 
so long as it did before.”’ Grand Island, Neb. 

“I was very fortunate to get a “Betty- 
Crocker” Iron. My ironing seems to go 











twice as fast now that I use it.” 
Los Angeles, Cal. 





They like the Side Rest 


"A . surely eliminates fear of 


< tron falling. I even jiggled 
ISS 







the board and it stayed securely 
resting in place.” 
Minneapolis, Minn. 


“The side rest is a real inspiration, too. . . 


80 much safer and easier than old-fashioned 
heel rests.”’ Minneapolis, Minn. 


“T don’t burn all my ironing board covers, 
just turn the iron and rest it on its side 
with a flip of the wrist.’’ Michigan City, ind. 








. . « the heat control on the 
General Mills Iron keeps the 
temperature correct for all fab- 
rics ...and I like having the 
dial in front where it doesn’t 
get in the way of my hand.” 

Minneapolis, Minn. 
_+ ++ due to Tru-Heat Control, no scorch- 
ing or ruining of a new rayon slip.” 
Michigan City, Ind. 






























EVERY WOMAN who’s used the General 
Mills Tru-Heat Iron seems to find plenty to 
like about it. “It’s the most wonderful iron 
. just grand in every 
it’s per- 
. thank you for designing such a 
fine home appliance to make work lighter 


I’ve ever used.” “.. 
way.” “... much more than good 
ee 4 


for us housewives.” 






















NOW BEING DISTRIBUTED IN ALL 
STATES EXCEPT: Washington, Oregon, 
Western Idaho, California, Nevada, 
Arizona, Eastern Texas, Oklahoma, 
Louisiana and Mississippi. Distribu- 
tion in these states will soon begin. 












Hard-working, factual newspaper ads and 
the General Mills Radio Hour have told 
women about this fine new iron . . . have 
brought them into stores to buy. But the 
iron itself, its new-features, its practical per- 
formance, have prompted women to write to 
Betty Crocker, voluntarily, praising the iron 
she sponsors. 


They trust the iron sponsored by: 












© Betty Crocker 




















BOTT L ES “The Tru-Heat . . . puts the General Mills 
«ile Tron ‘heat and shoulders’ above any others.” 
Hooper, Neb. 

GO 44, ILL —_ 
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a / isa 
™ trade name of 
Gencral Mills 
GENERAL MILLS, INC., HOME APPLIANCE DEPARTMENT, MINNEAPOLIS 13, MINNESOTA 


Copyright 1947, General Mills, Inc 
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Tough forged steel frame 





The welding 





nished blade — keen edged, long lasting 
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_ SALES HELPS THAT 
< SELL 


Eveready Flashlights 6 Batteries! 


pee. 


FLASHLIGHTS 
and B ATTERIES 


HIS handsome new all-metal display cabinet sells from 

the front— provides ample storage for batteries and 
flashlight bulbs in the rear, with a tester on top that swings 
over for instant use. And you don’t have to set up the bat- 
teries—just push the whole carton in! 

As in pre-war days, profit-building display material for 
“Eveready” batteries is going out to dealers without charge 
-.. just as rapidly as it can be produced. There’s no extra 
merchandise to buy ... no “special deals”; you needn’t even 
write—your “Eveready” battery salesman will endeavor to 93% MORE ENERGY 
take care of your needs when he calls! ee eee So en 1941 

The largest advertising campaign in the industry will help of bright, white light than even 
you sell “Eveready” batteries as never before. Get set for — pees Bann oy ® 4 
some real business—and remember, always order “Eveready” today’s high-energy “Eveready” 
brand flashlight batteries! Accept no substitute... plenty battery, as proved by the “Light 

Industrial Flashlight’ test de- 


available .. . still retail for 10¢—not a penny more! vised by che American Standards 


Association. 








The registered trade-mark “Eveready” distinguishes products of 
NATIONAL CARBON COMPANY, INC. 
30 East 42nd Street, New York 17, N. Y. j HIGH ENERGY MEANS 
Unit of Union Carbide and Carbon Corporation | BRIGHTER LIGHT, LONGER LIFE 


UCC) 
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Executive and Sales Offices: 


Les Angeles * Toronto 


NEW CORY AUTO- 





CORY TABLE TILE—Beav- 
tifully designed. Has re- 
cessed bottom plus 4 felt 
padded feet. 


a 
CORY GLASS FILTER ROD 
— Fits all stondard glass 


coffee makers. A sensa- 
tional 60-cent seller. 





27 North La Salle Street, Chicage 1, Illinois 
Sales and Display Offices: New York + Chicago 


Export Sales: The A. J. Alsderf Corp., Chicago 


BUFFET QUEEN — For and 
serving graciously. A gift of distinction. 





CORY 2-HEAT ELECTRIC STOVE— 
Gives high-heat for brewing coffee 
—low-heat to keep it piping hot. 





THE EXCLUSIVE CORY 
GLASS-TO-GLASS VACU- 
UM SEAL— Another CORY 
engineering triumph which 
addsnew salesappeal tothe 
already fameds CORY line. 






for the fashionable 
hostess. 


CORY ELECTRIC © 
COFFEE GRINDER 
—A mere flick of the 
switch and coffee is 
ground flavor-fresh for 

every meal, 
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S| QUEENSWARE 








for only in QUEENSWARE do 
you get all of these features ! 


3 QT. DOME- 
COVERED 
SAUCEPAN 


5% QUART 
DUTCH OVEN 


Triple A Metée 








ribs ~~ 
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\ 
lam the main operating assembly of the Illinois Pad- 
lock. Within niy structure are the cylinder mechanism, 
having two sets of four tumblers, eight in all, the 
self-locking spring and the expanding ring. My com- 
ponent parts never stick or freeze; withstand the 


punishment of heat, cold, dirt, ice and corrosion. 
N 


\ 
™~ \ 
b= \ 
\ \ 


¥ 


At last! ... A padlock that’s new, different, SAFER... a 
better padlock without a price premium! Contains many 
features not available even on more expensive locks. Self- 
locking ... rap-proof ... double rotary bolts (an exclusive 
Illinois feature) mean sure protection . . . cylinder mech- 
anism with two sets of positively-operated tumblers pre- 
vents sticking or freezing. ‘Illinois is a good buy for 
customers, a good deal for you. Model shown (No. 5810-A, 
12") is available NOW. . . complete line of other models 
coming soon. Order from your jobber; if he can’t supply 


you yet, please send us his name. 
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STHE super INSECT SPRAY 


poems eet 
paw exenwnn « wher ar remene ae 
apace ree ve 


. WITH QUICK-ACTING 
TOXIC INGREDIENTS 


» Plus 3% D. D. T- 


is Mes, mosquitoes 
As,ants and many 
: hoasehald i 


ONE ALL-PURPOSE 
PROFIT-MAKER 


YOU NEED— 


‘ ‘, 


\Bug-a-boo with D.D.T. 
plan Pyrethrins! 


T’S A “double-barreled” insecticide 

that delivers both quick-killing action 
and long-lasting protection! 

Now — get faster turnover and better 
profits with this tried-and-proved mer- 
chandising principle! Feature anationally 
advertised product your customers know 
and trust—Bug-a-boo with D. D.T. plus 
pyrethrins! 


IT’S POWERFUL! 
Bug-a-boo has almost twice the killing 
power required by the Government for 
a Grade AA insect spray. That’s because 
the combination of fast-killing ingredi- 
ents is the same perfect formula that 
proved so effective in Army use. 

Even so, Bug-a-boo is safe to spray 


anywhere, any time, when used as 
directed. Won’t stain wallpaper or 
fabrics, either! 


IT“KILLS ALL 9” 


Bug-a-boo is sure kill for all 9* major 
household insect pests, from flies and 
mosquitoes to roaches and bedbugs— 


even ants! 
* 7 * 


Cut down your investment! Cash in 
on Bug-a-boo’s streamlined merchandis- 
ing by ordering today from your nearest 
Socony-Vacuum office or writing 26 
Broadway, New York 4, N. Y. In the 
Southwest, order from the Magnolia 
Petroleum Company, and on the West 
Coast from the General Petroleum Corp. 


» bedbugs, silverfish, waterbugs, fleas 





|*Kills flies, ants, moths, roaches, 


we5 7 Bug-a-boo 


Bug-a-boo Moth Crystals » Bug-a-boo Garden Spray * Bug-a-boo Repellent 
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PRODUCTS 


Bug-a-boo Super Insect Spray 




















1. This is a picture of a 

dealer with a head- 
ache. Not enough sales- 
people to go around... 
lots of returns... w 
ing about a heavy inven- 
tory that doesn’t turn 
over. Poor fellow! 





2. This is a picture of the 

dealer who doesn’t 
have a headache. He put 
out a display this morning, 
featuring Whitney Hampers 
with related items, and 
they were practically gone 
by noon. This dealer’s wise 
to how Whitney Hampers 
sell themselves. 

















LET WHITNEY HAMPERS SELL FOR YOU! 
Display Whitney Hampers with related bathroom items. And 
in your local advertising, tell folks they can buy their Whitney 
Hampers in your store! 













CUSTOMERS PRESOLD 
THROUGH NATIONAL 

















Designed for beauty 


. Built for service 


F. A. WHITNEY CARRIAGE COMPANY 





ince 1858 
LEOMINSTER, MASSACHUSETTS 





There’s No Such Thing as 
“CONSUMER RESISTANCE" 


When You Feature the 


¥ 


iy " r we 
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few WIRTHIMOR Series! BG 















of PRO-TEX Stove Top and Table Pads 


@ MONTHS AHEAD 


in Dollar Value 


VY SAME HIGH QUALITY 
WU NEW LOW PRICE 


The new“ Wirthmor” PRO-TEX Pad is just ar 
its name implies. Sensationally low priced. . 
keeping with the sharp trend toward a ~btiiey 
market. Strikingly beautiful, too ... with its gay 
Morning Glory design in brilliant red on a 
gleaming white enamel background. 


And “Wirthmor” is extremely practical! The 
unique over-all pattern is a new idea in stove 
pads... won’t show finger marks and scratches... 
reduces counter soilage and shrinkage. House- 
wives also appreciate this utility feature. 


Remember, “Wirthmor’” is a genuine PRO-TEX 
Pad in every way. It has the same rigid steel 
construction, heat-resisting finish, dependable 
air cell insulation and soft asbestos base. 


You can count on “Wirthmor” to help you attract and 
hold customers in your Housewares Department in 
1947! It’s the biggest dollar-for-dollar value on the 
market. Write for delivery schedule and prices. 


Be sure to see this and other outstanding PRO-TEX items at 
Booth 617, National Housewares Show. 


BALLONOFF metai propucts CO 


1820 EAST 37th ST . CLEVELAND 14, OH 
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#2 OF A SERIES ON 


Quality 
Construction 


5 PLY VENEER 


R Series TO id Ss i 


fable Pads 


iD 


JALITY 
CE 


Many hampers have good-looking lids when they 
come into your receiving department. But how do 
they stand up in use? 


Pearl-Wick tops are built to give years of service in 
hot, steamy bathrooms and kitchens. They cannot 


is just what 
priced. ..in peel, warp or wrinkle—for our plastic pearl is bonded 
imieed on five-ply veneer (plywood )—never on solid wood.* 
t red ona P , : . . 
This plywood is warp-free—moisture-resistant—lami- 

tical! The *FIVE-PLY VENEER— nated under tremendous pressure. It remains flat under 
-a in stove NOT SOLID WOOD all conditions. It is the only material that meets our 
ag quality specifications for tops! 
ure. The U. S. Dept. of Agriculture, ; ° ; 
PRO-TEX aes sleet ae tt a This kind of construction has won the esteem of 
rigid steel ports: Solid wood construction millions of women for Pearl-Wick Self-Ventilating 
ependable has much greater tendency to Hampers. 
pase. warping than plywood .. . it 

cannot be made as resistant to 
wactend warping.” / 
rtment in _ 
we on the A sa 
l prices. That’s why we won't use solid 


TEX items at 
W. 








wood for Pearl-Wick tops and 
bottoms! 
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SELF-VENTILATING eeiL- 


PEARL-WICK CORP., L. I. CITY 2, N. Y. © Showrooms: New York, Chicago, Los Angeles 
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PORT Patt 8 


TO MAKE THE Fine bristles alone can't make the bet- 


R 7 TTE K ter brush. Every master painter knows 


that! We have to hand-work that 


B R TAS 3 | | bristle by skillful brush-making tech- 


niques that forty years’ experience 


have taught us. This handy know-how plus fine bristle devel- 


oped the brush that dips least, spreads most and lasts longest. 


BAKER BRUSH COMPANY, INC., 83 GRAND STREET, NEW YORK 13 
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formula of multi-purpose insect and fungus 
dust for flowers AND vegetables. Contains 
DDT, Rotenone and other proven pest con- 
trol materials. 


NEW PROFITS! NEW DISPLAY! 
NEW CUSTOMERS ! ,fctcit $498 


National advertising in LIFE, BETTER HOMES 
AND GARDENS, daily newspapers, etc., intro- 
duced sensational BUG BLASTER—and is push- 
ing demand. 


amazing new 








ee” 


DRAMATIC... COMPLETE 


SUPER-SELLING FLOOR 


MERCHANDISER 
containing 
24 big 
BUG BLASTERS 





UNIQUE ! 


Only BUG BLASTER has all these quick-selli 


ith BUG BLASTE: 


REVOLUTIONARY NEW 
GARDEN DUST GUN containing an 









1. 36” long—contains 2 lbs. of dust! 


2. Complete—ready-to-go! 
No messy mixing! 


ng features! 


Special device shoots dust up under leaves! 


Special non-clogging device! 
New DDT and Rotenone sure-acting formulae! 
8. Easy to refill—special package! 


3. 
4. 
5. No bending—no kneeling! 
6. 
7. 


9. Water-repellent package! 

10. Bright, gay package—grabs attention! 
11. Instructions right on package! 
12. Complete list of pests destroyed—right on 


package! 


13. Saves time, work, money! 





SELF-SELLIN G ————. ship- 


and floor mer- 


chandiser with EXTRAS!—point-of-sales information. 
action photograph, eye-catching window banner, 
window—counter display card. Plus a profit plan 
book that tells how to display. advertise, merchan- 
dise, and sell the fast-moving BUG BLASTER. 


PRODUCTS OF 


SHERWIN- 
WILLIAMS 
RESEARCH 
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ACME WHITE LEAD & COLOR 
WORKS, Detroit 

W. W. LAWRENCE & CO., 
Pittsburgh 

THE LOWE BROTHERS CO., Dayton 

JOHN LUCAS: & CO., Inc., 
Philadelphia 

THE MARTIN-SENOUR CO., Chicago 

ROGERS PAINT PRODUCTS, Inc., 
Detroit 

THE SHERWIN-WILLIAMS CO., 

Cleveland 








ORDER NOW! DEALER PROFIT 


$7700 Plus 


ON EVERY BUG BLASTER CASE 





BUG 


BLASTER 


24 BUG BLASTERS in combination shipping case and 
floor merchandiser (including displays) 
ALL PRICES ARE FAIR-TRADED 





Dealer Net Cost Profit Retail 
Case of 24.........$29.76 $17.76 $47.52 
Each ........ 1.24 74 1.98 

(No Broken Cases) 
BUG BLASTER REFILL 
12 BUG BLASTER Refills in shipping case 
ALL PRICES ARE FAIR-TRADED 

Dealer Net Cost Profit Retail 
Case of 12. $9.72 $5.76 $15.48 
Each 81 48 1.29 


(No Broken Cases) 
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POWER TOOL 
ACCESSORIES 


#370—'%" Hardened 3-jaw Chuck to fit /2”-24 Spindle. 
Other threading to specification. 

#373—'2" Hardened 3-jaw Chuck to fit 2” -24 Spindle. 
Other threading to specification. 

#380—12” Chuck with No. 2 Morse Taper Arbor. 

#38112” Chuck with Arbor to fit %2” or 3%” Spindle. 

#382—'2" Chuck with Collars and Arbor to fit 2”. 
or %” Spindle. 

#383—Arbor to fit 2” or 5%” Spindle, with Collars. 

#384—12” Chuck with 12” Straight Arbor. 

#407—No. 2 Morse Taper Arbor with Collars and Nut. 

#408—No. 1 Morse Taper Arbor with Collars and Nut. 

#410—Rigid Coupling for Connecting two 12” Shafts. 

#411—Electric Drill Arbor for holding Grinding or Pol- 
ishing Wheel. 

#430—Plumb Bobs—Round, Perfectly Balanced, Nickel 
Plated. 4 oz. or 8 oz. 

#431—Plumb Bobs—Hexagon, Perfectly Balanced, Nickel 
Plated, Screw Cap. 8 oz. or 12 oz. 


ORDER FROM YOUR JOBBER 


SERVING THE TRADE FOR 30 YEARS WITH QUALITY 
AUTOMATIC SCREW MACHINE PRODUCTS AND 
POWER TOOL ACCESSORIES 


BROWN-MCLAREN MFG. Co. 


HAMBURG, MICHIGAN 


MAKERS OF SCREW MACHINE PRODUCTS AND 


TOOLS OF QUALITY 























LINK UP YOUR SALES 


WITH 


SLeetcote 


© STAINLESS CAULK 
mca Vl, icmee) ite) t], je) 
@® © QUALITY PUTTY 


VY 3 PRODUCTS 


That Will Do A Bigger ff 
Sales Job For You! iy 


. 





? Stainless Caulk 


Stops cracks once and for 
all in tile and plaster, also 
around bath tubs and 
kitchen sinks. Has 50% 
less shrinkage; stays soft 
indefinitely and will not 
crack. Apply with knife or 
gun. Keeps the cold air out 
... the warm air in... stops 
infiltration of dust and dirt. 

















e 

Glazing Compound 
“e A superior product for all 
glazing operations. It is made 

to be applied in the same man- 

mer as putty but is not to be 
confused with ordinary putty 

or caulking compound. It pro- 

vides permanent adhesion for 

any kind of glass setting job. 

It will not shrink or crack... 

makes a good water-tight job. 

















A product outstanding for ease 
of application, rugged adhesion 
to both glass and steel. Made 
with long life durable oils, it 
readily contracts and expands 
with the steel and has the neces- 
sary strength to render outstand- 
ing service. Our superior quality 
putty has made us the largest 
manufacturers of putty west of 
the Mississippi. 








Interested distributors Will please 
write for full details and prices. 


STEELCOTE MFG. CO., 
3418 Gratiot St., St. Louis 3, Mo. 
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APRIL l1¢ 


90 BILLION DOLLAR industry just starting to 
mechanize — to demand wrenches. The market? THE 
FARMS OF AMERICA! Farmers have the money 
for and want Billings Quality Wrenches. Your hard- 
ware store is their store . . . Cash-in on this market and 
Billings consumer national advertising now in leading 
monthly publications . . . Time is vital — get these 
self-service displays from your Wholesaler now. . . 





Over 4 MILLION 
Farmers are reading 
Billings Wrench Adver- 
tisements, each month, 
in Country Gentleman! 


——————————————————— 
SS 
ee Wo be ROOK 
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From the Farm 
to Park Avenue 
Popular Mechaniés’ 
214 MILLION readers 
— all wrench users — 
are reading Billings 
monthly advertisements. 


ORDER from Your WHOLESALER 


APRIL 10, 1947 
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We've said it before and wi 
say it again: because Schall 
Crack Filler fills the bill, it 
fills the till. It has everythi 
product, package, promoti 
National advertising has 

made this Peter Putter Pro 
a ring-up sale, not a talk-up 
sale. In short: IT REGISTE 
Order from your jobber! 

Made by Schalk Chemical 


Company. Factories: 


Los Angeles and Chicago. 
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A. 


A. F. LAWRENCE 
Woonsocket, R. I. 


BRUSHES by PITTSBURGH 


A full line for every painting need 


THREE FAMILIES 


Piusburgh’s 100% Pure Bristle. No finer 
brush made today. 


Piusburgh’s exclusive Bristle-Neoceta. 
Top quality performance, Cost about one- 
third less. 


Piusburgh’s 100° Neoceta. Cost 
about half as much as pure bristle, 
yet gives excellent performance and 
has special advantage, such as high 
resistance to water, 


APRIL 10, 


This excerpt from a letter by A. F. 
Lawrence of the Service SalesCompany, 
Woonsocket, R. I. says far better than 
we could what Brushes by Pittsburgh 
means to this progressive dealer: “I 
have been selling the consumer, con- 
tractor, master painter and Purchasing 
Agents for 23 years and can truthfully 
state that my success has been based 
on selling high quality merchandise. I 
am convinced that Pittsburgh Brushes 
are what the public desires as they have 
always satisfied their varied require- 
ments. In my opinion, and I believe I 
also speak for my customers, it is 
equally important to use a Pittsburgh 
brush as it is to use a high quality 
paint and varnish.” 














LYRIC: SA-14 

The Sentinel miniature self-starting Elec- 
tric Alarm Clock with the 1-2-3 alarm. Sil- 
ver plated metal case, easily read numer- 
als. ly 41/4” high. Retails at $4.95. 


MURAL: SK-135 

The Sentinel modern design electric self- 
starting Kitchen Clock. Easy to see, easy to 
keep clean; 5” white dial, convex glass, 
convenient bottom set. Retails at $4.50. 


AUTOCRAT: PW-12 

The new Sentinel Pocket Watch. A chro- 
mium plated beauty with outside black 
enamel numeral dial. Has red dial type 
second indicator. Retails at $2.50. 


SULTAN: 30H-MO-11 

The new Sentinel One Day Alarm Clock 
with single winding key for time and 
alarm. Watch-type escapement. In smart 
black metal case with nickel trim. Unusu- 
ally clear dial. Retails at $3.25. 


CAMEO: WW-123 
The. ultra-smart new Sentinel Wrist Watch. 
10 kt. rolled gold case, stainless steel back. 


Raised gold numeral dial. Pigskin strap, 


10 kt. rolled gold buckle and holders. 
Convex crystal. Retails at $7.95. 


Prices quoted are subject to change. 


100 





(Full Pages in Life and 
Saturday Evening Post) 


Here’s the news you’ve been waiting for—the 
national advertising of the new Sentinel line 
of spring wound and electric clocks, wrist 

and pocket watches. The five items shown are 
just the start of a line that will be complete 
and priced for the mass market. Because present 
demand exceeds production, current sales 

are on allotment basis. Liberal mark-up, 

and assured demand. This is merchandise that 
stays sold and builds your clock and watch 
business on a solid foundation. It is sold under 


Fair Trade Agreements. See your distributor. 


‘ 


THE E. INGRAHAM COMPANY 
Established 1831 


Bristol, Connecticut 


SENTI 


Reg. U.S. Pat. O 


og oko CN foe Fae tt 
“Guard Your Fiectous Sime” 


HARDWARE AGE APRIL 16 


What the eye admires, the heart 
desires. That’s why the superior styl- 
ing of the Armorlite line has so much 





appeal for women who buy enamel 
surface floor coverings. But preference 
for Armorlite is no hit-or-miss propo- 
sition. A jury drawn from income 
groups identical with those of your 
customers, pre-tests every Armorlite 
pattern. No pattern goes into produc- 
tion until it has won the full approval 
of this jury. Thus, pre-testing assures 
Armorlite dealers of a fast-selling line. 


Feature Armorlite rugs and yard goods 


in your floor covering department and 


hit the profit jackpot. 


a 


Keyed to 24F Here's the kind of 
ed 


styling that builds vol- 

ume. Shown at left is 
the “Eighteenth Century” rug. Ideal for liv- 
ing rooms, this rich, warm creation comes in 
ground colors of beige (6142, Cape Cod 
group) and blue (6143, Great Lakes group) 
with tasteful floral groupings on the field and 
wide scroll border, Also in 8/4 and 12/4 
without border, 


ENAMEL SURFACE RUGS AND YARD GOODS 


BIRD & SON, inc., East Walpole, Mass., 295 Fifth Ave., N. Y. 
13-118 Merchandise Mart, Chicago 
Southern Furniture Exposition Bidg., High Point, N. C. 
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PUKOZ ONE 


NEW $280,000,000 Market 


(Most Spectacular Development for the 
Home Since the Radio) 


Get In On the Ground Floor with Fastest 
Selling, High-Profit Item in the Field 


The most effective, economical air purifier known | 


NN Miss White 


“Do | Look 552” 


There’s profits aplenty 
in the answer! 


You certainly don’t look it, Miss White 
Cross! Your line is as up-to-date as to 
morrow’s dawn . . . ultra-modern because 
White Cross has been outstanding for 
three generations of making-and-mar. 
keting experience! 

A kitchen styled in harmony —that’s 
the prospect White Cross offers custom- 
ers by providing beautiful Matched De- 
sign Appliances. A smooth-operating 
kitchen, too, because White Cross appli- 
ances are completely functional—de. 
signed for maximum efficiency and long 
life. Each appliance is the product of 
far-sighted planning, highly skilled work- 
manship. 

Wholesalers are increasingly aware of 
the White Cross reputation for first- 
class performance—they know it means 
fast turnovers, consistent profits! 





to science. Sixty-four million homes have been wait- | 


ing for this low-cost, portable unit. 

PUROZONE attacks and eliminates odors nature’s 
way. Floods the home with fragrant, purified, moun- 
tain-like air containing 150% more oxygen. Recharges ’ 
stale, used air with vital, health-building PUROZONE 
that actually increases vitality . .. relieves hay fever 
sufferers ... helps prevent colds. 

Low initial cost and minimum operating expense 
(unit actually consumes one-half the current used in 
electric clocks) sells consumer immediately. 


NATIONAL ADVERTISING PROGRAM WILL 
TELL AND SELL THE CONSUMER FOR YOU! 


DISTRIBUTORS, JOBBERS, DEALERS Send for Full Particu- 
lars on PUROZONE Franchises and Merchandising Pians 


PUROZONE COMPANY 


2438 W. Marquette Rd., Chicago 29, Ill. 
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juminum 
changeable ®™ hinge 


ers. - n 
its frying © 
‘Matched design 


NATIONAL STAMPING AND ELECTRIC WORKS 
3220 WEST LAKE STREET + CHICAGO 24, ILLINOIS 
MAKERS OF SUBSIDIARY OF 


WHITE CROSS | EUREKA WILLIAMS 


PRODUCTS CORPORATION 





PLANTS IN CHICAGO, ILL, »* BLOOMINGTON, ILL. + DETROIT, MICK 
HARDWARE AGE 
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IT TAKES ANY KIND 
OF FROZEN FOOD 


IT'S SIMPLE AS 


“A-8-6" TO USE! 





SIMPLE AS 
A-B-C 
* 
Remove Lid 
e 
Fill Container 
* 


Replace Lid 


This dustproof bag 
holds 24 pt. size, 12 
quart size, or six 5 
Ib. size. Easy to 
handle and display. 


APRIL 10, 1947 





Every woman who has a home freezer or rents a cold 
storage food locker will welcome THERMOREX* with 
open arms. 

Here is a container as simple as A-B-C to fill. No 
carton to set up—no liners to insert—no heat-sealing — 
no funneling. 

Because it has a moisture-proof inner surface, it 
won't let gravies, juices, sauces leak out—can be used 
for cooked foods as well as fruits and vegetables. 

And it has a dozen other handy uses in the kitchen— 
for storing leftovers in the refrigerator, keeping cookies 
fresh, packing salads, etc. 

Display THERMOREX* in the attractive dustproof 
bag and it will practically sell itself. It is nationally 
advertised and carries the Sealright emblem known to 
millions of housewives. Write for details. 


Sealright 


THERMOREX* CONTAINER 


(*Means Temperature King) 


SEALRIGHT Co., INC., FULTON, N. Y.—KANSAS CITY, 
KANSAS — SEALRIGHT PACIFIC LtpD., Los ANGELES, CAL. 
CANADIAN SEALRIGHT Co., Ltp. 
PETERBOROUGH, ONTARIO, CANADA 


SPECIALISTS IN SANITARY PACKAGES FOR FOOD PRODUCTS 
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immediate 
delivery! 


in Any Quantity 
Lasting R-700 


ROOF, BARN 


& INDUSTRIAL 
PAINTS 


Definitely durable, high quality exterior paints made 
of weather-resistant oils and top grade pigments to 
give maximum protection at reasonable cost. Con- 
tains no rosin, gloss oils or other inferior materials. 


APPLICATION: By brush or spray. Brushes easily Will not sog or run. Covers 
in one coot over most surfaces. 


DRYING: Like other top-quality oil paints, R-700 dries overnight to a high gloss 
finish. Produces an elastic, weather-proof film. 


FLEXIBILITY: Will not harden, crack or peel. Withstands all weather conditions 
and temperature changes. Retains its flexibility throughout the life of the paint 
film. 


COVERAGE: Lasting R-700 Paints cover approximately 250 to 300 feet per 
gallon per coat over average painted metal or wood surfaces. 


OURABILITY: Actual field tests and accelerated Weatherometer tests have 
proven conclusively that Lasting R-700 Paints are equal or superior to much 
higher priced paints. These paints assure dependable protection as well as 
good oppecrance. 


EXCELLENT FOR: Tinner's Red Paint, Metal Roofs, Industrial Structures, Ware- 
houses, Tanks, Ventilotors, Barns and Farm Buildings, Fences, Garages, Fabri- 
cated Steel, etc. 


COLORS: Red, Black, Green, Slate Gray. Please specify colors desired. 


DEALERS & DISTRIBUTORS 


There's an excellent opportunity for you in this fine quality, quick delivery paint 
product. Write today. 


JOBBERS, CHAIN STORES 


Lasting R-700 can be furnished with your 


PRIVATE LABEL 


Manufacturers of Quolity Paint Products 


FRANKLINTOWN ROAD BALTIMORE 23 
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LASTING PRODUCTS COMPANY 


MARYLAND 





COLOSSUS 


NATURAL 


my OUTSTANDING 
VALUES 


A year-round sales item, especially in 
demand at spring cleaning time. Deal- | 
ers be ready, order an assortment of | 
COLOSSUS SPONGES. An excellent buy | 
... small investment ... priced right for 


big profit and quick turnover. 





| 
| 
| 


@ FREE SALES DISPENSER acts as a constant | 
salesman and means of display. 

@ INDIVIDUALLY LABELED with retail price | 
tags. Each Colossus Sponge carries a sales 
message to the customer. 





WRITE US FOR THE NAME OF YOUR NEAREST 
JOBBER STOCKING COLOSSUS SPONGES - DEP. B. 


JAMES H. RHODES & COMPANY 


157 W. HUBBARD STREET 48-02 TWENTY-NINTH STREET 
CHICAGO 10, ILLINOIS LONG ISLAND CITY 1, N.Y 


HARDWARE AGE 
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THE NEW PROCTOR 
ROAST-OR-GRILLE 


DING 
ES 


ecially in 
1e. Deal- 
tment of 
llent buy 
right for 


; a constant 


retail price 
ries a sales ; 
ERE, Madam, is a 
Proctor Roast-or- i’ has accurate thermo- 


Grille, the only auto- static heat control like 
ontte Dine ithe all Proctor appliances. 


the grille in the lid. No special wiring is re- 

’ The grille is an in- quired for the Roast-or- 
tegral, self-cleaning Grille. Use it as your 
part pon an extra main oven or as an extra 
in other roasters. oven on festive occasions. 
es Why not order one today! 








T bakes, broils, roasts 
and grills. Eightéen 
quart capacity cooks a 
whole meal at one time, 
a large roast or a 
twenty pound tur- 
key. Comes with 
three porcelain en- 
amel cooking pans and 
an enamel roasting pan. 








PROCTOR ELECTRIC COMPANY, PHILADELPHIA 40, PENNSYLVANIA 
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AISPLAY CARTONS! 


MORE BRIDDELL CUTLERY 


Briddell Ice Chippers Briddell Ice Picks 


Watch customers stopped by these colorful new car- 
tons, which almost say out loud, ‘Pick one up, take 
one home!” On every carton, suggested uses clinch 
the urge to buy. In every carton, the quality that’s 
standard with Briddell. More sales ahead! Order 
from your jobber. 


ena — Sp; Ls, 
Ga? Briddel 


INCORPORATED 
FINE QUALITY CUTLERY 
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HY be satisfied to sell you 

customers anything less thon 
the best? People want quality~ 
and have the money to pay for it 
So when you sell a can opener, 
why not sell a Westco 65! Wes. 
co 65 is first cousin to the famoy 
big Westcos preferred by restav- 
rant and hotel chefs everywhere, 
ond manufactured to the sam 
precision standards. Westco 65 
has a nickel plated die casi 
frame. Its rotating cutting blade 
shears tops out of cans as smooth 
as silk——with little effort. Westeo 
65 opens cans of all kinds —any: 
where. Westco 65 isn't a wall: 
flower, either. It tucks away into 
a drawer, out of sight — out of 
the way! You'll find Westco 65 
easy to sell—your customers wil 
find Westco 65 easy to use. 
Attractively packaged in an in- 
dividual box. Write now for 
prices and complete information 


Inset shows West- 
co 65 can opener 
in operation. 
Women like its 
smooth, easy cut- 
ting action 


THE TURNER & SEYMOUR MFG. CO. 


55 Lawton Street * Torrington, Conn. 


HARDWARE AGE APRIL 
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The patented Snap-Tite Cover 


10, 


1947 


eeebut only 
when pressure is off 


Here’s another BIG 

feature that gives women 

confidence in a Wear-Ever 

Pressure Cooker. Because 

the Snap-Tite Cover can’t 

be lifted off while pressure is on, 

the Lid-Lock can be unfastened for 

AUTOMATIC opening. This relieves women 

of any worry, “Is the pressure down? Shall I open 
the cover now?” The Snap-Tite Cover opens AUTO- 


MATICALLY as soon as pressure is off. 
HOW IT WORKS 
PF When cooking time is up, release Lid-Lock. 
The Snap-Tite Cover still can’t be lifted off. 
But when pressure is completely reduced, this 


e sensational cover opens AUTOMATICALLY! 


Cash in on Wear-Ever’s full color advertising in leading 
national magazines. Use Wear-Ever display material. 


WEAR-EVER 


























®OUTSI 


MADE OF 


— 


Drying engineers designed Driocan. They developed the 
product for its huge war-time job of controlling package-interior 
moisture in shipments to armed forces abroad. Millions saw it— 
know what it will do—are ready to buy this new home-use version! 


/ 
Driocan withdraws moisture directly from the air—helps prevent 
damage caused by rust, corrosion, mildew or sogginess. And it 
holds the moisture! No dripping of corrosive liquid—no dangerous 
catch-pans of harmful solution. 


Clean, safe, handy, efficient Driocan appeals to your women 
customers. They quickly see the host of places—closets, trunks, 
chests, food storage enclosures, basements, etc.—where Driocan 
protects valuable goods. Men go for it to control moisture in tool 
boxes, hobby work-rooms, furnace fireboxes in summertime and 
gun-cases. (See those tie-in sales at the firearms counter!) Best of 
all—the kitchen oven restores Driocan’s “thirst’’. Use it over and 
over and over again. 


Yes... Driocan is actually designed to give you rapid-fire sales 
and greater profits. This packaged “air conditioner’ has so many 
moisture-control uses in the home that every customer—man or 
woman—is a ready buyer. 


ACT AT OR OCAN FOR THE HEAVY 
SELLING SEASON. SEE YOUR FAVORITE JOBBER. = case of six. Somewhat higher west of the Rocky Mountains. 


HARDWARE AGE 


*Recommended retail price $1.19 per 5 lb. can — $6.50 per 





Here ate the Facts 


that make... 
ARMCO Aluminized Steel 


DALAL 


AMERICA'S 
OUTSTANDING 
SANITARY 
WASTE RECEIVER 


@ OUTSIDE CONTAINER and INSERT CAN 


MADE OF 25 GAUGE ARMCO ALUMINIZED STEEL 


HF © ARMCO SALT SPRAY TESTS stow s 10 10 rms 


MORE CORROSION RESISTANCE THAN GALVANIZED STEEL 
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) Best of West of the Rockies APRIL 27 thru MAY 2 
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FNCOLN METAL PRODUCTS CORPORA Ue 
1 1. Pa. 136 CLIFTON PLACE, BROOKLYN 5 t.2 


Export Division: BLOCK INTERNATIONAL CORP., 101 W. 31st St., N. Y. C. 1, N. Y. 


ARE AGE 
APRIL 10, 1947 


Cable Address: “BLOCKTRADE” 
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FROM RAW MATERIAL TO FINISHED PRODUCT 
LARGE ROOMY WIRE DISH DRAINERS 





PRECISION 
BUILT 


BICYCLE & 
With extended basket for silverware and cups. Heavy T 2 | * YC LE BA S K t TS 


wire frame—spot welded. Capacity for 12 plates. 
LOOP OVER KNUCKLED CONSTRUCTION 
Available in two styles Sturdily constructed of heavy gauge wire 


18” by 13” by 414” (Bright Nickel Plated) with aluminized rust-proof finish. Complete 
18” by 13” by 4%” (Zinc Plated) prt a bolts, and struts, ready for as- 


Write for information and literature, set-up for jobbers Available in three sizes 
Loop Over Spot Welded 
15” x 10” x §” VS" x 10" x S” 


16%" x 11" x 6" = 16%" x 11” x 6” 
18” x 13” x 6” 18” x 13” x 6” 
i$ Mircueu NDUS TRIES 
( 





BATHROOM FIXTURES i Y 


ARE UNSURPASSED 
FOR EASY INSTALLATION 
AND SPARKLING BEAUTY 


Lustréd-Ware built-in fixtures—both 
recessed and projecting type—will 
not chip, check or break like porce- 
lain. Their classic design, sparkling 
appearance, economy, and easy f 
low cost setting, all appeal to the ir % Neliteh 
contractor, plumber and home an Major 
owner. Unaffected by alkalies, Lus- PO es 
tro-Ware always looks like new. 66 ines. 30 laches 
Write today for complete informa- 24 inches 36 inches 
Recessed soap dish with or without fi tion, prices, and available colors. 


grab bar. Note soap dish and tumbler 
tray may be removed for easy cleaning 


i a ARE NE TOE 
RSD Boles 
$ Ba a oe ae ee. 


Recessed paper holder Toothbrush and tumbler holder 4 PLASTIC PRODUCTS, INC. 
: COLUMBUS, OHIO, U.S.A. 
World's largest 
Monvufacturers 
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tumbler holde feltig 
Royal Brand 
Exhibit 


at the 1947 
National Housewares and 
Major Appliance Exhibit 

Booths 341, 343, 345, 347 
Convention Hall 
Philadelphia, Pa. 

April 27th through May 2nd 





_ One of the 

World's largest 

Monvufacturers 
of cutlery 
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New! Complete 
line of Hollow 
Ground Knives 


The right knife for every cutting 
and carving task! Expertly made 
with beautifully-grained rosewood 
handles...blades chromium 
plated on finest high carbon steel 
. polished brass rivets. Razor- 
sharp edges that stay sharp be- 
cause they're hollow ground! Pro- 
tective sheath for each blade. Open 
stock or 3-pc. or 5-pc. sets in at- 
tractive covered wood chests. 





CUTLERY COMPANY 


ve 





c ' 
New Y k * Anicago * Vetrc 


Dallos * Miami * Atlanta 









Carving | : 
that sell 


on sight! 


Royal Brand carving sets in a com- 
plete range of styles and prices 

oT -taleiial mer diele male asPmmuile) lel tele elleh tile 
handles, chrome-plated on nickel 
silver. Included are a large variety 
vo) Ma kolael-teMX-10 Par imo)elel-+ Mele -mullagel| 
finish stainless steel. Each set attrac 


tively boxed 
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MODERN 
MERCHANDISING 
FOR FARM 
TARPAULINS! 


Individually packaged 
in display cartons 
for fast, easy selling 


Dealers everywhere agree Eagle Brand’s ‘“‘pack- 
aged’’ Farm Tarps are the biggest advance ever 
made in tarpaulin selling. For the first time, 
tarpaulins individually packaged at the factory 
in colorful display cartons, sizes plainly marked, 
ready for shelf and counter selling! No more 
bundled or rolled tarps, no basement or back 
room storage, Eagle Brands step right out and 
sell themselves. And that’s not all! 


+e Easy to stock — 1 Grade — 5 sizes 
¢ Genuine Canvas Duck, Para Waterproofed 
Popular prices 
Improved construction 
: Smart appearance 


Features that mean fast turnover, low inven- 
tories, easy handling. 


CARRIED IN STOCK BY YOUR HARDWARE JOBBER 


Cash in on the need for good Farm Tarpaulins. 
Ask your jobber for complete facts about Eagle 
Brand Farm Tarps. See their quality and attrac- 
tive packaging. Act Now! 


BACKED BY POWERFUL ADVERTISING 


Eagle Brand Advertising in Nationa] Farm Pub- 
lications reaching well over 6,000,000 farmers... 
Radio Broadcasts featuring your name bring pre- 
sold customers to your store. Free Booklet for 
distribution to your trade hammers home to 
farmers the advantages of using FARM TARPS. 
Newspaper ad mats, free wall posters and win- 
dow decals for authorized dealers are among 
other reasons why you'll find it pays to handle 
EAGLE BRAND FARM TARPS. 


BRAND | 
FARM TARPAULINS 


anf es This book giving prac- 


EAGLE 


ticol form advice from 
over 3000 County 
Agents, will make a 
red-hot farm-tarp 
prospect out of every 
farmer who reads it. 
Ask your jobber soles- 
mon for a copy, or 
write us. 


z 7001 wavs Vi 
irae. 
FARM TARPS  f 
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‘H. WENZEL TENT & DUCK COMPANY 


1035 Paul St., St. Louis 4, Mo. . 


For 60 years the leader in canvas 
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AT ANY LAWN PARTY 


The rush to get outdoors will soon be starting. 
Now’s the time to plan for those customer- 
friends you’ll make with Arvin Outdoor 
Furniture. Here’s quality, style, luxurious 


comfort—all at a price anyone with a patch 





of grass or a front porch can easily afford. 
And here’s the Arvin 
Style 38 Rocker, com- 
an wien to the Style 37 On terrace flagstones, or under an 
na Bg vested apple-tree, the Arvin Style 37 Chair 
completes the picture of summer 
comfort. Red or green, white frame, 
individually packed, knock-down, 
in carton. 


ARVIN the name on profit-building products from 


NOBLITT-SPARKS INDUSTRIES, INC., COLUMBUS, IND. 





® ee & SALMANSON & COMPANY, INC. - 1107 Broadway, New York City 10 


CHICAGO «+ BOSTON « BALTIMORE e NEW YORK 
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The Laver Line 








Even the plainest or the oldest kitchen 
can acquire modern style and beauty 
—plus practical convenience— 

with a set of Laver quality kitchenware. 


It’s easy to have a picture kitchen with Lauer matching kitchen- 
wares! Every item in the Lauer line combines practical usefulness 
with modern styling and ha:munizing beauty. It is the most com- 
plete group of fast-selling, profit-making heavy gauge metalwares 
in the field. That’s the Lauer quality combination—utility, style 
and beauty, in a complete saleable group—the combination for 
larger sales and greater profits. 


LOOK AT THE COMPLETENESS OF THIS MATCHING LINE! 
© Conister Sets in full canister sizes. 
9 Single and Double-shelf Bread and Cake Boxes. 
@ Practical Wastebaskets in several sizes. 
@ Modernly designed Step-on Pails. 
© Utility Cabinets— note the scuff-proof black base. 
©@ Vegetable Bins with covered storage space. 
@ Heavy, gleaming plastic Table Cloths and Curtain Sets. 
@ ADAPT-A-MATS —the line leader —in sets of five sizes. 


Kitchen-wise and at home anywhere in the house, these famous 
mats are heat and moisture-proof, asbestos cushioned, to give 
added working space and protect fine surfaces. 


LAUER METALWARES ARE PRODUCED... 


to the highest quality specifications. Prime steel, precision manu- 
facture, welded construction. No raw edges or flimsy bracings. 
Bright plastic handles, strong durable hinges, fool-proof catches. 
Special pigment paints that keep colors alive. All surfaces—inside 
and out, tops and bottoms—enamel and varnish finished to clean 
easily, resist stains and odors. All finishes to perfection standards. 


LAUER METALWARES ARE DESIGNED... 


to sell with profit and satisfaction. Modern product designs . 
and “tested” patterns planned to give the dealer saleable goods 
for all consumer tastes. 


LAUER “TESTED” PATTERNS INCLUDE... 


“CLASSIC” (shown here). Traditional pattern for 
conventional buyers. Basic color combination 
on gleaming white—red and black, red and blue 
or red and green. 

“PARTY LINE”—a gay five-color design with wide 
popular appeal. In complete ensembles that spill 
over from the kitchen to the bridge table lunch 
eon, the informal tea party. 


“BRILLIANT POPPY”—a_ beautiful, hand- painted 
floral cluster on sparkling, flawless white. A sur 
mover for quality promotions. 


“ADAPT-A-MATS“—in mirrored satin and crit 


kled chrome, universally popular. 
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We can’t carry the kitchen with us . . . but the complete Lauer Quality Line—all styles and patterns—will be... 


ON DISPLAY AT THE PHILADELPHIA HOUSEWARES SHOW - BOOTH NO. 35 


DEALER AIDS, TOO: A Mat- 


Merchandiser that sells sets, 
not just units. Consumer leaf- 
lets that bring customers back 
for additional-item purchases. 
Counter cards that ‘depart- 
mentalize” your housewares, DF ceeemstneecsecmmmnssnnsaseee 


induce multiple sales. SEND 
FOR CATALOG “LQ” 546 WEST WASHINGTON BOULEVARD, CHICAGO 6, ILLINOIS 


PERMANENT SHOWROOM: Merchandise Mart, Chicago, Room 1409 


Manufacturers of quality metalwares for kitchen and pantry . . . and of ADAPT-A-MATS—at home anywhere in the house! 

















@ Today the “lady of the house” either has a 
car of her own or makes frequent use of the 
family car. So, the kind of equipment on the 
garage doors is of concern to her. She doesn’t 
want to struggle with sagging, wind-blown, 
swinging-type doors. Women like “Over-the- 
Top” Door Equipment. The reasons are obvious. 
To open an “Over-the-Top” equipped door, 
one merely turns the automobile-type handle 
and lets go... the power springs do the rest... 
the door rises up out of the way (out of the 
weather) in seconds! Closing is simple, too. 
The fact that “Over-the-Top” Equipment can be 
used on one-piece doors, or standard door sec- 
tions bolted together, gives the architect, builder 
and client free rein in designing the garage and 
house as an integral unit. Speed in installation 
is assured by the simplicity of the equipment. 
Steel weather strip seals out cold and moisture. 
Only 234” headroom are required for a 8’ x 7’ 
door. Write today for full details. 


FRANTZ 


GUARANTEED BUILDERS HARDWARE 





FRANTZ MANUFACTURING CO., STERLING, ILLINOIS 
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Here was a sleeper —the most beautiful 
sleeper I ever saw! And the folks at 
Reardon didn’t realize what a pip it was. 

I mean REARDON’S WATER PUTTY. 


The stuff was selling itself —on merit alone. 
Thousands of home folks like me had discovered it. 
Furniture factories used it — for repairs. Many deal- 
ers pushed it. 

But the Reardons were so busy promoting Bondex 
that they were treating their wonderful Water Putty 
like an orphan. 

“This Water Putty is worth great ballyhoo!’’ I 
cried. “‘It’s the best darned putty and crack filler in 
the universe!” I yelled so loud that they agreed to 
advertise it in — 


THE SATURDAY EVENING POST 
BETTER HOMES AND GARDENS 
AMERICAN HOME 

GOOD HOUSEKEEPING 

POPULAR MECHANICS MAGAZINE 
POPULAR SCIENCE MONTHLY 


Now if you’ll back me up and push and display this 
REARDON’S WATER PUTTY, you’ll find I’ve 
tapped a cute little gold mine for you. 

This stuff is a powder — you mix it with water as 
you use it — so there’s no waste, and it doesn’t cake 
in the can. And what you plug STAYS plugged, 
since it does not shrink or loosen. Good for filling 
holes, cracks, reseating screws, repairing furniture 

. everything but filling teeth. Works on wood, 
metal, plaster, tile. 

Reardons will push. You pull. And you’ll see! 


The Reardon Co., St. Louis 6, Mo. 


REARDON’S 


WATER PUTT 
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A fine salesman you are |" she shorts 


More and more appliance customers today are shopping For instance, when you demonstrate the famous Manning- 
the field, asking questions. And the salesman who is on his Bowman “TIron-That-Wags-Its-Tail;’-here’s a stack of win- 
wes, primed with facts on product features, makes the sale. ning features you'll want to talk about... 





automatic. Thumb-tip temperature swivel-action cord follows every iron around buttons, pleats, seams. 
dial gives choice of heats from stroke. Insulated bakelite handle Mention chrome finish, perfect bal- 
RAYON to LINEN, plus OFF. fits right- or left-handers” ance, even heat, and M-B quality! 


Manning Bowman Means Best 


Manning, Bowman & Co., Meriden, Connecticut. In Canada: Manning, Bowman & Co. (Canada) Ltd., Oakville, Ont 
Makers of M-B quality Toasters, Percolators, Broilers, Irons, Automatic Grills, and Waffle Bakers. 


THE LINE THAT'S ALWAYS IN DEMAND 
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1 Tell customer: “It’s lightweight, Y Demonstrate cord: ‘Long-life 5 Show how point and beveled edge 
‘ 
e 
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The Cheney Nailer-—the ham- 4| 
mer that holds the nail—is the J 
first choice of expert mechanics 
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and householders. everywhere. 
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TRADE MARK REGISTERED 


HENRY CHENEY 
HAMMER CORP. 


LITTLE FALLS, N.Y 
+ UK a 
Soles Office 
217 BROADWAY, NEW YORK CITY 
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“TAPS OF DISTINCTION” 


)MPANY | 
i THREAD WELL TAP AND DIE COMPANY - GREENFIELD, MASSACHUSETTS, U.S. A. | 


CALIFORNIA OFFICE, THREADWELL TAP & DIE CO. OF CALIF., 1322 SANTA FE AVE. LOS ANGELES 21 
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NATIONALLY KNOWN 
NATIONALLY ACCEPTED 








\_ 
NATURALLY EASIER TO SELL 





The STUART CLOSED BACK SHOVEL 


The standard of comparison among all 
popular priced shovels. Blades of high 
carbon steel, heat treated. Quality X 
Grade Handles, smoothly sanded, and 
thoroughly waxed. 











The WILSON OPEN BACK SHOVEL 


A Genuine Leader Item—the undisputed 
value leader among all low priced 
shovels. Blades of carbon steel, heat 
treated. No. 1 Grade Handles, smoothly 
sanded and thoroughly waxed. 
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A Notional Organization Specializing Lrclusively tn 
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Time to Sell SHOVELS! 


The heavy shovel selling season j 
here and customers want shovek 
which are light in weight for easy 
handling, but strong and rugged in 
resistance to wear and breakage. 


Stuart Brand Closed Back Shove 
and Spades and Open Back Scoop 
build customer good will and repeg 
business because they meet both of 
















these important requirements. .The 
come standard equipped with exc 
sive construction features found onk 
in Shovels made by The Wood Shovd 
and Tool Company. These exclusin 
features are as follows: 


STEEL I-BEAM HANDLE REIN. 
FORCEMENT — The lightest ani 
strongest handle reinforcement which 
retains in the handle the resilieny 
and flexibility needed for full effc: 
ency in shoveling. 


CLOSED BACK CONSTRUCTION 
—The back of Shovels and Spade 
are made perfectly smooth by a sted 


back bone plate welded into the bady 


of the blade—no cracks or crevice 
for dirt to collect. 


BLADE DESIGN AND TREAT 
MENT—Quality Steel—Proper Blade 
Design—Rolled Shoulders—Corre 
Heat Treatment—All of these ar 
combined to produce long wearing 
shock resisting blades. 


MOLY D OR MOLY STEEL D HAN. 
DLES—Used on all Short Handled 
items. These handles with sted 
banded grips are of distinctive de 
sign and consumers everywhere ret 
ognize Moly Handles as a feature of! 
quality shovel. 


* * * 


Only Shovels made by The Wood 
Shovel and Tool Company at 
equipped with these outstanding fe 
tures which are easy to see, easy 0 





sell, and build business for you be 
cause customers come to you and you 
alone to get shovels so equipped. 


Advertisement 
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AGAIN YOU WILL BE ABLE TO SAY, 
“YES, IT’S A REAL PENNSYLVANIA’ 


AS OUR PRODUCTION INCREASES, we are shipping more and more car- 
loads of our PENNSYLVANIA, GREAT AMERICAN and METEOR models to 
wholesalers in all territories. Demand still exceeds supply, but we are 
beginning to catch up. 

We could catch up a lot faster except for one thing: Every mower we 
make must be up to the quality standard for which PENNSYLVANIA has 
been world famous since 1877. 

For many years, hardware wholesalers and retailers have been proud 
to say to their customers, ‘‘This mower is a real PENNSYLVANIA’”’. Such 
a reputation is too valuable to risk losing. 





wy j Me . 
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PENNSYLVANIA 


QUALITY LAWNMOWERS SINCE 1877 





Camden, N. J. + Bridgeport, Connecticut 
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“Loose Talk in ‘44 Sank Ships, 
In ‘47 Scuttles Business”:— 


HE above quotation is the 
T hesaing of the advertisement 
of the Cleveland Chain & Mfg. 
Co. which appeared in our pre- 
ceding issue (See HarDWaRE AGE, 
March 27, page 147.) In this 
issue on page 151 is a message 
from this same’ company which 
is headed “Is Industry’s backlog 
real—or inflated? What difference 
does it make?” 
We don’t call our readers’ at- 
tention to specific advertisements 
very often but these two messages 


are outstanding and very timely. 
They bring a message that is sore- 
ly needed to offset unbridled pes- 
simism and loose talk about cur- 
rent conditions. 

We don’t want to play ostrich 
and not see negative factors when 
they are present, but we don’t 
want to feast on every little set- 
back and talk ourselves into a de- 
pression. 

The American people are still 
without many things they need 
or want and will buy when avail- 


=x & & 


able. And they still have jobs 
and money with which to buy 
what they want. What we need 
is more urging to produce better 
and more and to do a constantly 
better job of distributing what we 
make—we need encouragement 
and not discouragement. 

We also urge you to read again 
the editorial on page 169 of the 
March 13th issue of HARDWARE 
AcE titled — “Right Now—There 
Are Too Many Articulate ‘Proph- 


ets of Gloom.’ ’ 


Eastman Color Film Decision 


May Effect Fair Trade:— 


HE recent refusal of the United 

States Supreme court to re- 
view a circuit court decision in 
the Eastman Kodak Co. case may 
threaten fair trade progress. 

The Federal Trade Commission 
ordered Eastman Kodak Co. to 
discontinue entering into resale 
price maintenance contracts on its 
color film. The circuit court ap- 
proved the Commission’s stand 


APRIL 10, 1947 


and now the highest court refuses 
to review the case. As a result, 
color film will not be fair-traded. 

Printer’s Ink appropriately ob- 
serves: 


“Lawyers say this could easily 
be the start of a movement to 
limit the protection of the fair- 
trade laws. FTC found that the 
Miller-Tydings fair trade act can’t 
be applied to color film—the rea- 





son being that the act legalizes 
fair-trade contracts only when the 
article covered by the contract is 
in free and open competition with 
other commodities of the same 
general class. Eastman as the only 
producer of color film has insisted 
it competes with black-and-white 
film. The Circuit Court holds this 


contention is no more valid than 
a statement that champagne and 
water are in competition, since 
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both are beverages. Admittedly, 
the decision raises some serious 
questions. To produce consumer 
salability or demand, the pro- 
ducer of nationally advertised 
merchandise naturally tries to 
make his product different from 
others and better. Economists of a 
certain variety hold that he thus 
takes his brand out of price com- 
petition and achieves something 
of a monopoly. With the Eastman 
decision as a_ precedent, this 








school of thought could have 
quite a field day applying the 
same principle to other trade- 
marked products.” 

Barring protection of resale 
price maintenance in this case 
seems to us to be premised on a 
strictly legal technicality. which 
opponents of fair-trade legislation 
may readily seize as precedent to 
start similar action and destroy the 
splendid progress that has been 
made with fair-trade legislation. 
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“Firm Price Policy’ Announced 











The struggle to obtain fair trade 
laws in 45 states (all but Texas, 
Missouri and Vermont) and to 
pass the Miller-Tydings enabling 
law is well remembered by those 
who were actively interested. If 
the Eastman Kodak decision leads 
to the tearing down of the resale 
price maintenance legislation it 
will be a very unfortunate de- 
velopment and in our judgment 
a backward step. 


By Taylor Instrument Companies:— 


ELIEVING that uncertainty 

about prices is a major factor 
that disturbs our national econ- 
omy and encourages inflation and 
inflationary thinking, Taylor In- 
strument Companies, Rochester, 
N. Y., announced on February 7th, 
a policy of firm prices and the 
complete elimination of the so- 
called “escalator clauses.” 

We believe that the entire dis- 
tributing trade welcomes such 
news and would heartily favor the 
same kind of policy generally. 

The announcement, signed by 
R. E. Olsen, vice-president and 


HREE “streamlined” depart- 

ment stores, each expected to 
cost about one million dollars, 
are announced as the newest de- 
velopment in the Consumer Co- 
operative field. These stores, to 
be ready within a year, are to be 
located in Shirlington, Va. (a 
suburb of Washingtor, D. C.), 
Providence, R. I., and Irvington, 
N. J. (within the New York City 
commuting area.) 

This development was an- 
nounced by Consumer Distribu- 
tion Corp., New York City, which 
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general sales manager, stated the 
position of the company simply 
and directly. We quote it: 


“In common with most manu- 
facturers, we have been com- 
pelled during the post-war period 
to resort to the use of an escalator 
clause. It is a practice we disliked 
but found necessary as a means 
for assuring our customers of the 
fairest possible consideration dur- 
ing uncertain conditions. 

“Although much of the material 
we buy still remains on a basis of 
‘price at time of shipment,’ we are 
convinced that our customers need 
and prefer firm prices. 
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Three Streamlined Department Stores 
Are Planned By the Co-operatives:— 


was endowed with one million dol- 
lars by the late E. A. Filene, 
Boston department store operator. 
It is understood that these stores 
will attempt to enter the general 
merchandise field with nationally 
known brands of housewares, ap- 
pliances and other “hard lines.” 

In the three communities, resi- 
dents will be invited, by a house- 
to-house campaign crew, to ac- 
quire shares in these stores at 
$100 each with a limit of 10 
shares permitted to an individual. 
A fixed return of $4 per share plus 





* 

“We have, therefore, decided to 
adopt a firm price policy effective 
February 7, 1947, by withdrawing 
our escalator clause on the entire 
line of domestic Taylor products, 
consisting of household, medical. 
meteorological and industrial in- 
struments. 

“Stabilization of prices is an 
essential step in the reestablish- 
ment of a firm national economy. 
and we are pleased to give sup- 
port to this objective.” 

We hope to see this practice 
more widespread and hope that 
similar notices from other sources 
will be coming at an early date. 


patronage refunds on purchases 
are promised. 

It is assumed, although not so 
stated, that if these new stores 
succeed others will be established 
as quickly as possible. 

Obviously, such stores will be 
real competition if they are suc- 
cessful in obtaining known mer- 
chandise. Just what attitude 
manufacturers serving the hard- 
ware trade will adopt is not 
known, but it is definitely going 
to be a topic of discussion at trade 
gatherings. 
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The entrance door should create a first impression of friendliness and 
hospitality . . . expressed in its fine architectural detail and rich, 
graceful hardware. 

Lockwood Entrance Door Handle Sets, in enduring brass and 
bronze, offer a wide range of choice in authentic design with quality 
and workmanship insuring lasting security. 

For Lockwood Dealers they also provide a firm foundation for 
ever-growing, ever-profitable business in Builders’ Hardware. 


Over 40,000 copies of this advertisement will be presented to the Archi- 
tectural Profession in ARCHITECTURAL RECORD and PROGRES- 


SIVE ARCHITECTURE (Pencil Points). 


L-3D 


LOCKWOOD HARDWARE MANUFACTURING COMPANY 
Division of Independent Lock Company ° Fitchburg, Massachusetts 
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M AJOR appliances 


have always accounted for a sub- 
stantial portion of a hardware 
dealer’s volume. This portion, ex- 
pressed as a future potential, 
amounts to at least $434.079,834, 


Total number of leading 
hardware dealers: 


Almost a Half Billion 
Will Go to 


When the first year of normal over- 


worth of appliance business that 
the top drawer hardware dealers 
know they can sell during the first 
year that appliances roll in quan- 
tity off production lines and into 


By HAROLD S. MOORE 


This half billion dollars expect- 
ed volume is not a figure pulled 
out of a hat but is established by 
a thorough study made by Harp- 
WARE AGE among the top dealers 





their stores. from the standpoint of business 


















Leading dealers handling 





washers 
Leading dealers handling 
washers in 194 



















Estimated unit sales by 
leading dealers for first 
year of normal production— 
Actual unit sales in 1940— 


Estimated dollar sales 





Total number of leading 
hardware dealers— 
Leading dealers handling 


Leading dealers handling 
ironers in 1940 











Estimated unit sales by 
leading dealers for first 
year of normal production— 
Actual unit sales in 1940— 
Estimated dollar sales———— 




















SS 
Electric Washers 
10,024 
552, 221 
209, 876 
$51, 356,553 








66 per cent of 6,616 dealers expect to sell 552,221 washers and at an average unit selling price of $93.00 
expect a sales volume of $51,356,553. In 1940 the hardware trade sold 16.15 per cent of the total washer 


market. 
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Electric lroners 














10,024 








105,050 





$9,979,750 





50 per cent or 5,012 dealers expect to sell 105,050 ironers and at an average unit selling price of $95.00 
expect a sales volume of $9,979,750. In 1940 the hardware trade sold 11.12 per cent of the ironer market. 
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Appliance Dollars 


Hardware Dealers 


all major production rolls around 


Associate Editor of Hardware Age 


volume in the retail hardware 
field. At the time of this investiga- 
tion those dealers numbered 10,- 
024, or approximately 30 per cent 
of the total number of retail hard- 
ware stores. 


In any distributing group, the 
lion’s share of the business is done 
by a relatively small percentage 
of the dealers. The United States 
Census of distribution, for exam- 
ple, shows that 30 per cent of the 


Electric Refrigerators 


20 46 60 


hardware dealers do 72 per cent 
of the total sales volume. In the 
sale of major items involving 
larger than average investment 
and greater than average sales re- 
sources, it may be expected that 





60 100 





Total number of leading 
hardware dealers— 
Leading dealers handling 
refrigerators————_—_____— 
Leading dealers handling 
refrigerators in 1940———— 





Estimated unit sales by 
leading dealers for first 
year of normal production— 


Actual unit sales in 1940— 


Estimated dollar sales———— 














| 
| 
531,928 | 
| 
| 
| 
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$104,789, 816 








60 per cent or 6,014 dealers expect to sell 531,928 electric refrigerators and at an average unit selling price 
of $197.00 expect a sales volume of $104,789,816. In 1940 the hardware trade sold 9.02 per cent of the 


total refrigerator market. 


Electric Ranges 














Total number of leading 
hardware dealers 
Leading dealers handling 
electric rang 
Leading dealers handling 
electric ranges in 1940-——— 


Estimated unit sales by 
leading dealers for first 
year of normal production— 


Actual unit sales in 1940— 








Estimated dollar sales—— 














224,611 


$39,306,925 
| 








56 per cent or 5,613 dealers expect to sell 224,611 electric ranges and at an average unit selling price of 
$175 expect a sales volume of $39,306,925. In 1940 the hardware trade sold 9.43 per cent of the total 
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electric range market. 



























































this proportion may be even great- 


cent. 
It was to that 30 per cent that appliance classification—in the from the standpoint of business 








HarpwareE AcE directed its in- first year that production of those 


er; that the 30 per cent group of quiries regarding their expecta- items becomes “normal.” 

dealers would do considerably tions of appliance volume—wash- In the files of the HaRDWARE 

more than 72 per cent of the ers, ironers, refrigerators, ranges, | AGE Addressing Service, there is 

business, perhaps 80 to 85 per radios and the other units that in _— maintained a list of the top deal- 
the aggregate fall into the major — ers in the retail hardware field 


Coal and Wood Ranges fe 
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Total number of leading 
hardware dealers 

Leading dealers handling 
coal and wood ranges——— 


10,024 








Estimated unit sales by 
leading dealers for first 
year of normal production— 

















121,698 





Estimated dollar sales———— 





$13, 143,384 





49 per cent or 4,91Z dealers expect to sell 121,698 coal and wood ranges and at an average unit selling 
price of $108 expect a sales volume of $13,143,384 


Gas Ranges 
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Total number of leading 


hardware $ 

Leading dealers handling 
gas rang 

Leading dealers handling 
gas ranges in 1940—____ 











Estimated unit sales by 
leading dealers for first 
year of normal production— 


Actual unit sales in 1940— 


274, 172 


Estimated dollar sales $39,754,940 
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46 per cent or 4,611 dealers expect to sell 274,172 gas ranges and at an average unit selling price of 
$145.00 expect a sales volume of $39,754,940. In 1940 the hardware trade sold 11.04 per cent of the total 
gas range market. 


Electric Water Heaters 
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Total number of leading 
hardware dealers 

Leading dealers handling 
electric water heaters——— 





10,024 





Estimated unit sales by 
leading dealers for first 
year of normal production— 









117,978 
$11,915,778 


REE UTS SEE STD oe Serres 
Estimated dollar sales 











49 per cent or 4,912 dealers expect to sell 117,978 electric water heaters and at an average unit selling 
price of $101 expect a sales volume of $11,915,778. 
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volume, and these at the time of 
the investigation numbered 10,- 
024. To the first half of that list 
of top dealers, or 5,012 dealers, a 
letter questionnaire was mailed. In 
the cities of very large population 
and concentrated buying power, 


there are opportunities for the spe- 
cialized sale of some major items 
of merchandise. Believing that this 
might distort the picture, all deal- 
ers in the 15 largest cities in the 
United States were omitted from 
the mailing. The questionnaires 


Gas Water Heaters 


20 40 60 


yielded 794 replies, or a return of 
15.8 per cent which in the com- 
posite report (see charts on pages 
following) affords an adequate 
sample of the merchandising ex- 
pectations of leading hardware 
dealers throughout the country. 
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Total number of leading 
hardware dealers 
Leading dealers handling 

gas water heaters—————_ 





Estimated unit sales by 
leading dealers for first 
year of normal production— 





Estimated dollar sales 





10,024 





92, 106 
$7,829,010 








30 per cent or 3,007 dealers expect to sell 92,106 gas water heaters and at an average unit selling price 


of $85 expect a sales volume of $7,829,010. 


Oil Burning Water Heaters 
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Total aumber of leading 
hardware dealers 

Leading dealers handling 
oll burning water heaters— 





Estimated unit sales by 
leading dealers for first 
year of normal production— 





Estimated dollar sales 











10,024 














43,259 
$4, 152,864 





rs 





32 per cent or 3,208 dealers expect to sell 43,259 oil burning water heaters and at average unit selling 
price of $96 expect a sales volume of $4,152,864. . 


Oil Burning Space Heaters | ) 
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Total number of leading 
hardware d s 

Leading dealers handling 
oll burning space heaters— 
Leading dealers handling 
oll burning space heaters 
in 1940. 








Estimated unit sales by 
leading dealers for first 
year of normal production— 


Actual unit sales in 1940—— 





Estimated dollar sales 














224,783 


$19, 106,555 








53 per cent or 5,313 dealers expect to sell 224,783 oil burning space heaters and at an average unit selling 
price of $85 expect a sales volume of $19,106,555. 
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A study of the facts evolved 
from the replies to the question- 
naires and illustrated in the ac- 
companying charts, forcefully pre- 
sents the volume opportunities for 
all hardware dealers inherent in 
major appliance merchandising. 
Considering that appliance pro- 
duction all but disappeared dur- 
ing the war years and the conse- 
quent need for replacement units; 
the as yet unsatisfied demand for 
new appliance units resulting from 
increasing building activity; new- 
ly established households; the tre- 
mendous: increases in farm in- 
come and farm electrification, and 
coupling those factors with the 
rapid strides made by the appli- 
ance industry towards increased 
production, it becomes incumbent 
upon all aggressive hardware deal- 
ers to capture and retain an even 
larger slice of the appliance mar- 
ket for themselves. 


Total number of leading 
hardware d $ 
Leading dealers handling 
radios 

Leading dealers handling 
radios in 1940 














Estimated unit sales by 
leading dealers for first 
year of normal production— 


Actual unit sales in 1940— 





Estimated dollar sales 








Total number of leading 
hardware dealers- 

Leading dealers handling 
radio-phonographs—————_- 





Estimated unit sales by 
leading dealers for first 
year of normal production— 





Estimated dollar sales———— 














Mass appliance volume that the 





top hardware dealers can achieve 
totals $434,079,834. This figure 
for the specific items involved 
breaks down as follows: 


Electric Refrigerat- 


dk wie tce wk Se be 


Electric Washers 

Gas Ranges . 

Electric Ranges 

Radios 

Kitchen Cabinet 
Units 


Electric Water Sys- 


eae , 


Oil Burning Space 


Heaters 


Freezer Cabinets ... 
Power Lawn Mowers 


Coal and Wood 

Ranges 
Vacuum Cleaners 
Radio-Phonograph 


Combinations 


$104,789,816 


51,356,553 
39,754,940 
39,306,925 
30,981,733 


23,759,652 
20,575,848 
19,106,555 
18,003,720 
14,549,416 


13,143,384 
12,662,263 


12,211,624 


Electric Water Heat- 


Be Sil c o obs 11,915,778 
Electric Ironers .. 9,979,750 
Gas Water Heaters.. 7,829,010 
Oil Burning Water 

Heaters 4,152,864 


O oO 0 


Viewing appliance volume from 
the standpoint of units in relation 
to geographical divisions, the follow- 
ing facts pertain: 


Electric Washers 
(total—552,221 units) 


Units % of Total 
New England ... 26,149 4.73 


Middle Atlantic . 62,624 11.34 
South Atlantic .. 58,595 10.61 
East N. Central. 190,801 34.55 
East S. Central... 32,525 5.89 
West N. Central. 65,356 11.84 
West S. Central. 57,979 10.50 
Mountain States. 16,779 3.04 
Pacific States .. 41,413 7.50 





Radios 











10,024 





584,561 





$30,981,733 


1 





market. 


Radio-Phonograph Combinations 


20 


40 60 


59 per cent or 5,914 dealers expect to sell 584,561 radio sets and at an average unit selling price of $53 
expect a sales volume of $30,981,733. In 1940 the hardware trade sold 5.87 per cent of the total radio 




















$12,211,624 





46 per cent or 4,611 dealers expect to sell 147,128 r adio-phonograph combinations and at an average unit 
selling price of $83 expect a sales volume of $12,211,624. 1,577 dealers will carry phonograph record de- 
partments. 
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Electric lroners 
(total—105,050 units) 


Units % of Total 


New England... 6,300 5.60 
Middle Atlantic. 12,840 12.22 
South Atlantic.. 8,558 8.15 
East N. Central. 43,482 41.39 
East S. Central. 6,300 5.90 
West N. Central. 7,838 7.46 
West S. Central. 7,536 7.18 
Mountain States. 3,168 3.21 
Pacific States... 9,028 8.89 





Electric Refrigerators 
(total—531,928 units) 
Units % of Total 


New England... 26,006 4.89 
Middle Atlantic. 69,917 13.15 
South Atlantic. . 83,702 15.73 
East N. Central. 155,408 29.23 
East S. Central. . 38,063 7.16 
West N. Central. 44,527 8.37 
West S. Central. 55,095 10.34 
Mountain States. 18,849 3.54 
Pacific States ... 40,361 7.59 





Coal and Wood Ranges 
(total—121,698 units) 
Units % of Total 


Gas Ranges 
(total—274,172 units) 
Units % of Total 


NéwEngland ... 1,804 1.5: New England... 5,743 2.51 
Middle Atlantic. 9,823 8.10 Middle Atlantic. 36,281 13.23 
South Atlantic .. 30,080 24.7% South Atlantic... 20,246 7.38 
East N. Central. 29,288 24.07 East N. Central. 103,504 37.35 
East S. Central. . 22,053 18.12 East S. Central.. 8,596 3.13 
West N. Central. 10,793 8.79 West N. Central. 35,773 13.05 
West S. Central. 5,581 4.83 West S. Central. 47,187 17.21 
Mountain States. 5,312 4.36 Mountain States. 9,987 3.64 
Pacific States... 6,664 5.48 Pacific States... 6,855 2.50 





Electric Water Heaters 
(total—117,978 units) 
Units % of Total 


Electric Ranges 
(total—224,611 units) 


Units % of Total New England... 1,502 1.28 
New England... 7,221 3.21 Middle Atlantic. 8,709 7.38 
Middle Atlantic. 19,768 8.80 South Atlantic. . 21,427 18.16 
South Atlantic.. 39,499 17.58 East N. Central. 36,363 30.82 
East N. Central. 79,570 35.43 East S. Central. . 11,183 9.48 
East S. Central.. 18,241 8.13 West N. Central. 8,394 7.12 
West N. Central. 19,375 8.63 West S. Central. 4,254 3.60 
West S. Central. 6,678 2.97 Mountain States. 4,040 3.42 
Mountain States. 6,892 3.07 Pacific States... 22,106 18.74 
Pacific States... 27,367 12.18 (Continued on page 152) 
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Total number of leading 
hardware dealers 
Leading dealers handling 
vacuum cieaners 





Estimated unit sales by 
leading dealers for first 
year of normal production— 


Estimated dollar sales 








Vacuum Cleaners VA | 


10,024 








188,989 | 


| 
$42,662,263 








54 per cent or 5,413 dealers expect to sell 188,989 vacuum cleaners and at an average unit selling price | 
of $67 expect a sales volume of $12,662,263. | 


Freezer Cabinets 





Total number of leading 








hardware dealers 
Leading dealers handling 
freezer binets 


Estimated unit sales by 
leading dealers 


Estimated dollar sales——— 





10,024 i} 





$18,003,720 





| 
41 per cent or 4,110 dealers expect to sell 64,299 freezer cabinets and at an average unit selling price of | 
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$280 expect a sales volume of $18,003,720. 
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BEFORE — The 
store presented 
arn old fashioned 
appecrance be- 
fore moderniza- 
tion. There was a 
decidedly cramp- 
ed look and the 
lighting was not 
all that it might 
have been. 








Warr a firm can 


be old in years but young in ideas 
the community it serves, as well 
as the owners and employees of 
the concern, profit. And that is 
just what happened when Wm. 


Kindermann’s Sons—established 
in 1873—went modern last year. 

Located in Boonville, Ind., a 
county seat town with a popula- 
tion of 5,000, the store caters 
mostly to people whose incomes 
are derived principally from 
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This floor plan clearly illustrates how ample provision has been made for 
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AFTER—The floor 
space is identical 
but use of modera 
fixtures and the 
new arrangement 
give at least 25 
per cent more 
space for display 
and note the dif- 
ference made by 
the illumination. 


Increase of 36 Per Cent 


. ; als Profit motive and pride of ownership induced 
either agriculture or coal mining. Wm. Kindermann's Sons to bring both layout and 


Si B ille is but 20 mil . . 
og Evaneville, sam tee rn display up to date. Customers like the change 


tion of 100,000 and its larger and 
more extensive retail sections, 
Kinderman’s must really attract the bulk of their shopping in the Charles L. Kindermann, of the 
people who might otherwise do larger city of Evansville firm, outlines the benefits of mod- 
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the cross-store traffic and movement between front and rear of the store. 
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The displays in the foreground suggest an exclusive giftwares store but 





the men's side, seen in the background, proves it's a real hardware store. 


ernization from the store’s stand- 
point by saying, “From Septem- 
ber 21, the date of our opening 
sale, comparison of each week 
with the same week a year pre- 
vious, shows that our business 
has experienced an average in- 
crease of 36.65 per cent. The best 
week we enjoyed an increase of 
105.2 per cent. 

“Aside from the profit motive, 
modernization of a business fulfills 
the desire to be progressive, to 


have pride in ownership, and to 
contribute in a small degree to 
the betterment of the community. 
We have noticed a large increase 
in the number of shoppers at- 
tracted to our new store. Nu- 
merous impulse sales have result- 
ed from their browsing around. 
This is particularly noticeable 
among the increasing number of 
women shoppers who now come 
into our store to ‘just look 
around.’ Of course, better group- 





ing and arrangement of merchan- 
dise also works to this end. 

“Our new store arrangement in- 
cludes the same floor space as be- 
fore. However, the installation of 
the new fixtures has added an es- 
timated one-fourth to our display 
capacity. This exposes more mer- 
chandise to the shopper, and re- 
sults in added sales. The modern- 
ization program was executed 
with a minimum of business in- 
terruption. Now we can make 
greater sales with less effort.” 

The modernization project was 
planned and executed by Hib- 
bard, Spencer, Bartlett & Co., Chi- 
cago, Ill, wholesale hardware 
house. Illustrated in these pages 
are one view of the store before 
modernization and two of the store 
as it appeared on its opening day, 
together with a diagram taken 
from the blueprint used in the 
project. The old layout was in- 
convenient for both shoppers and 
for the store’s staff, whereas the 
new arrangement provides wide 
aisles, modern lighting and shows 
everything where it can be ex- 
amined and easily purchased. 
Mass display technique is em- 
ployed wherever possible and a 
large part of the store’s surplus 
stock is right on the selling floor. 


Puts Personality Into Advertising—It Pays 


N extremely personalized and 

effective type of advertising 
is done by Devaney’s, hardware and 
furniture firm of Cascade, Iowa. An 
advertisement, measuring 6 by 10 
in. is published each week in the 
local newspaper, with part of the 
copy being similar. In the upper 
left hand corner of the ad is a 
picture of J. H. Devaney, who has 
operated the store for 46 years. 

Opposite his picture, in the other 
corner, is a boxed block of copy 
whose headline always begins “Mr. 
Devaney says:” This box is about the 
same size as the picture. 

In his personal weekly message 
to readers, Mr. Devaney uses humor, 
epigrams, mottoes and verse. He re- 
ports that customers like this type 
of advertising and frequently men- 
tion it to him. 

When the reader pages through 
the Cascade Republican each week, 
the Devaney’s ad stands out conspicu- 
ously, because of the picture and 


the box. 
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Two of Devaney's ads showing the characteristic picture and box. 
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Large windows give passers-by on two streets a view of the store interior. 





Sales Are Where You Find 'Em 


_ does 
not end when the money is dropped 
into the cash register at the Nun- 
nery Hardware Co., Meridian, 
Miss. Usually the sale is just the 
first of a series which will result 
from a proven store policy of per- 
sonal follow-ups, many on the 
street, at places of business or in 
homes. 

Every employee of the firm, in- 
cluding office personnel, partici- 
pates in the personal salesmanship 
policy which was inaugurated 
about two years ago, shortly after 
the firm opend its new store at 
6th St. and 21st Ave., in Meridian. 
The plan has proven immensely 
successful. 


The plan is simple and was de- 
vised by the employees themselves, 
with no pressure whatever on the 
part of George Nunnery, owner. 
Each sales person maintains a 
“prospect list” composed of per- 
sonal friends, customers and per- 
sons known to be in need of vari- 
ous items handled by the store. 
The lists are kept up-to-date by 
additions and deletions of names 
at regular intervals. 

Each day every employee makes 
an attempt to contact at least one 
“name” on the list. The prospect 
may be a merchant, professional 
man, office worker, store clerk, 
mechanic or housewife. 

When the visit is made, the 
salesman carries with him a sample 


W hen things get slack at the Nunnery Hardware 
Co., the store salesmen put on their hats, go out 
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and generally return with worthwhile orders 


or literature concerning the item 
or items in which the salesman 
believes the prospect might have 
an interest. During the fishing 
season, for example, the salesman 
may carry a fishing rod, reel, lures 
or tackle. Last year several hun- 
dred dollars’ worth of fishing 
equipment was sold in this man- 
ner. 

The calls are always brief and 
generally only one item or group 

(Continued on page 168) 






















































By BRIANT SANDO 


Sales Counsellor, 
Louisville, Ky. 


j= once-popular song, 
“Lay That Pistol Down,” carries 
advice that’s not good for hard- 
ware dealers. Too many people 
already have laid the pistol down 
during the last few years. 

Too many people in the hard- 
ware industry, from store owners 
to delivery boys, have been think- 
ing, “Oh, what’s the use? Let’s 
ride the gravy train as long as we 
can. Other lines have been getting 
by with murder—poor quality, 
poor service, poor everything. 
Why not get our share now?” 

Instead of this negative attitude, 
instead of laying down our sales 
tools, now is the time to be active 
and not passive, energetic and not 
careless. Smart dealers say, “Let’s 
do things a little better today, so 
we won't have to worry so much 
about tomorrow.” 


136 


The Sellers’ Market Is 





“Courtesy and consideration were war casualties 








everywhere.” 






Courtesy and consideration were 
war casualties almost everywhere 
—even in hardware establishments 
usually noted for top performance. 
Some prospects and customers got 
pretty shabby’ treatment. Many 
instances are not all right yet. 
While still smarting from being 


pushed around generally, most 
folks will be doubly responsive to 
top-notch attention and your best 
efforts to meet their requirements. 

Are you doing all you can to 
make customers feel that they are 
important, that their business is 
appreciated, that you really want 











BRIANT SANDO 


Briant Sando is nationally known as a speaker 
and writer, particularly on sales subjects and hu- 
man relations. His articles have appeared in many 
leading publications and he has addressed many 
organizations in all parts of the country. 

Mr. Sando is a leader in sales and advertising 
circles in Louisville, Ky., where he is genercl sales 
director of the Courier-Journal Job Printing Co. 
He is also president of the Advertising Club of 
Louisville and a director of the Sales Managers 
Council. 

Before going to Louisville, he was located for 
seven years in New York City where he supervised 
business magazines and handled sales promotion 
for nationally known products. He was consultant 
at the Direct Mail Center. Among his clients were 
Dale Carnegie ("How to Win Friends and In- 
fluence People"), Vash Young ("A Fortune to 
Share"), and Zenn Kaufman ("Showmanship ia 
Business"). 
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“Wher you can't make a sale, make a friend . . . some day he may buy.” 





Just Around the Corner 


to keep them happy and satisfied, 
and that you want them to come 
back again and again? 

These are points worthy of a 
careful checkup. The way you 
handle them may decide your 
future. 


Rise Above the Average 


Most successful hardware busi- 
nesses are built on the basis of 
quality of service or helpfulness 
above the average. 

It’s not difficult these days to be 
ibove the average—because the 
average is so low. Here are a few 
examples: 

Last winter, when coal was 
scarce, a friend of mine called up 
four retail coal companies and 
they all said no. On the fifth call 
the fellow on the other end of the 
line didn’t even wait to hear what 
my friend wanted. He just shouted 
into the "phone, “We ain’t got 
any,” and hung up. None of these 
five companies was sufficiently in- 
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Sales strategy took a nose dive during the war 
period and courtesy and consideration were not 


far behind. 


This article gives ideas which, if 


properly used, will make all three zoom again 


terested even to ask my friend’s 
name and address, or to say they 
would try to get him some coal 
some time in the future. They just 
crossed themselves off forever for 
future business! 

When I moved from New York 
to Louisville one of the first things 
we needed was a laundry. I 
thought I’d try a neighborhood 
one... so we put the dirty clothes 
in the back end of the family car 
and hauled them over. I said, “Ill 
come back and pick them up in a 
few days.” When I went back the 
girl at the counter said, “They’re 
not ready yet.” She set another 
date. We went back again. Still 
not ready. On the third trip the 
clothes were ready and I gave the 
girl a ten-dollar bill. She said, “I 


don’t have change for that.” And 
I said, “Well, lady, I can’t keep 
driving back and forth forever.” 
She snapped, “Well, why did you 
ever come here in the first place?” 

Some folks in the hardware in- 
dustry have been failing in simi- 
lar ways to capitalize on today’s 
opportunities. 


We All Have Troubles 


Of course, we all have our 
troubles and worries. That’s why 
sound principles of salesmanship 
are so important in helping us get 
along better with customers and 
prospects. Everything you say, 
everything you do, creates impres- 
sions upon other people. 

The surest guarantee for your 
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future in the hardware business is 


to improve your own efforts .. . 
and those of your assistants .. . by 
working harder or by selling more 
intelligently. 

Now for a six-shooter sales 
formula: six points so simple and 
usable you can apply them every 
day in your own work and in 
teaching them to all your em- 
ployees who contact the public. 


Be Sure Your Gun Is Loaded 


Your actions and your words 
are the ammunition you are con- 
stantly shooting off. Every idea, 
every sales argument, every type 
of service you render, every item 
of merchandise you sell, has vari- 
ous good points. Find them. Load 
up with them. 

Before you try to convince other 
people about the special merits of 
your service, or about any special 
item you are selling, get the whole 
pattern clear in your own mind. 
In spare time jot down your lead- 
ing points, then pick out the most 
timely or the most important ones 
and use them first. Keep this up 
for a while and gradually you will 
find yourself making a logical, 
convincing sales talk. 

One of the biggest things you 
have to sell is yourself. Westing- 
house, selling Westinghouse, is 
selling the biggest thing it has to 
offer. DuPont, selling duPont, is 
selling something more important 
than Cellophane, anti-freeze, plas- 
tics and other stuff. Ditto for Gen- 
eral Motors, General Foods, Gen- 
eral Electric and others. Ditto for 
you, too. You and your personal- 
ity can make or break the mer- 
chandise or service you are sell- 
ing. If people don’t like you and 
your assistants (even to your tele- 
phone girl and delivery boy), they 
can’t really like your establish- 
ment or your line of goods to the 
point where they'll give you most 
of their hardware business. 

When you can’t make a sale, 
make a friend . . . some day he 
may buy or help you with others. 


Load Up for Bear; 

Don't Use a Pop Gun 
Knowledge is power, and you 
can’t know too much about any 
hardware or kindred line you ex- 
pect to sell to others. Know the 
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bad as well as the good points . . . 
and then you will be prepared for 
anything that may arise. 

Besides words, load up some 
actions — drama, showmanship. 
Then you will be more interesting 
and your words will make a deeper 
impression. 

Two points are always running 
through a prospect’s mind as you 
relate your sales story: 

1. What will it cost me? 

2. What good will it do me? 

Some years ago we did some 
sales work for a company market- 
ing a new floor wax—in a highly 
competitive sales field. These sales- 
men didn’t just ask dealers, 
“Wanna buy our new floor wax?” 
Not on your life! They knew the 
dealer’s thoughts were not on buy- 
ing but on selling such items. 

So they phrased their question, 
“Do you want to add variety to 
your line? Do you want to offer 
your customers something new 








Ad Calls Attention 
To Summer Furniture 
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Many hardware stores sell a lot of 
lawn furniture when properly adver- 
tised and displayed. Wolff, Kubly & 
Hirsig, Madison, Wis., has a sizable 
stock of this merchandise and adver- 
tises it extensively in season. The 


complete ad measured 3 columns wide 


by 1312 inches high and the above 
partiel reproduction is a good exam- 
ple of how the line is publicized by 
the store. And the publicity pays. 








and different? Do you want to tie 
up with our advertising cam- 
paign?” To these and similar 
questions every dealer naturally 
replied, “Yes.” 

Then the salesmen could go 
ahead and tell about their quality 
merchandise, their years of care- 
ful preparation, their attractive 
dealer helps, their improved pack- 
aging—everything to make the 
deal seem logical and easy. 

In the same manner, when you, 
the dealer, want to pass merchan- 
dise along to the consumer, you 
need to talk in terms of the cus- 
tomer’s interests — improved re- 
sults, easier usage, lower cost, 
greater safety, surer satisfaction, 
dependable deliveries, etc. 


Carry Ample Ammunition 


When you go out hunting, you 
want more cartridges or shells 
than just what your gun will hold. 
And you wouldn’t go out driving 
in an automobile without a spare 
tire, would you? So, in the hard- 
ware business, you also do better 
when well equipped . . . when you 
have enough extra ammunition to 
cope with all possible contingen- 
cies. 

Work out a number of good 
“reasons why’—don’t depend on 
one thing or one “reason why” to 
convince the other fellow. 

A one-track approach is espe- 
cially weak for the post-war era 
we are entering. As competition 
grows keener, it will increase not 
only from other hardware stores 
more or less similar to yours, but 
from many other directions. Every 
dollar in circulation will be com- 
peted for by every product on the 
market. The lines you carry will 
be just some of many things the 
customer will consider. One of 
these days he can take his choice. 
Then it won’t be just a case of 
whether it is you or your competi- 
tor who sells the prospect. It will 
be a case of whether or not the 
prospect buys what either one of 
you is selling . . . or something 
entirely different. 

The great army invasions of 
1944-45 will be exceeded by the 
Great Sales Invasion of 1948-49, 
when selling again becomes com- 
petitive in all lines. 

The days of no planning, no 

(Continued on page 170) 
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The light-tinted wall makes a perfect background on which to show steel goods. 


Plenty of Space for Display 
Helps Sell Farm Goods 


J. J. Stangel Hardware Co. believes. in show- 
ing lines where the browsing farmers can view 
them without difficulty —it pays dividends 


Fann goods occupy 
extensive display space at the J. J. 
Stangel Hardware Co. store in 
Manitowoc, Wis., and, as a result 
of this policy, sales are rising each 
year on a wide variety of articles 
sold to farmers. 

One entire section of the rear of 
the store is devoted to a showing 
as complete as one could expect 
to find anywhere. In fact the de- 
partment is kept as orderly as a 
glassware or similar type depart- 
ment, with no dust on the mer- 
chandise and no dirt on the floor 
or under counters. The area is 
well lighted at alletimes and this 
helps to focus farmer attention on 
the many lines that this store has 
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to offer. In this department are 
stocked items such as handy gar- 
den tractors, arc welding items for 
farm repair shop, steel goods, in- 
secticides, axes, barn wire, farm 
hardware, dairy supplies and other 
articles useful to the farmer. 


Aisles Are Spacious 


Aisles in the farm goods depart- 
ment are wide and roomy, so that 
the farmer can browse about in- 
specting the farm merchandise. 
Farmers are slow buyers, store 
officials have found, and neither 





they nor the salesmen get worried 
if a farmer takes overly long in 
looking over every item that he 
wants to buy. 

Wall areas in the farm depart- 
ment are painted a light color. 
Against this background the steel 
goods and many other items are 
hung on pegs and furnish a con- 
trast that attracts the attention of 
the store traffic. 

Near the farm goods department 
is a large table which contains a 
selection of seeds, fertilizer and 
other seeding and spraying equip- 

(Continued on page 168) 
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Gift Department Established 


Spaciousness invites browsing an 


much of the merchandise which is 


Planters Hardware in Yazoo City, Miss., has 
catered to the town's need for complete 
gift lines by opening an attractive shop 


= Planters Hard- 
ware Gift Shop, on South Main, in 
Yazoo City, Miss., is the answer of 
T. H. Griffis, its president and gen- 
eral manager, to a need of that 
community of 7,258 population for 
a complete gift shop, one that car- 
ries a varied line of items for 
varied tastes. 
Here can be found the expen- 
sive as well as the inexpensive. 


Almost any kind of gift can be 
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bought here, from crystal to elec- 
trical appliances and luggage. 


Well Rounded Stocks 


The store carries both domestic 
and imported crystal, pottery, 
leather goods, baby gifts, bridge 
accessories, floor lamps, table 
lamps and bric-a-brac. It also 
stocks silver, fine china and lunch- 
eonware and plans to carry a line 





no ortunity f 
: pa" in this 












of electrical appliances and lug- 
gage of all sorts when the items 
are available in abundance. 

Through the years there has al- 
ways been a homey atmosphere at 
Planters Hardware and now that 
the gift shop is an entirely sepa- 
rate department, the store is an 
even more congenial place in which 
to shop. 
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and her assistant, Mrs. R. R. 
tful lounge at the store rear. 


fo Meet Community Needs 


Mr. Griffis wants his customers 
to feel “at home.” A comfortable 
lounge tastefully furnished in 
maple is evidence of this. The 
maple furniture matches the dis- 
play cases. 


Lounge Aids Sales 


The lounge is at the rear of the 
store where a good view of the en- 
tire shop is possible. Magazines, 
ashtrays and lamps are convenient- 
ly placed so that patrons can re- 
lax from the urgencies of shopping 
and also have a comfortable place 
in which to wait for friends. Hand- 
some gift items are temptingly dis- 
played where they can be seen by 
anyone relaxing in the lounge. 

A proper setting has been given 
to the giftwares. Along the left 
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side as the customer enters the 
shop are modern display counters 
and wall cases. The first display 
case has a mirrored back and sides 
and frameless plate glass sliding 
doors. Glassware is featured here. 
The next wall. units are open 


shelves for china and gift items. 
These units, as well as the store 
itself, have fluorescent lighting. 
Running through the center of 
the store are two 10-ft. pyramid 
displays. The front one shows pot- 


(Continued on page 162) 





A great number and variety of items were included in these Christmas 
displays. The elimination of backgrounds permits a view of the store. 
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- B. SNYDER, 
hardware store owner at Baldwin, 
Mich., has 20 pairs of rubber 
wading boots which he rents to 
trout fishermen each year at a 
daily rental of $1 per pair. These 
boots cost about $18.50 per pair 
when new, so Mr. Snyder’s stock 
has considerable value. Baldwin 
is located in the heart of Michi- 
gan’s finest trout fishing area, and 
fishermen come hundreds of miles 
to fish there evéry year. These 
sportsmen have money and they 
are very glad to pay for the rental 
of boots. 
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David B. Snyder uses them as an accommodation 
to fishermen and keeps 20 pairs on hand for 
anglers who frequent his section of Michigan 


“We have boots of different 
sizes and lengths for trout fisher- 
men,” says Mr. Snyder. “During 
the spring and early summer when 
trout fishing is best, we keep all 
of them busy most of the time. 
During the rest of the year we 
hang them up in a dark area of 
the store so that they will be 
ready for the next season.” 

Rubber boots will stand a great 
deal of wear, says Mr. Snyder, 
and a hardware dealer can get 
many years of rental out of them. 
Next year he plans to get about a 
dozen pair of new boots and ex- 

(Continued on page 167) 








Outdoor clothing of all types is a popular feature of the department. 


Rubber Boot Rentals Pave Way 
For Sporting Goods Sales 





During the closed season, boots 
ere hung up in a dark area to 
await the demands of fishermen. 
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JOHN J. MEYER 


, opinions I am ex- 


pressing are purely personal, drawn 
from observation and from talks with 
many people in different walks of 
life in Europe and Asia. In assessing 
the current situation in Europe, we 
cannot lose sight of the vast devasta- 
tion that has taken place on many 
fronts, a devastation of buildings and 
of manpower. For example, in 
France, which was out of the war at 
a relatively early stage, a total of 
750,000 men were killed or have dis- 
appeared. 

With the after effects becoming 
ever more apparent, the problems of 
these various European countries are 
much easier to see. In England, 
which was the first country I visited, 
people were on more severe food ra- 
tions—more than a year-and-a-half 
since the end of the war—than dur- 
ing hostilities. It is a rather dif- 
ficult situation to understand, until 
you hear the why’s and wherefore’s. 
During the war, England imported 
60 per cent of its food requirements. 
Today, that figure has declined to 40 
per cent, and one-third of that food 
being raised in England is being 
grown with the help of German war 
prisoners. This is but one effect of 
the manpower shortage which exists 


*From an address, February 20, 1947, 
before the Hardware Manufacturers’ 
Statistical Association at the Yale Club, 
New York City. 
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Post-War Europe 


These are the impressions of a prominent hardware manufac- 
turer, outlining economic and political conditions in parts of 
Europe and Africa following a recent trip abroad. Mr. Meyer 
declares that, ''We are not entirely good Samaritans in taking 
an interest in what goes on in Europe .../ feel that we must be 
ready to extend credit beyond the normal dictates of good 
business judgment, that we must be ready to supply equipment 
and do such other things as will strengthen the economic status 
of these peoples until they can carry on in a more normal and 
self-supporting manner. By that means, and by that means only, 
can the march of Communism be stopped.” 


By JOHN J. MEYER* 


Vice President and General 
Manager 
Independent Lock Co. 
Fitchburg, Mass. 


in England as well as in continental 
Europe. 

The Englishman gets two ounces 
of bacon a week, one ounce of cook- 
ing fat, three ounces of cheese, one 
egg every other week, a half pound 
of sugar a week. He also gets, 
through ration points, a selection of 
a few items. He gets 32 points a 
month. A single can of salmon is 
32 points. Aside from the basic 
food requirements, he doesn’t have 
much choice in the way of delicacies. 
He gets a small amount of sweets, 
chocolates, etc., but essentially the 
food allowances are down to an ab- 
solute minimum. 


Restaurant Restrictions 


In the restaurants you are allowed 
to have only three courses. If you 
want dessert, you can’t have a roll; 
if you have a roll, you don’t have 
any dessert. Since I left, potatoes 
have been rationed, and I understand 
that bread rations are now much 
more severe. 


The prices of food are low. There 
is a fixed ceiling price on all meals 
served in restaurants of five shillings 
($1). Some hotels are permitted to 
charge, in addition, a service or 


house charge, but essentially the five 
shilling price is tops for any meal. 
It is the avowed purpose of the 
British Government to keep the costs 
of food down, and on basic foods 
they have done it through very strict 
price control. 

In England, as in other countries, 
coal is a major problem. Coal is one 
of the few natural resources that 
England has and which it normally 
exports. The coal supplies in En- 
gland now are very small and the 
present crisis in industry, the shut- 
ting off of electricity, is due to the 
fact that there was one severe snow- 
storm which tied up transportation to 
such an extent that the supplies on 
hand were inadequate. And England, 
insofar as coal is concerned, is prob- 
ably much better off than any of the 
other European countries, with the 
possible exception of Belgium. 

We have heard a great deal about 
the manufacture for export in En- 
gland, and when you see what is 
available in the stores, you can well 
understand just how this program 
is working. If you want to buy a 
good suit or a good English coat, you 
go to the United States or to some 
spot outside of England to buy it. It 
is practically impossible to buy high 
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grade goods of any kind in England. 
English manufacturers are producing 
more automobiles today than they 
did before the war, but you never 
see a new English automobile on the 
streets in England because every- 
thing possible is being exported. 

To further assure the government 
that there will be no violation of this 
purpose, and in a measure to stop 
black marketing, there has been im- 
posed a 100 per cent luxury tax on 
everything above the so-called utility 
level. There are government stand- 
ards applied for utility goods, utility 
clothes, utility materials of all kinds. 
The moment you buy anything at all 
above that level there is a 100 per 
cent tax on it. As a result prices 
are sometimes fantastic. 


A Major Problem 


Housing in England, of course, is 
a major problem. I didn’t get out- 
side of London very much, but judg- 
ing from what I saw in London, the 
amount of available housing has been 
very seriously reduced as a result of 
the bombings. Vast areas, particu- 
larly in the East End of London, 
were just wiped out. They are right 
down to the foundations. Of course, 
in the City of London itself, commer- 
cial buildings of all kinds have drop- 
ped out of sight leaving big holes 
here and there. 7 

All the debris has been cleared 
away, contrary to some situations in 
France, but there is obviously a tre- 
mendous need for housing and as 
quickly as they can get it. With the 
shortage of materials that they are 
experiencing, housing has bogged 
down even worse than it has in this 
country. They are now producing 
aluminum houses of a nature that we 
would call temporary or portable. 
At last reports, about the first of the 
year, I think they had produced 10,- 
000, an amount totally inadequate 
for the vast needs resulting from 
the destruction and from the expan- 
sion of the population in terms of 
families that followed the end of the 
war. 


Imports Controlled 


We, as manufacturers, are prob- 
ably more conscious than others here 
of the effects of measures the British 
Government has taken to keep im- 
ports at a minimum and exports at 
a top figure. The government con- 
trols imports very carefully. For 
example, on a limited line of neces- 
sary goods an importer is allowed to 
bring in 20 per cent, in terms of 
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money, of the average amount that 
he purchased from the same source 
in the well-known and notorious base 
period 1936 to 1939. 


Taking into consideration the fact 
that prices have gone up consider- 
ably, the importer can bring into 
England 10 or 12 per cent of the 
amounts that he did in that slow 
period. 

England is in a rather precarious 
position with respect to foreign ex- 
change in spite of the fact that she 
received a big loan from the United 
States. While all this is going on, 
the program of nationalization of in- 
dustry proceeds without hindrance. 
The coal mines and the railroads, of 
course, have been taken over. They 
are now in process of taking over 
the electric power companies. The 
steel industries are in line. All in- 
dustry, all business in England is 
very much worried as to where this 
nationalization is going to stop. 

Businessmen are genuinely con- 
cerned but the man on the street 
looks at it a little differently. 1 
talked with taxicab drivers, work- 
men, and other people about the 
apparent ineffectiveness of the pres- 
ent British Government in improving 
their situation, that nationalization 
wasn’t helping and other moves ap- 
parently weren’t helping. The atti- 
tude is—they haven’t had a chance, 
the other fellows were in power a 
long time and they didn’t do any 
better. We will go along with these 
folks and see what they do for us, 
they say. 


Many Inconsistencies 


There are many inconsistencies. 
In spite of the,fact that there is a 
tremendous and very obvious labor 
shortage in England, particularly in 
the coal mines, I am advised that 
there are approximately 40,000 ex- 
Polish servicemen, the Polish Anders 
Army, whom the British labor unions 
have not permitted to go to work. At 
the same time, these men are con- 
suming valuable British food. How- 
ever, the labor unions are strong 
enough to see to it that there is no 
interference with their strength. It 
reminds us a little of what is going 
on at home sometimes. 

The likelihood of a change in gov- 
ernment is remote for the present, 
apparently. While Churchill is per- 
sonally popular, no one gives him 
much of a chance as a probable 
leader of the next government to fol- 
low the present one. 

I spent a relatively short time in 
France. The French are by nature 


a very much different people than 
the English. In England, when the 
government took steps to prevent 
black market operations, the people 
went along with it and did not look 
for ways and means of getting 
around the restrictions that were set 
up in their own interests. In France, 
on the other hand, probably because 
of the effects of what the Germans 
had done with the currency, black 
markets and high prices were the 
accepted thing. 


Black Market Operation 


The black market in money, for 
example, operated something like 
this: For purposes of international 
financial dealings, an exchange rate 
of 120 francs per dollar was set up. 
In actual practice, almost before you 
can step out of a taxicab in front of 
your hotel someone has you by the 
arm and asks you if you want to bu; 
francs in exchange for dollars, any- 
where from 250 to 400 francs per 
dollar against an official rate of 120. 

To quote some figures of the cost 
of meals in a restaurant, 2000, 3000, 
4000, 5000 francs for a meal, includ- 
ing a 60 per cent government tax, is 
not unusual, and when you pay fo 
that at the rate of 120 francs per dol- 
lar, you can see the fantastic results. 
Prices, generally speaking, are very 
high in France, and the question has 
been asked by many visitors as to 
how the ordinary Frenchman could 
get along on the basis of those prices. 
They haven’t been successfully con- 
trolled as they have been in England. 
There is no superabundance of food 
for any but the visitors who can pay 
high prices. They have enough of 
the basic foods but are short many. 
many things like sugar, chocolate, 
fats, and other essentials such as 
soap. 

This past week there was a strike 
in Paris in an attempt to have a 
minimum wage established of 7000 
or 7500 francs per month. It is a 
figure which looks very low when you 
see some of the prices that are quoted 
for merchandise. Workmen’s shoes. 
for example, cost 4000 to 5000 
francs. 


Anxious to Export 


France, like England and all of 
the other European countries, is 
anxious for dollar exchange. They 
are anxious to export. But France 
is also up against it, not only because 
of the black market operations in 
money and in merchandise, but also 
because of the coal situation. France 
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New 


EMINGTON | 
4I-SPEED 






“If It’s Remington—It’s Right !’’ 


*Kleanbore and Hi-Speed are Reg. U.S. Pat. Off. Remington Arms Company, Inc 


e These are the small bore 
American shooters asked for! 


cartridges 


A national survey of ammunition 
markets revealed that 22 shooters want 
power above all other things in the 
cartridges they buy, and they also want 
nickel plated cases. So here they are. 

e They have a ready market everywhere! 

The sharp whip-crack report of a 
Remington Hi-Speed 22 sends bullet 
streaking straight to the mark. And the 
famous Kleanbore priming that does 
not rust or corrode the gun barrel helps 
keep rifles accurate. Available in short 
and long rifle sizes . . . solid or hollow 
point bullets. Long in solid point only. 
Remington Arms Company, Inc., 
Bridgeport 2, Conn. 





NEW NICKEL PLATED CASE 


MAXIMUM POWER 


A Remington Hi-Speed* Long 
Rifle solid point bullet pene- 
trates seven s-inch pine 
boards...at 10-yard range. 
Try this test yourself! 

i A 


MAXIMUM SPEED 


Here's the case 22 shooters 
want. Nickel plating over 
brass. Dimensions are micro 
perfect. The bullet crimp is 
absolutely uniform. 






New Remington Hi-Speed* 
bullets travel faster than the 
most modern airplane . . . 
faster than sound! They're 
25° speedier than standard 
velocity ammunition. 


P 
>. FOR 


THE NEW RED 
AND GREEN BOX. 

























Remington’s Famous New 


FLAT-TOP CRIMP 


now available in 
Remington Shur Shot and 
Remington Express shells! 


in popular gauges and shot sizes* 


THE BIGGEST ADVANCE IN 
SHOT SHELL PERFORMANCE 
SINCE CHOKE BORING! 


The new Flat-Top Crimp is now 
available in Remington Express and 
Remington Shur Shot shells.* Now, 
with this improvement to top an al- 
ready potent list of sales features, 
Remington shells are easier than 
ever to sell. 

Shooters have found that the 
Remington Flat-Top Crimp pro- 
vides perfect patterns shot after 
shot. There is never a “‘blown”’ pat- 
tern for game to slip through. 

The special seal on the Flat-Top 
Crimp provides ballistic uniformity 


and improved Wetproofing —and re- 
sists scuffing because it completely 
covers the crimp! Load information 
is printed on the seal—easy to find 
and easy to read. 


And don’t forget the other Rem- 
ingtonsales ad vantages—tough cor- 
rugated bodies, clean-shooting 
Kleanbore priming, powerful pro- 
gressive burning powder, perfect 
shot pellets and special wadding .. . 
features that have helped make 
Remington America’s No. 1 shot 
shell line. Remember, those Rem- 
ington shells with roll crimp still 
give your customers the outstand- 
ing power and performance that 
made them famous. 


Here’s how new Remington Flat-Top Crimp eliminates “‘blown”’ patterns 


Mouth of shell is 
tucked in and ironed 
down so there is... 


No top wad to inter- 
fere with column of 
shot. Crimp is then... 


Adheres to shell as 
gun is fired. Nothing 
obstructs shot charge! 


Wetproofed with thin 
seal and special ad- 
hesive that... 


‘If It’s Remington—It’s Right !’’ 


*Remington Express Buckshot, Rifled Slug, BB, 28 gauge and 410 gauge; Remington Shur 


Shot 16 gauge—2-%g inch Jength and all Remington Arrow Express shells have roll crimp. 


Express, Shur Shot, Wetproof, Kleanbore are Reg. U.S. Pat. Off. by Remington Arms 


Company, Inc., Bridgeport 2, Conn. 
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has her own coal mines, but had, 
prior to the war, always imported 
substantial amounts of coal from the 
Ruhr and from other sources. They 
are not getting it now. 

The result of a shortage in France 
is this: that whereas England has s 
shutdown of industry temporarily, 
France has a two-day shutdown every 
single week. Industry, shops, homes, 
etc., for two days a week get no elec- 
tricity. The only exception to this 
is in homes between 11:30 and 12:30 
in the morning, on those days when 
the electricity is shut off. Electricity 
is then for cooking purposes only, 
and at no time is the use of electricity 
permitted for heating purposes. 


Production Cut 


At a period when France needs 
every bit of exchange that she can 
get, when she needs to export as 
much as possible, the shortages of 
coal and of electric power are really 
disastrous. It has cut production 
from 30 to 40 per cent. 

The general situation in France 
is always affected by politics, which 
seem to occupy a more prominent 
spot in the Frenchman’s mind than 
it does even here. There seem to 
be as many parties as there are peo- 
ple belonging to the various legisla- 
tive bodies. Of course, the big ques- 
tion in France, as far as politics are 
concerned, is what the Communists 
are going to be able to do. As I 
understand it, the Communists do not 
actually control a majority of the leg- 
islature, but they have sufficient 
power so that they can effectively 
block any results to which they are 
opposed. Likewise, they seem to be 
able to effect results within the coun- 
try when they want to. For example, 
for reasons known only to the Com- 
munists in France, they do wish to 
produce as much coal as possible, 
and they let it be known that they 
were going to support the program 
of mining more and more coal. The 
strange result is that they are pro- 
ducing more coal. 

The eventual result in France, in 
so far as the success of Communism 
is concerned, will probably depend 
more on what ‘happens economically 
than on any political pressures. If 
the French people continue to be 
relatively hungry and relatively poor- 
ly clothed and have no housing, Com- 
munism will in all probability have 
a chance to grow. At the present 
time, it does not look as if it is gain- 
ing any heddway. There are people 
in France who call themselves Com- 
munists, who are considerably dif- 
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ferent from our conception of the 
Red Communist. The conception of 
Communism, particularly in the rural 
areas of France, is an entirely differ- 
ent one than our concept, and it is 
the kind of Communism that could 
be changed and, at least in part, 
eradicated, if the economic conditions 
of France improved. 

Not all the countries I visited were 
badly affected by the war. Two of 
them seemed to be in better shape 
today than they probably have ever 
been—Sweden and Switzerland. I 
spent about five days in Stockholm 
and a few days in the surrounding 
country and I have occasion to visit 
a few factories. Their industrial 
plants are probably in better condi- 
tion than they have ever been before. 
During the war they were busy, mak- 
a great deal of materials for the Ger- 
mans. They were likewise making 
some for the Allies, particularly En- 
gland, and they had no breakdown 
of their industrial plants. They had 
no reconversion problem. They were 
in fact, strangely enough, receiving 
equipment and machine tools from 
Germany all through the war.. 1 
saw machines that were delivered in 








Father's Day Ad 
Featured Gifts for Dad 





GIFTS FOR DAD 


The Best Sport 
In The World 


CIVE DAD WHAT HE WANTS MOST 
THIS FATHER'S DAY. A CIT THAT 
SHOWS YOUR LOVE FOR HIM. COME IN 
TODAY AND SEE OUR SPLENDID aSSORT- 
MENT OF SPORTING COODS. 
ELECTRIC 
SHAVERS 
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CHEMICAL CITY HARDWARE 


—-STORES FOR YOUR SHOPPING CONVENI 








We eae mame sTaeer ate  RVFERSON AVENUE 
PHON! 7s OPEN THURSDAY EVE PHONE 459 








Chemical City Hardware, Mid- 
land, Mich., went after the Father's 
Day business last year with this ad 
which presented a number of gifts 
for the head of the family. In an 
attractive manner. In its original 
form, the ad was three columns in 

width and 11'/2 in. in height. 


February and March of 1945, just a 
month or so before the war was all 
over. Some of these machine tools 
had been ordered in 1939 and had 
nothing to do with direct war pro- 
duction whatsoever. The Swedish 
Government apparently applied pres- 
sure successfully on the Germans to 
continue deliveries of new machine 
tools for regular industrial needs as 
a condition of continuing to furnish 
vitally needed ball bearings and 
other war material to the Germans. 


Sweden in Fine Shape 


Financially, Sweden is in excellent 
shape, although I heard a few com- 
plaints from businessmen that it was 
going to take them 10 years to pay 
off their national debt as a result of 
having to maintain a standing army 
during the war. I couldn’t help 
comparing those 10 years with the 
years that are probably ahead of us 
to retire ours. 

In Switzerland much the same 
thing is true. Those of you who have 
been in Switzerland know that it is 
a tight little country, neat and efii- 
cient. They don’t miss a bet and 
have successfully kept out of two 
wars. Financially, for its size it is 
probably better off than any country 
in the world today. It is the only 
country where I found the dollar 
wasn’t worth 100 cents. They don’t 
even seem to want American money. 
There was so much American money 
that poured into Switzerland as a re- 
sult of the influx of G.I.’s that they 
have now clamped a limitation om the 
number of dollars that you can ex- 
change for Swiss francs. You can 
change only $125 per week while you 
are staying in Switzerland, and that 
includes money you may need for 
travel out of the country. 

On the basis of $125 a week, with 
costs rather high, you don’t have 
much left to buy watches and gifts, 
but to make sure that you don’t buy 
too many in that particular way, the 
Swiss government has put a limita- 
tion of five watches on any exports in 
the personal effects of travelers. If 
you try to take out six, you lose all 
of them. 

Switzerland, of course, is very busy 
with its watch industries and its ma- 
chine tool industries to an extent 
where they also are short of labor, 
and I understand that they are im- 
porting labor from surrounding coun- 
tries for the first time in their history. 
It is most unusual in the case of 
Switzerland, because they are quite 
jealous of the fact that the Swiss 
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Hardware Stores ‘Live’ 


Hardware firms near the top among all retail 
establishments for longevity, stability and a 
low mortality according to the 1939 figures 
which were recently released by government 


a years was 
the average age of the retail hard- 
ware store operating in 1939; 
older stores generally have a 
larger sales volume than younger 
establishments and, from a survi- 
val standpoint, the middle west is 
the healthiest business region in 
the country. 

These are a few of the findings 
of the survey of the survival rates 
of retail establishments, conducted 
by Dun & Bradstreet, Inc., credit 
rating firm, New York City, based 
on figures compiled and recently 


made available by the United 
States Department of Commerce, 
from censuses of business of 1929 
and 1939. 


Second Best Record 


The hardware store had the 
second best record for longevity, 
topped only by the old fashioned 
general store with an average 
span of life of 21 years. To bring 
out the true significance of this 
finding, compare this hardware 
store average of 20 years with 
that of all retail businesses oper- 
ating in 1939 which had an aver- 
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This chart shows the relationship of age of stores and average sales for 
independent retail stores. During the first few years in business there was a 
sharp decline in the number of stores and almost as sharp increase in 
average sales. In 1939 about one-sixth of the stores were in the first two 
years of operation. Average sales increased more slowly for older stores 
after the sharp rise in average sales of $6,000 in the first year stores to 





148 


about $16,000 in the third-year stores. 


age life span of 12 years. About 
one-half of the 1,770,355 stores in 
business in 1939 had been in ex- 
istence nine or more years; about 
one-fourth for at least 17 years. 
In 1939 in some major groups 
such as the hardware, the jewelry 
and the drug store groups, there 
were more stores over 20 years 
old than in either the first or sec- 
ond 10 years of existence. It was 
also found that retail firms which 
sell basic necessities such as hard- 
ware, food, clothing, drugs and 
building materials, generally have 
a greater life span than those 
which sell luxury items. The ex- 
ceptions to this can be attributed 
to consumer preferences which 
prevailed in the pre-war period. 


Sales Increase with Age 


Statistics show that the average 
sales of the retail hardware group, 
including hardware and “farm-im- 
plement, tractor, hardware deal- 
ers,” increases with age. The 
average sales by store age were: 
$10,000 for stores up to one year; 
$17,000 for two years; $22,000 
from three to six years; $24,000 
from seven to 20 years; $26,000 
from 21 to 33 years and $29,000 
from 34 years and over. For all 
lines of business in 1939, the 
stores that were less than 10 years 
old, averaged sales of $17,342. 

According to the survey, the 
West North Central states, includ- 
ing North and South Dakota, Ne- 
braska, Kansas, Minnesota, Iowa 
and Missouri, are the healthiest 
region in the country for retail 
stores. Firms in this,section had 
an average life span of 14 years. 
Business in the South and on the 
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West Coast, with an average of 10 
years’ survival, have the shortest 
average life span. It is also in- 
teresting to note that there were 
more stores in the younger age 
group proportionately in the 
South Central and the South At- 
lantic states than in other sections 
of the nation in the pre-war pe- 
riod. These stores also had a fair- 
ly low sales average. 


rhe Return to Owners 


The return to owners of retail 
hardware stores in 1939 was 11.3 
per cent, which was the total of 
8.9 per cent as owners’ salaries 
and 2.4 per cent profit. The aver- 
age sales volume for that year 
was $24,300 and the typical dol- 
lar return to the owners was 
$2,700. Owners of hardware and 
furniture stores received a return 
of 12.2 per cent and a dollar re- 
turn of $3,800. In the hardware 
farm implement group, the return 
to the owners was 6.3 per cent 
and the typical dollar return was 
$2,800. Current sales volume per 
store is considerably higher than 
seven years ago, and estimates 
place present profit rates at a 
greater level than those of 1939. 

The survival ratio in 1939 of 
all 1929 operating businesses was 
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Longer Than Most 
Retail Outlets 


The age of a business 
as reported here is 
determined by the 
length of time it has 
operated since its 
establishment; not by 
the length of life un- 
der a single owner- 
ship. The average 
age of all retail busi- 
nesses operating in 
1939 was 12 years. 
About one-half of 
the 1,770,355 stores 
in business in 1939 
had been in existence 
nine or more years; 
about one-fourth for 
at least 17 years. 


0 D 


sales average. 


fon] 


There were more stores in the younger age group 
proportionately, in the South Central and South At- 
lantic states, than in other sections of the nation in 
the pre-war period. Too, these stores had a fairly low 


Geographically, the variation in the average age of 
retail stores was small in comparison with that kind 
of business. 








HOW LONG DOES A BUSINESS LIVE? 
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51 per cent. Out of every 1000 re- 
tail firms “born” in 1929. only 
510 were still in existence ten 
years later. However, the hard- 
ware group showed much greater 
stability by having a survival 
ratio of 69.92 per cent. Only four 
other retail groups had a lower 
mortality rate than the hardware 
stores. These were combination 
stores (groceries-meats)—85.47; 
dairy products (milk dealers) — 
81.05; department stores—75.15, 
and filling stations—70.95. 

The chart at right shows fail- 
ures in the hardware field, both 
retail and wholesale, for the pe- 
riod of World War 1—1915-1923 
and World War II—1938-1944. 
The increasing stability of the 
hardware industry is emphasized 
by the decrease of failures from 
261 in 1938 to seven in 1944 with 
the small average liability per fail- 
ure of $5,857. The figures for the 
four lines of distribution charted 
by the reporting organization— 
—hardware, food, furniture and 
apparel—reveal that the hardware 
firms not only had the lowest 
mortality rate in 1944 but also 
the smallest average liability per 
firm for the seven hardware com- 
panies that failed that year. 

By tracing retail field changes 
in the last eight years, Dun & 
Bradstreet found that the hard- 
ware trade was the fourth most 
popular choice of persons enter- 
ing retail businesses. On the basis 
of inquiries from 6,000 veterans 

















= 
oc TOTAL PER 1.000 an. aaa’ 
a FAILURES BUSINESSES LIABILITIES PER FAILURE 
s 1915 491 15.3 $5,055,000 $10,295 
1916 349 10.9 4,091,000 11,722 
. 1917 208 6.3 2,070,000 9,952 
oc ‘ss 152 4.8 1,390,000 9,145 
oO 1919 81 2.5 1.212,000 14,963 
s 1920 83 2.4 1,435,000 17,289 
1921 320 8.6 7,867,000 24,584 
@ 1922 484 12.7 10,502,000 21,698 
1923 | 412 10.8 9,595,000 23,289 
a 
_ 1938 261 6.5 $2,896,000 $11,096 
s 1939 280 7.0 2,525,000 9,018 
1940 236 6.0 2,266,000 9,602 
QO , 941 185 4.5 1,904,000 10,292 
= 1942 109 2.9 1,197,000 10,982 
oO 1943 46 1.3 320,000 6,957 
2 1944 7 0.2 41,000 5,857 











Showing failures in hardware establishments 1915-1923 
and 1938-1944 — wholesale and retail trade combined. 


last year, the firm concluded that 
apparel and accessories outlets 
were the most popular, with ap- 





Store-Built Tubing Rack Solves Storage Problem 


HE Kirchner hardware store, 
2626 Glenwood Ave., Youngstown, 
Ohio, endeavors to keep even its base- 
ment storage room “clean as a 
whistle,” because its owner insists on 
good housekeeping and because of 
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ew PIPE X 24" LONG 





TUBING RESTS IN 

, TROUGH FORMED By 
PIPE INSERTED INTO 
44'S 





Side view shown 
above, front view 
is at the right. 





the desire to keep stocks in salable 
condition. Shown here is one meth- 
od utilized to accomplish this pur- 
pose in the form of a compact rack 
for tubing in 20 to 30-ft. lengths. 
Five 4 by 4’s spaced 5 ft. apart, and 


pliance and radio, grocery and 
hardware stores following in that 
order. 


running from floor to studs are the 
main body of the rack. The 4 by 4's 
are set flush against the wall and 
are bolted to the overhead studs, or 
to joists. Holes are drilled through 
them at 45-deg. angles, 12 in. apart. 
Lengths of 34 in. pipe, 42 in. long 
are inserted into these holes. Tllus- 
trated are front and side views. 


FLUSH AGAINST WALL 
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| ES BUMPER CROP of professional 
pessimists and chronic loud talkers now 
points large fingers of scorn at industry’s 
huge backlog of unfilled orders. 

“It’s inflation,” they say. “Every one has 
ordered three autos, or radios, or washing 
machines and hopes to actually buy one.” 

And—because they figure this will leave 
two new models unsold, they loudly predict 
huge surplus stocks—soon. 

Such talk is silly. - 

Take a poll of your friends. For every 
one who has ordered three cars, you'll find 





Security in every link 





what difference does it make ? 


three who haven't ordered but who will buy 
when dealers actually begin to sell. These 
are substantial folks. They make up the real, 
normal! market. They want to buy. But they 
insist on choosing leisurely and carefully . . . 
dealing conservatively—and they demand 
definite delivery dates. 


Their mass purchasing power, when it 
moves into buying markets, will make to- 
day’s backlog insignificant. 


Increased productivity — more quality 
goods for more buyers—is the key to con- 
tinued prosperity. P & P-5012 


Vice Pres., Charge of Sales 

Since its founding, the 
Cleveland Chain organization 
has (except when wartime steel 
shortages made it impossible) 
manufactured and sold a stead- 
ily increasing amount of chain 
each year. Present plant expan- 
sions express our belief that 
normal growth will continue 
into the future. 


THECLEVELAND CHAIN &MFG.CO. 
Cleveland 5, Obio 


Associate Companies: David Round & Son, Cleve- 
land 5, Ohio * The Bridgeport Chain & Mfg. Co., 
Bri rt 1,,Conn. ¢ Seattle Chain & Mfg. Co., 
Seattle 8, Wash. ¢ Round California Chain Corp. 
Ltd., So. San Francisco and Los Angeles 54, Calif. 
Woodhouse Chain Works, Trenton 7. N. J. 


Since rDR' 1869 
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Almost a Half Billion Appliance Dollars 


Will Go to Hardware Dealers 


(Continued from page 131) 


Gas Water Heaters 
(total—92,106 units) 
Units % of Total 


New England... 2,362 2.56 
Middle Atlantic. 10,225 11.10 
South Atlantic.. 8,332 9.04 
East N. Central. 29,213 31.73 
East S. Central.. 3,939 4.28 
West N. Central. 10,098 10.96 
West S. Central. 18,596 20.19 
Mountain States. 4,544 4.93 
Pacific States... 4,797 5.21 





Oil Burning Water Heaters 
(total—43,259 units) 
Units % of Total 


New England... 795 1.80 
Middle Atlantic. 4,619 10.68 
South Atlantic.. 8,433 19.50 


East N. Central. 
East S. Central. . 
West N. Central. 
West S. Central. 


Mountain States. 
Pacific States... 


18,343 41.70 
997 2.30 
3,287 7.92 
1,994 4.81 
1,906 4.63 
2,891 6.68 





Oil Burning Space Heaters 
(total—224,783 units) 


New England... 
Middle Atlantic. 
South Atlantic. . 
East N. Central. 
East S. Central. . 
West N. Central. 
West S. Central. 
Mountain States. 
Pacific States... 


Units % of Total 


3,393 1.50 
16,462 7.29 
27,497 12.23 
84,774 38.05 

5,341 2.38 
35,475 15.92 
15,478 6.89 

8,447 3.76 
26,916 11.98 


Radios 
(total—584,56! units) 


New England... 
Middle Atlantic. 
South Atlantic. . 


East N. Central. 151,803 


East S. Central. . 
West N. Central. 
West S. Central. 
Mountain States. 
Pacific States... 


Units % of Total 


44,695 7.65 
59,970 10.26 
81,582 13.96 

25.97 
48,924 8.57 
49,351 8.44 
69,641 11.91 
26,628 4.55 
51,967 8.89 





Radio-Phonograph Combinations 
(total—147,128) 


New England... 
Middle Atlantic. 


Units % of Total 
5,759 3.91 
17,614 11.97 








Total number of leading 
hardware dealers 
Leading dealers handling 
electric water systems—— 





Estimated unit sales by 
leading dealers for first 
year of normal production— 


Estimated dollar sales-———— 


Total number of leading 
hardware d s 
Leading dealers handling 

power lawn mowers————. 





Estimated unit sales by 
leading dealers for first 
year of normal production— 


Estimated dollar sales———— 








Electric Water Systems 











$20,575, 848 








Power Lawn Mowers 


60 


42 per cent or 4,210 dealers expect to sell 145,928 electric water systems and at an average unit selling 
price of $141 expect a sales volume of $20,575,848. 






















$14,549,416 





49 per cent or 4,912 dealers expect to sell 125,426 po wer lawn mowers and at an average unit selling price 
of $116 expect a sales volume of $14,549,416. 
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) SALES PRICE — NO SERVICE LOSSES = UNDIVIDED PROFIT 


10.26 
13.96 | 
25.97 THE ANSWER IS COULOS ee EVERY TIME! | 
a) | 
8.44 


Long years of trouble-free service for the Goulds 
owner means no costly servicing by the Goulds 
dealer. Sell a Goulds, and it stays sold—a “‘prac- 
; tical demonstrator” that works day and night 

> of Total . 
3.91 as your best advertisement for the finest in water 
system equipment doing the most satisfactory 





inations 




















11.97 
job. Write for the name of your nearest Goulds 

snniihnins distributor. | 
* GOULDS PUMPS, INC. « SENECA FALLS, N.Y. 

| 

Finest materials . .. skilled craftsman- | 
a a ship ... superior design—they add Up peepee _- 
| to the finest quality in every pumping | 

unit in the complete Goulds line. 

4 : @ 
| 

28 | 
75, 848 | 
selling 





























} 
The amazing new TANKLESS Balanced- | 
: Flow Jet, for shallow well service. Self- 
& Baus “CID” Water ‘ The ne& GOULDS JET-O-MATIC, adjusting capacity provides steady flow 
Sit tem for shallow well GOULDS “CID” Water Dual-service, same unit interchange- in any volume, with no spurt, no lag, 
— i Folly. ‘automatic. | System for deep welll serv- able for shaliow well or deep well no fluctuation. Just like service from a 
T gatioes: _per hour. ice. Fully automatic. Ca- service. Wide range of capacities and city water main! Capacities to 540 | 
ad ‘units up to 3500 pacities from 115 to 1825 pressures to take care of any need, gallons an’hour, depending upon suc- 
i; cnc ae ink aha eS shdill per hour. from any source. ; tion lift. 
. 3 * sis ei. he 
fa 4 sie me sf 4 M > 
26 ; 
re THE SOLUTION OF EVERY PROBLEM 


price OF FARM AND HOME WATER SERVICE 
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Kitchen Cabinet Units 


20 $0 59 80 








Total number of leading 
hardware dealers 
Leading dealers handling 

kitchen cabinet units———— 





Estimated unit sales by 
leading dealers for first 
year of normal productioa— 








104,209 


$23,759,652 





Estimated dollar sales————. 





41 per cent or 4,110 dealers expect to sell 104,209 kitchen cabinet units and at an average unit selling 
price of $228 expect a sales volume ef $23,759,652. 








Kitchen Cabinet Units 

(total—1!04,209 units) 

Units % of Total 
5,921 5.68 
Middle Atlantic. 12,510 12.02 
South Atlantic.. 12,851 12.33 
East N. Central. 39,983 38.37 
East S. Central... 7,915 7.39 
West N. Central. 4,832 4.04 
West S. Central. 7,358 7.06 
Mountain States. 4,216 4.04 
Pacific States... 8,623 8.27 





Power Lawn Mowers 
(total—1 25,426 units) 

Units % of Total 
6,717 5.46 
Middle Atlantic. 18,949 15.2] 
South Atlantic.. 13,282 10.75 
East N. Central. 60,307 

East S. Central.. 3,358 

West N. Central. 8,181 

West S. Central. 8,054 

Mountain States. 1,882 

Pacific States... 4,696 


South Atlantic... 22,751 15.49 
East N. Central. 25.08 
East S. Central. . 7.94 
West N. Central. 8.63 
West S. Central. 10.11 
Mountain States. 7.09 
Pacific States... 14,418 9.78 


New England... New England... 


Vacuum Cleaners 
(total— 188,989 units) 


Units % of Total 
New England... 8,352 4.42 
Middle Atlantic. 22,394 11.85 
South Atlantic.. 21,390 11.32 
East N. Central. 65,925 34.88 





Business-Men's Night Aids Business 








East S. Central.. 8,932 4.73 
West N. Central. 16,598 8.78 
West S. Central. 14,768 7.81 
Mountain States. 9,863 522 
Pacific States... 20,767 10.99 


Freezer Cabinets 
(total—64,299 units) 


Units % of Total 
3,875 6.03 
6,298 9.79 
South Atlantic. . 35,332 23.65 
East N. Central. 18,942 29.46 
East S. Central.. 3,068 4.77 
West N. Central. 6,767 10.54 
West S. Central. 6,349 9.87 
Mountain States. 1,198 1.86 
Pacific States... 8,824 13.72 


New England... 
Middle Atlantic. 


Electric Water Systems 
(total— 145,928 units) 


Units % of Total 

1,115 74 
14,657 10.61 
35,322 23.65 
50,548 34.64 

6,904 

8,450 


New England... 
Middle Atlantic. 
South Atlantic. . 
East N. Central. 
East S. Central. . 
West N. Central. 
West S. Central. 11,427 
Mountain States. 3,053 
Pacific States... 14,442 
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OR many years, business men of 
Edgerton, Wis., played hosts an- 
nually to farmers in the area. But 
last year the farmers reversed the 
procedure and entertained the busi- 
ness men. The major part of this 


business men’s night was given over 
to fun but then the men turned to 
such things as rural-urban relations 
and farm education. About 3,000 
sandwiches and 2,500 cups of coffee 
were consumed. 











THE FACTOR OF HIGHER PRICES 
IN RETAIL SALES BOOM 
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The Name 
on the Bottom of the Pan 


Our obligation is to provide Mrs. Housewife with the finest 
in cookware, and you, Mr. Retailer, with a fast-moving 
consumer product. 


Norris of Los Angeles is fulfilling these obligations right 
now. That’s why we’re proud to put the name ““Thermic 


Ray” on the bottom of our Copper Bottom Stainless Steel 
Cookware. - 


Thermic-Ray, by Norris of Los Angeles, is the only Cop- 
per Bottom Stainless Steel Cookware that gives you Vapor 
Seal Covers and Diametric Proportions. These outstanding 
features are real sales-producers for you. 


-Here’s what Thermic-Ray means to you: 1. Fast turn- 
over, 2. Consistent profit, 3. Customer satisfaction; 
4. A continued schedule of consumer advertising. 

Philadelphia Housewares Show, April 27 thru May 2, 
Space 621-623. 


-Shermec 3 


COPPER BOTTOM STAINLESS STEEL 


ry bores “OF LOS ANGELES 





Exclusive National Sales Representatives: 


THE ¢. &S..REATING ASSOCIATES 


General Offices and Display Room: 222 NORTH BANK DRIVE, CHICAGO 54, ILLINOIS 
DIVISIONAL SALES OFFICES 
Eastern’ S. T. WILLIAMS CO., 220 FIFTH AVE., NEW YORK 1, N.Y W. Central: BERT J. CLARK CO., 506 MDSE. MART, KANSAS CITY 8, MO 
Southern: J. ©. BERNARD CO., 1319 YOUNG ST., DALLAS 2, TEXAS Western’ E— L. ECKENRODE, 122 EAST 7TH ST,, LOS ANGELES 14, CAL 


























These Ideas Brought Customers 








To Towns and Their Stores 


Here are a number of promotions that brought business to 


towns and stores in many sections of the country. Perhaps 
one of them can be applied successfully in your own town 


= that serve to at- 
tract people to a town bring custom- 
ers to the merchants of that town. 
Any promotion that calls attention to 
that town serves to impress the fact 
on the minds of people that it is a 
place in which to shop and in 
which purchases can be made. The 
following promotions are excellent 
examples of the way in which some 
towns have been publicized with an 
undoubted increase in business for 
their stores. 


“Good Neighbor" Programs 


Members of the Chamber of 
Commerce of Seminole, Okla., spon- 
sor good neighbor programs in 
neighboring towns and rural areas. 
These programs, which bring to- 
gether farm and city residents, 
have proven very successful and 
create much good will for the mer- 


chants. 
* * * 


Visiting Merchants Day 


The merchants of Dubuque, Iowa, 
in a spirit of co-operation, staged a 
“Visiting Merchants Day” celebra- 


156 


tion which was a great success. 
These merchants from other towns 
in the area brought their families 
with them and increased traffic in 
the stores of local merchants. 
More than 8,000 weiners, 1,200 
pounds of prime beef, more than 
1,000 loaves of bread, 35 barrels of 
beer and 2,400 bottles of soda water 
was served to a crowd of about 


6,000. 


* * * 
Tourist Promotion 
Coos Bay, Ore., Chamber of 


Commerce recently printed “cour- 
tesy traffic warning tickets” for the 
use of the Coos Bay police depart- 
ment. The tickets carry a warning 
of traffic violations on the one side 
and statistics of Coos Bay on the 
reverse side, with a friendly invita- 
tion to return. This is a good will 





project on the part of the Coos 
Bay merchants, and one which is 
appreciated by the traveling public. 
* e - 
Free Meal for Farmers 


The Chamber of Commerce of 
Berlin, Wis., has. been sponsoring 
a Farm Institute Day for many 
years. A well balanced program is 
always put on, with talks by leaders 
on poultry, dairy, hog, soil, and 
grain topics. Farmers from far and 
near attend the Institute Day. 

Merchants of the city give farm- 
ers and their families a free dinner 
served by the chamber of com- 
merce. 

* * * 


Rose Festival 


For almost 40 years the mer- 
chants and civic leaders of Portland, 
Ore., have co-operated in staging a 
four-day Rose Festival, this is com- 
bined with the annual Rose Show 
of the Rose Society. This annual 
event, one of the most beautiful in 
the country, attracts more than 270,- 
000 persons annually and taxes the 
capacity of all the hotels and 
rooming houses. Towns, merchants 

(Continued on page 218) 
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Day. @ CUSTOMERS PREFER circle @ products . . . because they know from 
give farm- . : ; 
san duet experience that you can depend on the uniformity and high quality of these 

of com- nationally advertised bolts and nuts. Customers also prefer to do business 

with merchants who handle the circle © line . . . because they know they 
are getting quality merchandise. Pleased customers are profitable customers 

— ... they’re the kind of customers you want. You can get them .. . a big- 
Portland, ger number of them . . . by stocking the circle © line. Do it at once. 
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tose Show 
jis annual 
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than 270,- 

taxes ~ 
or aw NORTH TONAWANDA, N. Y. - SALES OFFICES IN PRINCIPAL CITIES 
218) Export Sales Office: Buffalo International Corp., 50 Church Street, New York City 
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BEAUTY 


AND 


PROTECTION | 


For Your Home 


DECALCOMANIAS 


SRD Fede 
CF BD 
&B BS & 


TURPENTINE ALCOHOL 


O22 oat 00%, 


WoW 


PAINT 
WINDOW 


MERCHANDISE: Step 
ladders, transfers, house 
paint, interior gloss and 
semi-gloss wall paint, 
flat wall paint, enamels, 
patching plaster, paint 
brushes, brush cleaner, 
gold and aluminum 
paints, wall scrapers and 
putty knives. 


BACKGROUNDS; 
Center panel of bright 
green corrugated mate- 
rial or painted wall. 
board. Side panels of 


ivory material. Cut-out © 


letters for center panel 
of bright red material. 


Paint and Galvanized Ware 


For Early May Windows 


HARDWARE AGE Original Window Display IDEAS 


GALVANIZED 
WARE 


FOR EVERY JOG 


GALVANIZED 
WARE 
WINDOW 


MERCHANDISE: Ash 
cans, garbage cans, 
bushel baskets, wash 
tubs, laundry trays, gar- 
bage pails, sprinkling 
pots, pails or various 
types and sizes, refrig- 
erator pans. 


BACKGROUND: Cen- 
ter panel of bright green 
corrugated material or 
painted wallboard, side 
panels of ivory colored 
material. Cut-out let- 
ters for center panel of 
red material. 
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Wattages clearly marked on package for quick 
selection. f 


it sells 5 bulbs instead of 1 or 2. 

] It saves time and material—eliminates fussing f 
with wrapping paper and cord. 

j It cuts down breakage, handles easier, can be F 


more attractively displayed. 
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WONDERFUL NEW PACKAGE 
sELLS 5 BULBS AT ONCE! 


Here’s the latest in electric light bulb merchan- 
dising—the sensational Sylvania Handy 5 Pack 
that boosts your unit of sale ... at no additional 
cost to you! 

It’s compact, extremely attractive with its 
bright yellow color, and eliminates fussing 
with wrapping paper and cord—saves you time 
and money every step of the way. 

People are drawn to this new, modern way 
of buying their bulbs. Now’s the time to stock 
up! Get your supply of Handy 5 Pack—your 
profit-maker de luxe! Sylvania Electric 


Products Inc.,500 Fifth Ave., New York 18, N.Y. 


SYLVANIA 
ELECTRIC 
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tising which is not done too well 
in the average small retail hard- 
ware store. Too often the owner of 
the business attempts to* do it 
along with ghe many other jobs 
with results that are not partic- 
ularly good. Usually, a représenta- 
tive of the local paper will call for 
the weekly advertisement only to 
find that it is not ready. The deal- 
er must then figure out something 


of advertising cannot produce the 
best results because it is not 
planned. 

Owners should give this re- 
sponsibility to someone in the 
store. Insist that a program be 
worked out in advance. Other 
promotion activities of the store 
can then be tied in with this plan. 
Customers will be influenced by 
such activity because they will be 
reminded of your advertising 
; more than once. Goods advertised 
will be on display in the windows 
and in the store. Three oppor- 
tunities to make the sale then are 
presented to the customer. 








Must Have Equipment 


Equipment, to do a creditable 
advertising job, must be accumu- 
lated. Illustrations are important. 
A picture of an item will do more 
to sell it than many words of copy. 
Illustrations in the form of mats 
or electrotypes can be secured 
from several sources. Advertising 
services are available. These con- 
tain mats, layouts for suggested 
ads and good attention-getting 
headlines. Manufacturers are glad 
to supply dealers with illustra- 
tions of items in their lines. The 
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a adver- © 


tising is one form of store adver- .- 


to promote on the spot. This kind. 


Store Advertising 


only task here involved is that the 
dealer must write each manufac- 
turer for this material. 

' Advertisements can be prepared 
quickly and easily if the proper 
equipment is at hand. Keep your 
illustrations in a cut file and sort 
them ‘according to types of mer- 
chandise — tools, paint, house- 
wares, hardware, etc. You should 


have layout sheets and the local _ 


newspapey will supply these. A 
type setter’s ruler showing type 
sizes will also be useful. Rubber 





cement for pasting up the layout 
of the advertisement and good 
pencils should be handy. 

A good advertisement is a good 
sales talk. Therefore, a good sales- 
man who knows his merchandise 
can write good advertising copy. 
It must be short and to the point. 
Tell the story in a few words. And 
do not forget to show the price 
on the item you are advertising, 
for this is one piece of informa- 
tion that is most important to the 
customer. 








Test Your Hardware Sense! 


RADE yourself in the following manner to see how good you 
are. Each question correctly answered is worth 20 points. A 
grade of 100 is excellent; 60 is fair; 40 is poor: and 20 is very 
poor. The correct answers to these questions will be found on 


page 248. 


Work the problem first—then substitute the figures 
of your own business for those in the problem. 


1—Salary,expense in a business is $15,750 for the year, margin 
is $35,000. Figure what per cent salary expense is of the margin 
to determine if this business is paying more than 55 per cent of its 
margin for salary. The figure 55 per cent is considered the limit 
a retail hardware business can pay and still operate profitably. 

2—Employees “A” and “B” are paid $40 and $35 respectively, 
“A” has two exemptions for his withholding tax and “B” has three. 
Figure withholding tax deducted from each weekly. 

3—A salesman sells $18,000 worth of merchandise in a year. He 
received salary of $2080 for the year. Figure his sales cost or the 
percent his salary is to his sales volume. 

4—Customer has a kitchen in which one wall measures 9 ft., 1 in. 
He wants a 54-in. cabinet sink and steel base and wall cabinets for 
the space. What size cabinets will be needed in addition to the sink. 
Cabinets are available in widths starting at 18 in. with larger sizes 


every 3 in. 


5—Figure water requirements for a family of four if allowance 
for each person is 50 gal. per day and if allowance of 10 gal. per 
100 sq. ft. of lawn is considered. Lawn contains 7000 sq. ft. not 
counting space occupied by house. Determine peak load by dividing 


total gallons per day by four. 


(Answers on page 248) 
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Bethlehem Bolts and Nuts quickly win the approval of 





your customers. For they have the ruggedness and depend- 






ability that users of bolts and nuts are looking for. 






Made to exacting specifications by men with long bolt- 





making experience, Bethlehem Bolts have straight shanks, 






smooth threads, and sharp, easy-to-grip corners. 






What’s more, you can count on Bethlehem Bolts and 






Nuts reaching you in the same fine condition in which they 






leave the plant. They are carefully packaged and clearly 






marked for ready identification. Sizes packed in cartons or 





paper carry the familiar red-and-white Bethlehem label. 








BETHLEHEM STEEL COMPANY, BETHLEHEM, PA, 


On the Pacific Coast Bethlehem products are sold by 
Bethlehem Pacific Coast Steel Corporation 


wet BETHLEHEM BOLTS 
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The Only Complete 
Text Book on 


BUILDERS 
HARDWARE 


Excellent as a G-! 
Job Training Manual 


comnpiey Cy 
toes 


Gg ouneanenans 
Avblished by WAROWARE AG8- 








This 220 page, fully illustrated book Is 
the only up-to-date and complete volume 
ever published on all phases of this im- 
portant and profitable basic hardware line. 

The deluxe cloth-bound edition, origi- 
nally priced at $3 per copy has recently 
been reduced to only $1.50 per copy, and 
a@ new cardboard-bound edition is now 
available at only $1 per copy. 


Prepare to 
Capitalize on 
The Huge Post-War 
Building Boom! 


Order your copy now! 





SS eh OS ee eS me 


MAIL THIS COUPON TODAY 
Hardware Age, 100 E. 42nd St., N. Y. 17, 
N. Y. Send: 


—— Cloth-bound copies of “Taking the 


@ $1.50 per copy in the U. S. (Canada 
and Foreign untries—$2.00). 

—— Cardboard-bound coples of ‘Taki 
the Mystery Out Of Buliders’ Ha 


s 1 1 = * 
pall. ms Foreign Countries—$1's0r. 


Eee een se a Oe 
We Pay Postage if Payment Is Enclosed 


162 











Builders Hardware Quiz 


HESE questions are taken from Adon H. Brownell’s book “Taking the 

Mystery Out of Builders’ Hardware.” They are well worth your attention, 
for the more you know about this subject the better it will be in the days to 
come. Buildings of all types are in great demand and you should be well in- 
formed on the subject of builders’ hardware if you are to cash in on this 
market. Try to answer the questions without referring to the answers. 


Oo 


o oO 


CHAPTER 53—ADVANCED COURSE 
Scheduling Hardware 


1. What is the next step after the order has been obtained? 
2. When you deliver master keys on a job what should you always insist 


on receiving? 


COONAN aw 


0 


. What two methods of numbering hardware schedules are in common use? 
. What important things should be shown on each opening? 

. What information should appear on the front of the contract cover? 

. Why should each contract have a contract number? 

. How can you simplify the order of goods from the factory? 

. What should be the rules for credit on returned goods? 

. What is the most important thing about a contract? 


oO o 


CHAPTER 54—ApDVANCED COURSE 
Interesting Hardware Problems Solved 


. How was it solved? 

. What was Problem No. 2? 

. How was the problem solved? 
. What was Problem No. 3? 


. How was it solved? 


IA OB ww bo 


Oo 


. What makes the builders’ hardware business interesting? 
. What was the chief obstacle in Problem No. 1? 


oO Oo 


CHAPTER 55—ADVANCED COURSE 
Interesting Hardware Problems Solved 


How was it solved? 
. What was Problem No. 2? 
How was it solved? 
What was Problem No. 3? 
How was it solved? 
What was préblem No. 4? 
How was it solved? 


PRENAVPwSNe 


the detail sheet? 


. What was Problems No. 1 in Chapter 55? 


. What regular hardware item helped solve Problem No. 1, as shown on 


10. What special hardware item was needed to solve problem No. 1, as 


shown on detail sheet? 


(Answers on page 246) 





Gift Department Established 
To Meet Community Needs 


(Continued from page 141) 


tery and the other bric-a-brac. 
Along the right wall are table 
and floor lamps. More lamps are 
also placed in the rear of the store. 
The flooring is asphalt tile. Cir- 
culating gas heat is used. 
The department is managed by 
Miss Ethel Byrd who has been with 


Planters Hardware for nine years. 


She is assisted by Mrs. R. R. 
Golden. 

Mr. Griffis has fostered the 
friendly attitude shown by the 
store’s personnel. Because of that 
friendliness and interest, the per- 
sonnel is able to get a better un- 
derstanding of the customers’ 
needs. 
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HERE’S THE DEAL 


You pay for 11. You get 12. Direct or through your 
wholesaler with profits as high as 44% on Fair Trade 
Selling Price. Buy plenty of LARVEX wow when you can 
cash in on these slick EXTRA PROFITS. 


BACKED BY POWERFUL 
MAGAZINE ADS IN 


The American Home, Better Homes and Gardens, Life, 
Ladies’ Home Journal, McCall’s Magazine, Woman’s 
Home Companion, Household, The Family Circle Maga- 
zine, True Story, Parents’ Magazine, The New Yorker, 
The American Weekly, This Week Magazine, Parade, 
New York Times Magazine. 





ALSO SMASH NEWSPAPER 
and RADIO ADVERTISING 











This year LARVEX advertising is bigger ’n better than 
ever before. Just watch it pour customers into your store | ,, for a WHOLE YEAR . E 
and plenty of neat profits into your cash register. re Rigor a 
no , ‘tARVEX SALES JUMP 
pita 495% IN 5 YEAR 
6 Y S 
In spite of all competition LARVEX continues to 
remain the world’s largest-selling mothproofer 
because it’s been proved the safe, sure way to moth- 
Ey proof woolens. Not an insecticide. LARVEX actually 
“, ” A>, mothproofs the cloth itself. And that’s what a 
z 7 housewife must have if she wants POSITIVE PRO- 
"a : TECTION against moth damage. Stock, display 
RR < net ey and PUSH this red-hot item—a grand customer 
ied wi 2.) 2 anes builder—a swell profit maker. 
ed the geste S ? er 
by the , . Sa 
of that 
he per- FREE WINDOW DISPLAY—Build COUNTER DISPLAY with real live 
ter un- your —, spring on yr «e moths. Buy oy or get Mer - 
‘ sing window around this assortment as low as $12 L + Soll Mors, fz, 
tomers Sales-inciting full-color win- through your wholesaler. A ages. 14 Mg 0, [P00 if 
dow display. Free on request. stopper. A seller. 
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my 

(= Dean is reminded 
of the far-reaching power of the 
printed word and the shrinking of 
distance in our modern world by a 
letter just received from a prominent 
hardware wholesaler of Sydney. 
Australia, and the recent visit of an 
Englishman just over here after an 
extended tour of Europe. 

The letter is from Leslie D. Davis, 
director, S. Hoffnung & Co., Limited, 
London, Sydney, Brisbane, Adelaide. 

Following is an extract from the 
letter that has traveled so many miles 
by air, by sea and by rail. 

“T still read with much pleasure, 
your articles which appear in the 
HarpwareE AcE and to me it is a 
cause for wonder at this long dis- 
tance, how you manage to keep 
yourself so up to date with mod- 
ern conditions. 


Wholesaler Ignored 


“Your article in the issue of Oc 
tober 10 appealed to me. Being 
both a wholesaler of ironmongery 
and chairman of the New South 
Wales Wholesale Hardware Asso- 
ciation, I quite agree with you that 
the average wholesaler leans too 
much toward self effacement. In 
this country in particular when 
any subject matter involving mer- 
chandise becomes ‘news’ one will 
find that the manufacturer and re- 
tailer of foodstuffs, soft goods or 
hardware get newspaper promi- 
nence with their opinion and so 
forth and the poor old wholesaler 
is ignored and his views are un- 
sought. Possibly we are too retir- 
ing and not vocal enough or our 
news does not make sensational 
head lines. 

“Further, I find the same tenden- 
cy in some of our government de- 
partments such as prices regula- 
tions and so on, which seem to 
ignore the middle man in any set- 
up they intend making. 

“Australia would have been in 
a bad way in many directions dur- 
ing the last World War if it had 
not been for the wholesaler with 
his reservoir of goods. In Sydney 
alone in the early stages, the Army 
walked through our warehouses 
impounding all our small tools 
which had been imported from all 
quarters of the globe and which 
ran into many hundreds of thou- 
sands of dollars. Such availability 
could not be had from the retailer. 
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The 
Dean’s 
Page 


By SAUNDERS NORVELL 





SAUNDERS NORVELL 


Despite all this and our empty 
shelves, the Australian wholesalers 
kept their retail friends supplied 
during the war with a fair propor- 
tion of their needs. Though busi- 
ness memories, particularly in the 
retail trade, have the reputation of 
being somewhat short on benefits 
they have received, we wholesalers 
out here hope that a fair percent- 
age of customers will remember 
the efforts made on their behalf. 

“¥ also read with much interest, 
your words of advice to the small 
Broadway hardware dealer as to 
profit margins. This can be fruit- 
fully followed, not only by retail- 
ers large and small but by many 
of the wholesalers in the hardware 
trade. 

“T hope to be in the United 
States the latter end of this year 
and certainly look forward with 
pleasure to meeting you once 
again.” 

Mr. Davis has been a frequent 


visitor to the United States and his 
many friends here look forward to 
seeing him on his promised visit. 
Let us say with a smile and a twinkle 
of the eye that we will try to work 
up some publicity for him when he 
lands on Broadway. As chairman of 
the New South Wales Wholesale 
Hardware Association he is entitled 
to a good write up. 
* # 

My English friend who has just 
spent an afternoon with me has ask- 
ed me not to use his name as he fears 
if I do something unpleasant may 
happen to him upon his return to 
Europe. So I will relate some of his 
comments in the form of an inter- 
view. I am not using “quotes” but 
his remarks, in essence, were as fol- 
lows: 

You Americans talk and write 
about “free enterprise” but I don’t 
think you really appreciate what 
it means. You are so used to hav- 
ing comforts and iuxuries you take 
them as a matter of course. You 
do not understand how being de- 
prived of the ordinary comforts of 
life such as heat in your room or 
hot water for a bath or shave, and 
poor food. can down your morale. 


Must Do Without 


In England and Western Europe 
the average man — one with an 
average income—must just harden 
himself to doing without, millions 
are just managing to exist. The 
only place where a person can 
actually live at this time is in the 
United States where you still have 
the blessing of “free enterprise.” 
No wonder the world wants to 
move in to the U.S.A. 

Take my case. I have been train- 
ed in international banking and 
export business. I desired to visit 
Belgium on business. I had a good 
balance on deposit with a London 
bank. All the money my London 
bank would let me take was £75, 
about $300. They wanted to know 
all about the reasons for my trip. 
They had a dossier of me on file. 
The Government in England con- 
trols the banks. The politicians 
control the banks and through the 
banks, credit, etc., control indi- 
viduals. This is true of all Europe- 
an countries. The excuse is “ex- 
change.” Most individuals are 
helpless. 

Banking is now strictly national 
and international. Except in the 
United States banking is one 
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All Recessed Head screws have definite advantages over the older, slotted 
head type but ONLY REED & PRINCE Recessed Heads can be driv- 


en in any size — from the smallest to the largest — with ONE driver! 


REED & PRINCE 


MANUFACTURING COMPANY 
WORCESTER, MASS. CHICAGO, ILL. 
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Order through Your Jobber 


EMBURY MFG. CO., WARSAW, N. Y. 











source of monopolistic control of 
business and individuals. To il- 
lustrate, in the United States a 
safety deposit box can only be 
opened by an order of court but 
in Europe and England the na- 
tional bank can open your box at 
their will. 


Guest of Customers 


In Belgium and other European 


nations—having no cash—I travel. 
ed and lived as a guest of business 
friends. When I came to the 
United States I got a job and a 
small salary to cover my neces- 
sary living expenses. My visa was 
for six months but I hope to get it 
extended. Speaking several lan- 
guages, and being an expert in 
foreign trade and exchange, I have 
no trouble getting a job. Lack of 
expert knowledge and thorough- 
ness in small details is the United 
States weakness in foreign trade. 
Take more time—don’t be in such 
a hurry! We should make haste 
slowly. 

The Labor Government in En- 
gland means well. They are a 
bunch of idealists. They are 
honest, good men, but Govern- 
ment is a complicated business and 
they lack knowledge and experi- 
ence. It is my belief at the next 
election the Labor Government 
will be thrown out. Even now, 
after the coal debacle, England is 
fed up with them. 


Can't Get It Out 


American business concerns with 
plants in Europe in many cases 
have large cash reserves piled up 
in banks. They can’t get their 
money out of the country. Again 
pressure from international banks. 
You will note American compa- 
nies are leaving their European 
branches out of their annual state- 
ments. 

Now the European bankers are 
trying through international bank- 
ing to fix up international control 
of business. They fear United 
States. competition and United 
States had better look out or they 
will find that they have been 
“hooked”! 

They still have land over there 
and there are millions of people. 
One would think they would raise 
crops. A lot of men who were 
soldiers have lost their taste for 
work. They prefer the free life 
of guerillas and the “under- 











ground.” They “protect” the farm- 
ers and live on them—with help 
from scheming politicians. 


Where Will It All End? 
Where will it all end? I think 


in a “year of Jubilee” as in the 
Bible. These nations can’t and 
won't pay their debts. The United 
States is pouring its money down 
arat hole. Some day all debts will 
be cancelled and the world will 
take a fresh start! Human nature 
has not changed since the day of 
Moses. 

There’s a new development un- 
der way that beats the “exchange” 
restrictions. An American com- 
pany has headquarters in New 
York. They do all selling, buying, 
and billing here. They have an in- 
terest in a Belgium factory. They 
ship raw materials to the Belgian 
factory. Goods are made there 
and shipped all over the world. 
Our raw materials — American 
machinery — Belgian low priced 
labor—all financed with dollars 
from United States. Real competi- 
tion, eh? Air mail makes it easy. 


European Railroads 


Why aren’t European railroad 
engines and cars as large and 
heavy as ours—the railroad gauge 
is the same in England and United 
States? 

Answer—in Europe, cities and 
towns were there before railroads- 
terminals were expensive. In 
United States railroads were built 
first (out West) towns afterwards. 
Railroads had plenty of cheap 
room and could take up space. 
Besides distances covered in Eu- 
rope were short while here the 
train had to carry a lot of fuel for 
long distances. 

* 8 # 


My next visitor was A. W. Walter 
of Anna, IIl., past president of the 
Illinois Retail Hardware Association. 
He had just arrived from Chicago 
where the association celebrated its 
50 anniversary on February 24. I 
remember when they had their first 
meeting in Chicago in 1897. At the 
recent meeting, Mr. Walter delivered 
an address in which he reviewed the 
major changes in retailing hardware 
during the past half century. In his 
address he neglected to relate the 
story of the elimination of “boxing 
and drayage” that happened just 
about 50 years ago. Probably that 
was before Mr. Walter was born! 
The story is an interesting one. 
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Rubber Boot Rentals 
Pave Way for 
Sporting Goods Sales 


(Continued from page 142) 


pects a constantly increasing num- 
ber of trout fishermen to come 
into that section of the state. 
The fisherman who rents rub- 
ber boots is most likely to need 
flies and other equipment. Mr. 








Snyder finds that the “extra” pur- | 


chases which such fishermen make 
run into considerable volume. 

“Trout fishermen know that 
they can get these boots for ren- 
tal at our store and this word 
spreads around,” says Mr. Sny- 
der. “We have the same custom- 
ers who come back year after 
year, and many of them bring 
their friends along.” 


Outdoor Clothing 


Mr. Snyder also carries a con- 
siderable stock of outdoor cloth- 
ing, which he states sells very 
well. Women especially are buy- 
ing outdoor clothing, for more of 
them are hunting, fishing and 
skiing than ever before. 

Hunters also like woolen un- 
derwear, socks and caps and these 
items are all carried in stock at 
the store. Quite a portion of one 
wall is devoted to surplus stock 
of such articles. 

Many hunters and fishermen 
also buy short rubber boots and 
Mr. Snyder carries quite a stock 
of these on hand to accommodate 
his trade. 








“In this sort of country our big- 
gest sporting goods volume comes 
from hunters and fishermen,” says 
Mr. Snyder. “The more we can 
do to please them the more busi- 
ness we get.” 

Business men of Baldwin, in- 
cluding Mr. Snyder, issue a Lake 
County booklet which is distrib- 
uted to tourists, hunters, fisher- | 
men and all others. This folder | 
has pictures of many hunting and | 
fishing spots. It tells the sports- 
man that there are 156 lakes and | 
46 great trout streams in the | 
county. The booklet plays an im- | 
portant part in acquainting sports- 
men more fully with the area and 
brings more business to the vari- 
ous towns in the district. 
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EASY TO SELL | / 
EASY TO STOCK =. 


APPROVED 
BY UNDERWRITERS 


EASY-TO-READ RATINGS 
*. POSITIVE INDICATION 
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Almost every customer who enters your store buys fuses at least 
once a year. Here’s a package that will help you sell him 5 instead 
of 1... every time. 

Just display this handy dispenser carton. Let it remind customers 
that they need fuses. Point out the fine-quality features, show how 
the fuse dispenser can be tacked up beside fuse panels for ready use. 
Then mention the General Electric name—and watch them buy 
5 instead of 1. 





Easy-to-stock General Electric plug fuses are packed in neat car- 
tons, each containing ten 5-fuse containers. Easy to handle, fine for 
display. Order from your General Electric Merchandise Distributor 
today, or write for prices and information to Section D57-438, 
Appliance and Merchandise Department, General Electric Company, 
Bridgeport 2, Connecticut. 


GENERAL ELECTRIC PLUG FUSES 
They Stay on the Job Till It’s Time to Blow! 


GENERAL () ELECTRIC 
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CHINA MARKERS 
PRINT PRICES PLAINLY 


For quick, self-service 
sales just mark the price 
big and bold directly on 
the article. Do away with 
dangling tags or peeling 
stickers. Blaisdell China 
Markers write readily on 
metal, china, glass, 
plastic or any glossy 
surface. Marks are 
brilliant, legible and 
permanent... but easy to 
remove with a damp 
cloth. 


The special process by 
which these pencils are 
encased in paper, seals 
in the ingredients, 
i oxidation... 

eeps them always fresh 
and ready. 


NIHD M20ez77 i 69! 


Made in the following colors: 


163-T Thin Black 169-T Red 

164-T White 169'%2-T Vermilion Red 
165-T CrimsonRed 170-T Yellow 

166-T Brown 171-T Green 

167-T Light Blue 172-T Purple 

168-T Bive 173-T Thick Black 
16814-T Midnight Blue 
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Mail this coupon for FREE SAMPLE 


SVats0e/7 PENCIL COMPANY 
141 Berkley St., Philadelphia 44, Pa., Dept. H-6 


Send me sample of No. — 
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CITY, ZONE, STATE___ - — 
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Plenty of Space for Display 
Helps Sell Farm Goods 


(Continued from page 139) 





This large table featuring seeds and fertilizer is adjacent to the 
farm goods section and is a well patronized spot during the season. 


ment which the farmer needs. This 
table is placed near the cashier’s 
section of the store and according- 
ly gets the benefit of the traffic 
which naturally centers at and near 
that area. 

Items which the farmer wants 
repaired, such as home appliances, 
dairy equipment, milk cans and 
pails, etc., are serviced at the firm’s 
large machine and service depart- 
ment located on the second floor. 


Through this service department. 


contacts are maintained with many 
farmers, many of whom eventual- 
ly become regular customers at 
the store. 

The firm has several large dis- 
play windows and these frequent- 
ly are given over to many displays 
of items that are needed by farm- 
ers. Newspaper advertising also 
stresses farm merchandise at fre- 
quent intervals. 


Sales Are Where You Find ‘Em 


(Continued from page 135) 


of kindred items is presented. If 
the prospect fails to show interest. 
or is busy, the interview is im- 
mediately terminated. 

In other instances, particularly 
in the case of calls on housewives. 
a date is set for a future demon- 
stration of some item on sale at 
the store which is too bulky to be 
carried on the call. 

Calls are promptly made on per- 
sons building new homes who 
might be in the market for plumb- 
ing appliances, bathroom fixtures 
and similar merchandise. Good 
prospects are ex-G. I.’s and their 
families who are moving into new 
homes and need electrical appli- 
ances, electrical fixtures, hot water 
heaters and similar scarce mer- 
chandise. 

Other items which have been 


found to sell well through per- 
sonal calls include kitchenware, all 
types of sporting goods, small 
tools, traffic appliances and light 
building materials. 

Salesmen obtain their informa- 
tion and leads for calls from a 
number of sources. When an item 
is not in stock when a customer 
inquires about it, a note is made, 
and when the product is available 
the customer is contacted. 

A customer may often remark 
that a friend or relative is in need 
of a certain kind or merchandise. 
This information is noted and 
subsequently followed up. Many 
times the news is merely picked 
up from chance conversation. 

In several cases a salesman has 
contacted complete strangers whom 
he learned were building houses. 
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and wrote handsome orders for 
plumbing fixtures, paints and bath- 
room equipment. 

On other occasions the sale of 
one item to a customer has often 
resulted in the sale or an allied 
item at a later date. If, for ex- 
ample, a streamlined sink is sold, 
a kitchen cabinet sale often fol- 
lows a few months later. 

Mr. Nunnery points out that 
these personal calls are only used 
to sell merchandise which is 
known or believed to be needed 
by the prospect. Novelties or no- 
tions are never promoted in this 
manner, though slow-moving sta- 
ples and over-stocked merchandise 
of merit is often pushed in this 
way. Nunnery has been able to 
liquidate large quantities of sur- 
plus goods by this method. 

No salesman is compelled to 
make any personal calls but each 
individual is anxious to sell as 
much merchandise as possible for 
the store because, as one salesman 
put it, “It’s to our advantage to 
help the store, for the more money 
they make the more they can 
pay us.” 

Mr. Nunnery is confident that 
the solicitation program has aided 
greatly in the success of his busi- 
ness. Sales from this source con- 
tribute approximately 10 per cent 
of his total profits at present and 
show signs of increasing. 

Customers appreciate the per- 
sonal attention paid them by sales- 


Salesman Pat Greer points out the 
features of a rod to a friend he 
knows to be a devoted fisherman 
at the latter's place of business— 

an auto service station. 


SPECIFy 


SPECIFY RMC...24e PROFITABLE dnc 


AVAILABLE 0 
SEND FOR DESCR 


METALCRAFT 
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ce PROF THB. 


when you specify Rme desk lamps, j 
kitchen fixtures and bed-lamps . . . you specify I 
fast-moving, profit-making merchandise. | 
Because Rme fluorescent lighting is designed | 
for mass appeal... because Rme products | 
have gained high consumer acceptance... 


ene 


t 
because Rme products are all guaranteed for} 
satisfaction. You can’t go wrong with Rmc . . . 
the guaranteed, the profitable line of portable ! 
wu } 

fluorescent lighting. } 
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No. 1315 1 Lamp 15 Wott 


A medium priced, electro 
plated desk lamp that's break 
ing records for sales and 
profits. Also in 1 Lamp, 14 W 
and 2 Lamps, 15 W 





NLY THRU RECOGNIZED JOBBERS 
IPTIVE CATALOG SHEETS TODAY! 


AMERICA’S LARGEST MANUFACTURER OF PORTABLE FLUORESCENT; 
LIGHTING . . . PROMOTIONALLY PRICED FOR EVERY PURSES 


RICHTER. 


CORP. 


STREET - MT. VERNON, WN. Y 
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. Genuine Rosewood 
sin Serviceable Wood 





VISIT OUR BOOTH #39 
NATIONAL HOUSEWARES SHOW 
CONVENTION HALL, PHILA, 
APRIL 27 TO MAY 2 


WASHINGTON 
FORGE 


ENGLISHTOWN, NEW JERSEY 








men and tell their friends about 
“the store where they come to see 
you.” Mr. Nunnery knows of sev- 
eral valuable customers who have 
been brought to his store through 
outside calls. He says he knows 
of no instance where a prospect 
has resented the visit of his sales- 
people. Often the visit is genuine- 
ly appreciated and the salesman is 
asked to call again in the near 
future. 

Salesmen have no specified pe- 
riod for “working” names on their 
lists. Some businessmen are 
visited several times per month 
while others receive a call only 
once or twice per year. No pros- 
pect is considered “hopeless” and 
salesmen will continue to call on 
an individual even after several 
fruitless visits. Often a sale is 
made after four or more profitless 
calls. 

Salesmen stagger their calls so 
that only one or two will be absent 
from the store at a time. During 
rush hours all members of the 








staff are present and no calls are 
made on Saturdays. 


There are many prepared calls 


but many others are made spon- 
taneously as a salesman passes a 
friend or former customer on the 
street. Often a sale is made “on 
the spot” or the way is paved for 
a future sale. 

Nunnery’s sales force considers 
every one of Meridian’s 35,480 
citizens a potential customer. Many 
of the store employees make calls 
in their spare time and in the 
evenings and these help boost the 
total volume. 

The store carries a complete 
hardware stock, and a large line of 
sporting goods. The store is lo- 
cated on one of Meridian’s prin- 
cipal thoroughfares. Counters are 
long and low and there are attrac- 
tive top-of-counter displays in all 
quarters. 

Nunnery’s employs 10 people, 
including office workers. Approxi- 
mately 60 per cent of sales are for 
cash. 





The Seller's Market Is Just Around the Corner 


(Continued from page 138) 


training for American business are 
over. Just as the modern army can 
win only when thoroughly trained 
and completely equipped, so will 
your “luck” in the hardware in- 
dustry be governed accordingly. 


Take Careful Aim— 
Shoot Straight 


After you have your words and 
actions right, then point them 
right. Remember “you” is a 
stronger word than “I.” 

That’s why people always tell 
you, “Don’t start off a letter with 
the personal pronouns I or we.” 
Well, that’s not terribly important; 
some of the world’s greatest let- 
ters have started off in the first 
person. But the theory is right. 
The thought back of a good start 
always is You— you, the other 
fellow. 

A bad start for a letter—or for 
a sale—is, “We have some hard- 
ware items that we'd like to sell 
you.” Better say, “You can enjoy 
better living, improve the appear- 
ance of your home, make more 
money, or save money, or benefit 


yourself in certain definite ways, 
by doing business here!” 

Instead of saying, “I want you 
to do business here with us,” say, 
“You want the best all-around 
quality and service you can find, 
don’t you?” Then show how you 
propose to provide exactly that. 

Think, talk and sell on a “you” 
basis instead of an “I” basis; 
look at everything from the other 


person’s viewpoint; you'll find 
your popularity and your sales 
zooming. 


I once heard Dale Carnegie 
say, “A man is more interested in 
a boil on the back of his neck than 
he is in 20,000 people starving to 
to death in China.” 

The other night I was over at a 
neighbor’s house, watching them 
show their home movies on the 
screen. I saw pictures of the man 
and his wife, their two kids, their 
dog, their front yard, their back 
yard. It was all very well, but I 
was bored stiff. I wondered why. 
They were nice people; nice home; 
nice family; nice pictures. I got 
the answer from their eight-year- 
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old daughter. When the show was 
over I said, “Mary, what part of 
the movies did you like best?” 
And little Mary rang the bell. She 
said, “The part I was in.” Why, 
of course. Don’t we all! 

To truly interest people, put 
them in the picture; make them 
and their desires part of your sales 
talk. 

Also use people’s names; re- 
member their names and faces. 
They like it! 

“Shoot straight” means to be 
honest; no hardware store can be 
permanently popular or successful 
by following a crooked or devious 
path. 

It also means—be brief, shoot 
straight at the bullseye. Words are 
like sunbeams; the more they are 
condensed the deeper they burn. 
How many times have you listened 
to salespeople who wandered all 
around in their talk? They didn’t 
seem to know where they wanted 
to go, nor why, and naturally you 
can’t follow that kind of bumbling 
leadership. 

The Bible tells the Story of 
Creation in about 400 words; the 
Ten Commandments in even fewer. 
Lincoln’s immortal Gettysburg ad- 
dress contains only 300 words; 


the Declaration of Independence 


about the same. No wonder folks 
laughed at the OPA when it issued 
some new orders last year and 
used 2175 words to change the 
price of cabbage seed! 


Pull the Trigger— 
Action Wins! 


No matter how good your mer- 
chandise and your service may be, 
they won’t sell themselves. No 
matter how good your ideas, they 
won’t sell themselves. No matter 
how good you are, it takes action 
to get results. 

Without action, all the good 
sales points herein outlined won't 
work. Here is one factor that is 
strictly up to you: Get in there 
and pitch! 

When a good advertising man 
writes an ad, his first concern is 
for a good headline or a compell- 
ing layout. One that will attract 
attention; one that will hit the 


bullseye! Every ad man knows 
he must say or do something to 
catch the other fellow’s interest in 
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Built for satisfaction 
Priced for sales 


DARRA-JAMES Power Tools 


Your customers demand a lot in 
the woodworking power tools they 
buy. They want performance, versa- 
tility and modern time and labor- 
saving features. They want a good 
looking machine with built-in sturdi- 
ness and long dependable life. And 


. they want such machines now at 


sensible prices! 











MODEL 20 — WORKMASTER—12” 
Timken roller bearing bench lathe 
with 48” bed. End play in spindle 
taken up without replacing or re- 
building any part of head. V-type 
4-step pulley gives positive drive 
and variety of speeds for accuracy 
in all turning operations. No Die 
Castings! 


DARRA-JAMES POWER TOOLS 
ARE NATIONALLY ADVERTISED IN: 





ro 





Darra-James has poured all the 
know-how of its specialized power 
tool engineering skills into produc- 
ing superior machines to meet with 
the approval of the most critical cus- 
tomers. Every D-J power tool is built 
for satisfaction and priced for sales! 
See your local classified telephone 
directory for nearest D-] Jobber. 


MODEL 10— Drum and Disc SAND- 
MASTER —Cam action lever adjusts table 
for various depths of cut. Shaft ex 
tended for accessory connections. New 
Departure ball bearings. Outclasses belt 
type sanders for quick, accurate sanding. 
Can be used as a thickness planer. 
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Strip-Seal aad 
Mastice-Glaze 


With every paint sale you naturally 
expect to sell brushes, oil, thinner, 
and brush cleaner. Add Strip-Seal and 
Mastic-Glaze as two other “naturals” 
that go right along with this season- 
able “associated selling’: 


For Caulking Before Painting 





No guns or tools—just press into 
place. Handy for 1001 other uses, too! 


Your jobber’s salesman can tell you 
why Tremco products excell and win 
preference with dealers and users. 


For Glazing Wood or Steel Sash 
MASTIC 
GLAZE 


(IN COLORS) 


Better Than Putty 
The new Mastic- 
Glaze display unit 
takes little counter 
space, but it makes a 
lot of sales to wait- 
ing customers. 

No priming! No painting! Stays pli- 
able—won’t crack and fall out. More 
profitable for you—more satisfactory 
to your customers. 


Write both in your “Want Book,” now! 


TREMmCO 


INANUFACTURING CO. 
Cleveland 4, Ohio 


UT 1141 














the first 10 seconds. Often the first 
10 seconds, or the first 10 words, 
are more important than the next 
ten hundred. If you don’t start 
off on the right foot, you'll seldom 
finish right. 

In the Kentucky Derby one 
horse sticks his neck out in front 
and comes home the winner. In 
a track meet one sprinter breaks 
the tape and wins; the others are 
losers. In a sales talk, if you don’t 
start out on a sound and convinc- 
ing basis, you won’t complete as 
many sales as you should. 

Avoid superlatives, avoid nega- 
tives and “iffy” thoughts. Such 
things drag the sale, rather than 
help to advance it. 


Watch the Kick! 


The harder you shoot, the 
stronger the recoil or kick. Watch 
that. Here’s where it pays to be 
warm, friendly, human. Have “the 
voice with a smile.” Some people 
can say no to me and leave me 
feeling better than others do when 
they say yes. 

Remember, your voice is the 
carrier of your message. If you 
put it out as an old sour-puss, it 
will usually come back to you in 
the same way. Be pleasant and 
people will be pleasant with you. 

One of my old advertising 
agency friends, Arthur Kudner in 
New York, handled some big ac- 
counts and was a smart merchan- 


diser. On the walls of his office 
in Rockefeller Center was a framed 
quotation, the basis of his success 
in merchandising. This quotation 
still hangs on the walls of the 
agency’s office. Was it something 
from Plato? Or Aristotle? No, it 
was not even from Ben Franklin’s 
Almanac. It was from the world’s 
champion hog caller out in Mis- 
souri: “You've got to have appeal 
as well as power in your voice. 
You’ve got to make the hogs think 
you have something for them.” 

Sometime how you say it is 
more important than what you 
say. 

To get repeat business, to bring 
the same customers back again 
and again, is most important; and 
this requires fair and friendly 
treatment. 

That was true yesterday, it is 
true today, it will be true tomor- 
row. Of course the next few years 
will bring some changes in the 
hardware industry, but the same 
basic principles will still apply. 
Your merchandise may change, 
your service may change, your 
ideas may change; but you'll still 
be dealing with human beings, for 
life and business depend on 
people . . . and people and human 
nature do not change much from 
one generation to another. By 
doing a better job today you will 
be laying the foundation for a bet- 
ter tomorrow. 





Oil-Heat Executive 


Foresees 2,500,000 
Installations by 1950 


A. MATHESON of Bloom- 
» ington, IIl., president of the 
Oil-Heat Institute of America, 30 
Rockefeller Plaza, New York City, 
predicted that 2,500,000 more homes 
will be equipped with some form of 
oil burner by the end of 1950. . Mr. 
Matheson, who is executive vice-pres- 
ident of the Eureka-Williams Corp., 
told the 24th annual convention of 
the organization on March 24 that 
the number of homes in America 
using oil heat has risen from 12,500 
in 1920 to 3,000,000 in 1946. 

He asserted that within 190 days 
supplies will catch up with demand 
in the industry and sales will be 
made right from inventories. He 
estimated that more than 75,000 oil 





burners will be manufactured this 
year. 

Mr. Matheson said that the future 
oil heat market lies for the most part 
in cities and towns of under 50,000 
population, which at present take 
only 15 per cent of the oil heaters 
manufactured. He said from 10 to 
12 per cent of all the oil heaters now 
made will go into new housing, most 
of them homes for veterans. 

The speaker reported that the in- 
dustry would concentrate on setting 
up dealers in smaller cities and 
towns, and stated that there were 
12,000 dealers in the industry today 
and the number was expected to 
double in the near future. 
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BECAUSE 
IT’S SQUARE 


Streamlined, smart-looking, not “bulky”— 
compliments the finest kitchen. 




















TWO-STEP TREADLE’’ 4 


















Step once 
Step off—it stays open 








Step again 
Step off—it closes 


“it’s SO 
convenient !” 




























Fair Traded at 


$5.95 
































* Rugged, heavy duty construction. Steel 
twice the gauge commonly used. er ae eee Se ‘SQUARE. 
* Square Shape HOLDS MORE... TAKES LESS SPACE. came 
No false bottom to waste space. MORE 
*Heavy top with rubber gasket forms PERFECT SEAL. 
KEEPS ODORS IN... KEEPS INSECTS OUT. ao 
¢16-Qt. RUSTPROOF ALUMINIZED STEEL container/eygumeto oes 
ORDER NOW FROM YOUR DISTRIBUTOR & DEPTH... 
___"'See ad on our Woodland Charcoal Grill, page 27 this issue." a 4 WOLDS MORE 
[ 





POLORON PRODUCTS, inc. - 55 AVENUE E, NEW ROCHELLE, N. Y. 










For 16 | years, known from Coast to Coast for 
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IT PAYS TO PUSH 


THE FINEST 


Each Clemson Super D-17 Precision 
Lawn Machine you sell now will sell 
ten for you later. It’s that kind of sen- 
sational machine. Sales make sales once 
people see its beauty—the “quality 
look” which sets the Super D-17 head 
and shoulders above all other mowers. 
Besides superior streamlining, Super 
D-17 has all the finest features that 
THE FINEST MODERN ENGINEERING 
could create for easier, better cutting. 
Here’s a sample of some of them—revo- 
lutionary advanta that will make 
Super D-17 the of your town. 


@ Super D-17 has finger-tip adjust- 
ment of reel and cutting height. 

© Super D-17 has a divided plastic 
roller—a Clemson exclusive. 

@ Super D-17 has semi-pneumatic 
tires, precision roller bearings. 

© Super D-17 has full 17-inch width 
of cut, weighs only 34 pounds. 


You GeET SENSATIONAL BACKING, 
Too! Clemson is backing you with the 
largest budget for advertising in its 
history —the Super D-17 is that good! 
Three million magazine readers will 
read about and want to buy the Super 
D-17. Seventeen million newspaper 
readers will read about and want to 
buy the Super D-17. And that’s not all: 
you get free merchandising helps of all 
kinds. Start today to push the finest 
lawn machine—the Clemson D-17—it 
will pay —plenty! 

Sold exclusively through wholesale 
and retail channels by the makers of 
world-famous Star hack saw blades 
and frames. 


CLEMSON SUPER D-17 


PRECISION LAWN MACHINE 


A 
| 








| 
} 
| 
| 
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the SUPER D-17 — 





By CLIFTON McKENNA* 
New York Manager 
P. & F. Corbin 


New Britain, Conn. 


HEN I started out in 1898 as a 

salesman I tried in every way 
to make myself valuable to the hard- 
ware buyer by giving him informa- 
tion, helping him with his plans, in- 
terpreting specifications and offering 
suggestions. By so doing you make 
friends for your company and profit 
for it as well as for yourself. I tried 
always to keep an even temper. If 
turned down I took it with a smile 
—a smile can get you further than 
a sour face. 

I well remember a statement of 
a dealer on whom I had called for 
almost two years without receiving 
one order. As I left the buyer’s desk 
I talked to each sales clerk and got 
to know them very well. Those men 
Jater became buyers at their own or 
some other store. One day the owner 
of the store called me into his office 
and said, “McKenna, you have been 
calling here for a long time without 
getting an order. It is about time 
you got one.” So he gave me an 
order for a very nice assortment. 
With that order I sent a letter to my 
company asking particular attention 
for it and prompt shipment of as 
complete an order as possible. On 
my next visit to that store the owner 
told me he was well pleased with the 
service and that our prices were 
right. He continued to give me some 
nice business and for many years we 
received the bulk of his business in 
our line. 

That kind of business means 
profits to your company. And when 
your company makes profits you 
make more earnings. 

During these days of scarcity there 
is the temptation to go around with 
a sour look on your face. Brace up: 
Smile! All of your competitors are 
in the same boat. You cannot turn 
the tide. Times will be better and 
after the present situation is over, 
I think all of you will enjoy the most 
profitable days you have ever known 
and I think they will continue for 
many years. 





*From an address at the Nov. 22, 
1946, meeting of the Hardware Boost- 
ers, Inc., New York City. 


How to Make a Profit 





CLIFTON McKENNA 


When times change I hope that 
all of you will keep your eyes on 
profits and not try to sell your prod- 
ucts on low prices. Make money 
on what you sell, and sell only prod- 
ucts on which you can make money. 

We may like our business, but we 
are in business to make money. Re- 
member no one concern is going to 
get all the business in its line. That 
would not be a healthy condition. It 
would bring about cut prices. I hope 
we have seen the last of price chisel- 
ing and of selling without a profit. 
Give the other fellow a chance to 
make a living also. 

All of us like to be loved by our 
fellow men. Like begets like. We 
should all stick to the golden rule, 
“Do unto others as you would that 
they should do unto you.” Your com- 
petitor is just a real fellow like 
yourself. 

Learn to live together and fra- 
ternize as you are doing here tonight. 
Good fellowship makes better men 
of all of us. 


Post-War Europe 


(Continued from page 147) 


workman is in their view one who has 
no equal. The pressure by the ex- 
port customers must be very great for 
them to import labor. 

The Swiss railroads are beautifully 
maintained, their service is excellent. 
and, generally speaking, they rate at 
least as high as American railroads 
and in some respects probably 4 
little higher. One interesting side- 
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witH 2 FAMOUS NAMES 


Montague Rods and Ocean City Reels have 
gone to sea with salt-water fishermen for many 
a year. Widely known, widely respected as the 
standard of all that’s finest and best in 


“salt” tackle. 
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CRUISER DREADNAUGHT FISHKILL | 





FINEST IN RODS 
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Weakfish Rod Boat Rod Surf Rod | 


It’s “balanced tackle” ...a grand chance to 
sell the customer the combination—both rod 
and reel. Please place your orders with the 
jobber well in advance so that we may give 


you the best service possible. 


GH CRUISER Weakfish Rod No. 11CW 

Tip of.selected flame finish split bamboo. 
18 inch detachable butt. Chrome Scrulock 
reel seat. Stainless steel casting guides 
and cop. 5% ft. overall. Retail $12.50 


DREADNAUGHT Boat Rod No. 12DB 
Distinctively fluted, rich dark brown finish. 
Chromium plated Scrulock reel seat. Stain- 
less steel stirrup top. 5% ft., 8 ferrule, 6 and 
7% ft., 6 ferrule. Retail $15.00 


FISHKILL Surf Rod No. 10FS 

One-piece tip of six-strip construction. 
Flame-finish split bamboo stock. 30 inch 
spring butt of dark-finish hickory. Stainless 
steel revolving top, double stainless steel 
guides. Tip 6% or 7 ft. Retail $22.50 


Other Montague salt-water 
rods from $10 to $45 


BAY CITY No. 112 
Most popular star drag reel ever made. 
Patented exclusive automatic free spool, 
Oilite bearings, saddle thumb bar. 250 yd. 
line shown. Retail $10.00 

Also 400 yd. and 600 yd. sizes 


CHESAPEAKE No. 107 

250 yard heavy duty reel. Smooth-acting 
star drag, light-weight Plastolite spool and 
many patented exclusive Ocean City features. 
Retail $15.00 


HAMPTON BEACH No. 993 
A lightweight wide spool reel favored by 
surf-casters. Triple-multiplying, 200 yard 
capacity and many Ocean City features. 
Retail $12.50 
Other Ocean City salt-water reels 
from $6 to $17.50 


NATIONALLY ADVERTISED 
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Selling DOPLEX* and SUNFED* glass substitute 
is as easy as 1 ¢ 2 ¢ 3! Here’s the simple formula 
that rings up more sales for you! 


Step 1... Install an attractive Dobeckmun 
Plastic Glazing display rack or single roll dispenser 
in your store. Simple and easy to set up... 
occupies scarcely any space—but puts this profit- 
able item out where customers can see an buy. 


Step 2... Tell buyers about the more than 48 

different ways DOPLEX and SUNFED can be 

used for farm or home. Free four-color booklet 

“Put the Sun to Work” fully describes these 

versatile products and proves how they increase 

ary rofits and solve many farm and house- 
Id problems. 


Step 3 . Watch sales mount up and repeat, 
too, because customers see quickly how useful 
DOPLEX and SUNFED i are—and come 
back for more! Ask your wholesaler or write us 
direct for details. 


THE DOBECKMUN ‘COMPANY, Cleveland 1, O. 


First and largest manufacturer of laminated plastic glazing. 


Gi {OOPLEK. ‘SUNFED! 


Wteks ve fen ECONOMY) 


*Trade-marke 


note on the functioning of the rail- 

roads is that Switzerland, being a 
little country, still has a number of 
different languages, and the conduc- 
tor on a Swiss train needs to speak 
French, German, Italian, and the offi- 
cial Swiss language. 

I spent a couple of days in Holland 
and happened to get there on a 
frightfully cold day. They called it 
15 below zero, 15 below freezing; it 
was just about zero, Fahrenheit. 
Rations of coal in Holland to a 
householder were something like 400 
lbs. per winter season. 

Before the war, Holland depended 
on Germany for a good deal of its 
trade, for its tourist trade, and as a 
source of materials. One of Hol- 
land’s big problems right now is to 
know where those materials are going 
to come from. They must be told by 
the big powers whether Germany is 
going to be eventually in position to 
supply those materials, or whether 
Holland must set up factories of its 
own or look for sources in other 
countries. 

Until the German situation and 
the peace treaties are eventually 
ironed out, that question cannot be 
answered. Until it is, Holland is in 
pretty much of a dilemma, and, of 
course, the uncertainty about the 
future of their empire is another fao 
tor which makes the future of Hol- 
land quite uncertain. Businessmen 
don’t feel particularly secure in 

Holland. While they are going about 
the job of recovery, with all the 
energy they have, these questions 
still remain in their minds. 


Conditions in Egypt 


From France I flew by TWA to 
Cairo, and, altogether, I spent about 
a week in Egypt. One day when I 
was there, there were demonstrations. 
Shortly thereafter, presumably as a 
result of negotiations that had been 
going on for a long time, the British 
announced that they were pulling out 
of Egypt. The attitude of Egyptian 
Nationalists in wanting England out 
of Egypt is not unopposed in Egypt. 
however. There are two parties, one 
a strong party whose members feel 
that they must have England’s pro- 
tection from possible foes on the out- 
side, and that they need England’s 
protection against the Nationalists. 
That, of course, is a matter of inter- 


‘nal politics, but the accomplished 


fact is that England is to all intents 
and purposes out of Egypt. 

Egypt is one of those countries in 
the sterling bloc, however, where im- 





ports are still controlled by the Brit- 
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ish, a matter which irritates Egyp- 
tians, particularly businessmen. They 
are permitted to import practically 
nothing unless it comes from En- 
gland, and then not in too great quan- 
tity, because it isn’t available. 

On the whole, Europe does not 
present a particularly happy picture. 
It can’t at this stage. It has come 
back a long way. Some say the re- 
covery is as much as 80 per cent on 
the average. Well, if it is 80 per cent, 
the 20 per cent that remains is the 
important 20 per cent. Europe is 
short of materials and short of credit. 
Their transportation systems need re- 
vival, but, more than everything else 
I feel that they need some help in 
order to get back on their feet. 


We are not entirely good Samari- 
tans in taking an interest in what 
goes on in Europe. When you can 
travel in an air transport from New 
York to Cairo in 30 hours—and we 
are told that that is going to be re- 
duced to 20 hours—and when you 
can cover practically all of the Euro- 
pean countries by commercial air 
transport in a matter of a few hours, 
the quick spread of a war, which we 
don’t even like to contemplate, would 
be inevitable, and it would be in- 
evitable that we again would get 
mixed up in it. 


Communism 


Communism as a permanent form“ 


of government in western Europe, 
starting in France, could possibly 
lead to that, and we in our self-inter- 
est, if you please, should be ready to 
make some sacrifices to stop it. 

We know that some individual 
countries will take advantage of us; 
they usually do, when it comes to 
money. I feel that we must be ready 
to extend credit beyond the normal 
dictates of good business judgment, 
that we must be ready to supply 
equipment and do such things as 
will strengthen the economic status 
of these peoples until they can carry 
on in a more normal and self-sup- 
porting manner. By that means, and 
by that means only, can the march 
of Communism be stopped. The peo- 
ple don’t want it, they do want to 
find something else to hang onto, and 
I think that we, as American busi- 
nessmen and as American citizens, 
must adopt a statesmanlike attitude 
on these questions of what to do for 
these European countries. 

If we remember that while we are 
doing it for them we are doing it for 
ourselves as well, I think that we will 
gain millions of friends all over the 
world. 
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»oe10 THE LAST SLOT 


You reach for a CORBIN Machine Screw... 
place it... set it up tight—and reach for another! 
All are right from the start because CORBIN 
does everything practicable to maintain uniform 
accuracy. Tools are replaced before worn — pro- 
duction is gauge-inspected at machines — slots 
and threads are examined by inspectors— and 
samples are checked in the laboratory. 

That’s why you can “reach for a CORBIN 
blindfolded and get a good one every time.” 





Hardware Trade Note | 


| | 
This advertisement, appearing in leading busi- 
ness papers, is seen by industrial users, who 
have learned to depend upon CORBIN clean 
quality for better production. You can also 
depend upon CORBIN packaging, with quick- 
sight labels to speed handling. 

SST-71 





CORBIN SCREW DIVISION 


The American Hardware Corporation 
NEW BRITAIN - CONNECTICUT 


Warehouses: 
EW BRITAIN e NEW YORK 7 CHICAGO 


N3LOTTED SCREWS 


WITH TRUE-CUT SLOTS AND ROLLED THREADS 
177 
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Tuesday Morning Discussion Topics 
Annoanced for Joint Southern Convention 


The program of the 56th an- 
nual convention of the Southern 
Wholesale Hardware Association 
and the 92nd semi-annual conven- 
tion of the American Hardware 
Manufacturers Association, to be 
held jointly at the Palm Beach 
Biltmore, Palm Beach, Fla., April 
14 to 17th inclusive was outlined 
in the March 27 issue of Harp- 
ware Ace. As previously stated, 
the concluding portion of the 
Tuesday morning, April 15, joint 
session will be in the form of an 
open meeting of the Southern 
association. 

Following an address by Her- 
bert P. Ladds, president, National 
Screw & Mfg. Co., Cleveland, 
Ohio, as president of the Ameri- 
can Hardware Manufacturers As- 
sociation, F. C. Crawford, presi- 
dent, Thompson Products, Inc., 
Cleveland, Ohio, will discuss the 
subject, “The Challenge to 
American Management.” 

Five prominent southern whole- 


JOHN DINKINS, PRES. 
GENIE PRODUCTS CO. 


Col: John H. Dinkins has been 
elected president of the Genie 
Products Co., Burbank, Cal., 
manufacturers of Genie precision 
and hobby tools. Formerly head 
of M. H. Lewis & Co., Los An- 


geles, he plans an immediate ex- 








sale hardware company execu- 
tives will lead discussions on as 
many topics. Oscar J. Koepke, 
Corpus Christi Hardware Co., 
Corpus Christi, Tex., will lead a 
discussion on “Employee Rela- 
tions.” Leader on the subject, 
“Salesmen’s Compensation” will 
be Robert H. Baker, Fones Bros. 
Hardware Co., Little Rock, Ark., 
member of the association’s Ad- 
visory Board. Under the guid- 
ance of Mark Lyons, Jr., Mc- 
Gowin-Lyons Hardware & Supply 
Co., Mobile, Ala., there will be a 
discussion, “Inventory Controls.” 

“Purchase Order Controls” will 
be the subject introduced by 
F. C. Barksdale, Brown-Roberts 
Hardware & Supply Co., Alex- 
andria, La., and vice-president of 
the association. A discussion of 
“Budget Controls” will be intro- 
duced by H. J. Allison, Allison- 
Erwin Co., Charlotte, N. C., mem- 
ber of the advisory board of the 
association. 


pansion in the production and 
marketing facilities of Genie 
Products Co. 

Ralph James, with the com- 
pany since its foundation, will 
continue as vice-president and 
general manager. Richard C. 
Dinkins, a son, will also be asso- 
ciated with the company. Adver- 
tising Engineers Corp., market- 
ing consultants, will handle the 
distribution program. 
CORNING SALES STAFF 

DUTIES ASSUMED BY 

T. H. TRUSLOW, JR. 


Thomas H. Truslow, Jr., has 








been appointed assistant to 
Charles D. LaFollette, vice-presi- 
dent and treasurer of Corning 
Glass Works, Corning, N. Y., and 
has been assigned staff sales re- 
sponsibilities. Formerly merchan- 
dising manager of the Consumer 
Products Division, he was suc- 
ceeded in that position by J. 
Graham Cairns, 
representative. 
Mr. Truslow, 


during the war, 





an AAF major 
joined Corning 


r 


JOHN H. DINKINS 





COL. 
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‘as sales promotion manager of 
the Consumer Products Division. 
Mr. Cairns has been in house- 
wares sales work nearly 25 years. 


J. C. RYAN PRESIDENT 
BLAKE MFG. CORP. 


J. C. Ryan has recently been 


| THOMPSON N.E. MGR. 


FOR GENERAL MILLS 
HOME APPLIANCE DEPT. 


Dan W. Thompson has recent- 
ly been appointed New “ngland 
district manager for the Home 
Appliance Department of Ger- 





elected president of the Blake 
Mfg. Corp., Clinton, Mass., man- | 
ufacturer of flashlight cases, it | 
was announced by Ray-O-Vac 
Co., which owns and operates 
Blake. 

D.. W. Tyrrell, first vice-presi- 
dent and general manager of | 
Ray-O-Vac, who has been ser- 
ving also as president of Blake 
will now he vice-president of the 








J. C. 


RYAN 


DAN W. THOMPSON 


| eral Mills, Inc., 400 Second Ave. 


S. Minneapolis 1, Minn. He suc- 
ceeds Frank Clopeck who re- 
signed to re-enter the housewares 
business in that section. 

Mr. Thompson spent 
years with Landers, Frary & 
Clark, and was New York dis- 
trict manager for Proczor Elec- 
tric Co. for eight years. H> will 
locate in Boston, Mass. 


seven 





TRAUBEE PRODUCTS 





latter company, permitting him 
to devote more time to the 
executive management of all Ray- 
O-Vac divisions. 

Mr. Ryan was general manager 
of the Signal Battery Co., Mil- 
waukee, a Ray-O-Vac subsidiary, 
during the war. He will con-| 
tinue as vice-president in charge | 
of operations for the. Ray-O-Vac 
Lighting Division. 











west coast sales | manufacturers of games, 


LLOYD DEAN EXPORT V.P. 
FOR E. S. LOWE CoO. 


Lloyd L. Dean has been elected 
vice-president in charge of ex- 
ports for E. S. Lowe Co., Inc., 
New | 
York City. Mr. Dean was pre- 
viously with Grant Advertising, 





| Mexico City. 


OPENS EXPORT DEPT. 


Traubee Products, Inc., Brook- 
lyn, N. Y., has recently opened 
its export departmint and is 
shipping Time-Saver pressure 
cookers and waterless cookware 
utensils overseas to 60 countries 
of the world. 


EMERSON NAMES LIGHT 
ASS’T. SALES MANAGER 


Gerald Light has been ap- 
pointed assistant director of sales 


| and advertising for the Emerson 


Radio & Phonograph Corp., 11] 
Eighth Ave., New York City 11. 
Mr. Light was head of technical 
publications and service mana- 
ger of Emerson, and previously 
was with the advertising depatt- 


ment of G.E. 
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H. K. Clark, formerly executive 
vice-president, was recently elect- 
ed president of the Carborundum 
Co., Niagara Falls, N. Y., to suc- 
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H. K. CLARK 


ceed Arthur Batts, who has been 
elected chairman of the board. 
Also Edwin R. Broden was 
elected vice-president in charge 
of operations, member of the 
board of directors and a member 
of the executive committee of 
which Mr. Clark is now chair- 
man. 

William Hall Wendel is admin- 
istrative assistant to Mr. Clark 
and Mr. Broden is vice-president 
in charge of all plant operations, 
both reporting to the president. 
Mr. Broden will head the expan- 
sion plans for the extension mod- 
ernization and streamlining of 
plant facilities involving 
$20,000,000. 

Edward R. Newcomb di- 
rector of sales engineering of the 
coated abrasive division, and will 
head the field engineering plans. 
He was formerly one of the three 


over 


is 


H. K. Clark Elected President 
Of Carborundum Company 


rector of research is now man- 
ager of research and develop- 
ment with Charles Wooddell and 
Garret Van Nimwegen as as- 
sistant managers. Henry R. 
Power, former chief chemist, is 
now manager of laboratories with 
F. P. Ronca and Walter G. 
Lautz as assistant managers and 
Fred A. Upper is manager of 
manufacturing technical service. 
Arthur H. Prey will assist Mr. 
Upper. All the members of the 
technical division will report to 
the new technical director, Harry 
C. Martin. 
Mr. Batts joined Carborundum 
in 1901 as a junior clerk. He 
worked through various account- 
ing departments, became as- 
sistant to the treasurer, was elect- 
ed secretary in 1927 and in 1938 
became a board member. Four 
years later he was elected presi- 
dent. ‘He will now continue as 
chairman of the board and mem- 
ber of the executive committee. 
Mr. Clark, the new president, 
joined the company in 1946 as 
executive vice-president in charge 
of operations and as a_ board 
member. He left the Norton Co., 
Worcester, Mass., in 1940 as vice- 
president and general manager to 
join the Advisory Committee for 
Defense and later the OPM. He 
served then as a lieutenant com- 
mander in the Navy on the Army 
& Navy Munitions Board, and 
later becoming captain estab- 
lished the Emergency Plant Op- 
eration Division. He had charge 
of operating 104 plants for the 
Navy. 
E. R. Broden, vice-president 
in charge of operations, gained 
much of his engineering and 
management background with 
Blaw-Knox Co., Pittsburgh, Pa., 
which he served as assistant chief 





Tegional sales managers. Boyd H. 
Works will direct sales engineer- 
ing for the U. S. and Canada | 
for the bonded abrasive division | 
which produces grinding wheels 
of all types, abrasive stones, sticks, 
hones, etc. Mr. Work had pre- 


viously been manager of the Sales | pointed general manager of the 
Engineering Division which is| American-Marietta Co.'s Key: 
now under the sales department. | stone Asphalt Products Division, 
George J. Easter, formerly di- | Chicago, Tl. 
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engineer from 1936 to 1941. 





JOHNSON IS KEYSTONE 
ASPHALT DIVISION 
GENERAL MANAGER 


T. R. Johnson has been ap- 


| manager for the Keystone divi- 


sion since 1941, succeeds T. C. 
Ford, who retired March 1. 
Known in the asphalt products 
industry for almost 20 years. He 
will make his headquarters in 
the Chicago offices, and will con- 
tinue to direct Keystone sales ac- 
tivities. 


E. W. HEYMANN ENTERS 
BUSINESS FOR HIMSELF 
— REQUESTS CATALOGS 


Edw. “Ted” W. Heymann has 
entered business for himself as a 
distributor of wire products, tools 
and small household electrical 
appliances, under the firm name 
of Edw. W. Heymann Hardware, 
with offices and warehouse at 
1042 Ridge Ave., Philadelphia 
32, Pa. His territory will be the 
area within a radius of 100 miles 
of Philadelphia, and he would 
like to receive catalogs on the 
above mentioned lines. 

Mr. Heymann, who well 
known to the eastern hardware 
trade, resigned recently as mana- 
ger and buyer of hardware for 
Edw. K. Tryon Co., Philadelphia, 
hardware wholesalers. Prior to 
his association with Tryon he had 
been with the former Simmons 
Hardware Co., first with its Bos- 
ton branch as its president and 
later in a like capacity with its 
Philadelphia unit. He had been 
with Simmons for 25 years, fol- 
lowed by 13 years affiliation 
with the Tryon organization. 


is 





MAINS V.P. OF SALES 
FOR UNION FORK & HOE 


John T. Mains was recently 
elected vice-president in charge 
of sales for the Union Fork & 
Hoe Co., Columbus, Ohio. He 





JOHN T. MAINS 


was formerly general sales man- 
ager of the American Pad & 
Textile Co. 

During the war he was as- 
signed by that company to the 
WPB where he was a director 
of the Military Equipage Branch 
of the Textile Bureau. He then 
joined Union Fork & Hoe as as- 
sistant to the president |,andling 
customer relations. 


STANLEY FORD, V.P. 
CHICAGO ELECTRIC 
Stanley M. Ford was recently 
elected a vice-president of the 
Chicago Electric Mfg. Co., Chi- 


cago, by the board of directors. 





DISTRIBUTION PLAN 
CHANGED BY EDISON 


Consolidated Edison of 
New York, Inc., 4, Irving Place, 
New York City, has completely 
revised its system of distribution 
of appliance orders taken by 
company representatives as 
agents for manufacturers, dis- 
tributors and cooperating deal- 
All orders will be routed 


La 








Mr. Johnson, sales | 





E. W. HEYMANN 


ers. 
directly to the deaiers located 
nearest the residence of the pur 
chaser. 
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match 8 beautiful natural woods. 








COLORS of PLASTIC WOOD to 


Here is 


the answer to the pent-up demand of car- 
penters, painters, decorators and home 


workshop hobbyists. 


Carry the complete 


line of colors along with the NATURAL 
PLASTIC WOOD for fast stock turnover 
and larger profits. 


entire PLASTIC WOOD line. 


® OAK 
® WALNUT 


® DARK MAHOGANY 
® LIGHT MAHOGANY 


@ WHITE 
@ CEDAR 
@ EBONY 


® GUMWOOD 


PLASTIC WOOD in the above colors is 
available for immediate shipment in 25¢ 
tubes, 4 and 1 lb. cans. Order your supply 
now and complete your stock with the 


@ DON'T FORGET TO STOCK 
PLASTIC WOOD SOLVENT, TOO! 


Stock the Entire Line! 


T.M. Reg. 
U.S. Pat. Off. 





PLASTIC woop 












Quarter-pound cans 
come in this special 
counter display carton. 


BOYLE-MIDWAY INC. 
22 E. 40th St., New York 16,N. Y. 
5235 W. 65th St., Chicago 38, lil. 


4820 E. 50th St., Los Angeles 11, Cal. 


A CELLULOSE 


FIBRE 


FILt 


| phia, 


Jr., retiring president; 


dent. 


At the 47th annual spring 
meeting, March 20 and 21, of the 
Pennsylvania Wholesale Hard- 
ware & Supply Association, at the 
Penn-Sheraton Hotel, Philadel- 
Pa., Denton L. Wright, 
P. A. & S. Small Co., York, Pa., 
was elected president succeeding 
C. E. Maloy, Jr., H. C. Prutzman 
Co., Altoona, Pa. The reception 
and banquet, Thursday evening, 
were attended by 136 members 
and guests, who were entertained 
with a demonstration of hypnosis. 

The Friday morning session, 
which was concluded with a 
luncheon, was devoted to discus- 
sions of hardware distribution 
problems including the impor- 
tance of the cash discount, sales- 
men’s compensation and the 
problems of handling of returned 
goods. 

Guests from the New York 
State Association of Hardware 
Jobbers, who attended the Penn- 
sylvania meeting included: Sher- 


Denton L. Wright Heads Penn. Wholesalers 


Association, are left to right: 
Samuel B. Smith, secretary; H. C. 
Hopkins; Denton L. Wright, president; R. J. Glock, vice-presi- 
dent; J. A. Aulenbach, treasurer, and C. 








Officers and some of the members of the executive com- 
mittee of the Pennsylvania Wholesale Hardware & Supply 


John M. Miles; C. E. Maloy, 


E. Moyer, vice-presi- 


rill Sherman, Roberts Hardware 
Co., Utica, N. Y.; William Hoyt, 
Babcock, Hinds & Underwood, 
Binghamton, N. Y. and C. G. 
Ralph, Burhans & Black, Inc., 
Syracuse, N. Y. 

Samuel B. Smith, Steinman 
Hardware Co., Lancaster, was re- 
elected secretary of the associa- 
tion. C. E. Moyer, C. Dreis- 
bach’s Sons, Lewisburg and R. J. 
Glock, Swank Hardware Co., 
Johnstown, are first and second 
vice-presidents respectively. J. A. 
Aulenbach, Pottsville Supply Co., 
Pottsville, was elected treasurer. 
Mr. Maloy, retiring president, be- 
came chairman of the executive 
committee. Other members of 
the executive committee are: Mr. 
Aulenbach; Warren Geissinger, 
M. S. Young & Co., Allentown; 
Mr. Glock; H. C. Hopkins, 
Reilly Bros. & Raub, Lancaster, 
and John M. Miles, Eastern Pen- 
sylvania Supply Co., Wilkes 
Barre. 








LINCOLN METAL NAMES 
YEAGER DISTRIBUTOR 


Morris Yeager has recently 
been appointed exclusive dis- 
tributor in the Philadelphia ter- 
ritory for Lincoln Metal Prod- 
ucts Corp., 136 Clinton PI., 
Brooklyn 5, N. Y. His territory 
will include area surrounding 
Philadelphia, north to and in- 
cluding Trenton, west to Harris- 
burg, and surrounding territory, 
the state of Maryland and Wash- 
ington, D. C. 

FORM GILCOR PRODUCTS 
J. L..GILLEN, PRES. 


Gilcor Products Corp., with J. 
L. Gillen as president and gen- 
eral manager was recently organ- 
ized at Dowagiac, Mich. Mr. 
Gillen, formerly president and 
general manager of the J. L. Gil- 
len Co., has been active in the 











water heater and automatic fur- 





nace field for the past 15 years. 
The company plans to have its 
oil and electric water heaters and 
automatic furnaces in full pro- 
duction by early summer. 





J. L. GILLEN 
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WILLIAM R. STAUBER 


whose election as vice-president 
and secretary of the E. C. Smith 
Mfg. Corp., 445 N. LaSalle St., 
Chicago 10, Ill., manufacturers 
of “Chrome-smith” bathroom 
accessories, was announced in 
the March 13th issue of Harp- 
WARE AGE on page 269. Through 
an error in our composing 
room, Donovan Stetler’s photo- 
graph was used with the an- 
nouncement. 








REYNOLDS MAJESTIC 
DIV. SALES MANAGER 


Lewis W. Reynolds has been 
appointed divisional sales man- 
ager for Majestic Radio & Tele- 
vision Corp. and Majestic Rec- 
ords, Ine., Elgin, Ill. 

He was associated with G. E. 
Supply Corp., Atlanta, as radio 
and record specialist. Prior to 
that he was with several distrib- 
utorships in the southeast as 
sales manager. During the war 





he worked with B-29 radio and 
radar production with Bell Air- 
craft. 


H. BOKER ACQUIRES 
STEEL SCISSORS CO. 


H. Boker & Co., Inc., 101 
Duane St., New York City, has 
recently acquired the Solid Steel 
Scissors Co., Fort Smith, Ark., 
which will continue to operate 
as H. Boker & Co. of Arkansas, 
a wholly-owned subsidiary manu- 
facturing the Boker “Valley- 
Forge” brand of scissors and 
shears. H. Boker & Co., Inc., 
will continue to manufacture 
“Razor Brand” and “Boker” 
scissors and shears, pocket knives, 
table cutlery and pliers at the 
Maplewood, N. J., plant. 





HAROLD POSNER PRES. 
PALLET SALES CORP. 


Pallet Sales Co., 122 E. 42nd 
St., New York City, has changed 
its name to Pallet Sales Corp., 
with Harold L. Posner as presi- 
dent, succeeding the late Morti- 
mer A. Lowe. Under a program 
of expansion, this manufacturer 
of a variety of pallets used in 
conjunction with modern mate- 
rials handling practices has an- 
nounced it will have increased 
facilities available te nearly all 
industrial areas. 

Curtis H. Barker, Jr., was elect- 
ed vice-president and director of 
research and service. 

Mr. Posner, associated with 
the company’s founder, Mr. Lowe, 
in the early days of Pallet Sales, 
resigned to enter government ser- 
vice, namely, war production 
work. 








D. C. Stagg, Jr., New Patterson Pres. 


D. C. STAGG, JR., was recently elected president of Pat- 
terson Bros., 15 Park Row, New York City, industrial hard- 
ware distributors and hardware dealers, succeeding D. 


Sr., his father, who has been elected chairman of the 


board. Col. Walter M. Howlett is vice president and general 
Manager and Arthur M. Wells is secretary and treasurer of 
the company. Pictured left to right are: D. C. Stagg, Jr.; 


Col. Walter M. Howlett; Mr. 


Wells and Joseph [. George, 
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HAS THE “EDGE”! 
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No wonder 
CAMILLUS 


Camillus 
bang-up national advertising campaign. 
It will not only sell more knives for you 
now but will set up a consumer demand 
you can cash in on for some time to come. 
The Camillus program gradually un- 
folds—first trade advertising telling 


the 





























magazines your customers read 












now starts the ball rolling on a 


Camillus quality story .. . then 


fely new packaging that took the trade 
3 by storm... then a counter case 
that is sweeping the country so that 

we can’t catch up with the demand 


. « . now to cap the climax—na- 
tional consumer advertising and 
new sales promotion pieces— 
both for general use and to tie 
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who is merchandise manager of the concern. 
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Sway Pe 


into Father's Day, June 15th. 
Behind all this is the finest- 





quality, best-priced line of 
















Qutdoor 
Life - 
=e 


ACRICULI 


pocket knives on the market. 
From every angle, Camillus 
has the “edge”. Yes, sir, 
Camillus has the “edge”! 
Camillus Cutlery Com- 
pany, N. Y. 17, N. Y. 





RIS I 


CAMILLUS 


..-it's pronounced 
Ka—MILL—vus 
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Toy Fair Orders Climbed to $300,000,000; 
10,000 Buyer Attendance Sets New High 


Commitments by wholesale and retail outlets for 
steel, rubber wheel goods at 44th Annual American 
Toy Fair, New York City, are close to capacity. Doll, 
wood toy, plastic, paper and game manufacturers 
report orders topping normal peacetime levels. 


The 44th annual American 
Toy Fair which closed a two- 
week showing on March 22 at 
the McAlpin Hotel, Breslin 
Hotel, 200 Fifth Ave., and other 





HORATIO D. CLARK 


New York City locations, re- 
ported that buyers’ attendance 
reached a new high of 10,000 
including many wholesale and 
retail hardware buyers and that 
orders totaled $300,000,000. Toy 
sales in 1946 were $250,000,000. 
The Fair featured 800 exhibitors. 

Horatio D. Clark, managing 
director of the Toy Manufactur- 
ers of the U.S.A., Inc., New York 
City, said: 

“Present commitments by 
wholesale and retail outlets have 
booked steel, rubber and wheel 
goods manufacturers to close to 
total capacity. These groups 
comprise 50 per cent of the total 
toy business. 

“The established doll, 
toy, plastics, paper and game 
manufacturers reported orders 
booked in excess of normal 
peacetime years but somewhat 
under last year. Some of the 
new, smaller manufacturers have 
had less success in booking 
actual orders. 

“The consensus of experienced 
manufacturers is that buying is 
gradually turning back toward 
normal peacetime procedures as 
contrasted with the liysterical 


wood 
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scramble for any merchandise 
during the war years.” 

L. M. MacDonald, head of the 
Toy Manufacturers of the U.S.A., 
sponsor of the Fair, said that 
metal toy manufacturers in many 
instances booked orders in the 
first week of the fair that will 
take all of their 1947 production. 
Many of these producers are 
allocating sales. 

Toy Industry showings fea- 
tured new materials and proc- 
esses and new developents in 
design to increase the durability 
and play value in virtually every 
type of toy. Industry-wide em- 
phasis was placed on labels and 
box instructions on the age in- 
terest and use of playthings 





based on scientific study under 
actual play conditions. 

Toyland, 1947 style, echoed | 
developments in the world of | 
science with electronic principles 
evidenced in such diverse fields | 
as electric trains and xylophones. | 
The atomic age was reflected in | 
toy pistols with “fission rate | 
indicators,” and airplanes and | 
jet propulsion principles were | 
used for kites, miniature planes | 
and toy-size rockets. Miniatures | 
of Army and Navy equipment | 
stressed training programs and | 
cowboys and policemen were 
featured in play costumes. 

Housing shortages found solu- 
tions in the playworld. Young- 
sters will be able to engage in 
city-wide housing developments 
complete with all the advan- 
tages of enlightened city plan- 
ning. Suburban developments, 
farms, skyscrapers and city busi- 
ness sections were supplied in 
complete, realistic miniature by 
prefabricated sets designed to in- 
spire young architects. Alum- 
inum, magnesium and _ plastic 
found many new toy uses and 
the first lines of rubber and 
steel since the war were shown 
along with a record variety of 
quality wood, cardboard and pa- 
per toy designs. 

Developments in electric trains 
included locomotives with direct 
worm-drive which permits com- 
plete control of speed and silent 
operation. New milk cars, op- 





erated by remote control and 
equipped with milk cans were 
another new feature to add 
realism to manoeuvering of 
freight trains. 

An electronic propulsion loco- 
motive and electronic rectiform- 
ers which eliminate stoppage be- 
cause of minor deadspots in the 
track were shown. This new 
electronic device is said also to 
achieve quicker stopping and 
starting and makes it possible for 
two trains to operate in the op- 
posite direction on the same 
track. 


A new kind of construction 
| set uses aluminum square tub- 
| ings and uses riveting and rub. 
| ber grommet methods of joining 
parts instead of nuts and bolts, 
Youngsters can make their ow 
parachute jumps of steel girder 
and install a powerful reversing 
engine. Another item for junior 
builders is the construction of a 
giant all-steel power plant with 
boilers and a 12-inch ply wheel. 

New designs in wheel toys 
were a combination of bicycle 
and tricycle and a new auto 
speedway which operates with 
clock-like movements. 

There was a record showing 
of new games and hobbies for 
parents and children to share, 
Oil gushers, world trade and 
radar and taxicab drivers’ rivalry 
were a few of the real life situ 
ations that provided ideas for 


| 
| 
| 





| bies designed to 


board games. Model makers had 
record showings of airplane, boat 
and train building kits. Per- 
fume mixing, jewelry construc- 
tion, tapestry weaving and wood- 
burning were some of the hob- 
appeal to 


| mothers and daughters. 








National Contract Hardware Assn. 
Architectaral Hardware Consaltants 
To Meet in Long Beach, May 13-15 


The second annual Pacific 
Coast Regional Conference of 
the National Contract Hardware 
Association and The American 
Society of Architectual Hard- 
ware Consultants,, both at 420 
Madison Ave., New York City 
17, will be held at Long Beach, 
Cal., May 13-15. 

Semi-annual meetings of the 
executive committees of the 
Association and Society open the 
program, after which the con- 
ference group will visit the 
Roosevelt Naval Base and make 
a conducted tour of the Long 
Beach-Los Angeles, harbor area. 

W. E. Elieson, deputy regional 
director of the Dept. of Com- 
merce will address a joint meet- 
ing of both bodies. The Asso- 
ciation will discuss: Cash Allow- 
ances vs. Specifications, Ideal 
Relationships of Distributors and 
Manufacturers, and ‘Relationship 
of Distributors to the Construc- 
tion Industry. Topics to be cov- 
ered by the Society are: Cash 
Allowances vs. Specifications— 
Private Work, Methods for 
Maintaining Specification Stand- 
ards in Competition, Education 
Program for Apprentices, and 
Relation of Consultant to Archi- 
tects and Construction industry. 
On May 15, Association and So- 
ciety roundtable reports will be 








made at a joint meeting. 

Lawrence B. Stuart, president 
of the Society, John R. Schoe- 
mer, managing director of the 
Association and executive secre 
tary-treasurer of the Society and 
a guest speaker will address both 
groups. 

The General Conference Com- 
mittee is composed of: Ralph 
J. Compton, Long Beach, Chair- 
man; Robert L. Dohrmann, San 
Francisco; president of _ the 
Association, Lawrence B. Stuart, 
Los Angeles, president of the 
Society and Daniel C. Hay, 
Beverly Hills. The committee ad- 
vises that hotel space is rapidly 
being exhausted at the Hotels 
Hilton and Villa Riviera, Long 
Beach. 


STERLING TOOL BUILDS 
NEW CHICAGO PLANT 


The Sterling Tool Products 
Co., Chicago, manufacturer of 
portable sanding machines, has 
begun the construction of a new 
plant located at Hawthorne & 
Armitage Aves., in Melrose Park, 
Chicago. The one-story combined 
factory and office will include 4 
cafeteria and adequate parking 
space for 750 employees. This ex 
pansion will triple its present 
manufacturing facilities. 
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D. JOSEPH O'CONNOR 


D. J. O°CONNOR FORMS 
STEELCRAFT PRODUCTS 


D. Joseph O’Connor, formerly 
vice-president in charge of sales 
for the Acme Shear Co., Bridge- 
port, Conn., has resigned to es- 
tablish a brokerage and merchan- 





dising consultant service for 
shears, scissors, manicure and 
cutlery items under the name 
Steelcraft Products Co., P. O. 
Box 6111, Beardsley Station, 


| Bridgeport, Conn. 


Mr. O’Connor, associated with 
Acme over 30 years, started as a 
billing clerk. In 1932 he became 


ja director and from 1936 to 1941 
| he was sales manager of Acme’s 


subsidiary, the E. W. Carpenter 
Co., Bridgeport. In 1939 he be- 
came sales manager for the 
parent company. 





| CHAPIN HEADS NORFOLK 


PLANT FOOD DIVISION 
FOR SWIFT & CO. 

William J. Chapin has been 
appointed manager of the Nor- 
folk, Va., plant food division of 
Swift & Co., Chicago 9, Ill., to 
succeed Arthur L. Wiley now 
manager of the Atlanta division. 

Mr. Chapin joined the com- 
pany as an office boy and later 
covered Northern Ind. and South- 
ern Wis. as a salesman. He then 








became assistant manager of the | 
| 
| 


Hammond, Ind., plant food divi- 
sion. Mr. Wiley succeeds J. 
Walter Cooper, who has retired, | 
at Atlanta. | 


HUENEFELD CO. ELECTS 
TWO DIRECTORS 


Huenefeld Co., 2701 Spring | 
Grove Ave., Cincinnati, Ohio, | 
manufacturers of stoves, ranges, 
and heaters, announced the elec 
tion of two new directors at the 
vuard meeting. Guy C. Davis, 
who became vice-president in 
charge of sales in 1945, and Al- 
bert J. Kuhn, who became vice- 
president in charge of purchases 
at the samc time as his election 
to the board. 

Mr. Davis was formerly vice- 
president and general manager of 


| 
| 
| 





th: stove division of National 
Enameling & Stamping Co. Mr. | 
Kuhn started with the company 

as office boy in 1912 and has 

served in the billing, advertising, 

sales and purchasing departments 

of the business. 


HOTPOINT TO DISPLAY 
POST-WAR APPLIANCES 
AT 10 MEETINGS 


Hotpoint Inc., 5600 W. Taylor 
St., Chicago 44, IIl., will show its 
new postwar automatic electric 
ranges, water heater, and auto. 
matic electric dishwasher to dis 
tributors at a series of 10 nee f 
ings. 

Gregory L. Rees, manager of 
the range and water heater sales 
division, says the company’s en. 
tire 1947 range line is in produc 
tion and being shipped to dis 
tributors. 


CADDIE CO. TO MARKET 
PLASTIC, METAL ITEMS 


Caddie Co., 3849-51 W. Harri- 

son St., Chicago 24, IIl., has been D 
organized to serve as exclusive 
mark: teers of the products made 
by Field Engineering Co. and the 
American Plastic Craft Co., Chi- 
cago, Ill. J. J. Levitt, with 2 
background of 19 years: experi- 
ence, will head the sales division. 











Hardware Trade Association Honors 
Roy C. Schmidt at Steak Party 


ROY C. SCHMIDT, recently appointed as New York area district sales manager for 
Stanley Tools, New Britain, Conn., was the honored guest at the annual steak party of 
The Hardware Trade Association, March 27, at the Downtown Athletic Club Roof Gar- 
den, 19 West St., New York City. More than 75 members and guests attended. Until he 
was invited to step forward to receive gifts from the association Roy was unaware that 
the affair was a testimonial in his honor, a fact all others in attendance knew in advance. 
To wish him well and thank him for his many years of service to the group he was pre- 
sented with a floor lamp, radio, comfortable chair and a book. H. L. Usher, Oliver Iron 
& Steel Corp., president of The Hardware Trade Association, made the presentations, 
which were followed by a bill of professional entertainment. The guest of honor is shown 
in the group illustration in front of the doors at the right. A portrait of him is shown 


immediately at the right. 


ROY C. SCHMIDT 





CLE. 
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REMARKA EADING ABILITY 


Deep (olor Flat Finish 


find Toner 


10 USE! 





You're bound to make a big hit with your trade—and chalk up bigger profits for 
yourself when you sell Hydall HY-TONER—the paint that costs less to use’ 


If you're asked how come —tell ‘em this: 


Labor saved in repainting because of uneven finish often obtained with color in oil espe- 
cially in deeper shades such as flashing, spotting, streaking, color separation, etc 


Based on new increased prices, cost of White tinted with color in oil is greater than cost 
of Hy-Toner and white. 


Labor in mixing medium and deep shades with color in oil to get a flat finish, and higher 
cost of color in oil, makes Hy-Toner the economical toner to use. Also true of tints and 
light shades. More color in oil odded the more sheen the finish has With Hy-Toner, you get 
a flat finish, no matter haw much ts used. 


Saving in labor costs in mixing shades — Hy-Toner eliminates breaking down color in oil, 
tloating of color. Just pour in Hy-Toner and stir. 

In exhibiting shades to customer, painter saves valuable time because Hy-Toner Color Deck 
gives wide range of finished colors together with mixing formulas 

Hy-Toner deep shades are ready mixed for use. Eliminates use of Flatting Oils and Japon 
colors, mixing time and uncertainty of results in using outmoded methods of making deep 
color flats. 


Sell Hydall HY-TONER 
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Write today for complete information! 


HYDALL PAINT DIVISION 


ROBERTS PAINT CORPORATION 


515 BRYANT AVE. + NEWYORK 59, W. ¥. 
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R.P.M. dealers are just as happy as R.P.M. owners because 
universal owner satisfaction means freedom: from servicing 
grief and steadily increasing sales from the friends of 
owners who are all’ eager boosters. 

The “secret” is that R.P.M. is engineered from experience 
by men who determined to produce a power mower that 
would deliver everything so long desired by those who 
take pride in a well-tended lawn—plenty of power, de- 
pendability without interruption and mechanical tinkering, 
rugged year-after-year stamina, easy handling, close trim- 
ming up to obstacles and under shrubs, positive once-over 
cutting to any desired height, extremely light weight, real 
safety and protective features against damage. 

Hence the easy-starting, economical 214 h.p. gasoline engine 
developed expressly for this service; the improved rotary 
cutting principle with one-piece tempered blade and safety 
release; the patented housing which creates suction to draw 
grass erect and expel cuttings to one side; and many other 
advantages. NOW being nationally advertised to bring you 
more pre-sold prospects! 


*mr. DEALER, here is the power mower you 
can sell with double confidence, 1st, that 
every purchaser will be a booster for further 
sales and, 2nd, that you will keep your prof- 
its without servicing drain-off. See it and 
compare. Stock it alongside any makes you 
please and watch the public go for R.P.M. 


‘Get the full details today from: 
R.P.M. Mfq. Co., 551 Oak St., Kansas City 6, Mo. 


Rotoflo Power Mowers 
are Real Profit Makers 
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A review of the history of 
tariffs, in this country, and the 
proposed International Trade Or- 
ganization Charter Hearing were 
outlined by Richard H. Anthony, 
secretary, The American Tariff 
League, 19 W. 44th St, New 
York 18, at a meeting at the Yale 
Club, March 20 of the Hardware 
Manufacturers Statistical Asso- 
ciation. Mr. Anthony pointed 
out that the ITO charter is to 
be further revised at a confer- 
ence in Geneva, Switzerland, 
starting April 10. 

In part, Mr. Anthony stated, 
“We ask the American delegation 
at the second preparatory con- 
ference to beware of too easy ac- 
ceptance by other nations of the 
multifarious provisions of this 
charter, even with the exceptions 
and compromises to which they 
may agree. The United States 
has an overwhelming power of 
moral persuasion through its gifts 
and loans abroad and its payment 
of a large share of the expenses 
of international bodies. Nations 
which become adherents of ITO 


less through conviction than 











Tariff Conference Plans 
Outlined to Builders’ Hardwaremen 


through gratitude or fear of giv. 
ing offense to a benefactor, may 
prove but fair weather friends. 
“All these considerations point 
to the need of (1) a clear, sim- 
ply-expressed set of basic prin- 
ciples which nations of varying 
political, social and economic 
climates can endorse without 
reservation (2) initial tasks that 
will create and cement an atmos- 
phere of mutual understanding 
and trust, and (3) an avoidance, 
particularly in the beginning of 
machinery which fosters charges 
and countercharges and envisions 
groups of nations sitting in judg. 
ment of other nations.” He fur- 
ther stated that the present 
charter is an imperfect instru- 
ment, with voluminous and dif. 
ficult to understand provisions 
and that the charter in its present 
state should be altered in that it 
“contains provisions that regulate 
the economic life of the indi- 
vidual and yet give him no direct 
method of making his wishes 
known nor of seeking redress for 





injury by its workings.” 








BURPEE CAN NAMES 
LYNN & CHEMNITZ 
DISTRIBUTOR 


Lynn & Chemnitz, 1355 Market 
St., San Francisco, has been ap- 
pointed distributor on the west 
coast for Burpee Can Sealer Co., 
Barrington, Ill. Eric Chemnitz, 
H. Hill, and Earl Eckstrom, 
respective heads of the distribu- 
tor’s San Francisco, Los Angeles, 
and Seattle, Wash., offices will at- 
tend a training program at the 
Burpee factory in Barrington and 
then go on to Philadelphia to 
meet their customers who will at- 
tend the show. 





NAT. POT & KETTLE 
CONVENTION JUNE 23-25 
The National Pot & Kettle 
Convention will be held at the 
Feather River Inn. Blairsden, 
Cal., on June 23, 24, and 25. 


ceeded his father-in-law, the late 
G. Fred Royce, as president. Ac- 
tive in the paint and roofing in- 
dustry since his 16th birthday, 
Mr. Payne was appointed adver- 
tising manager of Flintkote Co., 
Boston, when 20. He later became 
manager of that company’s sub- 
sidiary, Sall Mountain Co. 

In 1931 he organized the Ger- 
ald B. Payne Co., Scranton, as 
a re-roofing concern, and a year 
later founded United Gilsonite 
Laboratories. Gilsonite introduced 
in 1946 a weather-proofing and 
insulating aluminum roof paint 
called Gilsalume, production of 
which it expects to quadruple in 
1947. 





Reservations can be mailed to 
George L. Hall, 1355 Market St., 
San Francisco 3. 

GERALD B. PAYNE PRES. 
UNITED GILSONITE LAB. 


Gerald B. Payne has been 





elected president of United Gil- 
sonite Laboratories, which he 
founded 15 years ago in Scran- 
ton, Pa. Mr. Payne was formerly 
vice-president of the paint manu- 
facturing company and has suc- 














GERALD B. PAYNE 
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NAT. PRESSURE COOKER 
NAMES KEN JOHNSTON 
E. SALES MANAGER 
Kenneth G. Johnston has been 
appointed eastern sales manager 
with headquarters in New York 


KENNETH G. JOHNSTON 


City for the National Pressure 
Cooker Co., 818 Spring St., Eau 
Claire, Wis. This appointment 
will assure greater service to 
eastern buyers. 


HARDWARE BOOSTERS 





HONOR ST. PATRICK 


Turning back the calendar—a | 
few days—the March 28 meeting 
of the Hardware Boosters, Inc., 
a. the Midston House, Madison 
Ave. and 38th St:,: New York 
City, honored St. Patrick. Irish 
food, songs and entertainment 
were the rule that night, the even- 
ing being presided over by Presi- | 
dent Willard Kemp, The Yale & | 
Towne Mfg. Co., New York City. 

Announcement was made of 
the resignation as first vice-presi- 
dent of Ernest W. Law, formerly 
of Abrasive Products, New York 
City office, who has just joined 





Old Reliable Supply & Equip- 


ment Co., Camden, N. J. The 
executive committee appointed 
Kenneth A. Heale, managing 
editor, HARDWARE ACE, to com- 
plete Mr. Law’s term. 


EDW. RYAN HANDLES 
HARDWARE LINES 


Edward J. Ryan has announced 
the Ryan Bros. Merchandise 
Mart Bldg., Denver 2, Colo., 
manufacturers’ agent, has reor- 
ganized its office and that he is 
now handling the hardware lines, 
having set up his own office. 


J. C. WHITE SHERWIN 
RICHMOND MANAGER 


J. C. White has been appoint- 
ed Richmond, Va., division man- 
ager for Sherwin-Williams Co., 
Cleveland, Ohio. Mr. White was 
serving as Gulf States district 
special products sales manager. 
He succeeds I. A. Steger, who 
retired late in 1946. Originally 
a branch manager, Mr. White be- 
came eventually Gulf States Dis- 


J. C. WHITE 


trict sales manager for branches. 
He then spent 32 months in the 
Navy. 








Export Licensing Control 


Off Some Hardware Items | 


(Washington Bureau | 
of HARDWARE AGE) | 
Removal of export licensing | 
control over about 50 items, effec- 
live immediately, has been an- | 
nounced by the Office of Inter- 
national Trade, Department of 
Commerce. Commodities _ re- | 
moved include some iron and 
steel manufactures, certain hides | 
and leather products, automobiles | 
and automobile tires, and a num- 
ber of chemical items. Among 
the items freed from control to- 
day are: 
Automobile 


tires: linoleum: 
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cooking and heating stoves, ex- 
cept electric; warm-air furnaces; 
domestic oil-fired boilers; space 
heaters, except electric; unit 
heaters and parts; non-fluores- 
cent electric interior lighting fix- 
tures and parts; temperature con- 
trollers and parts; sinks and 
other plumbing fixtures, except 
lavatories and wall lavatories; 
electric domestic water heaters 
and parts; asphalt and tarred 
composition roofing; and miscel- 
laneous leather items including 
sporting goods, bridle, stirrup 
and saddle leather. 








AWAY UP IN 2ecadecy... AWAY DOWN IN Prece/ 





Tt Pays to Sell Perfection 


DUBL-CHEM-FACED 


(Trade-Mark) 


% COTTON MILK 
2 FILTER 


PROFITABLE 
FAST TURNOVER 
LOW PRICE 
HIGH QUALITY 


NATIONWIDE PUBLICITY REACHES 
MILLIONS OF DAILY USERS 
Advertising appearing in 25 magazines is 
telling millions of farmers and others how 
they can save money at every milking, and 
be sure of protecting milk QUALITY with 
the new, economical Perfection DUBL- 
CHEM-FACED Milk Filter Discs. Out- 
standing success in milk filtering, from 
coast to coast, makes them the “talk of 

the dairy industry”. 


ORDER STOCK FROM YOUR JOBBER 


Favorably known! Easier to sell! Faster 
turnover! .~y profits for you! Stock 
up now ... and display them. Call y 

jobber today. ric id 
NOTE: Perfection and Elgrade lines also available, 


as usual, in double f 
a e faced, single faced, and nat- 
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WILLIAM C. WEEKS, left, and ROBERT M. TAYLOR 
whose appointments as eastern division sales manager and 
Pacific coast division sales manager for the Ray-O-Vac Co., 
Madison, Wis., were announced in the March 27th issue. 








NORWAY HARDWAREMAN 
VISITS UNITED STATES 


Hans Erik Coward, repre- 
senting four Norwegian hardware 
firms, is now in this country, 
visiting companies whose lines 
those concerns handle. He repre- 
sents: Coward & Thomsen A. §S., 
Oslo, Norway; G. Coward, Skien, 
Norway; Hans Coward, Notod- 
den, Norway, and James Coward, 
Rjuken, Norway. The first two 
concerns are both wholesale and 
retail organizations, the latter two 
are retail hardware firms. All 
four organizations are owned by 
three brothers. 

Mr. Coward, who is interested 
in hardware, tools, kitchen uten- 
sils and building materials, may 
be communicated with through 
the Norwegian Consulate, 115 
Broad St., New York City. He 
will visit various parts of Massa- 
chusetts, as well as Chicago, IIl., 
Minneapolis, Minn., and Los 
Angeles, Calif., and the areas 
near those three cities. 

For references Mr. Coward 
gives the name of Magne Hoel, 





HANS ERIK COWARD 








assistant secretary, foreign ex- 
change department, Corn Ex- 
change Bank, corner of William 
and Beaver Sts., New York City. 





N. Y. PAINT, VARNISH 
ASS’N. MARKS 60TH 
YEAR WITH DINNER 


Ernest T. Trigg, president of 
the National Paint, Varnish & 
Lacquer Association, forecast 
continued strong demand for 
products of the paint industry at 
the dinner commemorating the 
60th anniversary of the New York 
Paint, Varnish and Lacquer As- 
sociation. He stated that the ac- 
cumulated backlog of mainte- 
nance painting, together with 
new construction and resumption 
of the mass production of major 
appliances and cars, have com- 
bined to place unprecedented de- 
mands on the industry, with the 
indication that 1947 will be its 
first billion dollar year. 

Materials generally are avail- 
able in greater quantities now 
more than any other time, but 
they are short in relation to cur- 
rent requirements, said Mr. 
Trigg. Current paint prices, he 
continued, have only partially 
reflected the increased cost of 





raw materials, but as the indus- ' 
| try is highly competitive, and 


since inventories are generally 
low, any reduction in cost as ma- 
terials become more plentiful 
will probably be reflected in the 
cost of the consumer’s paint. 





INDIA CONSTRUCTION CO. 
WANTS U. S. CATALOGS 


The Hydraulic Engineering & 
Construction Co., 566 Sultan 
Bazar, Hyderabad-Deccan, India, 
is interested in receiving catalogs, 
advertising and sales aids, and 
price lists for the following lines: 





Household repair cements, roof- 
ing cement and coatings, water- 
proofing powders and compounds 
for cement concrete and mason- 
ry, and floor coloring and resur- 
facing. 

Also decalcomanias, white ants 
exterminators, chemical fertiliz- 
ers, and paint and rust removers. 


G. C. SMULLEN JOINS 
CASEIN CO. OF AMERICA 


George C. Smullen has recent- 
ly joined the Casein Co. of 
America, division of the Borden 
Co., 350 Madison Ave., New 
York City, in connection with its 
expansion activities in casein 
and casein products. 

During the war he headed the 
Paint, Varnish & Lacquer unit 
of the WPB, and prior to that 
served as assistant to the presi- 
dent of the Muralo Co., Inc. 





WESTINGHOUSE DIST. 
TO HEAR SALES PLANS 
AT MEETING SERIES 


The plans for the promotion of 
the new electric appliances by 
Westinghouse Electric Appliance 
Division, 306 Fourth Ave., Box 
1017, Pittsburgh 30, Pa., will be 
told to major distributor salesmen 
in a series of 20 meetings throug- 
out the country. More than 750 
wholesale salesmen affiliated with 
the Westinghouse district offices 
are expected to attend the two 
day sessions. T. J. Newcomb, sales 
manager, said that the program 
will be a fluid one that will 
quickly reflect changing market 
conditions in the appliance field. 

















JIM W. COOPER, JR. 


COOPER SELLS IN SOUTH 
FOR MOORE PUSH-PINS 


Jim W. Cooper, Jr., has been 
appointed sales representative in 
the southern territory for the 
Moore Push-Pin Co., Philadel 
phia, manufacturers of Moore 
Push-Pins, Moore Push-less Pic 
ture Hangers and Moore Metlhed 
Maptacks. He will be assisted by 
Robert C. Strafford, III. 





HONEYWELL-BROWN 
OPENS N. J. OFFICE 


Minneapolis-Honeywell Regu 
lator Co. and its industrial div- 
sion Brown Instrument Co., Piil- 
adelphia, Pa., have opened § 
district office at 27 Halstead St, 
East Orange, N. J., to operate 
under New York branch office 
direction. 











SOUTH DAKOTA ASSOCIATION ELECTS: At the annual 
convention of the South Dakota Retail Hardware Association 
held March 18-20 at Sioux Falls, L. C. Shortridge, Thunder 
Hawk, was elected president to succeed Henry Desnoyers 
Clark. F. J. Hodoval, Ft. Pierre, was elected vice-president 
and Earl Erlandson, Cottonwood, was reelected managet 
treasurer. The advisory board is composed of Eric Heide- 
priem, Custer, Theodore Funk, Groton, and Henry Desnoy’ 
ers, Clark, retiring president. The executive board consist 
of Lester Robson, Sioux Falls, E. W. Misterek, Delmont 
Noble Thormodsgaard, Canton, and W. Parsch, Aberdees- 

In the photo, left to right, are: Messrs. Hodoval, vice-pre® 


dent; Henry Desnoyers, retiring president; 


L. C. Shortridge 


new president, and Earl Erlandson, manager-treasurer. 
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BRIDGEPORT Seas INSECTICIDE 


KILLS MORE INSECTS 


TWICE As EASILY 


AS OLD 
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ASHIONED SPRAY METHODS 



















Reaches eves hidden inserts 


BUSES Tita: * MOSQUITOES 
LS REACHES * BERR YES ANTS 
SPIDERS - SILVER Fisy . FLEAS 


BRASS Co. 


COM wee rrewr 


Over 
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to the cash register ring up sales—as cus- 
tomers start buying fast! 





















Large, 16-oz. 
refillable model, 
retails at $3.95,* 
with refills at $2.* 









@ Get a complete set of sure-selling Bridge- 
port merchandising material— included in 
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the case, or through jobbers, or by writing 
directly to: Advertising Dept., Bridgeport 
Brass Co., Bridgeport 2, Connecticut. 


15-0z. non re- 
fillable model, 
retails at $2.95.* 






*Retail prices listed 
are minimum Fair Trade 
where applicable. 










80 YEARS OF QUALITY PRODUCTS 
BRIDGEPORT BRASS COMPANY * BRIDGEPORT 2, CONNECTICUT 

































































Here’s a new de luxe, major- 
profit item—the answer to home 
gardeners who have been 
asking for a lighter, easy-to- 
handle Lawnbarrow! Compactly 
designed of ultra-light mag- 
nesium—its modern finish and 
trim lines appeal especially to 
women. Its sturdy construction, 
perfect balance, and utility fea- 
enn tures win the admiration of 
j gardeners who want the best. 
Heo They like its flat bed for carrying 
potted plants and bulky objects 
— it’s easily stored in garage or 
basement. And it sells itself when 
your customer picks it up! 


Retail Price $34. 50 


P ing light weight, 12 pounds. Handy size—26'2" x 
32’—Length 50” over-all. Enamel finish. Color—French grey bucket, 
understructure bright blue. Pneumatic 2.75 x 10 tire, easy rolling 
bearings, 2” strong axle. Tubing under barrow, and legs cross-braced, 
for rigid structural strength. Tapered side walls, flat bed. 


s SAcati A 





“'PICK-ME-UP"’ MESSAGE DOES THE SELLING! 504 tnnivoary 18G0' 1947 
The "'Pick-Me-Up" label attached to the bed of 
each Lawnbarrow encourages self-demonstra- 
tion to customer and sales personnel. 







For discounts and shipping information 


write or wire: 
SPECIALTY PRODUCTS DIVISION 


THE DOW CHEMICAL COMPANY 
First and Water Streets, Bay City, Michigan 
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OBITUARIES 





RUSS J. CHRISTY 


Russ J. Christy, 84, founder of 
the Christy Co., manufacturers of 
bread knives, Fremont, Ohio, 








RUSS J. CHRISTY 


died at his home, Turnbull Castle, 
in New Smyrna, Fla., recently. 
He started his apprenticeship at 
17 in the Buckeye Engine Co., 
Salem, Ohio. After serving three 
years he became a master me- 





chanic and joined Barney & 
Kilby Co., Sandusky, where he 


| worked for eight years. 


In 1887 he invented the scallop 
edge bread knife in a woodshed 
at the rear of his home. In 1890 
the Christy Knife Co. was found- 
ed, and since then Mr. Christy 
invented a safety razor and a 
pocket knife. He served on the 
board of public service of Fre- 
mont, advocated the Fremont fil- 
tration plant, and aided in estab- 
lishing the Sandusky county Me- 
morial Hospital. He served 
president of the Colonial Savings | 
bank until 1920, when he retired | 
from active business. Mr. Christy | 





as 


Shriner. 


HAYWARD C. DUNHAM 


Hayward Conant Dunham, 75, 
co-founder of Dunham-Hanson 
Co., wholesale hardware dealer, 
Bangor, Me., died after a short 
illness in his home on March 24. 
Associated with W. P. Dickey & 
Co., hardware dealers, until 1914, 
he then formed the partnership 
of Dunham-Hanson Co. 

Until his retirement three 
years ago, he had been president 
and senior member of the firm. 





Mr. Dunham had served on the 
Bangor water board, city council 





was a 32nd degree Mason and a| hardware dealer of Nortonville 
| Kan., died reeently at his home 
after suffering a heart attack. 
Mr. Weishaar, a successful farm- 
er, established the former Weis 
haar-Mair Hardware Co.. which 
was succeeded by the Corpstein- 
Weishaar Co. When his health 
failed in 1941, the business was 
taken over by his sons. 


and the Chamber of Commerce, 
He was a member of Rising Vir. 
tue Lodge, F. & M., all York 
Rite bodies and of Anah Temple, 


| Order of the Mystic Shrine. 





ARTHUR H. BISHEL 


Arthur H. Bishel, 77, president 
for 40 years of the Smith & 
Bishel Hardware Co., Middle. 
town, Conn., died suddenly in 
Fort Lauderdale, Fla., where he 
had been spending the winter 
with his wife. With the hard. 
ware business more than 60 years, 
Mr. Bishel started as a clerk in 
the old Wilson & Burr Co. 





ALFRED E. GOULD 


Alfred Edward Gould, 73, one 
of the founders of Harrison 4 
Gould, Inc., Milford, Conn., hard- 
ware dealers, died recently in his 
home. Mr. Gould was employed 
as a salesman for Light, Bourne 
& Pond Co., New Haven, Conn, 
for several years. Then with an 
other salesman, in 1907, he 
founded the hardware business 
from which he retired in 1945. 


RALPH B. GALLOWAY 
Ralph B. Galloway, 64, secre- 


tary and sales manager of Higgin- 
botham-Pearlstone Hardware Co, 
Dallas, wholesalers, died recently 
having suffered with his heart 
about a year. 
his work with the Galloway Bible 
Class of the East Dallas Christian 
Church. He and his wife organ- 
ized this class in 1936 with 13 
young women, and now it covers 
over 300 young men and women. 


He was known for 





JOSEPH L. WEISHAAR 
Joseph Lawrence Weishaar, 71, 











RAYMOND N. ESTEP 
Raymond N. Estep, 51, mané 


ger of the Estep Hardware & Fur 
niture Co., San Saba, Tex., died 
recently of a heart attack suffered 
in his store. He formerly traveled 
for hardware firms from For! 
Worth, Tex.. and Tulsa, Okla. 
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B. GALLOWAY 


Galloway, 64, secre 
3 manager of Higgin- 
stone Hardware Co, 
salers, died recently 
red with his heart 

He was known for 
. the Galloway Bible 
tast Dallas Christian 
and his wife organ 
ss in 1936 with 13 
1, and now it covers 
1g men and women. 








L. WEISHAAR 


rence Weishaar, 71, 
ler of Nortonville, 
eently at his home 
g a heart attack. 
, a successful farm- 
i the former Weis 
rdware Co., which 
1 by the Corpstein- 

When his health 
, the business was 
his sons. 





NORMAN W. PEACOCK 


Norman W. Peacock, 53, 
operator of the Conway Hard- 
ware & Seed Co., Conway, Ark., 
and a director of the Arkansas 
Retail Hardware & Implement 
Association, died recently after 
suffering a heart attack. 





HOWARD L. ODELL 


Howard L. Odell, 64, a hard- 
ware dealer in Rye, N. Y., and 
former president of the Rye 
Board of Trade, died recently in 
the United Hospital, Port Ches- 
ter, N. Y. 


ELLEN J. KEEGAN 


Mrs. Ellen J. Keegan, 74, 
widow of the late John Keegan 
and co-proprietor of J. E. Keegan 
Hardware, Franklin, N. H., for 
over 50 years, died recently. 





WM. E. MINTON 


William E. Minton, 67, died 
recently at the home of his son, 
Andrew B. Minton, Chattanooga, 
Tenn. Mr. Minton, who retired as 
salesman for Phillips & Quarrels 
Hardware Co. in 1946, was sales- 
man for Keith-Simmons Co. for 
20 years. 











PIPE FITTINGS 


A proposed revision of Simpli- 
fed Practice Recommendation 
R185-42 Pipe Fittings, which ap- 
plies to gray cast iron, malleable 
iron and brass or bronze fittings, 
has been developed. As adjusted 
the revision now includes a com- 
prehensive group of fittings re- 
quired for sprinkler systems in 
addition to the regular lines for 
other purposes. The section deal- 
ing with brass or bronze fittings 








ID N. ESTEP 


. Estep, 51, mana 
p Hardware & Fur- 
n Saba, Tex., died 
eart attack suffered 
e formerly traveled 
firms from Fort 
nd Tulsa, Okla. 
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has been adjusted to provide for 
sectional as well as general needs. 

Mimeographed copies of the 
proposed revision may be ob- 
tained from the Division of 
Simplified Practice, National 
Bureau of Standards, Washing- 
ton 25, D. C. 


—_—_—_ 


LAVATORY, SINK TRAPS 


The National Bureau of Stan- 
dards has announced that Simpli- 
fied Practice Recommendation 
R21-46, Lavatory and Sink Traps 
has been promulgated and that 
printed copies are now available. 
Copies may be purchased from 
the Superintendent of Docu- 
ments, Government Printing Of- 
fice, Washington 25, D. C. The 
price is five cents per copy. 

R21-46 is the first revision of 
the original recommendation 
which became effective in Jan- 
uary, 1925. It contains six tables 
of various types of traps showing 
sizes and styles recommended for 
stock production. One table, 
containing two items of cast traps 
with swivel tee inlet for sink and 
tray combination, is new to the 
recommendation with this re- 
vision. Although the total num- 
ber of items now listed in all 
tables shows a reduction of about 
40 percent from the total items 
comprising the original recom- 
men ‘ation, it is the belief of the 
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quately serve all normal require- 





ments. 
Support of the simplified prac- | 
tice recommendation as a stan- | 
dard of practice by all segments 
of the industry is designed to aid | 
materially in reducing the waste | 
caused by overdiversification. It | 
is also intended to be an effec- | 
tive help in enabling the industry 
to more nearly meet the current 
demand for these products. 





WELDED CHAIN 


The promulgation of a revision 
of the Simplified Practice Recom- 
mendation for Welded Chain is 
identified as R10047, Welded 
Chain. Sponsored by the Chain 
Institute, Inc., it contains 35 
tables of sizes and finishes of | 
that many types of welded chain 
for industrial harness and agri- 
cultural purposes. Printed copies 
may be obtained from the Super- 
intendent of Documents, Govern- 
ment Printing Office, Washington 
25, D. C., for ten cents each. 





TOYS & HOUSEWARES 
MID-WEST TRADE SHOW 


The second annual Mid-West 
Toy & Housewares Trade Show 
conducted in cooperation with 
the Housewares Club of Detroit | 
will be held in Convention Hall, 
Detroit, Mich., from Mav 18 
through May 22. 

William H. Pfau, 4484 Cass | 
Ave., Room 240-244, Detroit 1, | 
Mich., manager of the show, says 
that buyers from the state of 
Mich., Northwest Ohio, and 
Northeast Indiana are particu- 
larly interested in this show. The 
show will feature toys, home fur- 
nishings, furniture, camera sup- 
plies, etc. 

Mr. Pfau suggests the exhibi- 
tors send their material from the | 
Philadelphia Show directly to the | 











Proponents that they will ade- 
APRIL 10, 


1947 





Detroit show as ainple time is| 
allowed between shows. 











UNDER THE SUN! 


DETACHO 
Lawn Chae 


Patent Applied For 


CANVAS SEAT 


aud POCKETS 
INSTANTLY REMOVABLE! 


Here's something really new for outdoor comfort— 
the DETACHO Lawn and Porch Chair. Specially de- 
signed to fill the need for practical, colorful lawn furni- 
ture, the DETACHO Chair has a most valuable ex- 
clusive feature. Instead of having to carry chair to 
cover after each use, the one-piece canvas seat and 
pockets are instantly detached so when the chair is 
not in use, it is perfectly protected from birds, rain, 
insects and dirt. 


Your Customers Will Thank You for Calling 
Their Attention to DETACHO—The Lawn 
Chair... That Keeps Clean and Beautiful. 


@ Heavily constructed of tubular steel and finished 
in durable white baked enamel. 


@ Seat and side pockets are made of high quality 
10 oz. canvas, double stitched. Available in 
three color-fast combinations—rod and white, 
blue and white, green and white. 


@ Handy side pockets hold newspapers, maga- 
zines, sewing or other articles. Instantly remov- 
able for laundering. 


@ Extra seats and pockets are available to provide 
your customers a change of color when de- 
sired, or when laundering. 


@ Tumbler receptacle and ash tray holder give 
added convenience. May be used on either side 
of chair. 


@ Entire chair may be taken apart easily and 
quickly for compact storage or transportation to 
summer cottages and picnics. 


@ Made by the makers of famous Automatic 
DUO-DISC Washers. 


“Permanent Protection” is the exclusive merchan- 
dising feature that removes the DETACHO Chair 
from all price competition. Your customers will want 
DETACHO Chairs for quality, comfort, convenience 
and good looks. Write today for details and prices. 


Visit Our Exhibit, Booths 828 and 832 
National Housewares Show, Philadelphia 
April 27—May 2 


AUTOMATIC WASHER COMPANY: Newton, lowa 
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WAA to Close 


Out Surplus 


Steel Fasteners by April 30 


All surplus ferrous and non- | 
ferrous bolts, nuts, screws, rivets | 
and related items except aircraft 
types held by War Assets Admin- | 
istration are scheduled for dis- | 
posal by April 30, 1947. 

WAA said that its 21 regions | 
in which approximately $10, 
000,000 worth (acquisition cost) | 
of these items are located have | 
been instructed to meet the April | 
30 deadline. 

Offered in sales programs are | 
various types of carriage bolts, 
lag bolts, machine bolts, stud 
bolts, toggle bolts, hexagon nuts, 
machine screw nuts, square nuts, 
stove bolt nuts, wing nuts, thumb 
nuts, cap screws, machine screws, | 
set screws, sheet metal screws, 
drive screws, thumb screws, wood 
screws, lock washers, flat wash- 
ers, spring washers, and all types 
of rivets and cotter pins except 
those items peculiar to aircraft. 

Regions participating in the 
disposals are: Boston, Cincinnati, 
Chicago, Atlanta, Kansas City, 
Mo.; Denver, Jacksonville, Cleve- 
land, Detroit, Louisville, Nash- 





ville, Birmingham, New Orleans, 
Minneapolis, Little Rock, Omaha; 
Tulsa, Dallas, Houston, San An- 
tonio, and Helena, Mont. 

Each of these regions has been 
directed to offer at uniform estab- 
lished fixed prices standard bolts, 
nuts, screws, rivets and similar 
products. 

These fixed price offerings are 
to be made concurrently to all 


| priority claimants, wholesale and 


retail dealers in hardware, ma- 
rine, plumbing, mill and indus- 
trial suppliers, industrial users, 
exporters, and other recognized 
dealers or users of these com- 
modities. Orders in each offering 
are to be solicited throughout the 
zone in which the holding region 
is located except when the entire 
quantity can be sold within the 
region in the time limit. 

All non-standard items and 
residual supplies from fixed price 
sales will be offered on a net ton 
basis under a sealed bid proce- 
dure. These competitive bid of- 
ferings will be on an “as is, where 
is” basis. 








OIT Resume Export Certifications 
Of Specified Hardware to Britain 


(Washington Bureau 
of HARDWARE AGE) 

Certification of exports under 
the British Token Import Plan of 
limited quantities of specified 
hardware and other American 
products has been resumed by 
the Office of International Trade. 

Certification was suspended a 
month ago while procedures were 
being revised. As of March 12, 
there were 184 items on the ap- 
proved list and more will be 
added from time to time. 

Under the Token Plan, manu- 
facturers or exporters with es- 
tablished prewar trade connec- 
tions in Britain may ship a 
yearly amount not to exceed 
20 per cent of the average value 
of the specified items shipped 
during the prewar years of 1936, 
1937 and 1938. 

Upon approval of applications, 
OIT will issue scrip to the ex- 
porter who forwards it to his 
British importer for use in ob- 
taining his import permit. Scrip 
applications received prior to 
April 30 will be considered for 
full annual quotas; scrip issued 
for 1947 will be accepted by the 
British Board of Trade through 
February 1948. 

Application forms may be ob- 
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tained from any field office of 
the Dept. of Commerce. Included 
among the items which may be 
exported under the token plan 
are: 

Axes, bolts and nuts except 
precision; nails and staples of all 
kinds; iron and steel pipe joints 
except malleable iron; precision 
screws; rivets; farm and garden 
cultivators, forks, hoes, and 
rakes; milk cans, pails, churns 
and strainers; woven wire cloth, 
gauze, fabrics and meshes. 

Also, metal furniture other 
than domestic; domestic hand- 
operated meat mincers, coffee 
and spice mills; domestic cutlery 
including forks and _ spoons; 
locks, padlocks, keys and key 
blanks and paper machine wires. 

Also aluminum kitchen and 
cooking utensils; electric fans 
with motors for home use; elec- 
tric regrigerators, washing ma- 
chines, and vacuum cleaners; 
carpet sweepers and spare parts; 
electric meters, switches, fixtures 
and bulbs. 

Also, paints and varnishes; 
brushes: outboard motors; ice 
and roller skates and other 
sports equipment; sporting guns. 
spare parts, empty primed 
sporting cartridges, and powder 


for same; lawnmowers; fuses and 
detonators; and baskets. 

Also, jute webbing and sad- 
dler’s thread; manufactured 
abrasive cloths, papers and 
discs; domestic woodware such 
as clothes pegs; wooden spring 
blinds or shade rollers; colored 
sheet ard plate window glass; 
glazed wall tiles; illuminating 
glassware such as oil lamp 
chimneys and shades; and, bee- 
keeping equipment. 





TAKE CONTROLS 
OFF SISAL 


Use and distribution controls 
over sisal (agave) tow, No. 2 
grade, and maguey fiber have 
been dropped by amendment of 
Conservation Order M-84, the 
CPA has announced. This action 
was taken because the quality 
of these fibers being received in 
the United States was not suit- 
able for the products permitted 
under the order, which included 
rope, binder and baler twine and 
some fish twine. 

The inventory limit on manila 
(abaca) fibers of 90 days’ sup- 
ply was raised to 150 days. In- 
ventory controls on rope and 
twine, previously imposed by 
CPA’s Priorities Regulation 32, 
were incorporated in Order 
M-84 by the amendment. 

The amendment also provides 
that fishing twines hereafter may 
be made only from manila. Ac- 
tion was due to the decrease in 
receipts of agave fiber, use of 
which previously was permitted 
in making fishing twines. Also 
the use of 10 per cent cordage 
lubricant is not required in lariat 
rope. 








PACKAGING EXPOSITION 
APRIL 29-MAY 1 


The Second Annual Industrial 
Packaging & Materials Handling 
forum and exposition will be held 
from April 29-May 1 at the Hotel 
Sherman, Chicago, IIl., produced 
by the Industrial Packaging En. 
gineers Association of America, 
Suite 705 20 W. Jackson Blvd,, 
Chicago 4, Ill. 


SPENCER CO. TO SELL 
FOR TITAN METAL 


Titan Metal Mfg. Co., Belle 
fonte, Pa., has appointed Paul 
R. Spencer & Co., 4000 York St, 
Denver, Col., sales agents for all 
Titan brass and bronze products 
in Colorado, Montana, Nebraska, 
Arizona, New Mexico and West 
Texas. 

The Tulsa, Okla., offices of the 
company have been moved from 
310 Thompson Bldg., to 1348 §S, 
Indianapolis St., Tulsa 4, with 
J. A. Gulick, sales representative, 
in charge. 


—— 


LIFT EXPORT CURBS 
ON HEAVY HIDES 


The Office of International 
Trade has lifted controls from 
heavy cattle hides and dry cattle 
hides, and heavy leathers. Heavy 
hiles were defined as_ skins 
weighing 55 pounds or more. 

Also freed by the order, which 
became effective April 1, are 
buffalo and horse hides. Nor 
these hides and leathers are sub- 
ject only to general licensing re 
strictions. 

Retained under export controls 
were light cattle hides and light 
leathers. 














BIGELOW & DOWSE SALES STAFF MEMBERS ARE 
BEING BRIEFED by Kamel Hasson and C. D. Thomas, eastern 
district sales manager and director of sales training respec- 
tively for Apex Rotarex Corp., on how to break down and 
reassemble Apex’s Model 601 upright-type cleaner at a con- 
ference held in Boston. Bigelow & Dowse is New England 
distributor for Apex. The program devoted to a study of 
upright and cylinder type cleaners, included two 40 minute 
slide films on how to sell each product. Shown left to right 
are: O. A. Chevrefils, W. J. Bailey, W. F. O’Brien, A. P. Can- 
non, Mr. Hasson, C. W. Lindsay, R. M. Clemons, H. W. Jacob- 
son, A. B. French and Mr. Thomas. 
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THE FINEST ALUMINUM 


PATENT 2399115 
OTHERS PENDING 


@Extra tough 52S, a close-grained, 
extra-hard aluminum alloy, is the “Margin of Safety” metal from 
which MIRRO-MATIC is stamped. Its exceptional strength gives it 
confident resistance to steam pressures far exceeding those of normal 
need for cooking. 

In design as in engineering, MIRRO-MATIC keeps step with 
modernity. The graceful sweep of its new handles, eliminating 


external sockets, is the most recent proof. 


Ask your jobber for further details on MIRRO-MATIC 
MIRRO has never stopped National Consumer Advertising 


ALUMINUM GOODS MANUFACTURING COMPANY * MANITOWOC, WIS. 


WORLD'S 


1 APRIL 10, 1947 


FIFTH AVENUE BLDG., NEW YORK 10 « MERCHANDISE MART, CHICAGO 54 
LARGEST MANUFACTURER OF ALUMINUM COOKING UTENSILS 





McEWAN E. SALES MGR. 
FOR ESTATE-HEATROLA 
E. E. McEwan has been ap- 


pointed eastern sales manager of 
the Estate-Heatrola Division of 


tea kettles, double boilers and | Hackensack, Park Hardware. 
sauce pans, each with decorative | Ridgefield Park, and Demarest 
colored bands. Becher is pre- | Bros. Co., Closter. Four new 
pared to offer dealers glassware | associate members were ad- 
with gold and platintim bands to | mitted, namely: two gentlemen 
commemorate their own anniver- | from the Comfort Coal & Lumber 













LOCKRIDGE EASY WASHER 
' DISTRICT SALES MGR. 
Easy Washing Machine Corp, 
Syracuse, N. Y., recently appoint- 
ed H. K. Lockridge district sales 

































































saries. 





the Ritz line in 20 cities. 
PLASTICS EXPOSITION 
AT CHICAGO COLISEUM 


seum, Chicago, on May 6 through 
May 10. Entirely a trade show, 
admission will be by invitation 
cards which are being distributed 





tomers by exhibitor companies. 
Varied technical sessions and 
trade association meetings will be 


E. E. McEWAN 


Noma Electtic Corp., 55 W. 13th | Hotel where the SPI’s annual 
St., New York City, manufactur- | convention will be going on. 
ers of Estate cooking and heating These will include a merchan- 
equipment, and home and farm | dising forum, scientific lectures. 
freezers. | and special addresses. 

Prior to serving four years in | . 
the AAF as Lt. Colonel, he was if 
appliance sales manager in New| BERGEN COUNTY ASSN. 
York for Frigidaire. Mr. McEwan | DISCUSSES FERTILIZERS, 
will direct operations from the SOILS, INSECTICIDES 


New York offices. The Bergen County Hardware 
Merchants Association, Inc., 158 





pingp Ant PRODUCES | cently held a meeting at Ny- 
OKWARE ITEMS | strom’s route 4, Hackensack 


The Becher Corp., Manchester, which was attended by 73 mem- 
Conn., has been formed to pro-| bers. Guest speakers who dis- 
duce the Ritz line of glass coffee | cussed soils, fertilizers and in- 
makers and glass cookware en- | secticides were: Professor Her- 
sembles. Wesley R. Becher is | bert R. Cox, extension specialist 
president of the company and! jin soils, New Jersey Experi- 
Arthur M. Shorts, formerly vice- | mental Station, and Charles Mc- 
president and general manager of | Dougall, the Bergen County 
the Silex Co., is associated with | Agricultural agent. 

Mr. Becher. New members admitted in- 

The company has started pro-| cluded the following _ stores: 
ducing coffee makers, tea pots, Comfort Coal & Lumber Co., 





FOUR 25 YEAR MEN WERE HONORED BY MASBACK INC., 326-28-30 Hudson St., 


New York City, hardware wholesalers, and were presented with gold wrist watches. The 


presentation was made by E. R. Masback, president, and H. 
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The William G. Church Corp. 
will aid Becher representatives, {liam C. Werner, 
distributors and dealers in the | Hardware, 
sales of Ritz products. It has set | and Frank Halowell, Fort Lee 
up sales and display quarters for | Hardware & Supply Co., Fort | 


The Society of the Plastics In- 
| dustry, Inc., will open its Second 
National Exposition at The Coli- 


to customers and prospective cus- | 


| and better employee 
| Automatic 
| will make the film available for - 


Main St., Hackensack, N. J., re- | 


president, at the company’s annual dinner dance held in the Henry Hudson Hotel recently. 


Co., John Koppenaal, Park oz 
| Hardware, Ridgefield Park, Wil- 
Hasbrouck 
Hasbrouck Heights, 


| Lee. 


MATERIALS HANDLING 
| STUDY RESULTS IN FILM 


| A two-year study of materials | 
handling resulted in a three-reel | 
25 minute sound motion picture, 
| “Pay Loads Pay Off,” sponsored 
| by the Automatic Transportation 
| Co., 149 W. 87th St., Chicago | 
| 20, Ill. Shown to representative | 
of the business press and indus- 
| try at the Hotel Commodore, New 
York City recently, the film ad- 
vises American industry to scru- 





H. K. LOCKRIDGE 


| held concurrently at the Stevens | tinize its methods of handling manager in the Toledo, Ohio, 


raw materials and finishing prod- | area. Mr. Lockridge was formerly 
ucts as a probable “Antarctica” | associated with Dun & Bradstreet, 
of unrealized profits, lower prices | Inc., in Roanoke, Va., for 17 
relations. | years, the last three of which he 


Transportation Co. served as branch office manager. 





free showings through U. S. and| BERGER SHOWS CABINET 
Canada. LINE AT CONFERENCE 


| At a two-day sales conference 
| of 40 branch managers and rep- 
| resentatives of the Berger Mfg. 
Div., Republic Steel Corp., 310¢ 
E. 45th St., Cleveland 4, Ohio, 
Berger displayed its new kitchen 


POT & KETTLE CLUB 
GOLF TOURNAMENT 


The Los Angeles Pot & Kettle 
Club recently held its semi-an- 
nual Golf Tournament at the estiens tne. 

Brentwood Country Club. After R. W. Helms, general manager 
the golf matches a steak dinner | ,; Berger sales, stated that the 
was served by the club. Twenty- principal topics discussed were: 
five members was ont for golf | Kitchen planning, advertising, 
and 23 enjoyed the dinner. Each promotion, credits, production 
golfer received an award, the top and markets. A tour of the plant 
honors going to a guest, Merton | which makes the kitchen units 
Jeans who carried a low handi- | and the main ‘plant was included 
cap and won low gross. The| 
President’s Cup was given to 


Maye Curtis, the member with | LADDER STANDARD CODE 
——— FORMED BY MAKERS 


The American Ladder Institute 
held its semi-annual meeting in 
Cleveland recently, and centered 

| its discussion about the stand- 
| ardization code being prepared 
| by the Institute. It is being set 
'up on minimum specifications 
under which members of the In- 
| stitute will manufacture ladders. 
|The board of trustees of this 
| body are as follows: Lewis S. 
| Howland, president, John S. 
| Tilley Ladders Co., Inc., Water- 
vliet, N. Y.; C. Edward Belanger, 
J. R. Clark Co., Minneapolis: 
R. M. Rink, Goshen Mfg. Co. 
Goshen, Ind.; William A. Flint, 
A. W. Flint Co., New Haven, 
Conn., and C. A. Rich, Rich Lad- 
der & Mfg. Co., Cincinnati. 


in the program. 





E. Masback, executive vice- 
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Nearly Everybody 


is a prospect for 


VIMLITE 


All-Purpose Celanese Plastic 


Every day through magazine and radio advertising 
more and more people are hearing and reading 
about Vimlite*, and learning how to use this 
Celanese* plastic in dozens of different ways. More 
and more of your customers will be asking for 
Vimlite. Be sure to keep a stock of both types of 
Vimlite on hand. 
2 TYPES 


Vimlite is produced with 2 types of reinforcing: 
plastic mesh or wire mesh. 


EASY TO INSTALL 

Simply cut Vimlite to size with shears and tack in 
place under wood strips. Once installed Vimlite 
stays put. If your wholesaler doesn’t have Vimlite 
in stock, write us, and we will see that you are 
supplied. Address: Vimlite Department, Plastics 
Division, Celanese Corporation of America, 180 
Madison Avenue, New York 16, N. Y. 


VIMLITE IS A SUPER STRONG 
REINFORCED PLASTIC MATERIAL 


Ideal For Use In Poultry and Farm Buildings, Row 
Covers, Seed Beds, Playcabins, Office and Factory Par- 
titions, Window Shades, Decorative Panels, Sun 
Porches. *Reg. U. S. Pat. Off. 
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Brand Names Rally to Hear 
Edward Rogers in N. Y. C. 


On April 18th in the Hotel 
Waldorf-Astoria, New York City, 
the leaders of industry, advertis- 
ing, media and retailing will meet 
in conjunction with the annual 
meeting of the Brand Names 
Foundation. 

A. O. Buckingham, vice-presi- 
dent of Cluett, Peabody & Co., 
Inc., and chairman of the Foun- 
dation, in announcing the com- 
bined Brand Names Day pro- 
gram, said that the occasion was 
designed to serve as a rallying 
point at which advertising and 
industrial leaders generally could 
join with members of the Founda- 
tion in planning ways to preserve 
and promote the brand names’ 
system of competitive distribu- 
tion. 

Edward S. Rogers, chairman of 
the board, Sterling Drug, Inc., 
170 Varick St., New York City, 
will speak on the topic, “What 


Our Brands Mean to America.” 
Mr. Rogers is well known as a 
specialist in the law of unfair 
competition, trademarks, and 
copyrights. 

Six professional “how-to-do-it” 
clinics will be held in the after- 
noon, which will study methods 
of increasing public understand- 
ing of the brand names’ system. 
Donald B. Douglas, vice-presi- 
dent, Quaker Oats Co., will pre- 
side at the advertising executives 
clinic; Robert M. Ganger, vice- 
president, Geyer Newell & Gan- 
ger, Inc., chairman of advertising 
agencies clinic; George S. Mc- 
Millan, secretary, Bristol-Myers 
Co., chairman for the public re- 
lations executives clinic, and E. 
P. Simmons, president, Sanger 
Bros., Dallas, chairman of the de- 
partment store clinic. Chairmen 
of media and specialty retailers’ 
clinic will be announced later. 








office boy, there were only 15 
person employed in the office. 

One of Mr. Marshall’s first 
duties was to drive by horse and 
buggy Col. Samuel Nicholson, 
then president, between his home 
and office. 

Scarcities, Government orders 
and increased demands added 








ROBERT W. MARSHALL 


NICHOLSON FILE HONORS 
ORDER DEPT. MGR. ON 
50-YEAR RECORD 


Robert W. Marshall, for the 
past 36 years manager of the 
order department of the Nichol- 
son File Co., Providence, R. I., 
recently was presented with a 
gold Hamilton wrist watch, suit- 
ably inscribed, as well as a dia- 
mond-studded service pin, in 
recognition of his 50 years of 
service to the company. The 
presentation was made by Paul 
C. Nicholson, president. 

Mr. Marshall will extend his 
long service record as he is only 
63 and in excellent health and 
not eligible for retirement. There 
are none now working at the 
company who were there when 
he went to work on March 19, 
1897. When he started as an 
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| ville, Ky., general manager of 


greatly to Mr. Marshall’s re- 
sponsibilities as head of the order | 
department during two World | 
Wars. 

Credit for the fine health he | 
enjoys is given to the custom he 
followed through the years of | 
walking to and from work. He | 
estimates that he has walked 75,- 
000 miles between his home and 
office. He has missed only three 
days of work as a result of ill- 
ness. 

Mr. Marshall had to go to 
work at 13 because of the seri- 
ous illness of his father but he 
attained his education by walk- 
ing 2% miles between his home 
and a high school, five nights a 
week, in order to attend evening 
classes. 





JANSING SALES MANAGER 
OF HARRISON & GOULD 


Lee W. Jansing has recently 
been appointed sales manager of 
Harrison & Gould Inc., hardware 
dealers, Milford, Conn., after 30 
years’ experience in the hardware 
field. 

He started as a stock boy for 
the Henry Heick Hardware Co., 
and served successively as hard- 
ware, housewares, china buyer 
for Stewart Dry Goods Co., Louis- 





Scarsdale Supply Co., Scarsdale, 
N. Y., and finally manager of 
W. M. Whitney Co.’s department 
store in Albany. 











FRED SCHOLL 


president, Long Island Hard- 
ware Co., Inc., 2755 Jackson 
Ave., Long Island City, N. Y., 
industrial hardware distribu- 
tors, who was honored with a 
birthday cake presentation, 
March 27, at the annual steak 
dinner of the Hardware Trade 
Association, at the Downtown 
Athletic Club, New York City. 
The next day a special lunch- 
eon in honor of Fred’s birthday 
was given him by a group of 
friends in the hardware frater- 
nity at Zucca’s Restaurant, 118 








HOWARD F. WECKEL 


WECKEL LEAVES SENOUR, 
FORMS SOUTHWEST 
WHOLESALE CO. 


Howard F. Weckel associated 
with Martin-Senour Co., paint, 
enamel and lacquer manufac- 
turers, Chicago, IIl., for 24 yeara, 
has recently resigned to form his 
own business. He is associated 
with Cecil Smith, formerly with 
Martin-Senour, and at one time 
assistant treasurer, in the South- 
west Wholesale Co., Inc., 451 S. 
Patton, Springfield, Mo. 

The new company will dis- 
tribute Martin-Senour’s products 
in the area surrounding Spring- 
field. Southwest Wholesale Co., 
Inc., would like to secure several 
additional lines for that territory, 





W. 4%h St., New York City. 


Mr. Weckel stated. 











NORTHWEST HARDWARE CLUB HELD A DINNER AT 
THE CRITERION in St. Paul, Minn., recently, with 56 mem- 
bers attending. Some of the guests enjoyed beefsteak while 
others in keeping with the Lenten Season had whale. Shown 
above at left was the guest speaker, C. R. Myers, state rela- 
tions officer for Minnesota of the American National Re 


Cross and at right the club's 


president, E. A. Knudtson, 


Henry Disston & Sons. Mr. Myers who has in the past six 
years been in every country on the globe except Australia, 
spoke of the oneness of the world, and the individual respon- 
sibility to all peoples of the world by reason of our affluence. 
He stated that because we have been blessed with a productive 


land, we must spend some of it 


to make better the lot of the 


less fortunate wherever he may live. 
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IN BRIGHT CAP SCREWS 






For 93 years, the name UPSON has represented 






highest quality headed and threaded products. Today 






you get this same unvarying Top Quality throughout 






a complete size range of bright hex head cap screws 





—when you specify Republic UPSON Quality. 













REPUBLIC STEEL CORPORATION 
BOLT AND NUT DIVISION + CLEVELAND 13, OHIO AND GADSDEN, ALA. 
Export Department: Chrysler Building, New York 17, N. Y. 


























Other Republic Products include Woven Wire Fencing, Barbed Wire, Fence Posts, Bale Ties, Pipe, Sheets, Roofing, Nails and Staples 
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RALPH J. SINK 


MAYTAG NAMES THREE 
REGION MANAGERS 


The Maytag Co., Newton, Iowa, 
has appointed three new regional 
managers. Ralph J. Sink is re- 
gional manager of the metropoli- 
tan- New York area under the 
Newark Branch. John C. May- 
nard will supervise the 13 coun- 
ties in southeastern New York 
state, and Louis V. Wagner is in 
charge of 27 counties in western 
and northwest Missouri. 








Mr. Sink has served as a re- 
gional manager in the Kansas 
City branch of the Maytag Co., 
and prior to that was a retail 
salesman in Topeka, Kan. Mr. 
Maynard, whose temporary head- 
quarters are located in Albany, 
served in the Navy and prior to 
that was doing sales work in Des 


| Moines and Meriden, Conn. 


Mr. Wagner was a regional 
manager in the Kansas City 
branch before the war. He had 
acquired retailing experience 
with several Kansas appliance 
firms. 


ROLLER SKATE CORP. HAS 
MULTI-KWIK LINE 


The Roller Skate Corp. of 
America, 1649 N. Broad St., 
Philadelphia 22, Pa., has taken 
over the Multi-Kwik line of 
roller skates, and will supervise 
the manufacture, sales and mer- 
chandising of that line. 

The Multi-Kwik roller skate 
line will be manufactured in the 
same three models, Senior, bali 
bearing roller skate for older 
children and adults, Freshman, 
combination rubber wheel roller 








skate and ice skate, and Begin- 
ners, 16 disc wheel roller skate. | 


REMINGTON UNIT SETS | 
13 YEAR SAFETY RECORD | 


Remington Arms Co., Target & 
Trap Works, Findlay, Ohio, has | 
established a safety record of 13 | 
years without accident or lost- | 
time injury. Congratulating Cecil | 
W. Weaver, plant manager, Don- | 
ald F. Carpenter, vice-president | 
and assistant general manager of | 
Remington said for such a re- | 
markable performance all were | 
entitled to a deep sense of satis- | 
faction. 


STANGEL ECONOMIC 
DEVELOPMENT COMM. 
WISCONSIN HEAD 


Arthur Stangel, vice-president 
and general manager of J. J. | 
Stangel Hardware Co., whole- 
salers and retailers, Manitowoc, 
Wis., has been appointed district 
chairman for Wisconsin of the 
Committee For Economic De- 
velopment. The CED is engaged 
in an intensive program of re- 
search leading to the foundation 
of responsible recommendations 
designed to encourage national 
economic policies contributing to 
the maintenance of high levels of 
production, distribution and em- 
ployment in the U. S. 












































































H. F. KUEHNLE 


H. F. KUEHNLE MARKS 
25th ANNIVERSARY 


H. F. Kuehnle, 72, recently 
marked the 25th anniversary of 
the founding of his business, H. 
F. Kuehnle Hardware Co., 3550 
S. Hanover St., Brooklyn, Balti- 
more, Md. Henry W. and Nor- 
man E. Kuehnle, his two sons, 
held a dinner in honor of the 
occasion, which was attended by 
46 representatives of local and 
out-of-state jobbing houses. Ham- 
mond Geis presented Mr. Kuehnle 
with a bronze plaque to be 
placed in the store, and a scroll 
signed by each guest. Those at- 
tending sent a leather covered 
lounge chair as their token of 
esteem. 


CRAFTS & HOBBY SHOW 
AT MADISON SQUARE 
GARDEN, NOV. 23-30 
The Second Annual National 
Crafts & Hobby Show will be pre- 
sented in the Madison Square 
Garden, New York City, for 
eight days, from Nov. 23 through 
Nov. 30, 1947. 


Mechanix [Illustrated Maga- 


zine is sponsoring this show which 


will accent model plant, boat and 
race car building, heme work- 
shops, still and movie photog: 
raphy, model railroads, handi- 


crafts and all types, and radio 
including AM, FM, amateur and 
television. 


BUXBAUM CO. NAMES 
FOUR DISTRIBUTORS 


Buxbaum Co., Canton, Ohio, 


manufacturers of household rub- 
ber products marketing under the 
trade names of Akro-Mats, Akro- 


CAMILLUS CUTLERY PREVIEWS ADVERTISING, SALES PROMOTION PLANS 
FOR ITS FACTORY PERSONNEL: Here's Charles Parker, advertising manager, Camillus 
Cutlery Co., New York City, at a meeting for factory employees at the concern’s plant 
in Camillus, N. Y., giving a preview of the company's 1947 advertising and sales promo- 
tion plans. Part of a long range plan of keeping production employees advised of all 
phases of the company’s business, the program was presented Feb. 27, in the company’s 
recreation room in the plant. Robert Kastor, sales manager, and Mr. Parker, were intro- 


duced by William D. Wallace, factory manager. 


Mr. Kastor explained company sales 


policies and showed how they tie in with production, Mr. Parker's remarks outlining past, 
present and future sales and advertising plans of the company. Why the new packaging 
was designed and how displays and other promotional material are used in the sale of 
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pocket knives were outlined. Mr. Kastor is seen in the background. 





Treads, and Akro-Rugs has an- 





nounced the following sales repre- 
sentative appointments: Benja- 
min & Medwin Inc., 1150 Broad- 
way, New York City, and 117 W. 
Ninth St., Los Angeles; Moses 
Bros., 11-112 Merchandise Mart, 
Chicago; Allois Hellenthal & As 
sociates, 403 Terminal Sales 
Bldg., Seattle; and Alvin M. 
Goldstein & Associates, 1524 





Market St., St. Louis. 
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RUST-I-CIDE 


The Chemical Rust Destroyer 


SAVES TIME AND LABOR 


REMOVES RUST EASILY and QUICKLY 


— Mes) ond MAKES MONEY FOR YOU!!! 


INLE MARKS 

WIVERSARY * , ; 
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th anniversary of *Proft 1.80 quickly and easily with complete safety. It is nontoxic, 

f his business, H. : noninflammable, nonpoisonous. RUST-I-CIDE has been 

rdware Co., 3550 sold o% ey mer years. It has a thousand and one uses 
|, Balti- ¥ pf around the farm and home and it is inexpensive. RUST-I- 

, vag gyno ean : H a ez | CIDE also helps to sell touch-up enamel, paint, wax and 

nry W. in | bee other items. It belongs on every hardware and paint counter. 





le, his two sons, 


| u WE 
in honor of the B. aoe y | Ee *For Kemouing Rust from 


. was attended by 
ves of local and CHROMIUM TOOLS BICYCLES GOLF CLUBS 


ying houses. Ham- PIPES TANKS GARDEN AND FARM TOOLS 


ented Mr. Kuehnle scene: 
> plaque to be * Kemoves Rust before facing 


I 
poctinge thas 7° FENDERS WHEELS MOTOR PARTS GAS TANKS 
guest. QUARTS STOVES RADIATORS HARDWARE MACHINERY 
| leather covered “ Retails $1.50 ‘ 
s their token of 2 *Profit  .60 
1OBBY SHOW 4 n t is 
ON SQUARE ra , S : i 
nee Se Sion Retails $1.00 d 


Madison Square 
York City, for 
. Nov. 23 through 


Annual National —° Profit 40 ; e } ! j 
Show will be pre- - Ms S$ e ee ® 
ZA] ima) ‘Speci 





cere ) — WE PAY THE FREIGHT 

x this show which | Pf = 

1 plant, boat and “4 _a em : ‘ 

ng, heme work- } 8 Oz. BOTTLE 60 Bottles RUST-I-CIDE 

1 movie photog- Retails $ .60 ff Cost Retails 

railroads, handi- *Profit 24 24— 4-oz. bottles $ 5.76 $ 9.60 

rypes, and radio 24— 8-ox. bottles 8.64 14.40 

"M, amateur and —~ wee 12—16-0r. bottles 7.20 12.00 
$21.60 $36.00 

CO. NAMES \" 9 x 

‘RIBUTORS " JUST FILL IN THE COUPON 

Canton, Ohio \ WELL DISPLAYED 

, on, ’ } 4 y 

f besodiand rub- i IT SELLS ITSELF 

keting under the P i AND THE RUSTICIDE PRODUCTS COMPANY 

ikro-Mats, Akro- a. OTHER ITEMS 3129 Perkins Ave., Cleveland 14, Ohio 

ro-Rugs has an- . a 

wing sales repre- 4 Oz. BOTILE : Too!!! Please send us the $21.60 RUST-I-CIDE offer. 

itments: Benja- Retails $ .40 

ne., 1150 Broad- * Profit 16 


city, and 117 W. 
Angeles; Moses 
rchandise Mart, 
Jellenthal & As- 
Ferminel Seis RUSTICIDE PRODUCTS COMPANY 


and Alvin M. : : 
scocietes, Tn 3129 Perkins Ave. . Cleveland 14, Ohio 


ouis. 


AGE 
WARE A APRIL 10, 1947 











(_. —m .s- . a . mk kK 


April 10, 1947 








ADVANCES 
Certain screen door latches and friction catches. Coated abrasives. 
One tape type sash balance. Soap products. Antimony. Steel scrap. 


DECLINES 
Jute twine. Extras on steel shapes, bars, hot rolled strip, etc. 








News cf steel prices — Car- 
negie-Illinois, a subsidiary of the U. S. 
Steel, recently announced “revisions in 
extra charges” on some of its products 
which it said “in the aggregate, result 
in price reductions.” A company state- 
ment said the revisions applied to steel 
plates, shapes, bars, semi-finished ma- 
terial and alloys (bars and_ semi- 
finished); hot rolled, cold rolled and 
vitrenamel sheets; long ternes and hot 
rolled strip. “The revised extra cards 
which are being sent to the trade are 
the result of a careful study and reflect 
technological improvements in the 
science of steelmaking over the last 
decade,” the company said. 


Sash balances—One maker has 
announced a 10 per cent price increase, 
to its jobbers on tape type sash bal- 
ances, effective April 1. 


A Columbian price change— 
On March 28, Columbian Rope Co. an- 
nounced a price reduction in jute twine, 
“in an effort to be of help in a modest 
way to the whole United States price 
structure.” S. F. Russell, vice-president, 
said that this twine has been reduced, 
effective at once. approximately 5 per 
cent, and that this action was in re- 
sponse to President Truman’s March 26 
plea for lower prices to halt inflation. 

eee 

Soap prices advanced—Sev- 
eral of the largest soap manufacturers, 
recently increased the price of all soap 
products by 5 per cent, because of the 
rising costs of oils. Allen B. Wrisley 


Co., announcing increases of 5 per 

cent on its line of soaps and toiletries, 

reported larger increases on some items, 

due to increased costs of raw materials. 
* - 


Antimony raised — National 
Lead Co., leading producer of anti- 
mony metal, on March 17 announced 
a price increase of 4% cents per pound, 
to a new high since the end of price 


controls last November. The new prices, 
f.o.b. Laredo, Texas, range from 33 to 
33.50 cents per pound, in bulk, and 
from 33.50 to 34 cents a pound in cases. 
The current price compares with the 
all-time high price for the metal of 45 
cents, during World War I. 


*- ¢ @ 


Builders’ hardware notes — 
From wholesaler offices it is learned that 
one maker announced increased prices 
on screen door latches and friction 
catches amounting te approximately 10 
per cent, and effective March 1. Also 
that two makers advanced two-car over- 
head garage hardware 10 per cent, ef- 
fective March 1. 


- . s 
Coated abrasives — Effective 


March 10, leading manufacturers. an- 
nounced advances and a re-alignment of 








Wholesale Hardware Sales‘ 


By Geographic Divisions, for February, 1947 














SALES REPORTED 


SALES YEAR-TO-DATE b 





Percent Change 
GEOGRAPHIC February 1947 
DIVISION vs. 


Amount (Add 000) 





Feb. 
1946 


Feb. Jan. 
1946 1947 





HaOwoensSan = 


33 
19 
24 











Hii ittit 





2,400 
11,163 




















Bureau of the Census 


‘ert Wholesale Trade 


Curr: 
a Includes 34 reports recelved too late to be incorporated in Census Bureau published releases. 
b Includes reports received too late for inclusion in previous monthly totals. 
c Number does not apply in all cases to the year-to-date figures. 


States comprising regions: 


New England—(Conn., Maine, Mass., N. H., R. L, Vt.) 


Middle Atlantic—(N. J., N. Y 


«» Pa. 
East North Central—(Ill., Ind., Mich., Ohio, Wis.) 
West North Central—(lowa, Kan., Minn., Mo., Neb., N. D., 8S. D.) 
South Atlantic—(Del., D. C., Fla., Ga., Md., N. C., 8. C., Va., W. Va.) 


East South Central—(Ala., Ky., Miss., Tenn.) 


West South Central—(Ark., La., Okla., Texas) 
Mountain—(Ariz., Colo., Idaho, Mont., Nev., N. M., Utah, Wyo.) 


Pacific—(Calif., Ore., Wash.) 








HARDWARE AGE 





he new prices, 
ze from 33 to 
in bulk, and 
ound in cases. 
ares with the 
e metal of 45 


s learned that 
reased prices 
and friction 
roximately 10 
arch 1. Also 
two-car over- 
per cent, ef- 


— Effective 
facturers. an- 
-alignment of 


esale Trade 





FOR MULTIPLE SALES AND FREEZER PROFITS 


The Mew ESTATE °° 


tome FREEZER! 


The new ESTATE Compan- 
ion Home Freezer is a twin 
to the ESTATE Range — in 
‘size, in appearance, in qual- 
ity. It has a table-top for 
extra working surface, selec- 
tive controls for freezing and 
storage, everything to make 
it the most salable freezer 
you've ever seen! Sell the 
matched set, ESTATE Range 
and Freezer for bigger sales 
and more of them! 





NOW, ESTATE rings the bell with an- 
other sales-making “first” — DEFROST- 
ALL, the unit that thaws frozen foods 
scientifically, quickly. It saves time and 
food values—cashes in on the great and 
growing use of frozen foods. It’s the big 
range feature of the future and only the 
ESTATE Electric Range bas it! 

It has the famous BAR-B-KEWER to 
boost your sales. Of course, it’s easier to 
sell a range with an oven for baking and 
another separate one for meats—and think 
of the powerful argument you can make of 
the BAR-B-KEWER’s “charcoa!-type” heat. 
It gives all meats the appetite-appeal of 
outdoor flavor. Yes sir, sell ESTATE—you 
sell the best and sell more! 


Be tod Stag Ta with 


ESTATE 


creators of famous fires 


ESTATE HEATROLA DIVISION 
NOMA ELECTRIC CORPORATION 
Factory: Hamilton, Ohie 
Executive Soles Offices: 
5S West 13th Street, New York 11, N. Y. 





list prices and discounts in abrasive 


M Wh 4 sheets. The cumbersome “plus 24.2 per | 
en 0 how cent” was eliminated, with a return to | V 
‘ less complicated discounts. To achieve | 


this purpose list prices were doubled, 
and the net results, as reported by dis- 
tributors, averaged approximately as S$ 4 | Nn 
follows: flint paper, in reams, advanced N ch e 
23.25 per cent; flint paper, in boxes, u ‘ 
THE advanced 30.07 per cent; and emery h sels 
cloth, advanced 27.49 per cent. C [ 
ROYAL | cain : 
EAG LE Scrap peak reached—The first 
ee, break in iron and steel scrap prices HARD AND 
iv: since the market began rising last Fall TOUGH 
was noted March 26, when lower quo- 
tations were reported in three eastern 
cities. Prices held unchanged at other 
steel centers such as Chicago and Pitts- 
burgh, but, said observers, “there were 
indications of a softer undertone 
throughout the country.” Declaring 
that the peak in scrap steel prices has 
been reached and the trend now is 
downward, The Iron Age reported its 
scrap composite for that week at $39.67 
a gross ton, 17 cents below the week 
before. It was the first decline in the 
composite since last Fall when govern- 
\ ay ment controls over scrap were discon- 
RIVETE D * 4 tinued and the market began a climb 
STRIKE | which brought prices to more than 
* double their OPA ceilings. A slow but BUEFED 
PLATE BI orderly return to a normal steel situa- TAPERS 
‘ tion may be indicated, The Iron Age 
e : apie FORGED HIGH CARBON 
JOINTS said, by a softening in the so-called TOL Srece 
‘ black market or twilight steel prices, 
plus the attainment of a new peacetime 
ede i: tee peak in steel production. By various un- 
No. 672W obtrusive modifications, steel mills grad- 
REGULAR MARKING ually have been reducing their prices, 
according to some steel experts, who well-bal 
estimate that recent price cuts made by ° 
the leader, United States Steel, are at a Electric 
rate of $15,000,000 annually. sories P 
. *s + 


Window glass — Wholesalers 
say that window glass continues in poor 
supply. Since the strike in 1946, manu- | 
facturers have been unable to catch up KI 
with the demand. It is still hoped that | Order from 
by fall—the best selling season—jobbers T 
and dealers will have been able to build 
up a working stock. 
oe oe . | 
Garden hose — Large rubber 
companies are producing only a limited 
amount of rubber garden hose in pre- 
war quality. 
s . we 
Grass hooks, grass shears— 
Most of the “old favorites” are back 
again at prices about 25 per cent above 
pre-war, and distributors report supplies | 
fairly satisfactory to meet requirements. | 


EAGLE RULE MFG. CORP. * *¢ « : oe 
514 HUNTS POINT AVENUE Sprayers—Both hand and com- ACCESSI 
NEW YORK 59, N. Y. pressed air sprayers are being produced | 
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Flag a Staffs - 

are made of Steel Folding Gates in sing 
. ingle 

standard pipe, or double construction— with 


poe, ME or without overhead track. 


with non-jamb- 
ing pulley. 

















Wire Mesh Partitions 
—sectional—fit any 
height or width. 











¥* Modern farmers are demanding modern 
farming methods; and they are quick to 
realize the advantages of ELECTRIC 
FENCING. Rate dane Bia” = Oe 
Stewart Iron Picket Fence is available in many 


With this display board and kit itis now styles. Also Chain Link Wire 
Fence for all types of property 


simple to show the farmer equipment protection. 
that makes it easy for him to put up an 
electric fence. 


i START THOSE SALES NOW! 
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Get in on the ground 
floor with this introduc- 
tory kit. It includes a 
well-balanced supply of 
Electric Fence Acces- 
sories PLUS 











Many hardware dealers are increasing their 
KIT NO. 1 , eas 
profits with Stewart products. And it’s all clear 
Order from your Wholesaler : 
profit, too, because you make no investment and 
you are not required to carry any stock. Here’s L/S 
ill you do: Send for free Stewart literature and 
familiarize yourself with Stewart products. Then you send us 
your inquiries for fence and other metal specialties. We do the 
rest and pay you a commission when the sale is made. Simple, 
isn’t it? Write today! There’s no obligation whatever. A 
few products are shown above. There are scores of others. 


THE STEWART IRON WORKS CO., INC. 
1437 Stewart Block, Cincinnati 1, Ohio 


AND Sieiasetnatneeteades Experts in Metal Fabrications Since 1886 


the Customer’s Eye—Shows Him What to Buy. 
Electric fence accessories display will increase your 
controller sales. 


ACCESSORIES MFG. CO., INC. 4sss'snoaoway, citeaco 40, u. 
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BRUSH-TOP 


SPOT REMOVER 


Here's an item that's easy to sell be- 
cause you give plus value. High qual- 
ity SAFEWAY cleaning fluid com- 
bined with the convenient, economi- 
cal Vacu-Top applicator. A com- 
bination that can't be beat. Backed 
with over 173 million consumer ads 
in six national magazines. 25¢ retail. 
Liberal jobber and dealer discounts. 
Write for sample and 

details. 


SAFEWAY CHEMICAL COMPANY 


5709 WALWORTH AVENUE - CLEVELAND 2, OHIO 








in very restricted quantities, not over 
50 per cent of the demand, say dis- 
tributors. The season is already so well 
advanced now, that manufacturers may 
find it impossible to complete their 
orders in time for this selling season. 

x a * 

Lawn Rollers—The water-filled 
pattern is now in on the market in lim- 
ited quantities, at prices about 25 per 
cent above pre-war, and any available 
supplies find ready purchasers. Due to 
the high prices of materials, jobbers 
look for no price reduction this season. 

* * & 

Agricultural tool handles — 
Jobbers report there is still a marked 
shortage in fork, hoe and rake handles, 
due to manufacturers’ difficulty in se- 
curing proper grades of timber. Prices 
are about 40 per cent over prewar, but 
any available stock is moving freely. 

* * * 

Wheelbarrows — Makers of 
wheelbarrows complain that it is more 
difficult to secure steel for trays at the 
present time than during the war. 

* * « 

Poultry supplies—Jobbers re- 
port that many dealers are going to be 
disappointed this Spring in their re- 
ceipts of poultry feeders and fountains. 
The shortage of galvanized sheets is so 
hampering the manufacturers that they 
probably will not complete all orders in 
time for the usual selling season. 

* * © 

Chain—The shortage of wire 
used in the making of chain is so acute 
that several large producers report part 
of their plants closed down. This is 
especially disappointing at a time when 
they have a huge backlog of orders. 

* * @ 

“Steel, goods” — Manufactur- 
ers report that they have not as yet 
shipped 50 per cent of their orders for 
hand farming tools. Their principal 
shortage still is handles. 

* * *¢ 


Stalls, stanchions and water 
bowls—Few farmers will be able to 
build and equip new barns this season. 
While there will be a limited supply of 
water bowls for installation in old barns, 
jobbers report that new stalls and 
stanchions are practically impossible to 
secure before next fall, probably too 
late for the building season. 

* * * 


Kodak production stays high 
—The Eastman Kodak Co. last year 
produced about 20 per cent more cam- 
eras and equipment than in any pre- 
vious peacetime year, according to the 
company’s annual report. Unit output 
of precision cameras exceeded by 50 
per cent any previous year, and manu- 











VERY Pecora Product is designed 

to do a certain job better than it 
has been done before. This result is 
possible only because of long years of 
experience and painstaking Laboratory 
research. Coupled with this experience 
and scientific development, are manufac- 
turing facilities that have kept pace 
with mechanical improvement. Stock 
and sell Pecora and you will make and 
keep satisfied customers. 


OUTSTANDING BEST SELLERS 
FROM THE 
PECORA QUALITY LINE 
CALKING COMPOUND 
A leader since 1908. Will not dry 


out, crack or chip when properly 
applied. Gun and knife grades. 


ROOF COATINGS 
Plastic and liquid forms. Fire re 
sisting, weatherproof, sunproof, aci¢ 
and alkali proof. More durable thar 
paint. Costs less. 


WATERPROOFINGS 
“Klere-Seal” and “Varseal” types; 
also Black Asphaltic Waterproofing 
in paste or liquid form. 


ASBESTOS FURNACE CEMENT 
A good: and trustworthy friend of 
every furnace repair man. 


METAL & WOOD SASH PUTTIES 
STOVE & BOILER PUTTY 


WRITE FOR BOOKLETS 


oC0Ud 


Paint Company Inc. 
Established 1862 by Smith Bowen 
Lawrence & Venango Streets 
PHILADELPHIA 40, PENNA. 
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PREFERRED BY THE 
MAN ON THE JOB 


TIGER 
GRIP 


The Work Glove that Outwears Several 
Pairs of Ordinary Woven Fabric Gloves 


The man on the job has found 
that “TIGER GRIP” gives him 
more of everything he expects 
from a work glove! “TIGER 
GRIP” giveshim more protection 
—because its specially knitted 
material contains hundreds of 
“loops” in every square inch, to 
cushion and protect the hand. He 
gets more wear — because these 
entirely different gloves outlast 
several pairs of ordinary woven 
fabric gloves! And he gets wash- 
ability without excessive shrink- 
age! Treated with Johnson’s 
“DRAX” to make it water repel- 
lent! ADVANCE Work Gloves are 
laboratory tested, and re-tested 
under actual working conditions! 


Send For New 
CATALOG 


Big, new catalog 
lists full line of 
ADVANCE work 
loves including 
eather palm 
gloves, flannel 
gloves, wire 
stitched gloves, 
welder’s gloves, 
‘etc., as well as a 
complete line of 
safety and protec- 
tive clothing for 
every industry. 


“A Better Work Glove For Every Purpose” 


DVANCE 


GLOVE MANUFACTURING CO. 


DEPT. HA-12, 901 W. LAFAYETTE BLVD. 
DETROIT 26, MICH. 


Detroit. Toledo- Chicago -Rome, Ga. 
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facture of optical goods, sensitized 
products, and photographic equipment 
also were at high levels. 


* * * 


Furniture orders—The U. S. 
Census Bureau has estimated that the 
volume of household furniture and bed- 
ding shipments by manufacturers, ex- 
cluding mattresses, was $1,500,000,000 
last year, compared with the latest pre- 
war (1939) production of $505,000,000. 
Feb., 1947, orders booked in the furni- 
ture industry, exceeded dollar volume of 
Feb., 1946, by 59 per cent, according 
to Seidman & Seidman, trade analysts. 

* * * 


Window shades — Cloth win- 
dow shades are still in short supply, and 
in most cases are being allocated quar- 
terly. Fiber window shades are coming 
through more freely to distributors, who 
report no recent change in prices. 

os 6 


Garden hose fittings—Clincher 
couplings and menders are fairly plen- 
tiful this season in the popular models. 
The troublesome shortage of hose still 
makes it necessary to “make the old 
hose last” as long as possible, which, of 
course, requires extra menders and 
couplings. Sprinklers are available in 
most pre-war models with prices about 
25 to 331/3 per cent above pre-war. 
Brass nozzles seem to be fairly plentiful. 

- * * 


Pumps and well supplies— 
Wholesalers find still a marked shortage 
of pumps, cylinders, well points and ac- 
cessories, due to the manufacturers’ dif- 
ficulty in securing materials, Factories 
are six to eight months behind on well 
points. Pitcher spout pumps are coming 
through in very limited quantities, at 
prices more than double pre-war. No 
relief seems to be in sight for the near 
future. Pump leather makers are still 
plagued by the shortage of leather, and 
supplies are short even at prices 60 to 
75 per cent above pre-war. 

e 2. 


Lawn seed, fertilizer, etc.— 
Demand is heavy at present, but sup- 
plies are reported “adequate.” Lawn 
seed is still high, due to the shortage of 
Kentucky blue grass, with no relief an- 
ticipated until the 1947 crop has been 
harvested. 

* * oe 

Record vacuum cleaner out- 
put—All-time records of the household 
vacuum cleaner industry went into the 
discard in February, with factory sales 
of standard-size cleaners totaling 372,927 
units, compared to 265,364 in the next 
highest month, December, and with 258, 
892 units in Jan., 1947. February sales 
were 126 per cent greater than in Feb., 
1946. 
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DD:T 


The Flexi-Cap Applicator makes SAFE- 
WAY 10% D.D.T. an outstanding value 
at 25c retail. This economical, self- 
applying SAFEWAY package produces 
steady repeat sales because of its 
unusual convenience. Simply press rub- 
ber-domed Flexi-Cap and out puffs 
D.D.T. powder where it's most effective. 
Nationally advertised to 24 million 
readers in six leading magazines. 
25c retail. Liberal jobber and dealer 
discounts. Write for sample and details. 


SAFEWAY CHEMICAL COMPANY 
5709 WALWORTH AVENUE + CLEVELAND 2, OHIO 
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Deeprerden, 


GAS APPLIANCE 
‘CONNECTORS 





One tool only needed 
for installation. 


assure BETTER 
CONNECTIONS EASIER 


Superseal Connectors save time and 
materials... are more compact and 
assure neat, flush-to-wall results ... more 
than a half-million installations to date! 
The complete Superseal device is 


approved by Underwriters’ Laboratories 


as an appliance connection for all gases. 


‘ 





Exclusive Patented Design 


Superseal Connector is a 
complete assembly of special 
alloy aluminum tubing and 
Superseal fittings of premium 
grade malleable iron, the 
standard material for gas 
fittings. 


Long 10° tapered coneof the 
fitting assures a permanent 
gas-tight seal . . . no shearing 
action when nut is tightened 
... tubing can be bent wher- 
ever desired ... assembly can 
be used repeatedly without 

iB damage to tube or heavy hex 
fittings. 


AVAILABLE NOW. Superseal Connec- 
tors are furnished in any combination of 
elbows, straight fittings or shut-off valves 
as required. The cost, with all these 
superior features, is no more than that of 
ordinary connectors. Write for catalog 
sheet giving complete description. Order 
from your wholesale distributor. 


Lugpentee 


DIVISION 


COLUMBIA MALLEABLE 
CASTINGS CORPORATION 
COLUMBIA, PA. 














Enameled fixtures gain—The 
dollar value of porcelain enameled steel 
plumbing fixture shipments during 1946 
increased 100 per cent over the 1945 
total, and that of porcelain enameled 
cast iron plumbing fixtures increased 
almost 500 per cent. These remarkable 
betterments are reported by the Porce- 
lain Enamel Institute. 


* * * 


To push American dinner- 


ware—The American dinnerware indus-. 


try has launched a program to educate 
the public to appreciate the high quality 
of American-made dinnerware. W. A. 
Betz, secretary-treasurer of the United 
States Potters Association, said it will 
seek to “explode the myth of superiority 
of foreign-made goods” by emphasizing 
the fine points of American-made do- 
mestic and institutional dinnerware. 
The Association, which represents 75 
per cent of the American dinnerware 
industry, also plans to conduct an 
aggressive campaign against the lower- 
ing of tariff gates that would allow a 
flood of low-wage foreign goods to 
swamp this country. 


* ¢ ¢ 


More leather goods—A large 
increase in production of shoes and 
other leather goods in the next few 
months, because of the large number of 
cattle and calves slaughtered since the 
meat industry was decontrolled last 
October, is predicted by industry ob- 
servers. Production of hides and calf- 
skins have set new high records, and 
output is expected to continue large 
throughout the year. The time required 
to convert the raw hides into leather, 
and the shortage of experienced work- 
ers, have prevented shoe and leather- 
goods output from reflecting the abun- 
dant supply of hides. Nevertheless, the 
amount of hides and leather now on the 
way to consumers is without equal in 
the history of the industry, it is said. 
In the five months from October to 
February, inspected packers produced 
60 per cent more cattle hides and 40 per 
cent more calfskins than in the preced- 
ing five months, and 62 per cent more 
cattle hides and 40 per cent more calf- 
skins than in the latest similiar prewar 
months. Because of the huge tonnage 
of hides produced, and the fact the 
government limits exports in relation to 
the output, the price of hides in this 
country is well below the world market. 
Current price of heavy hides is about 23 
cents a pound, against 32 cents f.o.b., 
paid in the world market to Brazil and 
Argentina. On March 21, the U. S. 
Commerce Department lifted export 
license control from all dry cattle hides, 
heavy wet cattle hides, and leathers 
made from heavy cattle hides, effective 


NAME 
DESCRIPTION..Made of %” steel 





THE NEW IMPROVED 


DARE SET-EZE 


ADJUSTABLE STEEL =] 
ELECTRIC FENCE POST 


This great post-war designed electric 
steel fence post answers all needs. Easy 
to install--by foot or maul. Anchor 
plate stops twisting. Made of %" steel 
rod. Tall enough to retain largest ani- 
mals and yet so fully adjustable that 
smallest pig can also be turned back. 
Plated insulator arms and heavy 
painted posts are rustproof. Order 
ours today. Sell your customers the 
est. 40” 


cocceescccces DARE SET-EZE 











54” high, 16 ga. anchor plate, 3/16” 
ead. plated Insulator arms fully ad- 
Justable, two complete porcelain tn- 
sulators (as Illustrated). 

Shipped. . .2 Ss per carton, 











re lete post 
42%, F.0.B. BATTLE CREEK 














PRODUCTS INC. 


66 EAST JACKSON STREET so Hi6M 
BATTLE CREEK, MICHIGAN 





—_—————— 











Canva- Lastic 
MAKES CANVAS LAST 
WATER-PROOFS 

Awnings 
Binder Canvas 
Tents 
Tarpaulins 
Canoes 
Automobile 
Tops 

Stack Covers, 

Fly Nets, Horse 

Covers, Work 

Jackets, Overalls, Rope, Porch and 

Yard Furniture, Venetian Blinds. 
STOPS MILDEW, WARPING AND 

CHECKING 


Helps keep canvas from shrinking 
Makes them Soft dnd..Pliable 


DIRECTIONS 
Apply with Brush, Rag, Sprayer, or by 
Dipping. 
Dries in 2 to 3 hours 


Covering Capacity: | Gallon waterproofs 
100 to 125 Sq. Ft. 














Manufactured by 


NEATSLENE CO., OMAHA 8, NEBR. 


ROY W. SHEPARD, “SHEP” 





—— 





HARDWARE AGE 





April 1. 
continue 






























































C 
tion—Th 
is almos 
president 
said rece 
copper 8s 
18 mont! 
The nat 
dwindled 
of 500,00 
the war,” 
shortage 
of April. 
for copp 
with unp 
mestic us 
approachi 
nard. 


Si 
Use and 
tow, No. 
have been 
Order M 
fishing tv 
only from 
of Manils 
days’ sup 
and cont 
Priorities 
rated in C 
ment, eff 
factured 
from imp¢ 
ment of i 
marks the 
chase pro 
for privat 





Al 
Continuec 
aluminum 
reported 
1947 by I 
the Alum 
duction o! 
castings ¢ 
ran more 
same peri 
of alumin 
ceeded thi 
which is 1 
form for 
was shipy 
100,000,00 
num foil 1 
February 
year, and 
pigment f 
tinued up 


Re 
Davis, pre 
Inc., told 
ped to $3( 
1945, a de 





APRIL 








ma 
; POST 


red electric 
needs. Easy 
ul. Anchor 
of %" steel 
largest ani- 
stable that 
urned back. 
and heavy 
of. Order 
jtomers the 
0” 


“SET-EZE 
| steel red 


per carton, 
REEK 





MPROVED 


T-EZE 











REET $4” HIGH 


MICHIGAN 





Lastic 
AS LAST 
ROOFS 
Awnings 
nder Canvas 
Tents 
Tarpaulins 
Canoes 
Automobile 
Tops 
ack Covers, 
- Nets, Horse 
vers, Work 
pe, Porch and 
tian Blinds. 


\RPING AND 
ah 


rom shrinking 
md. Pliable 

sc? 
Sprayer, or by 


hours 
sllon waterproofs 
\. Ft. 


| by 


HA 8, NEBR. 


, “SHEP” 





ee 


DWARE AGE 





APRIL 10, 1947 


April 1. Light hides and light leathers 
continue under controls. 


* * * 


Copper stocks near deple- 
tion—The country’s stockpile of copper 
is almost depleted, E. T. Stannard, 
president of Kennecott Copper Corp., 
said recently. He predicted a potential 
copper shortage within the next 12 to 
18 months, despite a suspended tariff. 
The nation’s copper stockpile “has 
dwindled away to a fraction of its peak 
of 500,000 tons on hand at the end of 
the war,” he commented, and said the 
shortage should be felt about the end 
of April. “Unpredicted heavy demand 
for copper from European countries, 
with unprecedented demand from do- 
mestic users, accounts for the rapidly 
approaching shortage,” said Mr. Stan- 
nard. 

* * * 

Some fiber controls eased — 
Use and distribution controls over sisal 
tow, No. 2 grade, and maguey fiber, 
have been ended by amendment of CPA 
Order M-84, which also provides that 
fishing twines hereafter may be made 
only from Manila. The inventory limit 
of Manila (abaca) fibers, heretofore 90 
days’ supply, was raised to 150 days 
and controls previously imposed by 
Priorities Regulation 32 were incorpo- 
rated in Order M-84 by the same amend- 
ment, effective March 23. Unmanu- 
factured maguey fiber has been removed 
from import control by CPA, by amend-. 
ment of its Imports Order M-63. This 
marks the end of the government pur- 
chase program, and frees maguey fiber 
for private import. 

7 * * 


Aluminum products gain — 
Continued increase in the output of 
aluminum products over last year was 
reported for the first two months of 
1947 by Donald M. White, secretary of 
the Aluminum Association. The pro- 
duction of aluminum “permanent mold” 
castings during January and February 
ran more than 30 per cent ahead of the 
same period in 1946, while the output 
of aluminum castings of all kinds ex- 
eeeded the 1946 rate. Sheet aluminum, 
which is used extensively in corrugated 
form for farm and industrial roofing, 
was shipped at a rate of more than 
100,000,000 Ibs. a year. More alumi- 
num foil was rolled during January and 
February than in the same months last 
year, and the production of powder as 
pigment for aluminum paint also con- 
tinued upward. 

* * -_ 

Remington Arms Co.—C. K. 
Davis, president, Remington Arms Co., 
Inc., told stockholders that sales drop- 
ped to $30,954,459, from $37,351,179 in 
1945, a decrease of about 17 per cent, 











How to put your suppliers 


in your own "back yar , 






















































It’s like having all your suppliers right at hand, when you 
specify shipment by Air Express. Even coast-to-coast de- 
liveries of supplies and parts are now routine. When 
you're in a rush for something, big or little, let Air Ex- 
press solve your problem. 

With more and bigger planes in service, Air Express 
schedules are more frequent. But the cost of this faster 
service is low. There is profit for you in the speed of Air 
Express, so use it regularly! 


Specity Air Express-its Good Business 


@ Low rates. @ Special pick-up and delivery at no extra cost. 

@ Direct by air to and from principal U. S. towns and cities. 

@ Air-rail between 23,000 off-airline communities. 

@ Direct air service to and from scores of foreign countries. _ 
Just phone your local Air Express Division, Railway Express 

Agency, for fast shipping action . . . Write today for Schedule of 

Domestic and International Rates. Address Air Express, 230 Park 

Avenue, New York 17. Or ask for it at any Airline or Railway 

Express Office. Air Express Division, Railway Express Agency, 

representing the Airlines of the United States. 











GETS THERE FIRST 


Rates are low 
‘To Air Express an 18-lb. shipment 
849 miles costs only $4.42! Heav- 
ier weights — any distance — are 
similarly inexpensive. Investigate! 














NO DEALER DISPLAY 
1S COMPLETE 
WITHOUT THESE 


You’|l find these profitable popular sellers 
to be radical improvements over prewar 
lines. Beautifully packaged, nationally 
advertised, expertly made, they are the 
choice of fly fishermen who know up-to- 
the-minute values. 


OILED SILK FLY LINE 
World’s records prove that these scienti- 
fically designed seven tapers distribute 
line weight so perfectly that many feet 
can be added toevery cast. This is the line 
experts have been writing about. They 
say it’ssuperior toany fly line made today. 


DOUBLE TAPER IN SILK 
The new Rain-Beau finish on this and all 
other top grade Rain-Beau fly lines assures 
extra years of smooth casting pleasure. 
Laboratory and stream tested by experts, 
this is . 4 in precision and craftsmanship 
in silk fly lines. 


DOUBLE TAPER IN NYLON 
Rotting and deterioration is eliminated 
in this amazingly improved fly line. The 
new Rain-Beau finish is perfectly bonded 
to the braid for years of long, accurate 
casting. Salt water can’t harm it, even if 
it’s left on the reel spool, wet or dry, all 
season long. 

And — if they want real value at a low 
price, recommend FLY-BEAU, the 
economical level nylon fly line. 


SEND FOR 1947 CATALOG 


RAIN-BEAU PRODUCTS CO., CANTON, MASS. 
Div. of International Braid Co., Providence, R. I. 


Rain: Beau 
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Bureau of the Census 


Current Wholesale Trade 


a Includes 26 reports received too late to be incorporated in Census Bureau published releases. 
b Stock-sales ratios are obtained by dividing the stocks by th ¢ sales for an identical group of firms. 




















with the heavy volume of war contracts 
missing. 
* + * 

International Silver gains — 
Sales of the International Silver Co. 
reached new peaks last year and the 
outlook is “very good,” Evarts C. Stev- 
ens, president, told stockholders in his 
annual report. Net sales rose to $41,- 
031,761 last year from $37,312,372 the 
preceding year. 

* * *# 

Corning Glass Works—High- 
est total sales in the history of the 
Corning Glass Works, amounting to 
$55,851,710, were reported for 1946, and 
this record volume represented an in- 


crease of 16 per cent, or $7,649,509, 
over 1945. 
* - - 

Minnesota Mining reports— 
Increased unit volume of sales to ci- 
vilian customers, higher price levels and 
lower taxes all contributed to a record 
net income attained by Minnesota Min- 
ing & Manufacturing Co. in 1946, ac- 
cording to its annual report. Sales were 
up 18.3 per cent to $75,169,623 from 
$63,548,377. 

+ . . 

Westinghouse reports recent 
gains — Appliance sales of Westing- 
house Electric Corp. were 20 per cent 
higher in January and February than 








‘Wholesale Hardware Collections 
on Accounts Receivable * 


By Geographic Divisions, for February, 1947 
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February than 
PRODUCTION! VALUE! 


~— GAS SPACE HEATERS | 


... And of course, BIG in sales! The exclusive 
stainless steel burner, approved for use with all 
gases, provides unequalled performance range. 
The case, smart in styling and sturdy in con- 
struction, provides customer appeal. Production 
assures positive delivery on orders placed now. 

Write, wire, or phone for details. 





SOUTHERN AIRCRAFT COMPANY 


* 





@ for an identica! 
~~ 


ARE AGE APRIL 10, 




















































ty Wil 


Yh, 
Yy 


Vl 


to create more sales 
for you 





handle... baked enamel base in choice 










J We'll see you at 
the National Housewares 
» Exhibit, Philadelphia- 
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Booths 459-461 


*TRADE MARK 


UTILITY 


in the new “Single Action”® 


: fuice- -O-Mat 





,BEAUTY—in the individual airflowde- 


sign...rich gleaming chrome top and 


of four sparkling shades to match the 
kitchen color scheme... 


Rival 
MANUFACTURING CO. 


KANSAS CITY, MO. 


UTILITY —in the Single Action—half a turn 
of the handle raises the top all the way up, 
half a turn back gets all the juice. Improved 
Konvakone, deeper Drain Cup for greater 
juice capacity, new sure-grip Pressing Mem- 
ber. Easy-to-keep-clean design and finish. 

















GEL SOLAR 
INSECTO LAMPS 


“READY TO SELL’’ KIT CONTAINS: 
* Complete Lamp Assortment 
ee Consumer ”’ Literature 
° Nites of-Sale’’ Display Basket 
Merchandise Bonus 


DEALER MAKES 42% PROFIT! 


Cash in on night flying insects this summer! 
Stock and sell Solar INSECTO Lamps! They 
are in big demand everywhere lamps are used 
for indoor and outdoor lighting. 


WRITE NOW ABOUT DEAL NO. E-4 


SOLAR ELECTRIC CORP. 


FACTORY and SALES OFFICES 
WARREN, PENNSYLVANIA 








IMMEDIATE 
DELIVERY 


S(EbiMIbC MFG. CO. 





BIG DISCOUNTS 


Th now 


FOR NEXT SEASON!! 








America's 
FINEST LINE 


TANK 
HEATERS 


FAVORITES 
with Stockmen 
Everywhere! 


DISCOUNTS 
Feb. 5% 


Mar. 4% 










Apr. 3% 
May 2% 
Jun. 1% 


200 Main St., GEORGE, IOWA 








in any earlier two months in its history. 
While this increase in dollar volume re- 
flects the higher price levels now in 
effect, it also shows, the company says, 
that it has been able to maintain steady 
production in the face of material short- 
ages and the serious boxcar situation. 
The boxcar shortage is far more acute 
than the average person realizes, an 
executive said. Westinghouse’s ware- 
house facilities are being used to a 
maximum point because of inability to 
deliver finished goods. Furthermore, 
there is the equally serious problem of 
getting materials to plants in sufficient 
quantities and in time to meet produc- 
tion schedules. 

. . . 


A steel “paradox” — As re- 
ported by The Iron Age, the steel mills’ 
operating rate was raised, during the 
latest March week, one point, to 97.5 
per cent of rated capacity. Further- 
more, that publication commented, hold- 
ers of so-called premium steel are will- 
ing to deliver the material to the users’ 
plants, and have added the incentive of 
permitting a customer to inspect the ma- 
terial before payment is made. 


Federal Reserves story—Re- 
porting recently for the last half of 
February, and the first half of March, 
the Federal’ Reserve Board says that 
employment and industrial output held 
unchanged from the record peacetime 
levels of January, that department store 
sales were at about the level prevailing 
early last Summer, and that wholesale 
commodity prices made another ad- 
vance. Industrial production was at 
188 per cent of the 1935-39 average. 
There also was a larger than seasonal 
gain in manufacture of lumber and 
other building materials. Automobile 
and truck assembly hit a new postwar 
peak in February and was at about the 
average monthly level of 1941. Manu- 
factured goods output was off some- 
what in February, and textile mill oper- 
ations showed little change, as did 
chemicals, rubber products, and most 
other non-durable manufactures. Min- 
erals output was at the January rate. 
Construction contract values fell back 
to the December level, unable to equal 
the sharply increased values in January, 
from large public and private contract 
awards. There was little change in the 
field of private and residential construc- 
tion. 

. * e 

Supporting synthetic rubber 
—On March 17, the House passed and 
sent to the Senate a bill to continue this 
country’s $786,000,000 wartime synthetic 
rubber industry on a temporary basis. 
The legislation would continue the syn- 
thetic program until Congress sets up a 
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permanent long-range rubber program. 
If Congress fails to act, the temporary 
program would expire on March 31, 
1948. The synthetic industry has pro- 
duced more than 85 per cent of this 
country’s wartime rubber, and should 
be continued in case of another emer- 
gency. It is believed that, without Fed- 
eral support, natural rubber will be 
available in sufficient quantities for 
general needs. In addition to permitting 
the government to manufacture and sell 
synthetic rubber, the proposed legisla- 
tion would continue allocation and in- 
ventory controls over both synthetic and 
natural rubber. Purchase of raw natural 
rubber would be returned to private 
buyers, however. In the war, the gov- 
ernment was the sole purchaser of nat- 
ural rubber under an import control 
system. 

* s e 


A report on cutlery, etc.— 
The department manager of a leading 
wholesaler, in charge of cutlery lines, 
says that conditions in this field have 
not improved a great deal in the past 
60 or 90 days. A few more pocket 
knives are available, but they are not 
the selected patterns that the consumer 
likes to purchase. Manufacturers feel 
that prices on pocket knives will remain 
firm for the balance of this year. House- 
hold cutlery is becoming a little more 
plentiful and some manufacturers are 
going to stainless steel from carbon 
steel, which only was available during 
the war. Shears and scissors are still 
hard to get, and most factories feel that 
supply will not catch up with demand 
until the end of the year. Electric 
clocks seem to be more plentiful, but 
wind-up clocks are still being allo- 
cated by manufacturers. Pocket watches 
are seemingly more plentiful each week. 
Prices on dinnerware remain high, and 
the demand is still reported far ahead 
of the supply. 

s o e 

Aid for wiring devices—The 
Office of Temporary Controls announced 
March 21 that the steel industry has 
agreed that approximately 90,000 tons 
of steel shall go to manufacturers of 
electric wiring devices for housing in 
the last three quarters of 1947. This 
voluntary program would assure quar- 
terly delivery of about the same amount 
of steel as went to wiring device manu- 
facturers, under Federal directives, in 
the first three months of this year. 


* t t 


Iron for soil pipe—CPA has 
issued a direction (under P.R. 28) 
which provides for the placing of cer- 
tified orders for pig iron for making 
east iron soil pipe and soil pipe fittings, 
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BERKSHIRE 


READY MIXED 


ALUMINUM PAINT 
INTERIOR axe EXTERIOR 
SURFACES 
ONE GALLON 
"OMKSwime PAINT compar! 


SPeimcricia massacnustt!? 











ALL IN ONE 
CONTAINER 


You no longer need to stock many 
different types of aluminum paint — 
one for heat — one for metal — one 
for concrete, etc., because BERK- 
SHIRE ALUMINUM PAINT in the one 
can is the perfect paint for every 
= purpose. 


NOT JUST ANOTHER PAINT! 


BERKSHIRE ALUMINUM PAINT DOES ALL THESE THINGS 


@ RESISTS HEAT 


@ MAY BE PAINTED DIRECTLY OVER DAMP SURFACES AND 
WILL SEAL THE SURFACE PAINTED 

@ PREVENTS RUST—ONE COAT COVERS METAL 

@ MAY BE USED ON ANY TYPE SURFACE—WOOD, METAL. 


CONCRETE, CANVAS, ETC. 


@ MAY BE APPLIED ON INTERIOR OR EXTERIOR SURFACES 


WITH BRUSH OR SPRAY GUN 


@ NEVER DISCOLORS OR HARDENS IN CONTAINER 
Ask your distributor for BERKSHIRE 


BERKSHIRE PAINT COMPANY 


MAKERS OF FAMOUS “DARI-GLO” 
Box 251, Highland Station, SPRINGFIELD, MASS. 




















HORSEPOWER 


74Ce@5 
through this equipment 


@ COX power-transmission accessories 
ean take punishment but are precision- 
machined for smooth, chatter-frec oper- 


ation. Practical design builds demand 
. low price sells them . . . high qual- 
ity assures pleased customers. Retails 


profitably in wide range of industries 
from home workshops to small manufac- 
turing plants. 

e@ Display COX accessories . . - watch 
them help move motors, power tools, and 
items such as V-belts, pulleys, etc. 


RETAILERS! 


FREE illustrated catalog sheet A41 contains 
interesting data and prices. Write for it 


COX metat propucts co. 
3249 N. 26 St., Milwaukee 6, Wis. 


DURBIN-DURCO 


MANUFACTURERS « CERTIFIED PRODUCTS 


LOAD BINDERS 


Drop Forged + Malleable-iron + Steel 





Drop-Forged * Heat Treated « 2 Sizes 
Durbin-Boomer F-1—2 swivels, 3%, 1% or 44” chain 
Duroin-Boomer F-2—2 swivels, %, 4 or %" chain 


Malleable fron © Heat Treated « 5 Sizes 
MIDGET No. 1—1 swivel, 4” chain 
DELTA No. 1—1 swivel, % or %" chain 
DIXIE No, 1—2 swivels, 4% or 44" chain 
LONE STAR 1—2 swivels, %, % or % “chain 
LONE STAR 2-—2 swivels, %, % or %” chain 






WIRE STRETCHERS 
Db STEEL CONSTRUCTION 


No. 3—3 Pulleys, plain bearings, %%" rope 
No. 33—3 Pulleys, roller bearings, %" rope 
No. 4—4 Pulleys, plain bearings, %" rope 
No, 44—4 Pulleys, roller bearings, %" rope 
No. 88—4 Pulleys, roller bearings, }4” rope 


ALL-STEEL ROLLER BEARING HOISTS 








No. | Size | Cap. “ Wt. Construction 
08. 


" | Rope |_Lbs. 





BS Ses 2000 6 lbs. Drop Forged Hook 
13 | %* | 1000 | 2% lbs. |Malleable Hook 




















Shipped with or without rope. 
Write for C 


‘atalog ? 
DURBIN-DURCO 


6611 Olive Street Road « St. Lovis 5, Mo. 
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after March 31. Only foundries which 
make cast soil pipe or which make both 
soil pipe and fittings may apply under 
the directions for authorization to place 
a certified order for pig iron. Authoriza- 
tions will not be granted to increase 
a manufacturer’s inventory. Also, in 
making authorizations CPA will take 
into account the extent to which the 
applicant conserves pig iron through the 
use of scrap iron. 
+ * * 

Pig iron output lags — Lag- 
ging merchant pig iron output threatens 
production setbacks for many industries, 
including automobiles, and will result 
in steel demand cuts for a wide range of 
products, CPA told steel industry repre- 
sentatives at a recent conference. Steel 
companies reported they are at maxi- 
mum merchant pig iron production 
levels, but that output will average only 
440,000 gross tons a month in the first 
1947 quarter, against a demand of 500,- 
000 tons. Nevertheless, no formal gov- 
ernment action is contemplated, and 
alleviation of shortages must come from 
within the industry itself. No sugges- 
tion promising a quick increase of raw 
materials for castings was made. The 
casting shortage is adversely affecting 
the veterans’ emergency housing pro- 


gram, and the inadequate supply of 
castings is also slowing production of 
essential items not directly connected 
with housing. Due to the lack of bal- 
ance between steel and castings produc- 
tion, one company making automobiles 
told the conference that, in order to 
keep up production, it had been forced 
to divert some of the iron it had pro- 
duced for its own steelmaking to aid 
foundries which supply it with castings. 
Several steel company representatives 
said their current output of pig iron 
was being reduced, perhaps 8 per cent, 
because of low quality coke. 


a * * 


New record in homes com- 
pletion-—The housing industry set a 
new postwar construction record in Jan- 
uary by completing 59,300 permanent 
houses and apartments, said Housing 
Expediter Creedon. This was 1,300 
above December and 40,600 above a 
year earlier. Completion of all types of 
dwelling units also reached a new high 
in January at 98,700 units. Besides new 
permanent homes and apartments the 
98,700 total included 6,000 units con- 
verted from existing dwellings, 5,000 
trailers, 26,600 accommodations built 
under the government’s temporary re- 
use housing program, and 1,800 tempo- 











HEDGE TRIMMER 
Trims Hedges, Shrubs, Bushes 


Trims four to five times faster... 

operated ... portable... easy to use... 
weighs only 3¥2 lbs. . . . individually packed 
for easy handling. Your trade will readily 
see the advantage of this trimmer which 
is continuous in action and eliminates the 
chip and chop method usually associated 
with hedge, bush or shrub trimming. 


Stock now available for immediate 


shipment. 


Retail price $9.75. 


Ask your jobber or write direct. 
Several territories open for live wire selling agents 


CHANDLER MACHINE COMPANY 


AYER, MASS. 
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rary accommodations built by cities and 
educational institutions. Housing of- 
ficials attributed the continuing increase 
in completions to more availability of 
housing materials and a resulting drop 
in construction time. 217,100 perma- 
nent type units started under the emer- 
gency housing program last year were 
carried over into this year for comple- 
tion. However, housing construction 
time, normally three to four months, but 
recently up to eight or nine months in 
some areas, is beginning to drop, now 
that materials are coming into greater 
supply. In some sections, where the 
completion time had stretched to nine 
months, the drop has been as much as 
one-third. Mr. Creedon said that dwell- 
ings put under construction in January 
totaled 53,600, the lowest number since 
Jan., 1946. 
x . + 

Sears says outlook favorable 
—Commenting on the company’s annual 
report, Fowler B. McConnell, Sears’ 
president, said that net sales in the fiscal 
year ended Jan. 31, 1947, totaled $1,- 
612,-596,050, compared with $1,045,258,- 
832 in the preceding year. Shortages of 
merchandise were largely responsible 
for the company having to return to 
catalog customers last year more than 
225 million dollars. In 1945 the com- 
pany had to return about 115 millions. 
Shortages also limited sales-in the com- 
pany’s retail stores by an unknown quan- 
tity. “With a more complete supply of 
durable goods, which were in short sup- 
ply, with a favorable trend of business 
activity, the outlook is favdrable for a 
good spring business,” said Mr. Mc- 
Connell. Shortages continued in certain 
items, but the situation is improving and 
by the end of the year should be in 
good shape. Articles still scarce include 
those made of certain kinds of steels, 
those with lead as a base, such as auto- 
mobile batteries and certain paints, and 
those with linseed oil as a base, includ- 
ing paints and linoleum floor coverings. 
Mr. McConnell commented that the sup- 
ply situation has improved to a point 
where merchants do not have to place 
orders so far ahead, deliveries being 
much improved. He doubted that there 
will be any large price increases. At 
least he hopes they will not, as “prices 
are high enough now.” 


* * * 


February building awards— 
Total construction contracts awarded in 
February, in the 37 states east of the 
Rocky Mountains, were valued at $442,- 
197,000, a sharp decline from the pre- 
ceding month, but were well above the 
$387,399,000 awarded in the similar 
month of last year. These totals are re- 
ported monthly by F. W. Dodge Corp. 
Of the total awarded in February, $208,- 
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Model 413C — Size 22)x 13% x5% inches. Removable fuel 
tank, 3!4-pint capacity. Steel strap legs. Weighs 20 pounds. 
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Folding 


CAMP STOVES 


Good news! Two sparkling new models of popular Coleman 
Folding Camp Stoves are now available in limited quantities. 
They have all of the fine, high Coleman quality plus new, im- 
proved, lighter-weight and more efficient pressed steel mani- 
fold and stainless steel burners that won’t burn out or rust. 
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Demonstrate to every customer the many Coleman features— 
instant lighting... removable fuel tank... real gas-stove cook- 
ing... sturdy construction... big cooking area for big meals. 
Show how it folds up and carries like a suitcase. See the series 
of demonstration pictures below. That’s dramatic selling! It’s 
the dealer who displays and demonstrates who’s tops with 
cash-on-the-barrel-head sales. Order from your jobber. 
























““How’’ Book—New, complete sales training, demon- 
stration and sales-help manual on all Coleman “Profit 
Line” products is ready. Reserve your copy of this use- 
4 ful, money-making modern merchandising helper now. 
A Write for your FREE copy. Address nearest office below. 

























— Up and Carries 


Removable Fuel Tank ke a Suitcase 








Lights Instantly Cooks Like a Gas Stove 
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ELECTRICAL 
APPLIANCES 


FOR A QUARTER OF A CENTURY 
THIS TRADEMARK HAS STOOD FOR 
“QUALITY AT POPULAR PRICES" 


The famous "EMPIRE" 
Electric PERCO-DRIP 


The "Perco-Drip" meth- 
od makes clear, rich 
coffee—never boils — 
extracts only desirable 
oils. Percolation starts 
in 60 seconds. Has pat- 
ented heavy - duty di- 
rect-heat emersion ele- 
ment, and an insulated 
valveless pump without 
moving parts. Easy to 
keep clean. Attractive, 
modern design, polished seamless aluminum 
body, cool ebonized handle and scratch- 
proof feet. The "Perco-Drip" is as appeal- 
ing in appearance as in the excellence of 
the coffee it makes. In 9-cup size at present. 


EMPIRE Chrome Finished 
Electric TOASTER 


Smartly styled, 
with brilliant 
finish and out- 
standing con - 
venience fea - 
tures, the EM- 
P1RE Toaster 
handles two 
large bread 
slices, turning 
them with a flip 
of the door. Ex- 
tra large, flat top serves as tray to keep 
toast hot. Large Nichrome heating element 
is wound on extra wide mica to spread heat 
uniformly over a large area. Reinforced 
frame and separate inner frame assure dur- 
ability and long service. Black enameled 
base, scratch-proof feet, large cool han- 
dles, all combine in a Toaster of exceptional 
quality at a popular price. 

















METAL WARE CORPORATION 


CHICAGO 


TWO RIVERS, WISCONSIN 












391,000 was for residential building, an 
unwelcome drop from the $257,419,000 
registered in the preceding month. 

* - * 

Narrowing retail gains—Gov- 
ernment figures show that retailers took 
in more money in February than they 
did a year ago, but the extent of the 
year-to-year increase narrowed sharply 
for the second consecutive month. A 
Department of Commerce report esti- 
mated February sales of retail stores at 
$7,375,000,000, 15 per cent more than in 
February last year. January sales had 
been 17 per cent higher than in that 
month last year, while last December’s 
sales were 21 per cent above the preced- 
ing December. Sales of durable goods— 
autos, home furnishings, building mate- 
rials—continued climbing substantially 
in February, topping those of a year 
earlier by 45 per cent. However, sales 
of non-durable goods — food, clothing, 
etc., included—gained only 9 per cent 
over February, 1946. Federal Reserve 
reports show increases of 12 and 10 per 
cent in department store sales, for the 
week and four weeks ended March 22, 
in relation to year-ago periods. 

* ” 7 

Another index “peak”—Again 
on March 25, the Associated Press 
wholesale price index of 35 commodi- 
ties advanced to 184.32 per cent of the 
1926 par, a new peak. A year ago this 
index stood at 115.51 per cent. 

+ * 2 

Commodity indexes — On 
March 17, March wheat advanced 10 
cents a bushel, to a new 30-year high, 
at Chicago. Corn jumped more than 4 
cents to a new 27-year peak. Neverthe- 
less, on March 20, the U. S. Labor De- 
partment reported that average whole- 
sale prices for all commodities “dropped 
slightly” in the latest week, after a 
steady climb that had set new 27-year 
records for five straight weeks. The 
Department said that “lower prices for 
some foods” forced down average 
wholesale prices, which are recorded 
for some 900 basic commodities. Av- 
erage market prices for these commodi- 
ties now stand 3.6 per cent above a 
month ago, and almost 37 per cent 
above a year ago. 

o & o 

Department store sales—By 
report of the Federal Reserve Board, 
department stores increased 10 per cent 
in the week ended March 15 over year- 
ago figures. For the latest four weeks, 
the gain was 8 per cent. 

* * . 

Planning record crops—Farm- 
ers are planning the largest acreage of 
crops this year since the wartime peak 
in 1944, with a shift in emphasis from 
wheat, corn and potatoes to soybeans, 
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Why is NESCO 
highly prized? /, 





Ad 








































NESCOs widely advertised [ 


acceptance to even greater heights. All of the best-read women’s 
magazines and farm publications are being used! 







FINE WORKMANSHIP AND MATERIALS also contribute to the public’s 
preference for Nesco products. Top quality means extra years of 
faithful service ... and faithful repeat-customers for you. 








HERE’S THE “CLINCHER” —Nesco saves you lots of buying time and 
piles of paper work because you buy five complete lines from one source. 
You have more time for selling and automatically make more profit! 









See your Nesco Distributor or write: 
NATIONAL ENAMELING AND STAMPING COMPANY 


World’s Largest Manufacturers of Housewares 
270 N. TWELFTH STREET MILWAUKEE 1, WISCONSIN 


Sales Offices: 1430 Candler Bidg., Atlanta ¢ 1166 Merchandise 
Mart, Chicago © 200 Fifth Ave., New York © Western Mer- 
chandise Mart, San Francisco * 901 Ambassador Bidg., St. Louis 
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*T. M. Reg. U. S. Pat. Off. 


Pyrene Manufacturing Company 


You can build your volume 
and your income by pro- 
moting Pyrene* Fire Ex- 
tinguishers. Home owners 
and business men everywhere 
are becoming more and more aware of 
the dangers, tragedy and financial loss 
caused by fire. This means they are log- 
ical prospects for you; this makes it 


easy for you to sell Pyrene profitably. 


Your customers know Pyrene, its name 
and reputation — over 40 years of fire 
protection to home owners — through 
our consistent advertising in national 
magazines, farm papers and business 


publications. Write us for details. 


NEWARK 8 ° NEW JERSEY 
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Affiliated with C-O-Two Fire Equipment Company 





sugar beets and other crops, the Depart- 
ment of Agriculture reports. With 
weather favorable, recent record pro- 
duction of many important crops is 
expected to be broken. The acreage 
planted to Spring wheat is expected to 
be slightly less than last year, but when 
considered with a near record acreage 
of Winter wheat sown last Fall, makes 
it possible that a record wheat crop may 
be in the making. Any decrease that 
may take place in acreages of wheat, 
corn or potatoes is expected to be made 
up in soybeans, sugar beets, beans, peas, 
and other crops, the Department says. 
Improvement in the farm labor and ma- 
chinery situation is thought to be 1e- 
sponsible for some of the farmer’s op- 
timism. They were able to get much 
work done in the fields last Fall, so that 
they are now in a good position to start 
Spring work as the season develops. 
The soil is reported in good shape in 
most parts of the country except the 
Southwest. The country’s wheat supply, 
decreasing under a heavy export de- 
mand, is expected to be replenished by 
a crop of about 1,212,000,000 bushels. 
Last year’s record crop was 1,155,- 
715,000 bushels. Present plentiful sup- 
plies of corn may be augmented by a 
crop of more than 3 million bushels. 
Corn production last year was 3,278,- 
927,000 bushels. 


x * * 


Fewer and bigger farms— 
The wartime trend in agriculture was 
toward fewer farms and bigger ones, 
fewer farmers and bigger production. 
The Census Bureau, announcing com- 
parative findings for 1940 and 1945, said 
that the value of farms jumped more 
than a third, and the value of farm 
output far more than doubled—from 
$7,813,644,000 to $18,108,132,000. “Farm 
population decreased sharply,” said the 
Bureau, “although it reported there was 
no figure for 1940 exactly comparable 
with the 1945 count of 23,558,488 farm 
dwellers. “Farmers are using more ma- 
chinery. There are fewer farms but 
more land in farms. More farms are 
operated by owners and fewer by ten- 
ants. Fewer farmers engage in off-farm 
work.” The report showed also these 
five-year developments: American farm- 
ers produced and sold more milk, kept 
more chickens, milked more cows, raised 
more sheep, hogs and cattle. But they 
had fewer horses, whose number 
dropped from 10,086,000 to 8,499,000. 
Farmers harvested more corn, cotton, 
soybeans, tobacco and potatoes, and 
threshed more oats and wheat. The 
average farm in 1945 was 194.8 acres, 
compared with 174 acres five years 
earlier. At the same time the number 
of farms declined from 6,096,799 to 
5,859,169. 
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1. Outer casing is 
constructed of finest 
furniture steel. 







2. The attractive, 
permanent enamel 
is baked at a temper- 
ature of 350 degrees 
in special ovens, de- 
signed by Easyheet 
engineers, to insure 
permanent beauty. 






The oversize 
heat-exchanger 
plus the radiat- 
ing fins, not 
found in con- 
ventional de- 
sign, converts 
more of the 
fuel dollar to 
usable heat by 
adding approx- 
imately 40% 
to the heating 
surface. 











3. Fingertip Dial- 
control offers unex- 
celled ease of opera- 
tion. 











4.'Equipped with 
the famous Breese 
Burner and a na- 
tionally recognized 
regulating valve. 










Maximum air 
circulation is 
assured by a 
properly bal- 
anced casing. 
This results in 
a quicker heat 
that is perfect- 
ly distributed. 












The manufacturers of the EASYHEET Space Heater 
have set up an intensive advertising program for the 
1947 heating season, using magazines, radio, news- 
papers and outdoor advertising. This program, 
backed by the praise of its many satisfied users, will 
create a consumer demand for Easyheet! 











Dealer Inquiries Invited 









Manufacturers of Space Heaters 
1601 Eastlake Avenue e Seattle 2, Washington 
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e DOUGLAS AIR SKIFF-10 
All-Aluminum Dinghy and Sport Boat 


Sportsmen and yachtsmen really go for 
this rugged new boat! So light one person 
can handle it—yet it seats 5 comfortably 
and carries up to 1500 pounds. 

Built from high tensile aluminum 
alloy, the Air Skiff-10is 10 ft. long, 4 ft. 
wide, 17 in. deep. For use with oars 
or outboard. It’s available in natural 
aluminum and five popular colors. 

The Air Skiff-10 is nationally 
advertised in yachting and sport 
magazines. Excellent dealer serv- 
ice, sales aids and free newspaper 
mats. Write today for information. 


DOUGLAS AIRCRAFT COMPANY, INC. 
Dept. L-2 Santa Monica, Calif, 
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Simple, Efficient, 
Durable, Popular 


Immediate Shipment 


BREC co 


309 £ 
BALTIMORE, 
















, WATER HOSE ~— 
\_4 mmo” COUPLING “] 


for LAWNS 








In Unique 
Display Cartons 







Retail Price ep : . ' 
S ‘ean THE BRECO 
“eg « ¥ _ a ; . 4G Ha WAY 


Dealer's Price List 
Sent On Request 




















MFG 


SARATOGA STREET 


MARYLAND 







These Ideas Brought 
Customers to Towns 
And Their Stores 


(Continued from page 156) 


and manufacturing plants from a 
large area around Portland send 
floats and civic representatives to 
the parade. 

A queen is selected from the 
entries of the 10 high schools in 
Portland and reigns during the 
four-day event. A change of pro- 


gram takes place each night at the 
civic stadium. As an added attrac- 
tion, the Portland Rose Society opens 
its gardens, as do many private and 
industrial plants, to the public. 





The grand finale of the program 
comes Sunday afternoon, when the 
Portland Council of Churches joins 
with the Royal Rosarians, the Rose 
Festival Association and the Rose 
Society in presenting vesper services 
in the city park. It concludes with 
the queen and her court placing 
roses on the floral altar as a thanks- 
giving offering for the conclusion 
of another successful fete. 

* * * 


Goes to the Farmers 


Members of the Janesville, Wis., 
Chamber of Commerce believe that 
the best way to build friendship 
among rural people is to attend 
programs sponsored by them. The 
secretary of the chamber writes to 
the pastors of rural churches for 
dates of events sponsored in that 
community and a calendar of these 
events is given to all the members 
of the chamber. This creates much 
good will for the city and the re- 
sponse has been most gratifying. 

* * * 


Solves Room Problem 


Confronted with a lack of suit- 
able place to hold dinners for farm- 
er meetings, the retail merchants of 
Windom, Minn., contacted the Com- 
munity Club and the City Council 
with the result that arrangements 
were made with the Odd Fellows 
for renting their dining room for 
these meetings. Co-operating on ex- 
penses, one organization pays the 
rent, another the light and the third 
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ONE HIT 
AFTER 
ANOTHER’ coin. 











DRY FLY 


Belt- 
Worn 


LIVE BAIT CAGE 


Keeps live bait lively longer. A 
fast self-seller at $1.00. 





“ INNER - LOCK 


FLY & LEADER BOX 


Inner lid prevents contents from 
Spilling. Wonderful value at $1.50. 


TRENTON MFG. CO. 





ae 


es 
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Prepare for the ‘BIGGEST YET” season in fishing tackle 
ORDER NOW FROM YOUR JOBBER 









SURFACE. 
doodler 


BOX 









fishermen who prefer 
carrying dry flies and 


leaders in separate boxes. Both boxes are 
pocket size, made of strong, light aluminum, 
felt lined. Extra removable felt pad in Leader 
Box for moistening purposes. 





doodler lures 


SURFACESCod op 


Noisy, oop alg 
| 
WHAM! *edier 
O) 


For fresh or salt water fishing. 


SPIN- Scdier 





A flashier spinner in twin- 
blade or single-blade model. 








429 GREENUP ST. 
COVINGTON, KY. 





LIFE Magazine Tells 






































Your Customers... 


ee. 


e of LIFE. In this issue 
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Watch for the May 1 
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..- about Bristol's 
Fine Fishing Tackle 





BRISTOL’S Solid Bait Casting Rod 
with “Set-Tite’”’ Aluminum Handle 


Typical of the advanced-type fishing tackle your cus- 
tomers learn about in BRISTOL’S advertisements in 
LIFE is the Solid Bait Casting Rod with “‘Set-Tite’’ Alu- 
minum Handle, illustrated above. This rod is designed 
for beauty and performance. It’s a bait casting rod with 
superb action. It’s also a perfect rod for trolling. The 
blade is equipped with stainless steel ring guides silk 
wound to a gun metal finish. The comfortable fitting 
“‘Set-Tite”’ handle has a handsorhe black anodized finish 
and is equipped with a lug-type attachment which se- 
curely holds the reel to the handle. Customers know this 
rod as the BRISTOL, Model No. 32. 


BRISTOL, CONNECTICUT 


FISHING RODS 
REELS + LINES 










Also Makers of 
BRISTOL 
GOLF CLUBS 
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furnishes chairs. This added effort 
brings profit to all who take part. 
* * * 


Apple Blossoms 


The Chamber of Commerce of 
St. Joseph, Mo., sponsors an annual 
Apple Blossom Festival on the first 
week-end in May. The festival opens 
with a mass parade led by the high 
school bands of surrounding towns. 





Merchants of the city hold open 
house on Saturday and trim their 


windows for the occasion. 
* * * 


Howdy Pardner! 


The business men of Astoria, 
Ore., recently co-operated in giving 
a real welcome to out-of-state tour- 
ists, resulting in a very friendly feel- 
ing toward the town. Five thousand 
welcome cards were printed, asking 
tourists to call at the chamber for 
their guest registration for their out- 
of-state cars. This gave the chamber 
a chance to extend to the tourist an 
invitation to visit various local in- 
dustries, and to give them informa- 
tion about the city. 

These cards were distributed by 
the local policemen, service sta- 
tions, hotels and restaurants. The 
plan resulted in many tourists ex- 


tending their stay in Astoria. 
* * * 


“Safety Show™ 


Members of the Winona, Minn., 
Chamber of Commerce held a Farm 
Labor Saving and Safety Show re- 
cently. The purpose of the show was 
to acquaint farmers with labor-sav- 
ing farm machinery and the safety 
devices on these machines. The 
show, directed by the state agricul- 
tural department, was attended by 
a large crowd. 

* * * 


Handicapped Fund 


Members of the Windom, Minn., 
Chamber of Commerce contribute 
to a fund which is used to send a 
handicapped young person, who 
could not make it alone, to college. 
While not expressed, it is hoped 
that the young person receiving aid 
will pay back into the fund, what 
money he can upon graduation, and 
thus help some other handicapped 
youth attain an education. 








Designed 
Especially For.. 


KITCHEN-LAUNDRY-BATHROOM 
Made of Aluminum 
Every housewife is a potential buyer of one 
or more SWING-TRAYS. Tray swings in 
and out, housing cleanser, soap chips, 
steel wool, wash cloth, etc. Choice $100 

of Red, White or aluminum color. 

Individually packed 12toacarton. RETAIL 
FROM YOUR JOBBER OR WRITE— 
ARROW METAL PRODUCTS 


128 No. Jefferson St.. Chicago 6, Ill. 

















ANS© 


iRY 
DAIRY I 






CAPACITY 
60 Ibs. by 
1/10 Ibs. 


For the dairy farmer 
who requires accu- 
rate milk production 
records. Saves money 
by weeding out non- 
producing cows. Ex- 
tra adjustable indi- 
cator can be set to 
deduct weight of 
milk pail. Large, easi- 
ly read graduations 
of one tenth pound 
simplifies computa- 
tion. Dimensions 8” 
x 2” x 17”. Heavy 
construction assures 
years of reliable 
service. 


See your jobber 
a 


HANSON 
SCALE COMPANY 
525 N. Ada St 
Chicago 22, Ill 
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Convection Heat 


BOOST YOUR PROFITS | sis: 
THEY LIKE THE WAY IT LOOKS — its revolu- 


tionary cylinder-type design, beautifully finished 


_—— store traffic brings new cus- | in iridescent blue heat-baked enamel with shiny 
| Chrome trim. Wood handle and feet in lustrous 


tomers for many items. They come not only Blonde Maple finish. 


to rent floor surfacing machines ... they 
also buy floor finishes, paints, and other THEY LIKE ITS SAFETY — modet 1300 wilt not 
tip over; will not harm finest floor or rug. Design 


supplies and materials needed to complete and low center of gravity eliminate fire hazard. 
Wiring is totally enclosed and tamper-proof. Wide, 


the job. American rental sanders develop EASY-GRIP handles STAY COOL so that heater 
repeat customers ... they boost profits! can be moved even when in service. 


THE AMERICAN FLOOR SURFACING MACHINE CO. THEY LIKE ITS LONG-LIFE CONSTRUCTION — 
Electric-welded steel construction, and _ long- 


522 St. Clair Street + Toledo 3, Ohio lasting nickel chrome wire (wound on ceramic 
BS. bl f coils of high tensile strength) insure durability 
Wew and service. 
Write for a brand new 12- 
page illustrated free book- See it DEMONSTRATED 


if howing h ak 
te toy han at our Booths 16-18 


iis tatoer ty diem NAT'L HOUSEWARES & MAJOR APPLIANCE EXHIBIT 
lg a hong | Convention Hall « Philadelphia 
eo APRIL 27th-MAY 2nd 


carton. RETAIL ; 
R WRITE— ae more heat faster and at lower 
; } Radiant Heat cost! 

we 4 Ng Ts --— Reflected Heat . 





For further information address: Department H 


TOP LINE 


HOME APPLIANCES 


. —_ TENNESSEE VALLEY 
ANSON MARKETERS, INC. 


E COMPANY 
N. Ada St 
ago 22, Ill Distributors and Service Centers in Principal Cities 
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Wissota Power Grinder 


Wissota Mfg. Co., 401 N. Third St., 
Minneapolis 1, Minn., has added Models 
04, 05, 06 and 0 to its line of power 





grinders. General specifications for the 
three models are: 7 in. in height, 6 in. 
height shaft to bench, threaded ends, 44 
in. RH and LH, requires 4% by 4% 
in. bench space and the V pulley takes 
Y% in. belt. Model 0 has no wheels or 
tool rests; model 05 has two 5 by 1 by 
\% in. vitrified wheels, one fine, and one 
coarse grit; model 04 has same frame as 
model 05 but has two 4 in. wheels, one 
fine and one coarse grit. Models are 
made of aluminum alloy with a two 
color finish. Power may be applied from 
underneath or any angle behind grinder. 


Foster Oil Gate 


Foster 700 Aluminum Alloy Sure-Grip 
Oil Gate is designed for handling heavy 
and light fluids. Its lip is made from 
Zamac and each assembly of oil gate is 
individually lapped to prevent leakage. 
Non-rusting and non-sparking, it is 
ideal for handling inflammables. Oil 








gate is designed for padlocking. Sure- 
Grip handle is said to allow a firm hold 
with no slipping of the hand. Sug- 
gested retail prices per doz. are as fol- 
lows: % in., $24.75; 144 in., $33; and 
2 in. $44. Foster Mfg. Co., 114-118 S. 
Salina St., Syracuse 2, N. Y. 





Fairbanks, Morse Stokers 


Fairbanks, Morse & Co., 600 S. 
Michigan Ave., Chicago 5, IIl., has a 
new line of 30 lb. hopper type and bin 
feed stokers. Also a small 15 lb. hopper 
and bin feed type of automatic stoker 
which was designed for use iu the small 
homes and cottages now being built. 
The line of anthracite stokers has been 
improved, and both the hopper and bin 
feed types are available with automatic 
ash removal units. This type is shown. 





For installation in rumpus-rooms and 
modernized basements, the new stokers 
are finished in white enamel. Several 
designs of stokers for industrial and 
commercial use have been improved and 
are available in sizes from 75 to 630 lbs. 
per hour. 


Florence Oil Heaters 


Florence Stove Co., 205 School St., 
Gardner, Mass., has released a new line 
of oil heaters with “matched beauty” 
styling. Models are available in both 
pot-type and sleeve type including these 
4 kinds of heat delivery: Driven-Aire 
fan models, circulators, radiants, and 
combination circulator-radiants. Simple 
in design the oil heaters have inside- 
outside porcelain enamel finish. The 
Pot-Type burner has porcelained per- 
forated pilot ring which is said to in- 
crease combustion capacity with the 
same draft. 





Ekco Built-In Cooker 


Ekco Products Co., 1949 N. Cicero 
Ave., Chicago 39, Ill., cooperating with 
General Electric Co., has developed a 





built in pressure cooker that will be in- 
cluded as standard equipment on the 
G.E. deluxe model electric range. G.E. 
calls the installment, which has a 6 qt. 
capacity, the Hi-Speed Calrod pressure 
cooker. Cooker fits neatly into the deep 
well unit of the range, and is easily re- 
movable. Heating element of the deep 
well unit can be raised to the surface 
for top of the range cooking. 


‘Lub-A-Spray’ 


“Lub-A-Spray” is a dry graphitoid 
lubricating powder in a puffer pack. To 
use the spray the handy puffer pack is 
squeezed. An easily controlled graphi- 
toid spray penetrates instantly. Lub-A- 
Spray is useful in the home for electric 
clocks and other appliances, for win- 
dows, garden tools, on the car for door 
squeaks, windshield wipers, etc., and in 
the office for typewriters, adding ma- 
chines and other office equipment. 
Sportsmen can use it on fishing reels; 
rod ferrules, and guns. It is suggested 
to retail for 25 cents. Panef Mfg. Co., 
102 E. Walnut St., Milwaukee 2, Wis. 
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Big and colorful, this chart 
helps make your store the 
Home Workshop Headquarters 
for your town. 

Measures 94 by 154% inches. 
Printed in bright orange and 
blue CASCO colors. Mounted 
on heavy board. Has easel for 
counter use . . or hole for 
hanging. Varnished, easy to 
keep clean. 
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NOW READY! 


It's the chart that takes the guess- 
work out of glue-selling. Lists the 
gluing jobs to be done, describes the 
required glue properties . . names 
the right glue for the job. 


350 Madison Ave., New York 17, N. Y. 
bie FF Dear Sirs: We stock all four CASCO products. Please send, free of 
ee charge, your new 1947 Casco Gluing Chart. 


to every retailer who stocks the CASCO line. 
Send the coupon now for your chart! Store 





.. the new, up-to-date CASCO Gluing Chart. . including 
data on CASCOPHEN, the first completely durable glue for 
home use. 
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Casein Company of America, Dept. HA-47 
(Division of The Borden Company) 
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Popularity of America’s Family 
Game increases sales of outdoor 
equipment—lawn furniture, yard 
decorations, accessories. 


South Bend Croquet gets the whole 
family together on the lawn — builds 
interest in appearance of the yard 
as an attractive place to play and 
relax. 


Promote sales of lawn equipment 
by displaying South Bend Croquet. 
But check with your jobber now 
for help on deliveries. 


SALES REPRESENTATIVES 
Eastern — Julius Levenson, 7 E. 17th St., N. Y. 
Southern —Louis Williams, Nashville, Tenn. 
Midwest— South Bend Toy Mfg.,So. Bend, Ind. 


So. Calif. & S. W. — Glenn B. White & Assoc., 
1151 S. Broadway, Los Angeles 14, Calif. 


No. Calif.—Standard Toy Agencies,718 Mission, 
San Francisco, Calif. 

Denver & Pac. N. W.— Leo Scherrer, 2840 W. 
93rd St., Seattle 7, Wash. 


SOUTH BEND TOY MFG. CO. 
SOUTH BEND 23, INDIANA 


SOUTH/BEND 


AMERICA’S FAMILY GAME 


Croquet Sets * Baby Carriages + Children’s Furniture 
Doll Carriages « for over 70 continuous years. 
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WHATS REW 





‘Koroseal' Toys 


Ideal Novelty & Toy Co., 23-10 43rd 
Ave., Long Island City, N. Y., has been 
licensed by Comprehensive Fabrics, Inc., 






- 


| 
| 


to manufacture toys of Koroseal, a flexi- 
ble synthetic. Made of a heavy Koro- 
seal material in several colors the toys 
are 18 to 24 in. long. There are inflat- 
able ducks, fish, frogs, and alligators, 
constructed to float evenly on the water 
without the head or tail bobbing under. 
A hole is provided so a cord can be at- 
tached to the animal for home use as 
well as on the beach. Maker says a 
child’s weight will not burst the toy. 
Maker states that Koroseal will not 
stick, crack or dry out, and is unaffected 
by strong sunlight or salt water. 


Rocket Scooter 


Red Rascal “Rocket Scooter” is 28% 
in. high and 25 in. long, constructed of 
tubular steel. Chassis is similar to that 
of an automdbile, and the two wheels 
at the front and two at the back are ball 
bearing. Each set of wheels is set in a 
rubber cushioned bracket to absorb 
shocks. Two wide spread rubber tipped 
handles provide sturdy gripping area for 
steering and support. Has a rust re- 


























sistant coat of parkerizing and then a 
baked coat of red and white enamel, 
George K. Garrett Co., 1421 Chestnut 
St., Philadelphia 2, Pa. 


Color- Re-Color Cards 


Celco Corp., 6015-19 W. Third St., 
Hollywood 36, Cal., has developed pic- 
tures for children that can be colored, 
wiped clean and re-colored indefinitely. 
Color and re-color cards have a plastic 
coating that permits crayon or pencil 
colorings to be wiped with a soft dry 
cloth. Sets contain 14 subjects, 6 cray- 
ons, instructions, and colored reproduc- 
tions of subjects which may be used for 
cut-outs. Suggested retail selling price 





is $1.00. Available as shown are Plasti- 
Color books bound with plastic and 
packaged in transparent plastic boxes 
with the same color and re-color fea- 
ture. 


Floline Helicopter 


The “Floline Helicopter” is not 
touched when launched. It is placed on 
top of the spool and holder. Spool is, 





wound like a top. The rotor is 1144 in. 
in diameter and made of aluminum in 
the hub and blades with a spring wire 
ring. Red, green and yellow rotor hub 
is in a triple section, and will not come 
apart. Fuselage is made of light weight 
plastic modeled after the bell type heli- 
copter with rivets and actual clear win- 
dows in front. Helicopter is packaged 
in a three color display box suggested to 
retail for $2. Florence Products Corp. 
4011 W. Harrison St., Chicago 24, IIl. 
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Twin Tricycle 

Herman M. Kruse, Inc., 2867 Laclede 
Station Rd., St. Louis 17, Mo., is nation- 
al distributor for the all steel “Twin Tri- 
cycle” with two seats and three wheels. 
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The front wheel is 16 in. and the rear 
wheels 10 in. Fully ball bearing through- 
out. Rear wheel has a 10 by 1.75 tire. 
Packed 3 to a shipping case, weight 
each, 35 lbs. Ideal for families with a 
child too young to ride alone. Sug- 
gested retail selling price is $45. 


Noma Racing Sloop 


Noma Model Racing Sloop is com- 
pletely watertight and the rudder and 
all deck fittings are made from brass. 
It has a pinrack for easy adjustment of 
sails, and the sheered hull is molded in 
one piece. Cambered deck is made of 
three-ply aircraft birch, and is perma- 
nently bonded to the hull. Rudderpost 
turns in a tube which is built in the 
hull. Racing sloop is 28 in. in length 
at water line; 19-in. beam, 5-in. draft, 
36-in. mast and 18-in. boom. The 390 
sq. in. sail is made from balloon cloth, | 











weighing 3 lb. Varnished mahogany 
finish on deck. Area below water line 
is red, freeboard finished in white. 
Noma Electric Corp., 55 W. 13th St., 
New York City 11. | 





Mimeograph Type-White 


A. B. Dick Co., 720 W. Jackson Blvd., 
Chicago 6, Ill., now supply a type of 
cushion sheet called Mimeograph “Type- 
White” for use with the Mimeotype, 
blue, stencil sheet. Cushion provides 
high visibility when typing and does not 
interfere with stencilization, says maker. 





MELL-HOFFMANN MFG. CO. 


1827-53 W. WEBSTER AVE., CHICAGO 14, ILL. 
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With casters still in short supply 


but we will try 


You may wait, 
d with these 


To keep our jobbers stocke 
So you your customer can please. 


Here are six of Bassick’s “super- 
sellers’. Note the numbers in your 
“‘want-book” and order from your 





jobber. 
No. No 
9696-0C 7258X42-0C 
i 
' 
f 
f No. 





/ No No 
CG-90 5628-B 





Your best bet for continued customer 
satisfaction these days is to order and 
concentrate on a few of the most 
popular casters in the Bassick line. 
With these six items you can handle 
the great majority of your customers’ 
lf needs. It’s a move that will pay off 
in sales both now and in the future. 
THE BASSICK COMPANY, 
Bridgeport 2, Conn. Division of 
Stewart-Warner Corporation. Can- 
adian Division: Stewart-Warner- 
Alemite Corporation of Canada, 
Ltd., Belleville, Ontario. 


MAKING MORE KINDS OF CASTERS 
7 . .. MAKING CASTERS DO MORE 
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WHATS NEW 


Lionel Construction Set 


Lionel Corp. 15 E 26th St., New 
York City, offers a construction set 
made up of aluminum square tubings. 
Set has external extension fitting pieces 
and no predetermined locating holes. 
Maker says any boy from 7 to 15 can 
produce, exact in dimension and scaled 
to size, proto-types of universal joints, 
scooters, derricks and traveling cranes. 
Riveting and rubber gromet methods 
hold the members in place. Sets are 
accompanied by comprehensive manuals. 
Suggested retail selling price of the sets 
range from $3.95, to $9.95, to $15.95. 
The latter two are equipped with motor 
and reduction gears. 


Chico The Clown. 


Chico the Clown comes as a bath-rack, 
towel-bar, clothes rack, glass and tooth- 
brush stand and a wall plaque. He will 





make it fun for the youngsters to keep 
clean and tidy. Chitk Line Co., Post 
Office Box 228, Newfield, N. J. 


Maco 3-Way Cooker 


The cast-aluminum 3-way 
made by Maco Corp., Huntington, Ind., 
serves as a chicken fryer, Dutch oven, 
and casserole. It has a large lid with a 
machined body-fit which creates a de- 
gree of steam pressure in the cooker. 
Cooker has a flat bottom and side 
handles. The ample-grip cover knob of 
molded black plastic is cool to the 
touch. 


cooker 
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HAIRLINE CRACKS nPlASTER Vin Ge 
BEFORE YOU Pair y) Da 


/ 
Always 
READY FoR Use nd 





also Filius 

WOOD. JomnTs 
WINDOW Hames 
MOUS or MicKs 1, 


NO MIXING 


Wherever you sell paint 


..- keep this sales-making 
carton on display ... and 


Whenever you sell paint 


make an added sale of 


PLASTER-STIK 


It’s the original pencil-type crack 

filler—the leader in Value to your 

customers—and PROFIT TO YOU. 
Sold Only By Qualified Jobbers 


Manufactured by The LEONARD CQ. 
506 Third St., Des Moines 9, lowa 



























NOW AVAILABLE! 


NAILS 





¢ STAPLES 

¢ WIRE CLOTH 

- POULTRY 
NETTING 

- FARM FENCE 

- WINDOW 


SCREEN 


WRITE TODAY FOR PRICES OR 
PHONE STATE 1275 
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FOR COMPLETE 
INFORMATION WRITE 














e NEW PRODUCT 
@ MORE PROFITS 
e NEW and GREATER 
UNTAPPED MARKET. 
@ QUALITY BUILT 


DEVELOPED PURPOSELY FOR RINK 
SKATERS . . . PRICED RIGHT TO 
PROMOTE PUBLIC DEMAND. 





KINGSTON PRODUCTS CORPORATION _ HDW. DIV. HA-447 Kokomo, Ind. 














—W¥iZ 
NEW 


hit it like a torpedo. 


IN ONE LURE 
Wonderlure darts and 
dives—has twin spin- 
ners for flash and 
spreader tandem 
hooks for shimmy 
action. Made of du- 
rable TENITS. 
Length 2% in., wt. 
5 oz. Order several 
Now! 


It's a HONEY! Full of 
flash with bulging eyes. 
The greatest Surface Fish 
Killer that ever skid 
over the water. It strug- 
gles like a wounded 
mouse. Comes in 8 beau- 
tiful Color Patterns with 
flashy headgear. 


SENSATION OF THE AGE 

Amazing! Tantalizing! Action that’s fantastic! 
The 1947 Prize Fish Killer, designed and “Stream- 
tested’’ to catch the Big Ones: 
Trout, Pike, Musky and even bluegills and crappies 


3 GREAT ACTIONS 








also THE NEW WADDLE BUG 


8 Color Patterns 
Price $1.25 


3 Price $1.10 


and BUCKTAIL FLUTED MAKIDEVL 


THE BUCKTAIL SPOON— 


Without a Peer 


The unique action with a fluted 
spoon makes this MAKIDEVL 
the fish charmer supreme. Fish 
strike it like a torpedo! Comes 
in Nickel, Copper, Brass and 5 
beautiful color patterns—RED 
HEAD, FROG, PERCH, RED 
SPOT, BLACKIE. Length 3% 
in. Add 10¢ for Weedless. 











APRIL 10, 


Price $1:15 
ORDER FROM YOUR JOBBER 














WRITE FOR Beautiful 
20 Page 4 Color Catalog 
Show our complete line of 
Lures, Spoons, Spinners, 
Bucktails and Feathers 
for Lake, Stream and 
Salt Water. Sizes, 
Weights and Prices. 
Finest, Most complete 
line made. 























DELIVERY NOW! 
TOMORROW'S REEL TODAY 


Fraser Princeton 





LIST PRICE 


$47.50 


FEATURING 

1—Brass Frame and End Piates 

2—Precision cut Stainless Steel level wind SPIRAL Shaft and Pawi 

3—Quadruple multiplying BRONZE SPIRAL Driving Gear mounted 
on a Stainless Steel shaft 

4—Grit and Dust Proof Gear Box 

5—Aluminum constructed spool for light easy operation and minimum 
wear, perfectly balanced. 

6—Self-oiling felt lined BRONZE bearing caps 


One of America’s 
TRULY FINE REELS 


Sold Exclusively Through RECOGNIZED JOBBERS 
For detailed information, write to 


SPORTS GOODS SUPPLY 


DRAWER No. 850 ALBERT LEA, MINN. 
EXCLUSIVE DISTRIBUTORS FOR 
FRASER QUALITY REELS for the UNITED STATES and CANADA 
2 
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Vow! 
A POWER PUMP 


For the 





N z% 
A =Z 


OPERATES with GASOLINE 
or ELECTRIC MOTOR 


Wherever a pitcher spout pump is 
used, the Simer Paddle Pump will 
do it better. It irrigates gardens, 
pumps lubricating oil, fills stock 
tanks and silos, empties basements, 
fights fires, pumps shallow wells 
and cisterns—does any job where 
lift does not exceed 20 ft. Features: 
Elastic impeller usually outlasts 
bronze pump case... pump resists 
wear in sandy water... instant 
self-priming ... runs either direc- 
tion... no packing or stuffing box. 
34” and 1” sizes, 1750 RPM. Re- 
tails as low as $20 for pump, coup- 
ling and base (without motor). 
Write for literature. 
JEROME SIMER COMPANY 
422 Stinson Boulevard 
Minneapolis 13, Minn. 








PADDLE PUMP 











| 
| 











Driocan, Air Drier 
Porocel Corp., 260 S. Broad St., Phil- 


adelphia 1, Pa., is making “Driocan” a 
non-dripping air drier. Unit is a can 


containing 5 lbs. of a drying agent. 





Can is pierced according to instructions 
for use. For use in closets, trunks, 
cedar chests, work-rooms, food-storage 
enclosures and furnace fire-boxes be- 
tween heating seasons. One can will 
control moisture damage in an 8 ft. 
square space of normal ceiling height 
for 1 to 3 months. Maker states it ab- 
sorbs moisture and holds it. Can be re- 
used by re-activating it in the oven when 
it has reached its moisture withdrawing 
capacity. Packed 6 cans to the case. 
Suggested retail selling price is $1.19. 





Door Canopy 


Prefabricated Door Canopy is made 
from aluminum and finished in white 
with a green roof. Two ornamental 
steel brackets come with it. Canopy is 
48 in. wide, 32 in. deep and 17 in. tall. 
Maker claims it will hold over 300 lbs. 
without sagging. For use over any out- 
side door, it shelters from rain and 
snow, and adds to the home’s appear- 
ance. Maker states installation can be 
done in less than 20 minutes. Suggested 
retail selling price of the canopy is 
$27.50. The Tel-O-Post Co., 140 Ash 
St., Akron, Ohio. 


a 
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The est ate 
BETTER BRAND 


mouse and rat 


TRAPS 





@ METAL OR WOOD TRIGGER 
@ FOUR-WAY ACTION 
@ Off TEMPERED SPRINGS 


MeGILL METAL Propucts Co. 
Marengo, Illincis 
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Your jobber 
can give im- 
mediate deliv- 
ery on Durham’s 
Rock-Hard Water Putty. 
Packed twelve 1-lb. cans 
or four 4-Ib. cans to case. 
Also available in 25, 50 
and 100-ib. drums for 
large industrial users, 













HERE'S WHAT 


FOLKS NEED 
to repair walls, floors, 
furniture, woodwork or 
plaster. This plastic 
repair material comes 
ia powder form... just 
nix with water and 


WILL NOT SHRINK use. Will not shrink, 











STICKS AND STAYS bur Sticks and stays put. 
1 « 





The PLASTIC Repair Material 
in POWDER Form 


SELL MORE 4 Ib. CANS 


Alert hardware dealers sell one 
case of 4 lb. cans to every two 
cases of 1 lb. cans. Be sure to 
display the 4 lb. size of Durham’s 
Rock-hard Water Putty. It’s the 
big seller to carpenters, painters, 
plumbers, electricians and wort? 


craftsmen. 
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TION 
SPRINGS 


RODUCTS Co. 
Hincis 























RE'S WHAT | 


KS NEED 
pair walls, floors, 
ture, woodwork or 
ter. This plastic 
it material comes 
wider form... just 
with water and 
Will not shrink, 
ts and stays put. 
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SAFER THAN WOOD 


Expertly welded ... rigidly tested 
... White Magnesium Ladders 
won’t chip, crack, or break. Edges 
rounded — no danger of cuts or 
scratches. Wobble-proof . . 
welded rungs won’t warp, pull 
out or splinter. 





STRONGER THAN STEEL 


White Magnesium Ladders are 
stronger than wood, steel, or alu- 
minum ladders of the same weight. 
Warp-proof .. . fire-proof .. . 
weather-proof ... rust-proof... 
they withstand abuse and outwear 
any number of ordinary ladders. 


LIGHTER THAN ALUMINUM 


Two-thirds the weight of alumi- 
num... less than half the weight 
of wood, magnesium ladders can 
easily be handled by one man. A 
24-foot White Magnesium Exten- 
sion Ladder weighs only 31 Ibs. A 
wood ladder of the same weight 
would be only 11 feet long. 






GREATER PROFITS FOR YO 


Great consumer interest means a 
large volume of high unit sales. 
Get the jump on the market — be 
the first in your community to 
feature White Magnesium Ladders. 
24-foot extension ladders com- 
plete with strong rope and pulley, 
top and bottom guides, and secure 
rung locks... 8-, 10-, 12-, 14- and 
16-foot straight ladders. 

Order now for immediate de- 
livery . . . immediate sales... 
immediate profits. Write for 
further information. 
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lower maintenance cost 







means higher rental profit 





with the 


REID-WAY "8" 


FLOOR SANDER /, 






















Drum Speed 
1800 r.p.m. 


Surface Speed 3,534" per min. 



































REID-WAY takes the floor with skilled and unskilled 
workers, everywhere! It's the only sander that will 
work right up to the quarter round on both sides, and 
it's ‘way ahead of all others for speed! Minimum 
maintenance cost is an important REID-WAY ad- 
vantage, too. Without any belts, gears, pulleys to 
get out of order or to cut its motor power, REID-WAY 
is good for a lot of overtime at very small cost. 


You're 'way ahead with REID-WAY! 




















Write Dept. HA for more information 
on REID-WAY's one-moving-part principle. 


REID-WAY, INC. 


2917 First Avenue, SE 
Cedar Rapids, lowa 



























HERCULES 


shows hardware dealers 
an easy way to sell 


KITCHEN TRIM MOULDING 











Moulding is rolled in easy-to-stock boxes, 
5 lengths of a number per package... 
WITH NAILS. 12 foot lengths. 





YOUR Customer may carry it home under his 
arm in a neat roll. 





d while it is still rolled, 
nailing it on as you come to each hole. 
This will avoid bulges. 





The moulding is f 















V6 inch heavy 
aluminune 
THE 


AROUND 
CORNERS 


PLAIN OR 
RED BANDED 


TWO SIZES 
FOR %” — 1%” WOOD 


DEALER DISCOUNT 33%% 
. 400 | Wo. 400 RED | No. GOO | No. G00 RED | 


18, r.| 237 n. |29¢ F.| D7¢m 




















fonee ronm Youn soRReR 








HERCULES 


MOULDING COMPANY 
PLATTSBURG, N. Y 
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‘Town & Country’ Range 


Geo. D. Roper Corp., Rockford, IIl., 
has developed a 60 in. gas range with 
four zones of cooking. Top of the range 
contains eight simmer-speed type burn- 

















ers, two giant size, six standard size, and 
one coffee making burner. Two ovens 
are designed for cooking at high or 
low temperature. Oven parts and linings 
are porcelain enameled. Automatic 
clock control lights the oven, cooks food 
for a predetermined time and automati- 
cally shuts off oven. Waist-high “Glo” 
broiler has infra-red rays. Ensemble 
consists of a blue porcelain enameled 
broiler pan, aluminum “Serv-Hot” grill, 
and a chrome tray to receive hot grill 
from the broiler for serving. Broiler 
will accommodate a whole ham for bar- 
becue. Below broiler is a crisping bin 
for cereals, crackers, etc. Vendo cooker 
is designed to cook with low pressure 
steam. Compartments enable the cook 
to prepare a meal and serve from the 
range to the table. Frozen food can be 
thawed and cooked here at the same 
time. Other features include a stream- 
lite lamp, mantel shelf on back rail, 
timer alarm, salt and pepper shakers, 
cooking charts on oven doors, toasting 
rack, etc. 


‘Dandee’ Mason Line Reel 


“Dandee Mason Line Reel” contains 
100 ft. of No. 18 twine. Designed for 
masons and construction trades, the line 
after using can be drawn back into case. 
A tension spring working against a ten- 
sion nut, adjusted by the fingers, main- 
tains the proper tension. The case is 








recessed, which construction prevents 
the line from climbing the spool’s edges. 
Bearings at both ends of the shaft on 
which the spool turns prevent wobbling, 
says maker. Cedarberg Mfg. Co. Inc., 
527-529 S. Fourth Si., Minneapolis, 
Minn. 


Gillette Blade 10's 


Gillette Safety Razor Co., 15 W. First 
St., Boston 6, Mass., has prepared a new 
package containing 10 Blue blades, 





which features a used blade compart- 
ment. Affords a convenient method of 
disposing of used blades. 





Self-Locking Wing Nut 


Elastic Stop Nut Corp. of America, 
2330 Vauxhall Rd., Union, N. J., has 
developed a self-locking die-cast zinc 
wing nut with a red elastic nylon lock- 
ing collar. May be used on household 
appliances, garden equipment, or any 


ee 





cua ee 


assembly where adjustability and re- 
movability are required. Wing nuts in 
machine screw sizes, in fine threads are: 
8/36, 10/32 and 12/28, with the frac- 
tional size of 14-28. Coarse thread sizes 
are: 8/32, 10/24 and 12/24 in addition 
to %4-20. Tests of the locking torque 
characteristics of the wing nuts show 
retention of locking effectiveness 
through 200 applications and removals 
says maker. 
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More Dealers Sell More 


TOPS for Profit Sales 


More dealers are re-ordering more 
Tel-O-Posts than any other because 
more homeowners are buying this 
best seller. Sales of nearly half a 
million Tel-O-Posts show the fast 
growing demand, 


TOPS for Proved Service 


Only Tel-O-Posts provide outstand- 
ing installation and safety features. 
Quick, easy adjustment — non-col- 
lapsible construction — complete 
security for every home need. On 
display, Tel-O-Post’s safety is evi- 
dent, its functions plain. It’s the 
ready answer to every “sagging- 
floor” problem, 


TOPS for Dealer Help 


Consistently and continuously, 
Tel-O-Posts are advertised to mil- 
lions of potential customers. Ad- 
vertisements in magazines like 
The Saturday Evening Post and 
Better Homes and Gardens are 
telling YOUR customers about 
Tel-O-Post’s advantages — leading 
good business and profits to you! 




























Send your 


Cash In NOW. 


order for a supply of fast-selling 


cy Tel-O-Posts, today. Or write 
ES Doty. 
por? bi galomes 


for complete information. 









RETAIL 
$Qo5 


Slightly 
higher West 
of Missis- 
sippi River. 































TEL-O-POST COMPANY 


140 Ash Street Akron 8, Ohio 
Canadian Representative 


William B. Stewart & Co., 159 Bay Street, Toronto. Ontario 
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By Wany Thousands - | RRS 


TEL-O-POSTS than any other 
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— by o millions now engaged 
om ri aaraans improvements 








People all over— 
in every town —are 
looking right and left 
for items just like these. 

They'll produce plenty of 
quick sales in your store too, 
so stock them early and get in on the ground 
floor of the home improvement boom. 





I 
co 


1) Decorative coat hooks for 
both beauty and usefulness. Red, 
ivory, blue and black. Fasten 
easily to any door or surface. 
Packed one dozen to the box. 
A 15c retailer (complete with 
screws.) 





@ Distinctive, water-clear 
transparent door plates. Floral 
design or plain. Handsome 
beveled edge. Size 3" x 12’. 
Packed individually or two to 
a set. Suggested retail price _ 
(with screws) 65c to 70c. 





Handy, streamlined 
fa drawer and utility 
pulls.in choice of ivory, red and 









black. Two dozen to the box 
or bulk. Sells, complete with 
screws, at 15c each. 





4) Cable clamps in one- 
quarter and three-eighths sizes. 
Ideal for home and other con- 
struction. Available in any 
bulk amount. 





Immediate Delivery from Stock! 
Write for samples and prices. 
If we haven’t what you want in stock, we can 
mold it for you in sufficient quantities. 








308 WEST ERIE STREET CHICAGO 10, til. 













































en 

ll these features! 

@ 5 Complete Departments 
in a foot of space 


®@ includes five-shelf wooden 
cabinet 119%" high x 122" 
wide 


© All assortments easily and 
quickly refilled 


® Compact — easily acces- 
sible — no waste, no both- 
er, no lost time 


= = . 





How $39.68 PROFIT 


IN ONE FOOT 
OF SHELF SPACE! 


"THE SHARON “A GROUP 
. OFFERS YOU... 25 





“Me. LW 1318 LOCKWASHERS 


12 sizes from Yg" to 1", sion Went 
No. WN. 240 WING NUTS 
6 sizes electro galvanized steel, ‘6/2 t0 


Ya-13. 2 sizes solid brass, a ee } 


No. $$ 330 SOCKET HEAD SET _ 
SCREWS & WRENCHES © 
8 sixes of screws from ot eh» 
Va 4 sizes of wrenches to fit. 
No. SW 187 SOCKET SET & CAP 
8 ics from ff to Ya Sat Serows and from 
#2 to % Cap Screws. — 
No. CP 1742 STEEL COTTER PINS: 
16 sizes, electro gotvaaloed, from 6 
Lcalatcan ee 









202-216 PURCHASE ST. 


BOSTON 10, MASS. 


WHATS NEW 





rangement. 


























- Opening | Depth Weight 
Inches | Inches Thread Per Dozen 
2% 1% | %exl4 | 4% Ibs. YY Noll 
3 1% %ex14 | 5% Ibs. ALAP: 
a 2 hex4 7 Ibs. 
5 2" %x11 | 9% Ibs. br 
6 2% | ‘x11 {11 Ibs. WO? 











These Champion Clamps have wedge-shaped bodies of special alu- 
minum alloy for rugged strength at all points of greatest stress. 
Popular sizes, Sliding cross handles and heavy button tips. Screws 
precision cut. Used on assembly operations, in pattern, wood- 
working, welding, and machine shops. Write for prices. 


™ WESTERN ™ 


L and MANUFACTURING CO., Inc. 
SPRINGFIELD, OHIO 








Brooklyn 16, N. Y. 


Time-Saver pressure cooker 
102 has five safety features. 
will not fall into the food because it is 


Traubee Cooker 





interlocked with a floating design ar- 


Makers states the safety 
plug will not blow out at a given pres- 
sure. The excess pressure seeps out, re- 
taining the proper pressure for safety. 
By turning pressure cap the gage is set 
for cooking at 5, 10 or 15 lb. pressure. 
Has two additional steam vents. 
water cooling action to release pressure 
is now eliminated. Packed 6 to a car- 
ton, net weight, 40 lbs. 
Traded retail selling price is $13.95. 
Traubee Products, Inc., 





Ayers Edger 


Geo. E. Ayers, manufacturers of the 
Ayers Edger, a description of which was 
published in the Feb. 27 issue, is lo- 
cated at 1902 Danville, Houston 6, Tex. 





‘Renuzit’ Spot Remover 


“Renuzit” 


French Dry Cleaner is a 
spot remover that will act successfully 
on grease, salad oil, 
fruit, catsup, lipstick and chocolate. An 


carbon, ice cream, 


emulsion type product, Renuzit is odor- 


less says the maker. 


Created for hard 


to remove spots, it is said not to harm 
the most delicate fabrics or fast colors. 





SP lac 


Packaged in 4 and 8 oz. bottles. Renuzit 


Home Products Co., 
Philadelphia, Pa. 
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— and you Dealers are waiting for 


UNION'S New Leaders 


to bring in the overdue Sales 


Customers of all ages are keeping in mind the 
lead-off merchandise featured by Union for 


nearly 90 years of memorable values. We are 







What a SELLER! y 








Every DOG OWNER a 
prospect — and there are 
thousands of them. 













DOG 










grateful for your patience and your confidence in 


things-to-come. 


Union Tools and Sporting Goods are still in short | 
supply. But expanded output is under way, and | 


before long will be on the way to get customers off | 


the waiting list for the great new buys in UNION | 


Roller and Ice Skates, 
Fishing Tackle, Chisels and 
Screwdrivers, Hack Saw 
Frames, Gun Implements 





HARDWARE COMPANY 
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NEW YORK OFFICE IS|' CHAMBERS STREET 
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Simple to use — a 
boon to dog owners 














A sturdy, steel stake topped with 
red enameled steel hood and eye 
swivel; 8 feet of chain with 2 
swivel snap hooks. 


Rugged in construction; colorful 
in appearance; low in price. 


Nationally advertised in leading 
Dog, Pet and Sportsmen maga- 
zines. 


Order now — quick delivery — An 
exceptional Spring and Summer 
profit-maker. 


on™ oo 


2: SS. aT, <a e 

















EE 


MASTER 





ACCURATE 
DURABLE 
ADAPTABLE 










Master Streamline is 
carefully designed... 
conscientiously made from 
best materials from case to 
blade. It has functional ad- 
vantages in its 7/16” claw tip; 
direct reading inside measurement; 
lever brake for transfer reading; and 
streamlined case. Master Streamline 
is attractively dressed in mirror finish 
chrome. It’s a good rule to buy... 
a good rule to sell. 


New trade price list now ready. 
Write for yours today. 
MASTER RULE MFG. CO., INC. 


201 Main Street, White Plains, N. Y. 
BRANCH: P. ©. BOX 1587, OAKLAND, CAL. 




















Wht S NEW 





‘Quickee’ Hand Cleaner 


“Quickee” Waterless Hand Cleaner 
will remove paint, grease, printers’ ink, 
vegetable stains, etc., quickly. It will 
not remove nail polish. Packed in 





tubes, the hand cleaner contains lanolin 
and vegetable oils. Maker states it will 
not irritate skin. Each 2 doz. tubes are 
packed in the display shown. Fair Trade 
suggested retail price is 29 cents per 
tube. Tube contains 2%4 oz. Tudor 
Chemical Specialties, Inc., 229 W. 179th 
St., New York City 53. 





Heating Unit Booklet 


South Wind Home Heating Division, 
Stewart-Warner Corp., 1514 Drover St., 
Indianapolis, Ind., has issued a leaflet 
for free distribytion outlining the prin- 
ciples of its new home heating unit 
called South Wind Sealed Heat. 





Swedish Pancake Pan 


Standard Air Parts, 7600 S. Green- 
wood Ave., Chi:ago 19, IIl., offers an- 
other utensil for the dealer’s shelf, a 
Swedish Aluminum Pancake Pan. 
Weighing 1% lbs., it has 7 round 3 in. 
diameter 1/3 in. deep wells to cook a 
brace of seven cakes. A recipe card is 





attached to the handle of each pan 
“Plett” pan is 10 in. across and 17 in. 
from rim to handle tip. Packed 12 per 
case, weight 20 lbs. shipped from Chi- 
cago within 7 days of receipt of order. 


Life-Save Vest 


A woman’s life-save vest, called 
Ladies’ Vest No. 1 is constructed of 
strong, closely woven cloth, and filled 
with new Java Kapok. It has a zipper 
front. A hinged effect at front of waist 
keeps the garment in position when 
wearer is kneeling or sitting. Vest has 
a cloth bodice so wearer can leave 
zipper unfastened during warm weather. 








Available in olive drab in four different 
sizes. American Pad & Textile Co., 
Greenfield, Ohio. 


Skate Strap Pads 


“Evans” Skate Strap Pads are made 
from soft sponge rubber, mounted one 
pair to a card. Packed two gross cards 








to a carton, shipping weight is 35 lbs. 
The suggested retail selling price is 
$10.80 per gross F.0.B. Brooklyn, N. Y. 
Evans Royal Supply Mfg. Co., 446 
Adelphi St., Brooklyn 17, N. Y. 
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“STANDARD” 


COMBINATION FAUCET 
With Swing Spout ° 8” Centers 
Chrome Plated Brass 


Send for Our 
Current Hlustrated Catalog 














BRASS PLUMBING SUPPLIES 


FEATURING A COMPLETE LINE: 


Combination Faucet - Basin Supplies 
Basin Cocks - Ball Joint Shower 
Heads - Center Sets - Duo Strainers 
Flush Ells - Tank Levers - P.O. Plugs 




















VISAR BRASS MANUFACTURING CO., Inc , 


100 NORTH Ist STREET 


BROOKLYN 11, N. Y. 




























DECORATED HOSTESS TRAYS 
with MATCHING COASTERS 


Your customers all need trays and 
coasters and these matching pieces 












Hf have the eye appeal it takes to make 

Write for fast sales. The delicate magnolia de- 

full sign is beautifully lithographed over 

- * a choice of attractive pastel back- 
information grounds. 





The complete MODERN PRICED TO SELL 
line offers a variety of 
trays and a large choice 
of coasters in different 
colors and floral designs. 
Bulk or gift package mer- 
chandise. Prices, etc., 
on request. 





Low dealer cost enables you to sell 
both trays and coasters in sets or by 
the piece at appealing retail prices. 
No sacrifice in quality! Coasters are 
of lightweight aluminum .. . trays 
of steel, large 1!" x 18" size. 






























Modern Artware Company 
135 West 75th Street ° Chicago 20, Illinois 
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RUBBER 


ITEMS TO RETAIL 
FROM 10¢T0 $1.25EACH 






: a . el 
~ HOUSEHOLD SPONGES WM » KNEELING PADS 
TM SE 
Bae. SPONGE RUBBER NOVELTIES 


Cash in on the big tractively packaged. 
market with Presto Order trial assortment 
Sponges and Foam Rub- now advising price 
ber products. Real fange desired, or write 
Value Leaders. Stand- for sample card with 
out counter items. At- prices. 


When in Philadelphia Visit our Display 
at SYDNEY E. SCHAGRIN CO. Liberty Trust Building 





MANUFACTURING COMPANY 





673 BROADWAY. NEW YORK, N. Y 




















A lively tool 


| for lively sales 





130A 
Quick-Return § 






Screw 
Driver 









































yo li eee scat SS 


The spring in the handle 
gives a quick return after 


a tee eee 


each push... keeps the bit 
| firmly in the screw slot. 
One-hand driving for fast- 
| er assemblies and for use 
in narrow or out-of-the- 
way places. It’s the same 
willing tool as the Ratchet 
Spiral No. 30A except for 
the “quick-return” spring 
in the handle. 


Accessories available: 
Extra Bits, Drills, 
Sockets, Countersinks. 


YANKEE TOOLS NOW PART OF 


THE TOOL BOX OF THE WORLD 





NORTH BROS. MFG. CO. 


Philadelphia 33, Pa. 




















WHATS NEW 


Lasko 'Toastove’ 


Lasko Metal Products, Inc., West 
Chester, Pa., is making the Lasko 
Toastove, an automatic hydraulic pop-up 








toaster, a toast warming compartment 
and a hot plate, housed in white porce- 
lain. It has a cleaning compartment in 
its base, Michrome element, and Ther- 


mo-plastic handles and knobs. Con- 
structed of steel, it has a 6 ft. 16-2 
molded-on rubber plug. Toastove is 
13% in. long by 9% in. wide and 74% 
in. high. Appliance is shipped in nests 
of three in a master carton, each unit 
individually cartoned. 








Structural Bends 


W. L. Stensgaard & Assoc., Inc., 346 
N. Justine St., Chicago 7, Ill., has issued 
a circular on its structural bends of 
tempered masonite presswood. It shows 
how it may be used to make possible 
modern design in remodeling and new 
construction at low costs with illustra- 
tions of window and interior installa- 
tions. 





Fly Casting Rod 





Latest addition to the “Royalbilt” 
line is a 4% ft. bait and fly casting rod 
made of heat treated steel with a hard- 
wood handle.’ It’s line guides and rod 
tips are made of bright nickel with hard 
silver soldered joint. Rings are bur- 
nished with steel balls to harden metal 
and assure smooth bearing surface. 








Guides are hand silk wrapped. Sug- 





gested to retail for $2.50. Royal Engi- 
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neering Co., 1335 Folsom St., San 
Francisco 3, Cal. 





Kitchen Displays 


Youngstown Kitchens has issued a 
folder on how to build kitchen displays 
that promote consumer kitchen interest. 
Sketches and dimensions for 4 different 
displays are shown. Specifications are 
included for building a displays back- 
ground costing less than $20. Typical 
Youngstown Kitchens displays are illus- 
trated. Mullins Mfg. Corp., Warren, 
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GARDENING 


at 
MAXIMUM COMFORT 
LONG DURABILITY 


CENTRAL RUBBER PRODUCTS Co. Inc 


821 BROADWAY. NEW YORK N.Y 











































Ohio. 
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our Customers Con Mehe 
Thete Own ody For 90% Don't res 
Less—With Attractive chippi 
Weatherpruf Basily Put On ee out 
it the ms 
D Oo DECAL ¢ FLETCHE! 
LETTERS-NUMBERS-SIGNS 
BLACK & GOLD Not only \ 
Display Loose _Leet the time, b 
Steck Binder FREE! ° 
better job, | 
No. 2 Deal Costs $20.22—Sells $33.70 einiured 
Sent ey to cooponsiite dealers on approval areas 
OLD THRU JOBBERS operator. Th 
D.O DECAL CO. out and can 
462 BE. Fordham Road, Bronx 58, N. Y. 
If you do 
ALUMINUM ICE CUBE TRAYS | Bihis tool is 
Immediate investment. | 
Delivery plete partic 
Popular 
Sizes 
Write for prices 
sain Mention your 
FOR INSTANT. RELEASE jobber 
EDISON COOLING CORPORATION 
310 E. 149th S$ New York 51, N. Y- 










INS WITH 
BEELER 


rr Horn Barb- 
, durable, you ‘round sales. 


Cuts Any Arc of a Circle 


Show 
Woodworkers 
This 


FORSTNER 4c BIT 


Pattern- makers often need to cut a semi-circular groove. The 
Forstner Bit cuts any arc of a circle. Again, woodworking 
plants frequently bore at an acute angle, often against the grain 

and into knots. The Forstner Bit will do just this... and 
also leave a smoothly polished surface. This bit is fur- 





nished in hand brace shanks, from 4” to 2”, and in ma- 
chine shanks from 4%” to 3”. Show this bit to your trade, 


The Home of Expansive Bits 
One Takes the Place of Many Other Bits 


( convatco ) 

















GARDENING 
FLOORWORE 
INOLEUM 
LAYING 


MUM COMFORT 
” DURABILITY 


DDUCTS Co. Inc 


YORK N.Y 
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UBE TRAYS | 


Immediate 
Delivery 





Popular 
Sizes 


Write for prices 


Mention your 
jobber 


2RPORATION 
v York 51, N. ¥- 
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WILL REMOVE OLD HARD PUTTY 
MORE QUICKLY, MORE EASILY 
AND LESS EXPENSIVELY 


Don't resort to the old laborious method of 
chipping out hard putty from an old window sash. 
Do it the modern electrical FLETCHER way with 
e FLETCHER Electrical Putty Softener. 


Not only will it do the work in about one-third 
the time, but it will do a 
better job, leaving the sash 
winjured, . . . also, the 
operator. The old glass lifts 
out and can be used again. 


If you do much reglazing, 
this tool is an excellent 
investment. Write for com- 
plete particulars. 


THE FLETCHER, TERRY COMPANY 
FORESTVILLE, CONNECTICUT 


TAYL 7 


APRIL 10, 1947 


CHAMPION 


Space-Saving 
Garment Hook 


Ideal for 
small closet 
space 


No. 7456 
Cast Aluminum 


Excellent item for display counter 
sales. Strong, durable hook, rust- 
proof. 

Holds five clothes hangers in com- 
pact space. One-half dozen in box 
with screws to match. 


Shipment prompt. 


@ Nearly all hardware jobbers 
handle some products in the big 
CHAMPION line. 





-FAMPION HARDWARE COMPANY 








Use It On Anything 


Flo-Master sells to everyone ° 

—because everyone can use 

it—farmer, housewife, clerk, 

teacher, student, artist, office 

worker, factory worker, business firms, etc. Flo-Master 
performs hundreds of tasks and is in constant use. I?’s 
LEAKPROOF—pocket size. 


Feature Flo-Master. Demonstrate it. You'll be backed up 
by extensive national advertising in more than 20 maga- 
zines. We'll furnish sales-getting helps—attractive displays, 
circulars, etc. free on request. 

Get on the bandwagon today! Ask 

your Jobber or write us for full details. 


CUSHMAN & DENISON MFG. CO. 
135 HA West 23rd Street, New York 11, N. Y. 
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MEET A SPEEDY, GREEDY 
SALES GETTER... ) WHATS NEW 


‘Wannatoy’ Stove Set 


Dillon-Beck Mfg. Co., 1227 Central 
Ave., Hillside, N. J., has addcd the S-1 
stove set to its “Wannatoy” line. Stove 
set box contains a pressure cooker, 











BUILDERS BECOME 
THE DEALER'S FRIENDS 


if the dealer urges the gen- 
erous use of Brooks Hooks 
and Wire Forms in business 
and business and residential 
construction. The net result 
double boiler, frying pan, sauce pan, of this is always a better job 
stew pot, a spoon and spatula. Set is and usually less labor. To get ¥ 
packed 4 doz. to a shipping container, ong te 
and is suggested to retail for 50 cents up the 2 
per set. Designed for little girls from M. S. Brooks & Sons, Chester, Conn. Mesa ~— 


trees, 


3 to 6 years. Since 1848 for you. 


dicts free Vig 


: +“ r 

Wild Duck Booklet BROGKS ke HOOKS sion 

The Wildlife Management Institute, MAKE EXTR 
Investment Bldg., Washington, D. C., , a 
offers a sportsman’s guide to “Wild FOLDING 
Ducks” illustrated in full natural colors, Cc fa | A { Q 3 
containing 35 pages. Available for 25 Upholstered end 
cents this booklet has on its back cover Plain. Many styles 


a map of North and Central America Folding Tables 
showing the principal migration routes. PROMPT SHIPMENT 


Each bird is illustrated in both sexes. 

It describes the duck’s nest and it’s lo- ADIRONDACK 
Look at all these sales features: | cation, type of food, weight, incubation CHAIR COMPANY 
period of eggs, natural habits and gives 1142-A BROADWAY 


Ends all bending and stooping. No liniment needed. * 287 showing the breeding range and NEW YORK 1, N. Y. 
winter migration area. a 
. ———— 


Greedily picks up, gathers and deposits grass, 
leaves and trash by fingertip control. It’s almost 


'Mi Rapid Freezer’ 


Rapid Freezer, Inc., 11 W. 42 St., 
: ae : New York City, is said to make home- Waheed 
high-grade steel. Two big jaws with eleven made ice cream, sherbets, ices and other 
fixed teeth; ten swinging teeth. frozen desserts in less than 90 seconds. woop JOINERS | 
‘ , Streamline in design, the freezer is 
Rakes in sales almost all year ‘round. : . : aaet 

finished in white enamel, and precision THEY PULI CLINCH—HOLD 

Backed by big advertising program in leading engineered all-aluminum. Special bear- The outstanding fastener for watins. repairing 


: Sate ; -ti i furniture, frames 
home magazines. ings permit fast, finger-tip turning. oer’ me, ere ROM youn) yousen 
FASTENER men 


: ER CORPORA 
Retails for only $2.25 [Slightly higher on West ” 2949 Elston Ave. Chicogo (18), Wi. (18), i. 


Coast and Canada.) 


DEPT. AH, YORK, PENNSYLVANIA 
.. ANOTHER NAME FOR 


; BETTER PAINTS 
Display Pelicans Prominently <a J, 
_ THE SPAR-TEK COMPANY 
: pao aaa AUE., NEW YORK 57, 11.¥ 


child’s play. 


Light as a broom... sweeps like a broom. Made of 
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Gardeners know VIGORO from 
their Victory Gardens. Now with 
home beautification in full sting, 
Viagoro is in areater demand than 


The greatest advertising campaign in the history of VIGORO 
is now appearing in Life, House & Garden, American Home, 
House Beautiful, Better Homes and Gardens, American 
Weekly, etc. . . . ts reaching millions of gardeners regularly. 


= THE GREATEST 


VIGORO SALES WN HISTORY! 


the greatest 





. and for aggressive dealers, it 
VIGORO profits in history! 


To get your full share of these Vigoro sales, display Vigoro in your 
windows and in your garden supply department. Use news- 

paper advertising. Send out colorful Vigoro folders and put 

up the attractive Vigoro display material. Above all, tell /~, 
your customers to feed Vigoro regularly to lawns, flowers, 

trees, shrubs and vegetables. They mean repeat sales 

for you. Write today if you haven’t already—for the 

free Vigoro display material. 


SWIFT & COMPANY 
Plant Food Division, U. S. Yards, Chicago 9, III. 


MAKE EXTRA PROFITS . . . SELL End o Weed and End o Pest! 


“REODICK” 


MOLE TRAPS 


“No mole can pass under 
this trap and live” 


ONE-PIECE HANDLE is part of formed 
plunger—no chance to break or shear. 








STEEL COILED SPRING—1 x 414” steel 
Wire creates vigorous recoil action. 


RUGGED FRAME—54 x .135 steel con- 
struction makes trap rigid, sturdy. 


EASILY SET—Yet positive, safe, and un- 
8 failing. All working parts above ground. 








NEEDLE SHARP TINES are sharp, long, 
and tapered to penetrate and kill in- 
stantly. 


ANDROCK 
200 














Wright Hexagonal Netting 
. . - perfectly straight sel- 
vage ... evenly woven 
... galvanized to 
gleaming finish so 
much now in de- 
mand. It costs 
no more for 

the best. 


GE WRIGHT wire co 


WORCESTER? MAGS 


APRIL 10, 1947 


No. 
“Reddick” 


THE WASHBURN COMPANY 


FACTORIES: WORCESTER, MASS. * ROCKFORD, ILL. + NILES, MICH. 











FEED & CONCRETE MIXER 


Loads and dumps from 
either side. 

Balanced bowl. 

Timken Tapered Roller 
Bearings. 


Engineered for proper 
gear ratio for thorough 
mix. 


Send for circular and prices. 





FARM GATES 


Immediate delivery 


Completely assembled with hinges. 
Dipped in red primer paint. 
Dealer’s name and address stenciled. 
All sizes. Write for prices. - 


Immediate shipment. 


D-J Industries 


Johnstown, Pa. 























CARROLL 


Sprinklers 











Model 433 


The amazing sprinkler head on all models 
assures an even distribution of water in a 
perfect square pattern two to thirty feet. 


The SPIKED 


SQUARE SPRAY 
GARDEN SPRINKLER 


Elevated for general 
garden watering. The 
6” long pipe nipple 
can be replaced with 
desired lengths. 
Hose coupling can be 
stepped on to drive 
spike into ground. All 
models equipped with 
removable filter 
screen. 


SQUARE SPRAY 
SPRINKLER HEAD 















434 


Solves the irrigation 
problems for those who 
wish to make their own 
installations. Standard 
\/. inch pipe thread. 





CARROLL PRODUCTS CO. 


Oakland, California 











WHATS NEW 


‘All-Metal' Claw Hammer 


Atlas Welding Accessories Co., 707 
E. Lewiston Ave., Ferndale 20, Mich., is 
making a Honhart “All-Metal” Claw 








Hammer, Model C-13. Safety is in- 
sured, says maker, by the permanent 
joining of steel handle, head and hand 
grip, eliminating the danger of the al- 
loy tool steel head flying off. Handle 
has a Flex-O-Type hand grip. Claw 
Hammer weighs 13 oz., is 9% in. long 
and has a Black Oxide rust resistant 
finish. Tool is designed for light car- 
pentry, linoleum laying, and general 
household use. 


4 Way Bench Tool 


Ray Lewis Associates Inc., No. 10 
Bench Tool is four tools in one as it 
will shear, punch, form and _ rivet. 
Bench tool is made of cadmium, plated 
with blue enamel finish on frame and 
base. Tool is mounted on the work 
bench with four bolts. Three inter- 
changeable punches and two rivet sets 
are with each tool. Punches are 1/16 
in., % in., and 3/16 in., and the rivet 
sets are one for hollow rivets and the 
other for eyelets. Overall height of tool 
is 5 in., 4 in. width, 13 in. length. 
Suggested to retail for $8.95 tool will 
be packed six to a shipping carton, 
weight of carton being 25 lbs. John 
H. Graham & Co., Inc., 105 Duane St., 
New York City 8, is the general sales 
agent. 


E-Z Cup Hooks 

Gries Reproducer Corp., 790 E. 133 
St., New York City 54, is making zinc 
alloy “E-Z Cup Hooks” which will not 
red-rust. Made in one piece, the maker 
states the hook will not bend or twist. 





Available in 56, %, and 1 in. sizes, and 
in various plated finishes. To permit 
ease in starting, the cup hooks have a 
sharp point. 








The logical 
answer to every need 
for Builders’ Hardware 


beca USE the complete line is so 
diversified that practically every hard- 
ware requirement for modern building is 
included. 


in this line you will find also a wide assort- 
ment of sizes in hinges, door hangers, etc,, 
to take care of either light or heavy jobs 

withcustom-built precision. 


National Hardware has 
been a favorite with the 
trade for years. Its inher- 
ent quality is an accepted 








fact, proved by years of 
dependoble service. 















THAT BUILDS UP YOUR BUSINESS! 
We are now in a position to help you to 
increase your sales with the following 
items: 

BRASS FITTINGS 


ASBESTOS WICKING 
OIL BURNERS WATER HEATERS 
COOK STOVES COPPER WATER COILS 


COPPER TUBING IN ALL SIZES 


AMERICAN MFG. CO., INC. 
P. ©. BOX 2172 HARTFORD, CONN. 











LEATHER 
AND 
SADDLE SOAP 





Maker for You 


For use on all leather except 


suede. 
CLEANS POLISHES 
SOFTENS PRESERVES 


Packed In 6-02., 12-02. & 5-4b. Cans 


ASCO CHEMICAL CO. 


641 Lexington Ave., Brooklyn 21, N. Y. 
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YOU 
NEVER 
LOSE A CUSTOMER 


Sell a man Ta-pat-co—and you 
win a customer and make a 







friend. He’s one customer you 
won’t lose... because Ta-pat-co 
quality proves itself in long wear 
and dependability—gives positive 


protection in any emergency. 





CUSHIONS 


Every fisherman or 
boat owner is a pros- 
pect for one or more 
of these colorful 


Ta-pat-co Life-S 


Cushions. Ask your 


jobber. 


LIFE PRESERVER 


ave 

















STAY-A-FLOAT 


Fun and safety for 
youngsters — sales for 
you. Exclusive safety 
features. Can't sink, 
can’t puncture, can’t 
come off in the water. A 
nationally - advertised 
leader for you. 


THE AMERICAN PAD & TEXTILE COMPANY 


GREENFIELD, OHIO 


CANADIAN BRANCH 2 
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CHATHAM, ONTARIO 
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SNAP-TOOTH 


LAWN RAKES 


(Pat. No. 1621276) 


For. use on lawns, golf courses; in 
parks, playgrounds, cemeteries, etc. 
Rugged, durable construction, yet 
lightweight and easy to use. Oil tem- 
pered steel teeth anchored securely 
in frame; can be “snapped” out 
easily for repair or replacement. 


HANDLE SUPPORT 
Extra heavy steel 
support holds handle 
to frame. 


FRAME 

Heavy gauge steel— 
for strength and 
durability. 


REPLACEMENT 
TEETH 

“Snap” out easily for 
repair or replacement. 


i 51” HARDWOOD 
\ HANDLE 
Securely bolted to 
handle support. 


RIVETED BRACE 

4 heavy rivets hold 
handle support to 
\ frame. 


SPRING STEEL TEETH 
Oil-tempered, 
flexible— follow 
contour of ground. 





Cat. No. 501 
SNAP-TOOTH LAWN RAKE 














WHATS NEW | 


Perfect Canning Kit 





The Perfect Canning Kit has a clamp 
for pint and quart bottles and fits round | 
or square. ‘Steel wrench and lifter com- 








bination is said to firmly remove any hot 
jar from the cooker. The wrench will 
tighten or remove any screw type jar 
cap. Three piece kit, packed in an il- 
lustrated box is suggested to retail for 
$1.00. Perfect Canning Kit Co., P. O. | 
Box 147, Wilkes-Barre, Pa. 





Rototrim Lawn Edger 


E. A. Mfg. Co., 11719 Linwood Ave., | 
Detroit 6, Mich., has a Rototrim Edger 





WASTE 
BASKETS 





OVAL METAL WASTE BASKET 

IVORY FINISH — DEPTH 12/2", 

LENGTH 10%" — WIDTH 642”. 
SLIGHT DEFECT IN PAINT FINISH 
OTHERWISE FIRST CLASS CONDI- 
TION. PACKED ONE DOZEN TO 


RE DZ. $3.60 
WRITE FOR 
“LURIE FLYER” 


Lurie Hardware Co. Inc. 


552 W. Lake St. 
Chicago 6, Ill. 





with a rotary steel cutter and tubular 








steel handle. The outboard handle gives 





extra leverage and pushing power. Wide 
steel hub on the cutter rolls along the 
edge of the sidewalk providing a com- 
fortable foot support, and is said to as- 
sure a uniform depth of cut. The 
rotary cutter sharpens itself while in 
motion and slices off the grass as it 
moves forward. 





Gas Appliance Connector 


The “Tube-Tite” gas appliance con- 
nector is designed, according to the 


SPAR-TEX 


MAKERS OF BETTER 
PAINTS & ENAMELS 


THE SPARTEH CO., NEW YORK 57,7 ¥ 








maker, to assure full flow of gas and 100 
per cent safety. Connector is all alumi- 
num tubing with two fittings, each with 
a V-lock machined joint which forms a 
completely vapor proof seal with natu- 
ral, manufactured or bottled gas. The 
inserts which reinforce the inside and 
outside of tubing at each end, have in- 
side and outside V-lock machined sur- 
faces which seat into a corresponding 
set in the fitting. Tightened nut bears 








on the insert cap only. One man with 
a wrench can install Tube-Tite in about 
two minutes, says maker. Tube-Tite is 
available in lengths from 24 to 60 in. 
Darra James Corp., 95 N. Main St., 
Waterbury, Conn. | 


MR. DEALER 
HERE IT IS! 


A “HOT” ITEM 
FOR WARM WEATHER 
KOPP’S 
D. D. T. 
NON-STICKY 


FLY KILLER 


AN AMAZING NEW FLYPAPER 
FLIES TOUCH, TASTE and DIE 


FULLY GUARANTEED to Rid Premises of Flies 
EFFECTIVE IN USE MONTH 


SPRITZSECT CO. ~~: 
475 Fifth Avenue New York 17, N. 7 


Free Sample and Part 
. 

























HARDWARE AGE 











SOU 














THE 


“Pot ¢ 
Safe 


It’s eas 
woman 
makes 
less w 
saves | 


She ap 
contim 
and ea 








METAL T 


APRIL 











TE BASKET 
EPTH 1242’, 
IDTH 642”. 
-AINT FINISH 
.ASS CONDI- 
DOZEN TO 
....DZ. $3.60 


"OR 
YER” 


Co. Inc. 
p St. 





SQUEEZ-EZY 
Self-Wringing Mops 


They wring “Dry” without soiling the 

hands, appealing to housewives because 

they are sanitary, clean and inexpensive. 
A line of “Self- Wringing 
Mops” that brings quick 
Profits and Repeat Sales. 


Squeez-Ezy “Beauty” Mop 
Illustrated 


RENEWAL HEADS 


Customers return 
again and again for 
New Heads. The 
strong, sturdy handle 
gives lasting service. 


VISIT OUR BOOTH No. 157 
Showing Complete Line 
NATIONAL HOUSEWARES & 
MAJOR APPLIANCE EXHIBIT 


CONVENTION HALL 
PHILADELPHIA, PENNA. 


April 27 thru May 2nd, 1947 
SQUEEZ-EZY MOP SELLING CORP'N 


New Orleans (18) Louisiana 

















DOOR 
HANGERS 


AND 


TRACKS 
FOR 
INDUSTRIAL 
USE 


WAGNE 


* 
HEAVY 
DUTY 


Can be furnished with Ball 
Bearing, Roller Bearing or 
Hyatt Roller Bearing Trolley 
for doors up to 1,000 lbs.— 
2144-3" thick. 


WAGNER HANGERS 


also available for doors, up 
to 2,000 Ibs. 
See your jobber or dealer 


WAGNER MFG. CO. 


Dept. HA-447 
CEDAR FALLS, IOWA 
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‘THE CHORE GIRL 


“Pot Cleaner of the Nation" 
Safe for Hands and Pans 


It’s easy as A-B-C to persuade a 
woman that “The Chore Girl” 
makes cleaning pots and pans 
less work. “The Chore Girl” 
saves time—saves work—saves soap. 


A housewife wants a pot cleaner that— 

does not rust 

does not shred 

does not splinter 

does not get soggy 
She appreciates the lock-stitch, knit-wire construction from a 
continuous ribbon of pure smooth copper—because it is safe 
and easy on the hands—in other words, the one and only 


“CHORE GIRL” 


The Chore Girl is sold only through the regular trade 
channels of jobber, wholesaler, retailer. 
Advertised the year ’round to 60,000,000 
women. 
For continuous high profits, steady repeat 
sales, and complete customer satisfaction, 
display and promote 


“THE CHORE GIRL" 


METAL TEXTILE CORPORATION, ORANGE, NEW JERSEY 


APRIL 10, 1947 











Ht 
-D0- 
OUNTER” SALES 


Hee at last is window protection at @ price 
almost everyone can... and will... pay 
(about 1/, the price of made-to-measure guards). 
For those 2 or 3 “unsafe” back or side windows on 
almost every home, it keeps prowlers outside—pro- 
tects loved ones and vaiuables inside. Does not 
interfere with operation of lower sash, nor with 
screens or storm sash. Any home owner can install. 
Two sizes for large and small windows. Write 
for literature. 


National advertising in 6 consumer magazines 1: telling over 8 
million reader: about the safety of WIN-DO-GARD . . . telling 
them to see and buy . . . in stores like yours. 


WIN-DO-GARD 


TRADE MARK 


LOGAN CO., INC., 740 CABEL ST., LOUISVILLE 6, KY. 
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These fast selling 


low cost items 


will make 


PROFIT FOR YOU! 


Timely, sure-fire sales items now 
available! Quality products that sell 
on sight—merchandised to give you 
a plus margin of profit! For domes- 
tic, industrial and laboratory use... 
everyone’s a potential consumer! 









Model No. W-1 


@ HOT PLATE 
Sturdy, one piece metal construction with 
genuine Nichrome element. 600W- 
115V AC-DC. Nickel plated finish. To 
os hw $1.75 


Model No. C-1 


@ COVERED ELEMENT PLATE 

Compact, safe, sturdy. Element is en- 
tirely enclosed in metal. With attractive 
nickel plated finish 600W-115V AC- 
DC. To retail at..... suneereee $1.95 





Model No. WC-101 
@ CHROME COFFEE BREWER 


For ali glass coffee brewers. One piece 
fool-proof, heavy metal construction. No 
handles or legs to break or burn off. 
Heating unit easily removed to facilitate 
cleaning. 600W-115V AC-DC. In 
gleaming Chromium plate. To retail 


Ce 


All packed 24 to the carton. 
Available for 220V on special order. 


R. €. VICTOR MANUFACTU 


S. JEFFERSON ST 


RING CO. 


HICAGC 











_WHATS NEW 


Extension Cord Reels 


Benjamin Reel Products, Inc., 10700- 
10710 Broadway, Cleveland 5, Ohio, is 
making extension cord reels in 5 models. 
Models 200, 300, and 400 are identical 
in appearance and vary only in size, 
length and type of cord used. Model 
600 is suitable for attachment to wall 
receptacles, one type having 8 ft. of 
lamp cord and the other 4 ft. of as- 
bestos covered cord. Medel 700, shown, 
equipped with level-winder attachment 
for coiling and stacking cord evenly in 
reel housing, has 25 ft. of SV 18/2 
heavy electric cord. Can be used for 
vacuum cleaners, electric lawn mowers, 
and other electrical appliances. 





All metal parts of the reels are made 
from rust resisting materials, or are 
plated or painted to prevent rusting or 
corroding. Reels are about 2% in. high 
by 8 in. in diameter. Female attachment 
plug is on outer end of extension cord 
as a safety factor. Model 600 may be 
used for lamps, radios and for attach- 
ment to wall receptacles. Suggested re- 
tail selling prices for models are: 700, 
$12.50; 200, $6.00: 300, $5.00; 400, 
$5.50; 600, $7.50. 


‘Vibra Shaver’ 


“Vibra Shaver” is said to eliminate 
scraping by the shearing action of the 
blade which oscillates at 7200 strokes per 
minute. Shaver has’ a streamlined plastic 
grip handle with a gold plated head. 
Is claimed to use any double edge blade 
and any standard head. Vibra shaver 
works on AC 110 volt current. Is com- 
plete with 6 ft. of insulated cord and 
plug. Razor head is insulated from elec- 
trical unit and is waterproof, but the 
entire unit should not be submerged in 
water. Neilsen Products Co., Lake Elmo, 
Minn. 














CUSTOMERS 
are 
already 
asking 
for 
the 


ROSS ROOT FEEDER 


-..- and here's what you'll want to know 
about this superior new garden tool that 
takes plant food RIGHT TO THE ROOTS 
where it does most good. 


MARKET . . . every garden-hose-owner is 
a prospect for the Ross Root Feeder and 
Ross Nutrient Cartridges—the new SAFE 
combination for root-zone watering and 
fertilizing WITHOUT DANGER OF 
BURNING. 


OPERATION . simply attach the Root 
Feeder to hose, drop cartridge in chamber, turn on 
water and insert Root Feeder to root-denth. 
Sturdy construction. FULLY GUARANTEED. 
Ross Nutrient Cartridges are a water-soluble 
tested 8-16-8 formula, Growth essentials are in 
concentrate form. 


DEALER-DISCOUNT—40% .. .. retails at 
$4.98 each, complete with 12 nutrient cartridges, 
Individually boxed, shipped 12 in case. Case 
opens to form sales-making 4-color display. Ross 
Cartridges packed one dozen per box. Retail price, 
$1.00, Order NOW from your seed or hardware 
jobber.* 


ROSS DANIELS, INC. 
1217 High St. Des Moines, lowa 


*If your jobber is out of stock, send his name and 
we will see that you are supplied. 


MOLDING*>PATCHING 


HARDENED | QUOC L. remecreo 


¢ HANDY 2 in 1 TOOL 
¢ PUTTY KNIFE 
¢ CRACK CUTTER 
e NON-RUST 







Low Priced 

@ Fast Seller 

® Practical 

© Attractive Display 


One dezen per box. 
HARDWARE PROD. CO., N. Y. 7, N. Y. 








~~ 





; TYPE U- # 6 x 5/16" . 


DRIVE-SCREWS | 


PARKER-KALON : 


In original manufacturers kegs 


ROUND & FLATHEAD (Counter-sunk) 
Steel (Cadm. Plated) Packed 100m/Keg 
1 to 4 Kegs @ 94c p. 1000 
5 to 9 Kegs @ 90c p. 1000 
NET CASH - Fob. NEWARK, N. J. ‘ 
IMMEDIATE DELIVERY 
ALAN H. GOODMAN q 


WAIELNS 44 W. 15 St. | 
9-3282 N.Y. 11, N. ¥.2 






















Templeton, Kenly & Co. 
Chicago (44) Il. 
Better, Safer Jacks Since 1899 
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MIDLAND <“CLEVISES 





For TRACTOR and TRACTOR HITCHES 
Here's the COMPLETE LINE 


You've Been Looking For Twist 
levis 
All these extras are built into Midland 
High Strength Tractor Clevises. 
e Extra STRENGTH “2 
e Extra TOUGHNESS siralan 
e Extra LONG WEAR 
Farmers the continent over are demand- , 
ing Midland Clevises because they Hold 
Their Shape even under the roughest General 





conditions. 
There's a style to fit every farm hitch. —y 
Write for catalog page er 
order from your wholesaler No. } A 
Sievie 


The Midland Self-Locking Clevis Pin, with stainless steel 
i, makes hitching easy. Fits all tractor clevises with 
4" pin. Pin can be removed by operator from tractor 


seat ty uses light rope. 


MIDLAND INDUSTRIES 





CEDAR RAPIDS IOWA 








Two SUPER SALES makers! 


STANDARD LENGTH AND THE NEW EXTRA LENGTH 
CARBIDE TIPPED 


MASONRY DRILLS 


Super Carbide Tipped Masonry 
Drills are tapping a big reservoir 
of demand. Now available in 
Extra Lengths (for deep hole 
drilling). Get your share of the 
profits now. 

@ FASTER 


By 50% to 75% of former drilling time. 
Use portable electric drill or hand brace. 


@ CLEANER 
Produce straight, true holes without dom- 
aging easily-broken building materials. 


@ BETTER 
Accurate fits permit rapid installation of 
Expansion Shields, etc. 


@ SILENT 
Permit drilling in occupied build- 
ings without annoyance to tenants. 








































FOR DRILLING 
Asphalt ¢ Brick @ Concrete 
Slate @« Marble ¢ Porcelain 
Stone e¢ Tile @ Wallboard 
Plaster @ Other materials. 






SuPER TOOL COMPANY 
Carbide Tipped “Jools 


Detroit 13, Mich. 5210 San Fernando Rd., 








21650 Hoover Rd., Glendale 3, Cal. 







APRIL 10, 1947 











SAMPSON TOOL AND MFG. CO. 


GREATLY IMPROVED QUALITY 
NOW AVAILABLE 





@ SPRING PUNCHES 
@ REVOLVING SPRING PUNCHES 


| (Drive or Screw Tubes) 
| @ PIN VISES 

| @ WING DIVIDERS 

@ SPRING DIVIDERS 


@ SPRING CALIPERS 
(Inside or Outside) 


@ HERMAPHRODITE CALIPERS 


Write for illustrated literature 


General SALES REPRESENTATIVES: 


JOHN H. GRAHAM & CO. INC. 
105 Duane Street 
New York 8, N. Y. 














g to 800,000 beds 









"Ber ads in spring issues of BOY’S LIFE and OPEN ROAD 
For BOYS will tell 800,000 kids about the most popular, 
the most useful of all Baseball Books—The big 15th Edition 
of John Carmichael’s ““WHO’S WHO In The Major Leagues 
BASEBALL.” These lads, just at the age when the Baseball 
Bug bites them dard, want ai/ the dope on their favorite 
teams, their individual heroes, the records of famous old- 
timers, as authentically given in the 1947 WHO’S WHO 
In BASEBALL. It’s a big, eager-to-buy market—and our ads 
will say “Ask first at your local hardware or sports store!”” Take 
full advantage of these promising new profit 
possibilities—get your supply of 
books in time to tie in with 
ad appearances at the start 
of the Baseball season. It’s 
a real deal! 


Retails at $725 


@ EDITED BY FAMOUS SPORTS- 
WRITER JOHN CARMICHAEL 
@ 100 PAGES OF RECORDS, 
STANDINGS, OTHER DATA 
— PLUS 500 PICTURES! 


@ ATTRACTIVELY CLOTH-BOUND 


SEND FOR DETAILS 


REtLiyvy &2 tte Ces 
325 West Huron Street, Chicago 10, Illinois 
(Distributors for B. E. Callahan, Publisher) 
Dear Sirs: Please rush me complete details on WHO’S WHO in the 
Major Leagues BASEBALL, so I can get my order in at once in time for 
the beginning of the season. 
COMPANY . . in 
BY 
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Package for Knife 


No. 199 trimming aluminum knife 
made by Stanley Tools, New Britain, 
Conn., is now packaged in a silver foil 
box printed in black, white and reddish 
brown. Knife is shown on side of the 
box. Trimming knife is used in shops, 
offices and homes to cut oil cloth, auto 


Measuring Spoons 


Four piece aluminuin measuring 
spoon set is made by Hazleton Engineer- 
ing Co., 666 E. Big Bend Blvd., Webster 
Groves 19, Mo. Spoons are packed in 
a handy box containing 12 sets. Ship- 
ping container has 12 boxes. Suggested 
retail selling price is 10 cents each. 





Battery Display Carton 


Ray-O-Vac Co., Madison 3, Wis., has 
made available a Leakproof Flashlight 
Battery display carton holding two doz. 
No. 2LP, size D cells. For counter or 
window use, the package measures 5 by 
8 in. Printed in red, yellow and blue. 
fold feature on bottom permits tilt-view 
display of batteries in the carton. 


top and upholstery materials, rope pa- 
per, and other soft materials. Handle 
compartment holds six blades. 





Starter Cord 


Plastoline starter cord for outboard 
motors is coated with Vinyl. This is said 
to make it tough, easy to clean, rot and 
mildew resistant. Red handle is attached 
to the white cord by blue cloth tape, 
which makes a compact package that 
will fit in the sportsman’s pocket. Avail- 
able in 41 and 54 in. lengths which are 
suggested to retail for 30 and 35 cents 
respectively. Plastoline Co., 5622 S. 
Ashland Ave., Chicago 36, III. 











ORDER NOW for PROMPT DELIVERY! 
STAINLESS STEEL 


SAUCE PANS - SAUCE POTS 


‘ 


WITH or 2-3-4 quarts 


WITHOUT COVERS 








Truly one of our finest metal ware! Made of heavy gauge stainless steel 
and special pluramelt. Choice of stainless steel handles, or panelyte 
handles. Ample supply for buyers who order now! 


WE ALSO HAVE AVAILABLE | 
ALL STAINLESS STEEL FRYING PANS | 

(special pluramelt—heavy gauge). Choice of stainless steel handles | 

or panelyte handles. Diameters 81/2°'-10'/2"" 

LADLES 2-4-7-9 oz. © SKIMMERS © FORKS © CAKE TURNERS and SPATULAS 
| 








plain or perforated © COCKTAIL and JULEP STRAINERS @ RACKS @ JIGGERS 
BUTTER-CHIPS © ASHTRAYS 











We invite you to visit our New York Showroom and see our exceptional 
line for home use, restaurant and hotel needs. 
In view of our increased production, we are happy to announce a reduc- 
tion in our prices. 

Write for our new catalog. 


FREEPORT MACHINE WORKS, INC. || 
| 


OFFICE AND SHOWROOMS: 16 East 52nd Street, New York 22, N. Y.—Phone: PLaza 3-8225 
FACTORY: Freeport, N. Y. 
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Northern Hdwe. Catalog 


The Northern Hardware Co., Port- 
land, Ore., has issued its general illus- 
trated catalog and price book. When 
completed the book will contain the fol- 
lowing sections: Mechanics’ tools, au- 
tomotive suppli-s, miscellaneous hard- 
ware and supplies, farm and garden 
tools, builders’ hardware, plumbing sup- 
plies, paint and supplies, china and 
crockery, housefurnishings, stoves and 
ranges, electrical appliances and sup- 
plies, sporting goods and cutlery and 
silverware. 





Clover Sander Bulletin 


Clover Mfg. Co., Norwalk, Conn., has 
published a technical bulletin by E. B. 
Gallagher, M.E., on abrasive disc sand- 
ers, stationary and portable. It is a 
study of the method of finishing open- 
end wrenches on the polishing lathe. 
Booklet is available from the company 
free of charge. 


Builders’ Hardware Quiz 
Answers 





(Questions on page 162) 


CHAPTER 53—ADVANCED COURSE 
Scheduling Hardware 


1. The making of a complete 
schedule of the needed hardware. 

2. A receipt for them. 

3. Numbering the openings or 
numbering the individual items of 
hardware. 

4. All necessary information — 
size of door, width of stiles, etc. 

5. Name and address of job, 
names of contractor and architect, 
where and to whom charged, where 
and to whom shipped, schedule of 
shipping dates, terms and credit 
approval. 

6. So that goods, orders, invoices, 
etc., may be quickly and easily iden- 
tified. 

7. By furnishing the factory with 
a copy of the complete schedule. 

8. (A) Returned stock goods 
credit at cost. (B) Returned spe- 
cial goods—no credit at all. 

9. You should make a profit. 


CuHapter 54—ApvANcEeD CourRsE 


Interesting Hardware 
Problems Solved 


l. The interesting problems that 
one encounters. 

2. How to lock double-acting 
doors so that employees might leave 
at night without calling the watch- 
man and yet leave the doors locked. 

3. The doors were made single 
acting at night by means of a jamb 
bolt at head of doors, and one door 
was equipped with an auxiliary night 
latch. 

4. How to successfully control a 
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Six of our sure-fire 


sellers in demand 











© FLOOR 
“s SQUEEGEE everywhere — and 
Z available to you MEDICINE 
CHESTS 
Ge ! : 
4 gs La _ NOW! 
<a \ 
| Send for 
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Information 
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CLOTHESLINE PULLEY 


wm & © §.8 .t 


METAL. SPECIALITIES COMPANY 
626 N. 34th St. ° Phila. 4, Pa. 









ON 








ORDERS Vou Being ACCEPTED 


FOR IMMEDIATE / 


SHIPMENT. 


Ace 
FLY 


SWATTER 


Made with a specially 
designed black wire to 
insure durability. 
Smartly trimmed with 
various colored leath- 
erette bindings. 5 


~ 










Swatters feature an easy-to-use lightweight handle 


h a buyer's quick approval. Packed in gross 
F. O. B. Factory. Gross lots, per gross..... 


$8.64 
Buy Direct from Factory. 


IG: WINDOW SCREEN COMPANY 


"Chicago's Largest Window Screen Plant” 
1634 S. PULASKI ROAD CHICAGO 23, ILLINOIS 


Ace Fly 
that meets wit 
lots. Weight, 10 Ibs. 
Order No. 102. 
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ALL-STEEL 


Hot-Dip Galvanized 
STRONGMAN 


Rotary 
OUTDOOR DRYER 


Now for *47—Strongman brings you 
this new, improved dryer with 30% 
more drying space . . . 150 feet of line 
for the largest wash. Strongman 
offers a large unit sale for more 
1 volume. Strongman is strong on 


} 
«the profits for you. 


KAMKAP Nc. 
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INTERIOR ENAMELS 


16 BEAUTIFUL COLORS 4: WOODWORK, WALLS, ETC. 
* * * 








Popular Priced PAINTS - 


THERE'S A BIG MARKET FOR THIS FAST-SELLING LINE — , 


Now with increased facilities, we can adda 
few new dealers for Donley paints, enamels 








and varnishes. Priced to meet all compe- 
tition. Available in 4 oz., 10 oz., pint, quart 
and gallon sizes. 


Write for Color Cards and Price Lists 


DONLEY PAINT CO. 
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Insecticides 
Fungicides 


THAT PEOPLE TRUST 


It takes years and years to build 
up a reputation in this field. For 
people too often are confused 
about the products that “come 
and go”. But they all know—and 
trust—the “ogen” line. They know 
that each “ogen” product is the 
best that can be had for the pur- 
pose, For instance: 


Tri-ogen 


Complete, balanced 3-way spray. 

Sales leap every year. Endorsed 

by world’s leading Rosarians. 
am 


Largest-Selling 
Plant Treatment 


















Other fast-moving “ogen” prod- 
ucts include these popular items: 
CRABEX—crab grass and. weed killer, 
KILLOGEN—insect killer for fine plants, 
MOLOGEN-Kills the mole in his hole. 
FU MEOGEN-—dog, cat, rabbit repellant. 
FUNGTROGEN-—fungicide—stimulant. 
TOXOGEN—contains DDT, kills insects. 
CORN EAR WORM DROPS-banishes 
corn worms, increases yield, quality. 
RAF INSECT KILLER — for roaches, 
ants, fleas and other insects around homes. 
RANTU—kills rats. Contains Antu. 

3 NATIONALLY ADVERTISED 

Wii : —in leading garden, women’s and 
Ty 3 farm magazines, Sunday news- 
/ E paper garden sections. Dealer 
helps supplied. Electrotypes, etc. 
available free. Names of local 
buyers furnished. Excellent store- 
traffic builders. These are unex- 
celled feature items for your cat- 
alogue and mailings. 


STOCK COMPLETE LINE 

Don’t make the mistake of just 
carrying a big stock of Tri-ogen. 
Stock the complete line. It’s a 
fast-moving, long-profit, one 
line that people trust—and buy/ 












LIBERAL DISCOUNTS 
y Write today for price list and 


trade terms. Get information, 
stock up and be prepared. 


ROSE MFG. CO. 
3 











circular head door which did not 
extend to the floor. 

5. By means of a special slotted 
arm and a door closer placed below 
the door. 

6. How to swing a wide partition 
either way, hold it in open or closed 
position and not have it slam. 

7. The partition was hung on 
Niles double-acting hinge blanks. 
Long steel bars fastened to the top 
blank prevented slamming. Long 
special Caldwell plunger type door 
holders were dropped into special 
plates at three positions on the floor. 

CHAPTER 55—ADVANCED COURSE 


Interesting Hardware 
Problems Solved 


1. How to operate and fasten a 
door sliding into a pocket that would 
appear as part of the panelling 
when the opening was closed. 

2. By means of special hardware 
which drew the door tightly into 
place. 

3. A shut out key requirement not 
available in any stock lock. 

4. By taking a stock lock and 
making a third cylinder plug in the 
face of the lock. 

5. How to show the interior parts 
of a lock while the lock was in use. 

6. The outer face of this rim lock 
was encased in 3/16 in. plate glass 
and two completely wired light 
sockets and lamps were inserted. 

7. All glass entrance doors had to 
be equipped with hardware. 

8. Concealed hardware was in- 
corporated in top bronze channel 
where the door holder, lock and top 
pivot were installed. A similar chan- 
nel at the bottom of the dor took 
care of the bottom pivote and dead 
bolt. 

9. Sash balances. 

10. A special’ brass angle and 
special hook operated by lever han- 
dles with a graduated degree served 
to draw the door tightly in place. 





Correct Answers to 
Test Your Hardware Sense 
(Questions on page 160) 


1—Answer. Salary expense is only 45 
per cent of margin which is well below 
the limit for profitable operation. 

2—Answer. “A”’s withholding each 
week $3.30; “B”’s only 40 cents. 

3—Answer. Sales cost 11.6 per cent 
of sales. 

4—Answer. In addition to the 54-in. 
sink, customer would need two 27-in. 
wall and base cabinets on either side 
of the sink and a 1-in. filler strip. 

5—Answer. Customer should pur- 
chase a water system with a capacity of 
at least 225 gal. per hour for his require- 
ments, 


i 
i 
I 
' 
ANYWHERE ON THE FARM! 
| 


FULLY PORTABLE SELF 
POWERED FARMAIR 


COMPRESSOR pumps TIRES, 
PRESSURE GREASES, SPRAYS PAINTS, 


Make easy sales and better than average profits with 
FARMAIR compressor. Designed exclusively for farm 
use. Weighs 55 pounds with aluminum engine. Light 
enough to toke anywhere on the farm. FARMAIR goes 
to the job: in the yard, in the fields, in outlying build- 
ings regardless of electric lines. 


CAPACITY FOR EVERY FARM JOB. Controlled 
pressure from 20 to 125 pounds pumps any high or low 
pressure tires. Reserve power makes pressure greasing 
of farm machinery easy. Constant volume means spray 
painting 3 to 5 times faster than hand painting. 


WORKING PARTS FOUR TIMES OVERSIZE. Piston 
type. 2” x 2” bore and stroke. 2.9 cu. ft. air displace- 
ment at 750 rpm. Splash lubrication, Oilite main bear. 
ing, 1” case hardened counterbalanced kshoft, 
V-belt drive. 25’ air hose with chuck, air cleaner, of 
ond water separator, pressure control valve and pressure 
gauge. Mounted on steel base. Factory run-in and tested. | 
ALUMINUM GAS - 16 Ib. ab gas engine 
of latest design gives trouble-free operation. 
Easy to start, easy to operate. Economical. 
ample power for every job. Governor con- 
trolled. Complete and ready to run. 
FULLY GUARANTEED . . . IMMEDIATE DELIVERY 
Better-than-standard discounts mean better profits. 


FARM@IR 











TABER, BUSHNELL AND CO., INC. 
Dept. A-13, Minneapolis, Minnesota 
Ee 











THREADED BRASS ROD 


2 ft., 3 ft., or 6 ft. lengths. 
Sizes 4-40, 5-40, 6-40—8¢ per ft. 
Sizes 6-32, 8-32—7¢ per ft. 


Immediate delivery — any quantity. 
Also headless slotted screws cut to 


length. 
MAGNA-METAL PRODUCTS COMPANY 
70 E. 45th St. New York, N. Y. 


F.O.B. New York, N. Y. 
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For Extra Prorits 


New Hand Cleaner 
QUICKEE in handy tubes 


Here’s a tie-in sale with every can of paint 
you sell to women! QUICKEE is kind to their 
hands! REMOVES paint— grime— grease —tar 
—printer’s and duplicating inks. In 17 seconds 
flat— WITHOUT WATER. Belongs in work- 
shop, car and kitchen. Fast-moving, new profit- 
ma er for you! Fair Trade Minimum 29¢ 


35¢ SIZE GIVES 49% PROFIT 
ORDER NOW! ¥ 


N.Y. AND NO. ATLANTIC DEALERS:| 
Powerful consumer adver- 
tising already begun! Fea- 
tures new QUICKEE in 
tubes—sells your customers. 
It pays to display and push 


QUuICKEE Ye 


WATERLESS 
HAND CLEANER 


TUDOR CHEMICAL SPECIALTIES, INC. 


229 W. 179th St., New York 53, N.Y. 






























CUTLERY! 


The Quality Products of 
Leading. Manufacturers... 


now available at standard prices! 


ih 









Send for catalog and price list 


April Feature! 
6" SPATULA 


with 15/16" Hardwood 
Handle 
° 3 Rivets 
¢ Carbon Steel 
* Polished 















per dozen net 
F.O.B.—N.Y.C. 


$3.95 
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A profitable 
unit to stock 





and sell. 











Your customers will welcome this new 
Myers Sump Pump. Improved in design. Top- 
quality construction — bronze, brass and 
stainless steel throughout. Centrifugal 

type — automatic control — no lubrication 
required. No service headaches. 


The F. E. MYERS & BRO. CO. 
Dept. H-48, Ashland, Ohio 







WATER SYSTEMS . . . PUMPS 






SPRAYERS ... HAY UNLOADING TOOLS 
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Be sure to stock a com- 
plete line of BANA 
*Products—one of Amer- 
ica’s best selling, fast- 
est growing families. 





| BANA products 


BANA COMPANY #116 New tick >mery St., San Francisco 


















































”ALL-ALUMINUM 


art C0’ , 
KENCY 

GARDEN 
| RAKE 


it’s easy to ‘‘rake’’ in 
pro 











ote 











Gravel. 

These outstanding 

selling points make @ 

the “‘KENCO” an 

attractive buy for your e 

eustomers. 

® Span of Rak- 
ing Edge is @ 
Instantly Ad- 
justable —@ 
ranges from 
10 to 320@ 

inches. 

© Narrow span * 
assures easy, 
thorough rak- 
ing (without * 
damage) be- 
tween hedges, * 
plants, etc. 

© Rugged and @ 
Rust-proof. 

© Weighs only @ 


° Easy to U 
se 
= Y cy to e 
IMMEDIATE DELIVERY 
Dealers: Write today for profit arrangement @ 
Kenco Products Corporation ° 


329 E. 28th St., New York 16, N. Y. 
®eeeeeaeaoeaeeeedse 


Ring Up 
Waterproofing Profits 
with BRIX-FIX 


Waterproof 
Cement Paint 


Priced Right 
for Ready Sale 


$2.89 
per 10 Ib. can 
Your Margin, 40% 
is Right, too. 
A Paint for all bare masonry. 


A Putty for filling cracks and holes and for 
pointing Brick and Stonework. 
4 Popular Colors: Grey, White, Red and Black. 
Apply with Brush or Trowel 

This Introductory Deal will start your Profits. 
Se Se SS SS SS SSS SS SSS eee eee eee 
Attach this Order Coupon ta your letterhead 
Send me as your Introductory Deal 


8 10 Ib. Cans of Brix-Fix 
(Ass’t 4 Grey, 2 White, | Red, | Biask) 








Sell fer $23.12 
My Margin 9.25 
My Cost $13.87 
(Freight prepaid en this Intreduetery Deal) 


Complete Display and Lg oh na | matter 
pin = order: Counter Cards, ors, Literature, 
iv. s. 





Me MPN. pcwesccccnecesecevedeesece es 


Clip this Order Coupon and Mail at once to 


Greater New York Waterproofing Co. 


197-A Throop Ave., Brooklyn 6, N. Y. 

















Coming Conventions and Events 


Corrected Each Issue According to Latest Data 


Alabama Retail Hardware Associa- 
tion annual convention and exhibit, May 
21-23, 1947, at the Municipal Audi- 
torium, Birmingham, Ala. Hotel head- 
quarters, Tutwiler Hotel. Mrs. J. H. 
Crowe, 509 No. 19th St., Birmingham 3, 
Ala., is secretary-treasurer. 


American Hardware Manufac- 
turers Association, 92nd semi-annual 
convention meeting jointly with the 
56th annual convention of the Southern 
Wholesale Hardware Association, April 
14-17, 1947, at the Palm Beach Bilt- 
more Hotel, Palm Beach, Fla. Charles 
F. Rockwell, 342 Madison Ave., New 
York City, is secretary-treasurer of the 
manufacturers’ association and T. W. 
McAllister, Orlando, Fla., is secretary 
of the wholesalers’ association. 


Associated Pot and Kettle Clubs 
of America, annual convention, June 
22-25, 1947, at Feather River Inn, 
Blairsden, Calif. Fred C. Wood Co., San 
Francisco, Calif., is secretary. 


Eastern Hardware Golf Associa- 
tion, annual tournament May 21-23, 
1947, at Shawnee Country Club, Shaw- 
nee-on-the-Delaware, Pa. H. L. Gilliam, 
Wood Shovel & Tool Co., 30 Rockefeller 
Center, New York City, is secretary. 

Florida Retail Hardware Assn. con- 
vention in May 12-13, 1947, at Angebilt 
Hotel, Orlando, Fla. William W. Howell, 
?. O. Box 183, Waycross, Ga., secretary. 


Georgia Retail Hardware Assn. con- 
vention May 7-8, 1947, at Ansley Ho- 
tel, Atlanta, Ga. William W. Howell, 
P. O. Box 183, Waycross, Ga., secretary. 


Mid-West Toy and Housewares 
Trade Show, May 18-22, 1947, at Con- 
vention Hall, Detroit, Mich., Sponsored 
by William H. Pfau and his organiza- 
tion. Permanent headquarters of show, 
240-44 Convention Hall, 4484 Cass Ave., 
Detroit 1, Mich. 


Louisiana Retail Hardware Assn., 
annual convention, May 21-22, Youree 
Hotel, Shreveport. David O. Mansfield, 
226 S. State St., Jackson, Miss., secre- 
tary. 

Mississippi Retail Hardware & Im- 
plement Assn., annual convention, June 
9-10, 1947, Buena Vista Hotel, Biloxi. 
David O. Mansfield, 226 S. State St., 
Jackson, secretary. 


National Contract Hardware 
Assn., annual convention, and Nation- 
al Builders’ Hardware Exposition, 
Sept. 8-11, 1947, at the Palmer House, 
Chicago, Ill. John R. Schoemer, 420 


Madison Ave., New York 17, N. Y., is 
managing director. 


National Hardware Show, Oct. 
15-18, 1947, at the Grand Central Pal- 
ace, New York City. Frank Yeager, 331 
Madison Ave., New York City, manag- 
ing director. 


National Housewares Show, April 
27-May 2, 1947, at Convention Hall, 
Philadelphia, Pa. Exhibit sponsored by 
the National Housewares Manufac- 
turers Association, 1402 Merchandise 
Mart, Chicago. A. W. Buddenberg, ex- 
ecutive secretary. The association is a 
new group formed by the merger of 
The Housewares Manufacturers Asso- 
ciation of Chicago and the New York 
Housewares Manufacturers Association. 


National Retai] Hardware Asso- 
ciation, 48th annual Congress, June 
16-19, 1947, at the Hotel Statler, Cleve- 
land, Ohio, Rivers Peterson, 333 No. 
Pennsylvania St., Indianapolis, Ind., 
managing director. 


Southern Wholesale Hardware 
Association, 56th annual convention 
meeting jointly with the 92nd semi- 
annual convention of the American 
Hardware Manufacturers Association, 
April 14-17, 1947, at the Palm Beach 
Biltmore Hotel, Palm Beach, Fla. T. W. 
McAllister, Orlando, Fla., is secretary 
of the wholesalers’ association and 
Charles F. Rockwell, 342 Madison Ave., 
New York City, is secretary-treasurer of 
the Manufacturers’ association. 


Store Modernization Show, first 
annual, week of July 7, 1947, at the 
Grand Central Palace, New York City. 
Sponsored by Store Modernization 
Show, Inc., Grand Central Palace, New 
York, with John W. H. Evans, manag- 
ing director. 


Triple Mill Supply convention, May 
11-14, 1947, at the Hotel Traymore, At- 
lantic City, N. J., will be headquarters 
for American Supply & Machinery 
Manufacturers’ Association, Inc. The 
National Supply & Machinery Distrib- 
utors’ Association and the Southern 
Supply & Machinery Distributors’ As- 
sociation. R. Kennedy Hanson, 1108 
Clark Bldg., Pittsburgh 22, Pa., is gen- 
eral manager of the American associa- 
tion; Henry R. Rinehart, 505 Arch St.. 
Philadelphia 6, Pa., is secretary-trea- 
surer of the National association. E. L. 
Pugh, Volunteer Bldg., Atlanta 3, Ga., 
is secretary-treasurer of the Southern 
association. 
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IMMEDIATE 
DELIVERY! 


spEClALiles 
, HARDWARE! 


NOW! .. 30% 
PRICE REDUCTION ON 
HARRIS GALVANIZED 
IRON LOUVERS! .. . 




























WINDOW WELLS 


Round type .. . of heavy 
galvanized metal, corru- 
gated for extra strength. 
Flanges punched for easy 
attachment. Straight type 
also available. 



















axa" HEAVY DUT 





























HARRIS ADJUSTABLE JACK 


Levels floors, porches, houses with 
or without basements or wherever 
support is needed. Requires only 
8” clearance. Fits any length | 
standard 2” pipe. Individually 

packaged. Shipped 6 to a carton. 


1157 CLEVELAND AVE. (ANG 


WRITE TODAY FOR CATALOG AND 
DEALER DISCOUNTS! ... 










COLUMBUS 3, OHIO 
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* What has electronics 
- to do with shears? 


Acme) SHEAR & SCISSORS TIPS 













..at ACME... 


an important job 


For all Acme forged steel Shears are now 
being heat-treated by use of electronics that 
does a uniform job—timing and all—more 
accurately, more thoroughly than ever 
before. 

But that’s just one of the many technical 
improvements behind the constant high 
quality of Acme products. 

And it’s just that kind of behind-the-scenes 
work that comes through for you in a big 
way...in the form of better merchandise, 
building sales and customer satisfaction 
right down the line. 





@ Present lines include best-selling mod- 
els in Utility Shears, Sewing Scissors, 
Kitchen Shears, Dressmaker Shears and 
others. All Acme products are 
quality-controlled from start to finish. 


Give these fine brands the backing they de- 
serve. And look to Acme to set a new pace in 
performance and profits in Scissors and Shears. 


ACME suear co. 


BRIDGEPORT 1, CONNECTICUT 


Makers of 
ACME . EVERSHARP + PURITAN 
WINDSOR + KLEENCUT + AMERICUT 


Keep Your Eye o ACME/ 
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new post-war 
light weight 








HOLLOW 





lm GROUND 4 | 
: so Sis neal ce Tatas eareges Two different 16° models. 
Many outstanding features. 


Customers instantly appreciate their light 
A weight, easy action and practical design. 
4 Tough aluminum alloy castings protected 
by long wearing hardened steel bushings. 
Smooth cutting, five blade, ball bearing reel. 
i Crucible tool steel knives, Shock resisting 
rubber tires, These lawn mowers are as 
strong and durable as specialized experience, 
quality materials and precision workmanship 





WHOLESALERS 








i can make them, N 

| and order now c 
RETAI LERS LAWN MOWERS and assure yourself Immediate we 

SINCE 1880 Delivery. Write, wire or phone H 

for complete trade information. ¥ 

cc 

fr 











b NATIONALLY ADVERTISED! LARGEST, FAIR-TRADE PRO- 
TECTED PROFIT IN POPULAR-PRICED BLADE FIELDI 
PAL BLADE CO., INC., 595 MADISON AVE, N. Y. 22, N.Y. 


wanrw a a7 le Pl i A a a alia, 


] \ Yanufacturin hin 


Springfield, Ohio 








Innisfallen Ave. 














NEW AND IMPROVED 1947 


HEDGE-KLIP 


PORTABLE ELECTRIC HEDGE TRIMMER 


Two-way cutting bledes move back and forth cut- 
ting powerfully, clearly...in one sharp movement. 


1. Popular Price 














@ Longer Cutting Length @ Quiet Motor 
Hardened tool steel blades, with Continuous duty, very quiet run- me Self-cleaning Needle 

1412” cutting length; over 20% ning dy ically bal d Uni- Send fc 
larger than previous mode! or versal electric motor, 110v, 3. Controlled Flame “ 

other standard brands. C-DC . informe 
@ Larger, Improved Teeth @ No Die-Castings MODEL 8/-A 4. Shielded Burner Bulletin 


Notched, bread-knife type teeth 
ore %/_" high and are spaced 1” 
apart for faster, better cutting 
of more twigs. 

@ Balanced Weight 

Two full-grip handles give a per- 
fect balance for utmost operat- 
ing comfort. 


gah 


Entirely precision machinod; no 
die-castings which are usually 
subject to fatigue and conse- 
quent cracks. 


® Notched Teeth 

The notching of the teeth pre- 
vents slipping of twigs that must 
be cut. 


$495 In Zone 2, West of Miss. 


{Less Discounts) 


Complete with 15 ft. approved Cord, Switch and Plug. 
Nationally Advertised! Free Advertising Mats, Folders, Displays! 


102 W. 101st ST. 


ACCMATOOL CO., INC. NEW YORK 25,N. Y. 





(Model 88-A. Pint Equiv ) 


BERNZ 


TORCHES ¢ FIREPOTS 
MECHANICS TOOLS 


a Te 


5. Patented “‘Never-Leak” 
Pump 


--- these 5 features, and many 
more, have made Bernz Torches 
for over 70 years the choice of 
better painters, plumbers, 
mechanics and craftsmen. 


Otto Bernz Co., Inc. * 280 Lyell Ave. * Rochester 6, N.Y 
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No price advance! Sell at pre-war prices. Keep 
customers happy! Special assortment of 50 pulleys, 
in 27 popular sizes, meets 90 per cent of your calls. 
Handsome 3-color window and counter display ties 
your store into national advertising program. You 
con make more money with Congress Pulleys. Order 
from your jobber. 


CONGRESS “:::::° DRIVES 


3750 E. OUTER DRIVE, DETROIT 12, MICH. 

















A Safeguard Against Accidents 


Prevents accidents — cracked door frames — loose door 
hinges and broken glass door panels. Made of fine 
quality materials with extra strong chain and super- 
power snubber. 


STOPS OUTWARD SLAMS 


Snubber absorbs terrific shocks at 80 to 90 degrees. 
Ideal for Screen Doors, Storm Doors, Outside or Inside 
Doors and Gates. Attach in a jiffy. Complete — ready 
to install 75¢. 


Individually Boxed 
12 Boxes toa Carton DEALER PRICE $5.40 PER DOZ. 


If your Jobber cannot supply you — Order direct 
while this low price remains. Quantity Limited! 


WARE BROTHERS 
DIVISION OF 
CHICAGO ROLLER SKATE CO. 
4400-4500 W. Lake St. Chicago 24, Ill 
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Now you can offer your customers 
mechanical door chimes—allgthe ap- 
pealing beauty of tone and appear- 


% Hardware dealers can create new EXTRA 
PROFITS from ready and waiting home moderaiza- 
tion jobs by owning and renting out this Lincoln 
Speed-O-Lite sander. Peepie gladly pay up to 
$5 per day In rentals alone. Besides you sell large 
amounts of supplies that are needed in any floor 





Send for complete ance, with no extra cost and fuss of 
information in electrical wiring or batteries. 


finishing or bullding medernization program. 
THE LINCOLN SPEED-O-LITE 


Bulletin 110 Two-tone, attractive bar chimes or 


cathedral tubular chimes mount on the 
inside of the door, operated mechan- 
ically by a beautiful solid brass knocker 
or push button on the outside door 
panel. Push button models also avail- 


able for mounting on door frame in- - 


stead of door. 


AUTH ELECTRIC COMPANY, INC. 


34-20 45th STREET LONG'ISLAND CITY 
Offices in Piincipa ' 


SINCE 1892 


APRIL 10, 1947 








This famous rental sander has earned th ds upon th ds of dol- 
lars for hardware and paint dealers from coast to coast. The rental 
Income that ranges up to $5 per day is only a starter. 


SPEED-O-LITE RENTAL SANDERS HELP YOU SELL SUPPLIES 
Figures complied by a number of your fellow dealers clearly indicate 
that you can ADD SALES of sandpaper, paints, varnishes, seal, tools, etc., 
averaging up to $10 per day to each and every Lincoln Speed-O-Lite 
rental customer. We urge you—write today for full details about the 
Speed-O-Lite Sander Rental business. 


Wortd’s manufacturer of the most complete line of Geer malstenance equipment. 























DURO—The Quality 
Line for ADDED SALES 
and MORE PROFITS! 


When you sell DURO Pumps, Water Systems 
and Water Softeners your PROFITS add up. 





Duro Products have given outstanding service 
for over 32 years. It’s easier to sell DURO — 
guaranteed customer satisfaction. 

Insure your share of today’s expanding water 
systems market—line up with DURO—a name 
you know! 









Shallow and Deep 
Well Pumps and Sys- 
tems. Ejector Pumps 
and Systems. Water 
Softeners. Iron and 
Sediment Removal 
Filters. Industrial 
Water Softeners. 













DAYTON 
OHIO 





Division of 
Hydraulic Machinery, Inc. 


















Plan now to feature this fast- 
selling, inexpensive garden 
hose hanger. Every house- 
holder is a potential customer 
... bringing extra dollars into 
your cash register. 


FEATURES: 
® Hanger holds 75 feet of hose 
® Made of heavy steel 
® Green enamel finish 


® Knocked down with bolts for 
quick attachment 


® Shipped 12 to carton 
(weight 25 Ibs.) 


t The METALOID Co. 


5815 KINSMAN RD. + CLEVELAND 4, OHIO 
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THE NEW SISLEY NOZZLE 


a 





1S OUTSTANDING 
IN SALES APPEAL (look at it) 
IN DESIGN (examine its features) 
IN CONSTRUCTION [look inside) 
IN PERFORMANCE [try it on your hose) 
IN RUGGEDNESS (test it) 
IN VALUE (at $1.00 list it is the outstanding noz- 
zle value for 1947) 


Its new exclusive seal will not leak at any normal 
water pressure and it actually improves with use. It 
sprays farther or finer with fine adjustment range. 
It's made of tough non-ferrous corrosion resisting 
alloy. Bright nickel plated for enduring beauty. 


LIST—$1.00 


Attractive Counter Displays available soon. See your jobber or 
write us 


SISLEY PRODUCTS, INC. 


2282 ALBION ST. TOLEDO 6, OHIO 







































ARTISTIC. WIRE 


~~ 


BECAUSE THEY ARE MADE BETTER 


WIRE DISH DRAINERS « 4™: 


















Sey arate ompartment! 
are. MORE 
{ 


ups, Saucers and plate 





usabie space 


Minimum package 3 dozen. Shipping Wert 60 0 
FO. 8. East Hampton. Cena 5) 80 per deres 

‘ . 
O Sth Ave Room 208 
W lembadS 


New York Sales Office 20 
Balumore Sales Office 205 


PRODUCTS C0. 


EAST HAMPTON, CONN. 


HARDWARE AGE 





Ne 





IM 
DE 


Wes 


1528 











OZZLE 


te 





ING 


ose) 
tanding noz- 


any normal 
with use. It 
ment range. 
ion resisting 


beauty. 


your jobber or 


NC. 


EDO 6, OHIO 









nipping Werght 6010 
enn =) 80 per doves 


208 Sth Ave Reom 208 
705 W Lembaré 5 







WARE AGE 

































TO THE 


EY LION 
MIDGET 


UTILITY PLANE 


In answer to popular demand, Knapp Foundry 
presents No. 5—a light weight utility plane 
with a rustless aluminum frame. Somewhat 
larger than the "Midget"—the No. 5 is 5!/," 
long with a I!/," hardened steel blade—it 
offers a wide range of usefulness in the home 
and in the shop. Shipments from stock. 


JOBBER INQUIRIES INVITED 
Ask for Plane No. 5 


KNAPP. FOUNDRY Co., Inc. 


CRUE ES Zod a> Pamcred. 7. B 
















> NOW'S THE TIME TO SELL 
FIREPLACE 
ACCESSORIES 


IMMEDIATE [ig 


DELIVERIES 








Write Today for Catalog and Prices 


Westchester 2rickote Products Co., Inc. 


1528 WILLIAMSBRIDGE RD., NEW YORK 61, N. Y 












Every Home Needs 











This Door SHELF-RAK 

















Neat, practical—fits any door and can be folded fiat. 
Easily attached without nails or screws. No interference 
in closing or opening door. For bathroom, kitchen, hall 
closet or bedroom doors. Rack holds towels, undies, 
stockings, ties, belts, trousers, garments, shoes, etc. 
Shelf holds powder, hats, mops, etc. Nickel plated, rust- 
proof steel. Holds over 60 Ibs. Guaranteed for life. 
Size 10/2" x 16/2". 3 doz. per carton. Retail selling 
price—fair traded $1.95. Write— 


DRIGGS METAL PRODUCTS 
32-58 - 62nd St., Woodside, L.I., N.Y. 















FIRST NAME 


... in the popular price, can opener field. 
The “Open Champ” and sellingest can 
opener the country over is the Edlund 
Junior. Sturdily built ... five-year guar- 
antee . . . consistently nationally adver- 
tised. Packed in attractive counter 
display boxes for added sales appeal. Also 
—Egg Beaters, Jar Openers, Cap Re- 
movers—modern kitchen 
tools all. 







EDLUND COMPANY 
Burlington, Vt. 
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NOKORODE SOLDERING PASTE 


Will flux all metals except Aluminum. 
Takes the place of acid in all soldering 
jobs. Absolutely non-corrosive, safe as 
a. resin and rapid as acid. Not affected by 

eos heat and does not spatter. The solder will 
not turn dark after using, and the work has high 
tensile strength. 


NOKORODE SOLDERING SALTS 


Eliminates the use of corrosive soldering acid and is 
the remedy for all soldering troubles—makes perfect, 
lasting and non-corrosive joints wherever used. Ex- 
tensively used by plumbers, tinsmiths and leading 
manufacturers in all lines. Highly economical, and 
has no disagreeable fumes while under heat—will not 
burn the operator’s hands or clothing. 


NOKORODE SOLDERING FLUID 


Like Nokorode Salts, eliminates the use of corrosive 
soldering acid ... ready for instant use. Packed in 
one and five gallon containers, also in steel drums 
gy with faucets containing approximately 55 
gallons. 


NO CHARGE FOR CONTAINER 
CORE SOLDERS, NOKORODE, IDEAL ACID, GEM 


RESIN SOLDERS. ALSO MANUFACTURED IN 
PLAIN STRING AND BAR FORM. 





THE M. W. DUNTON COMPANY 


670 EDDY STREET 
PROVIDENCE 3, RHODE ISLAND, U. $. a, 

















Here’s one of the finest postwar 

electrical appliances. It’s a high- 
profit, reasonably priced item that 
practically every one of your cus- 
tomers will want. Many uses — 
farms, homes, camps, etc. 


HOT WATER BY THE PAILFUL 


Easily operated — a pail of water 
hung on switch arm sets unit in 
operation... when pail is removed, 
switch shuts off automatically. 


% IT'S PORTABLE 

Unit is hung by siot 
ted bracket from small 
bolts. nails, or screws 


on walls, posts, etc 


we UNDERWRITERS’ 
LABOPATORIES 
APPROVED 


% HIGH PROFIT 
POPULAR SELLING 
PRICE 


% GENUINE 
CHRCMALOX 


Order from Your Jobber or Write to 


THE NATIONAL IDEAL COMPANY 
DEPT. HA 41, TOLEDO 4, OHIO 
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L Tinoleum 
.SEAM and EDGE BINDING 


Casual customers make your register ring if you rivet their roving eyes 
with S$ & W counter display cartons for linoleum binding. These shopper- 
stoppers are quickly emptied of their twenty-four 2 ”.sq. boxes of binding. 

Each small box comes complete — 12 feet of silvery, pliant zinc, pre- 
shaped and pre-punched with the necessary nail holes . . . plus all the 
necessary nails. 


Write today for complete information and prices on this profit maker. 


LDING CO. 


COLUMBUS 6, OHIO 


S&W MOI 


980-90 PARSONS AVE. DEPT. H 














Note this forged swivel 
construction. Ball-and- 
secket swivel joint ean- 
not be pulled apart. 


For Immediate Delivery! 


LeBus drop forged, heat-treated alloy steel 
load binders are available in two sizes .. . 
Type C for heavy hauling; Type L for oil fields, 
logging and other extreme services. Both types 
are fully guaranteed against failure in services 
for which they are designed and they’re avatl- 
able for te le 

Write today for additional information and 







prices. Attractive sales literature furnished 


free of c 


SOLD ONLY THROUGH 
RECOGNIZED JOBBERS 
AND DISTRIBUTORS 


LEBUS ROTARY TOOL WORKS 


P. O. Box 2352 Longview, Texas 


























New! 


CHILDREN’S 
PLAY 
FURNITURE 
TABLE CAN BE USED AS 
END TABLE 


COFFEE TABLE 
SEWING TABLE 





© SATIN FINISH ALUMINUM 


© HARD WHITE BIRCH PLYWOOD 
TOPS, BACKS AND SEATS 


cerless INDUSTRIES 





5141 MILITARY DETROIT 10, MICHIGAN 
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ATTRACTIVE BOX 


Two color carton 
appeals to 


Henry's FLOWER PICKER 


AND LADIES’ PRUNING SHEAR, NO. 4770 









No. 4770 HENRY’S FLOWER PICKER. 7 in. 
size. Drop forged steel. Chrome plated. 
Finest Quality Pruning Shears Since 1860 The right style and weight for ladies’ 


THE J. T. HENRY’ MANUFACTURING CO. e HAMDEN, CONN _hendy pruning shear. 


Trade Mark Registered 























~]) SAFETY ROLL, JR. 
4 , oy VN me) 34. 149:3 


The World’s Fastest 
Selling Can Opener— 


more than 50 million 
have already been sold! Safety Roll, Jr. is safe 


5 Mee a t 
Oster quality 
and simple to use ... just a twist of the wrist 


your assurance does it. Opens square or round cans with equal 
af satisfied customers ..- ease. Rugged, all-steel construction throughout. 


A popular item that sells and sells at a low, 
popular price. 














Oster — outstanding in the erate and keep their keen cut- 
hair-cutting equipment field ting edges throughout long 
for more than 20 years — is __ life. Increasing importance of 


famous for high standards of personal appearance creates a 
design and construction that substantial demand for Oster 
reallymean something inkeep- Clippers. Stock and promote 


ing your customers “sold.” them to cash in. Order from 
Hand hair clippers for home your jobber. VAUGHAN NOVELTY MFG. CO. 
World's Largest Manufacturers of Can Openers and Bottle Openers 























and farm use are easy to op- 
CHICAGO 24, ILLINOIS 



































APRIL 10, 


EASY TO USE — QUICKLY APPLIED 


DURAL waterproof cement for econemically repalr- 
Ing rips and tears In canvas and other fabrics— 
clothing, upholstery, etc. Unequalled for thousand 
and one uses. Cement both parts—lef dry—press 
together. Seams remain strong and waterproof when 
washed, boiled or ironed. Available in 2 oz., 4 oz., 
8 o2., quart and gallon sizes. 


Order from your jobber today! 


DURAL CO., INC. “wisconsin” 





1947 



























| NATIONAL LOCK COMPANY ROCKFORD, ILLINOIS 
‘i i Your ” Ql From Oue Source” Hardware Manufacturer 


li ese CABINET HARDWARE + BUILDERS HARDWARE - CABINET LOCKS + SCREWS AND BOLTS 








Twe Handles 





CCG 1 fb acs WATated Cutting Edge | 

14” Cutting Width 
©@ Cuts wood like a hale clipper © Approved by nursery men and | 
cuts hair; weighs only 6 Ibs. gardeners 
© Trims all shrubbery; shapes trees © Built to last a lifetime | 
© Cuts stems up to pencil-size © 25' cord furnished 


Write today for illustrated folder 
SCHARTOW IRON PRODUCTS CO., Dept. 107-D, RACINE, WISCONSIN K- D smele) & A 


SIPCO Electric HEDGE TRIMMER Lancaster , Pa. and Hamtlton , Ontario 














ROPE BINDER TWINE 
BALER TWINE 


PLYMOUTH 0" 
Cndagef A rodiucd = 


THE ROPE YOU CAN TRUST BECAUSE IT 1s ERIE CSCLM PLYMOUTH, MASS. 














Hardware Age Takes Your Sales Message fo Over 32,000 Subscribers 


There's no waste circulation — your Help Wanted, Ac- fifty-word, set solid, classified sales message under any of 
counts Wanted, Sales Representatives Wanted and Business these headings for five dollars; or a Position Wanted ad at 

ies advertisements go straight to the hardware a Special Rate of only two dollars. Send check or money 
trade—the very class you want to reach. You can run a order (orly) to 


HARDWARE AGE, Classified Opportunities Dept., 100 East 42nd St., New York 17, N. Y. 




















PERFECTION f/oating WASHER 
Washer profits go up with Per- 
. fection floating Washers. Engineered 
to eliminate friction and prolong 
BOOSTS washer life. Perfect water seal is 
WASHER assured. The floating washer stops SHREDS or chops cabbage fine for salads. 
PROFITS faucet drip...ends water waste. CHOPS onions, parsley, pep » Pickles. , 
. Available in 4%", %” and 4” DICES potatoes, carrots, al vegetables. , 
pa eal sizes. Order through wholesale = ~~ vad French fries. Cubes fruits 
hardware jobbers or s. Tenderizes meats. Cu ' 
ad steak. Price 79¢ « 
OTHER FOLEY PRODUCTS: FOOD MILL- SIFTER- FORK [MMbIMAeE uals 
Available only through jobbers—ask yours STAINLESS 
FOLEY MFG. CO. + Minneapolis 13, Minn. BLADES 








HARDWARE AGE 
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* MARSHALLTOWN TROWELS * 
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PINISH: Green Enamel. 


The ACTION Display-Way to Boost Sales! 
POST: High carbon welded 


— TURNS THREE 
| stee! tube. (Four times 
to: Sho TIMES A MINUTE stronger than commen black 
O pipe.) 7 feet long x I'/-inch 
ELECTRIC TURNTABLES | diameter. 
.ssS—"—S—srss=—S HOOKS: New design, strong 
w heavy, with plenty of line 
© Comes complete with 18°’ table space. 
© Carries up to 200 Ibs. SOCKET: Heavy steel tubing, 
16" long. Sets in ground or 
© Sturdy, all steel construction ae tak enew et 
© For 110 Volts A. C. 50/60 Cycles finish. 
PACKED: Four complete posts 
ROTO-SHIO revolving display in your window will attract 
many times more cnameere , #- the store than any “still” wrapped in heavy waterproof 
isplay ... And ROTO-SHO frequently pays for itself over- paper. 
WEIGHT: 56 Ibs. per set of 


of My EE RY RS Immediate Delivery anaes baieseaneosen 


coust to coust stock it for immediate delivery. Why not write 
CHENEY INDUSTRIES, Dept. H Trenton, N. J. 

















as TODAY for literature. 
GENERAL DIE AND STAMPING CO., 264-Y Mot? St., New York 12 














JOBBERS 
DEALERS 
Order yours | 


For your gardening customers 2 WORK -SAVING, 
HIGH-PROFIT ITEMS BY THE MAKERS OF VIGORO! 


End o Weed 


MIDGI 
MOWER 


—n) 


—$_—_$______—_ sects, sucking insects and fun- paca paca 
i : -Mower 

a End o Weed kills over 50 weeds. 9 No sere stooping or squatting. No 

tribers Cc ho hi d Applied with any type spraying more backaches. Just stand and turn the $14.95 
aise os aneaie Ge equipment, 8 ounces treat 2,000 handle while Midgi-Mower does the work. 

ader any of P It adds up to real sales and profit possibilities retail 

4 ee ee oe ee coe Every Vigoro customer is a for progressive jobbers_and retailers. Place 
mnted ad at all 3 major types of garden potential End o Weed buver. your spring order NOW. 


k or money 


End o Pest 


. all the protection most 
gardens need from chewing in- 


. .. New, improved weed-killer 
dooms weeds to certain death 
. roots and all! 


Mention End o Weed. Make an 
other sale and profit. Available 
in all popular sizes. Order now! 


pests. For fruits, vegetables, 
shrubs, flowers and trees. 





The new lawn trimmer 

that gets the ragged edges 
left by the lawn mower 

lawn trimming 


NOW! 


A real 
seller at 


LEHR EQUIPMENT SALES, INC. 


Exclusive Sales Agents 


Order End o Pest now. Comes 
in dust gun and cartridge refills. 
small sifter-top and large econ- 
omy packages. 


SWIFT & COMPANY 
Plant Food Division 
Chicago 9, fii. 





98 S. 6th St., RICHMOND, INDIANA 





17, N. Y. 





U. S. Yards 


! 
| 
| 
| 
| 
problems will appreciate End o square feet of lawn area. 
| 
| 
| 
| 
| 
1 





A TWIST—ond ont pops the ice sche 
ROTO-TRAY 


The NEW —Sensationai 
Unbreakable Plastic Ice Tray 
REAL SALES! REAL PROFITS! 


@ No more poking, chopping or pulling 
| to remove tray from refrigerator. 

| @ No more rinsing to loosen; wet hands 
or messy sinks. 





DISPLAY THESE 


They will sell themselves . . . durable... 
rust-proof . . . individual numbers, each 
3" high, in glassine bag. Display box 
contains one gross house numbers, !2 num- 
bers in individual boxes, and includes 
double numbers for best sellers. Size of | 
display carton is 10!/."' wide by 12!/."" long ; 
by 34"' deep, outside dimensions. The lid 
, folds back to make the dis- 
play as illustrated, to which 

one number may be screwed 
in place. Numbers can be @ Remove only cubes needed; from one 


| 
ordered any time to fill this = to a trayful. 
* display. | Live Wire Jobbers—Write for complete infor- 


ACME PRODUCTS co.*7e,.vexeueey = I 





IFE-SHARP 
AINLESS 
BLADES 


REPUBLIC MOLDING CORPORATION 


4647 West Lexington Street Chicago 44, Illinois 
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APRIL 10, 1947 





























Classified Advertising Rates 











Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Positions Wanted 
a = Rate) set solid, maximum, 


Copacerccocroneceeeso ooe 82. 
rg additional word bepwews oo §=— oS 
Allew Seven Words for Keyed Address 
or Your Address 








*BOXED DISPLAY RATES 
$8.00 Per Column Inch 


Cuts or special borders not allowed. 
*DISCOUNTS FOR BOXED DISPLAY ADS 
5% discount for 4 or more insertions. 

No Agency Commitee allowed on Classified 


REMITTANCE est ACCOMPANY ORDER 
Send check or money order, 
not currency er stamps. 











Samples of Merchandise, Literature, Catalogs, 

etc., will not be forwarded to box number 
i vain accompanied by sufficient 

postage for remailing. 

HARDWARE AGE is published every other 

Thursday. forms close 15 days 

pe ng to date of publication. 


Address your correspondence and replies te 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 











[ Help Wanted «dS 


| Help Wanted 7 


[Sales Representatives Wanted | 








GENERAL MANAGER WANTED 


A million dollar independent retail store—one 
of largest in the East—requires man to take 
complete charge of its operation involving 


APPLIANCES, RADIOS, 
HOUSEWARES, HARDWARE 


Thorough familiarity with these lines essential 
—from a buying, selling and merchandising 
standpoint. Applicant must show record of 
outstanding results in top-level department or 
large retail store management. 


Only heavy-weight executive of highest calibre 
apply, since this position puts you immediately 
“in the driver's seat"’ of the entire organiza- 
tion. 


An unusual opportunity with an excellent future 
and income commensurate with background. 


State full qualifications, age, salary, etc. Re- 
plies held strictly confidential. 


Address Box L-174, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 

















WANTED 


EXPERIENCED MERCHANDISE 


WANTED EXPERIENCED HARDWARE 
COST AND PRICE CLERK. Good at figures. 
Office of Large Manufacturing and Distributing 
Firm. In lower Manhattan. Permanent position. 
State experience and starting salary. References 
required. Address Box L-102, care of _——? 
Acer, 100 East 42nd St., New York 37, Be Be 


(Sales Representatives Wanted | 

SALES REPRESENTATIVE WITH CAR 
CALLING ON HARDWARE DEALERS, JOB- 
BERS AND MILL SUPPLY HOUSES. Able 
to do a real sales and merchandising job on na- 
tionally advertised marking instruments and inks 
with hundreds of uses and large demand from 
homes, farms, business and industry. Protected 
territories. Commission only. Write in detail, 
giving experience, lines handled, territory covered 
and references. Cushman & Denison Mfg. Co., 
131 West 23rd Street, New York 11, N. Y. 











SALESMAN, TO CALL ON RETAIL HARD- 
WARE TRADE for New Jersey Jobber of Elec- 
trical, Plumbing and Hardware. Must have follow- 
ing in New Jersey or New York, or New Eng- 
land. Not a side line. Address Box L-166, care 
. _—o Ace, 100 East 42nd St., New York 





SALESMEN WANTED. WITH ESTAB- 
LISHED FOLLOWING AMONG NOTION 
JOBBERS AND VARIETY CHAIN STORES, 
FOR SALE OF HAND SEWING NEEDLES. 
Commission basis only. Address Box L-169, care 
= — Ace, 100 East 42nd St., New York 


SPECIALTY MAN WANTED TO HANDLE 
VOLUME UTILITY ITEMS. Large consumer 
demands. 10% commission. The Zangs Co., 222 
W. North Bank Dr., Chicago 54, Illinois. 


SALESMEN NOW CONTACTING HARD- 
WARE AND MILL .SUPPLY OUTLETS are 
desired to handle a New Line of Tools used in 
home workshops. Mandrels, chucks, arbors, pillow 
blocks, etc., now in production. Immediate ship- 
ment. Quality and commissions high—prices low. 
Most territories open. Stelco Distributors, Inc., 
107 Massachusetts Ave., Boston, Mass. 


SALESMEN WANTED BY LARGE NEW 
YORK CITY HARDWARE JOBBER for States 
of Connecticut, New Jersey and New York. Many 
nationally known lines of Tools and General 
Hardware. Must be experienced, have following 
and reside in territory. Good opportunity. Ad- 
dress Box L-159, care of HarpwAre Ace, 100 
East 42nd St., New York 17, N. Y. 


SALESMEN WANTED — FOLLOWING 
LARGE HARDWARE, PLUMBING SPECIAL 
TY JOBBERS & DISTRIBUTORS for Volume 
Sales Units. Also want men who know and can 
sell Key Blanks—complete line, priced to com- 
mand attention. State actual territory covered, 
lines carried. Address Box L-155, care of Haap- 
~*~ Acz, 100 East 42nd St., New York 17, 
iN. - 


SALESMEN — REGIONAL REPRESENTA- 
TIVES. UNUSUAL SALES OPPORTUNITY 
for Aggressive Men selling Jobbers and Retail 
Hardware Stores. Experience valuable in hard- 
ware but not absolutely required, if acquainted 
with Jobbers, Retail Hardware Outlets and 
Lumber Yard Trade. Old established hardware 
manufacturer expanding operations in territorial 
coverage needs good men in various sections of 
the country. Unusual opportunity for permanent 
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MANAGER FOR LARGE 
WHOLESALE HARDWARE 
AND HOUSEWARES COM. 
PANY LOCATED IN MIDDLE 
ATLANTIC SECTION — SUB- 


SIDE LINE SALESMAN WANTED 


TO SELL TO HARDWARE AND LUMBER DEAL- 
ERS OUR LINE OF GATES, HEATERS AND 
OTHER FARM HARDWARE PRODUCTS ON 
COMMISSION BASIS, CHOICE TERRITORIES. 


Address Box L-!77, eare of a ge a 
100 East 42nd St., New York 17, 





STANTIAL SALARY PLUS 





BONUS — APPLICANT PROB- 


connection. Salary and bonus plan provides above 
average earning capacity for men doing 
work. Address Box L-157, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 


SALESMEN WANTED 


Who call on wholesale electrical 
ny and hardware dealers to sell 
er handle caps as a side line. 


Address Box L-152, eare of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 











ABLY IS PRESENTLY EMPLOYED 
IN A SIMILAR CAPACITY, OR 
MAY BE TOP ASSISTANT IN 
MAIL ORDER OR SYNDICATE 
SET-UP. WRITE FULLY STAT- 
ING ALL PERTINENT INFOR- 
MATION PRELIMINARY TO 
INTERVIEW. 


Our Employees Know of This Advertisement. 
All Replies Treated in Strictest Confidence. 


Address Box L-166, care of HARDWARE AGE 
100 East 42nd Street, New Yerk 17, N. Y. 





Sideline Salesmen Wanted! 


We offer prompt shipments on 


MEDICINE CABINETS, HAMPERS, CASTERS, 
DRYERS, LAMPS, KITCHEN STOOLS, MIRRORS, 
RUGS, WASTE BASKETS, HIGH CHAIRS, IRON- 
ING BOARDS, KNIVES AND FORKS, FOLDING 
CHAIRS, LAWN TABLES, WIRE, BREADBOXES, 
LIGHTING FIXTURES, CURTAIN RODS, ROLL- 
ING PINS, DISH CLOTHS, KITCHEN CA8I- 
NETS, LUGGAGE, PAPER WARDROBES, DOOR 
KNOCKERS, TOWEL RACKS, CULTIVATORS, 
FENCE POSTS, RADIATOR COVERS. 


The WALTER S. KRAUS CO. 
WOODSIDE NEW YORK 














SALESMAN WANTED 


Experienced Salesman for Southern and 
Western Wisconsin Territory. To call on 
Dealers for Progressive and Expanding Wis- 
consin Wholesale Distributor of Small Ap- 
pliances, Housewares, Radios, Sporting 
Goods, Toys and Variety Merchandise. 
This is a real opportunity if you can qual- 
ify. Guaranteed salary, traveling expense 
and incentive bonus. 


All Replies Treated Confidentially. 


Address Box L-158, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 
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[Sales Representatives Wanted | 


[Salles Repnesentokiwes Wanted | | 


Accounts Wanted | 





SALESMAN CALLING ON HARDWARE 
STORES AND PLUMBERS WISHING TO 
CARRY ADDITIONAL LINE of Plumbing 
Specialties on commission basis. Many territories 
open. Write stating lines now carried, territory 
covered and experience. Address Box L-170, 
care of Harpware Ace, 100 E. 42nd St., New 
York 17, N. Y. 





WANTED—MANUFACTURER’S AGENTS 
CALLING ON BUILDERS’ HARDWARE 
CONTRACT DEALERS AND LUMBER 
YARDS to sell established line of Casement and 
Storm Sash Hardware. Much good territory 
open. Address Box L-179, care of HARDWARE 
Acz, 100 East 42nd St., New York 17, N. Y. 


WANTED EXPERIENCED SALESMEN 4 
SELL COMPLETE LINE OF PAIN 
BRUSHES, commission basis, several Mi. 64 
open. State full information in first letter as to 
territory now covered, line of merchandise now 
handling, references. Unusual opportunity. Ad- 
dress Box L-138, care of Harpware Acez, 100 
East 42nd St., New York 17, N. Y. 


SALESMEN WANTED, CALLING ON 
HARDWARE, DEPARTMENT, AND VA- 
RIETY STORES, TO SELL EXCEPTIONAL 
$1.00 KITCHEN SPECIALTY. You can make 
a sale with every call. Sells on sight. More 
than a million sold. Liberal commission and full 
commission on ali repeat mail orders. Excellent 
opportunity to add substantially to your income 
every month. State territory covered and fre- 
quency of calis. We'll send sample and details. 
Address Robinson, Inc., 302 Western Reserve 
Bidg., Muncie, Ind. 


GOOD SHORT LINE HOUSE FURNISH- 
ING ITEMS, Hampers, Ironing Boa Un- 
painted Furniture and Furniture Novelties, good 
shipments, straight commission; live wire men 
only. Territory open, Southern, Southwestern, 
and Western States. Give full information first 
letter. Address Box L-137, care of Harpwarz 
Acz, 100 East 42nd St., New York 17, N. Y. 


SALESMEN: WE ARE LOOKING FOR 
MEN NOW CALLING ON HARDWARE 
STORES EXCLUSIVELY to add the AMBY 
convertible 5 in 1 baby walker to their present 
lines. Send complete information including ter- 
titories covered to Sales Manager, Amby Indus- 
tries, Portland, Michigan. , 

















SALESMEN WANTED 
Full Time or Side Line Men Calling on Hardware 
and Paint, Variety, Feed and Seed, Department 
. ~ Lumber Yards with Complete Line ef 


idd 

tlantic a Southwest and California, 

orth Central States and Midwest Except Illinois. 

Address Box L-i22, sare of RAnowaAns. Ase 
100 East 42nd St., Now York 17, N.Y. 








DISTRIBUTORS WANTED 
CALLING ON WHOLESALE HARDWARE 
TRADE TO HANDLE NEW FAST SELLING 
PLASTIC KNIFE RACK, RETAILING FOR 
19¢. 


Address Box L-175, care of HARDWARE gee 
100 East 42nd St., New York 17, N. 








WANTED 


MANUFACTURERS’ 
REPRESENTATIVE 


MANUFACTURER OF NEW-TYPE PLASTIC 
GARDEN HOSE WHICH IS_ FUNCTIONALLY 
pet re AND — ATTRACTIVE THAN 

NOW ON THE MARKET — ha 
REPRESENTATIVES IN NEW ENGLAND, MID- 
DLE ATLANTIC AND EAST NORTH CENT TRAL 

bs gid a aie OUTLINING TERRI- 


3° 
RESPONSIBILITY OF RETAILERS, 


INDUSTRIAL 
SYNTHETICS CORPORATION 
60 Woolsey Street Irvington, New Jersey 


N 
FINANCIAL 
ETC, 





NEW MANUFACTURER HAS PLASTIC 
ITEMS for the following trades: Department 
Store, Hardware, Sporting Goods, Marine, Indus- 
trial and Export. Individuals or concerns in- 
terested please write fully giving territory covered 
and class of trade called on. Address Plastoline 
Co., 5622 S. Ashland Ave., Chicago 36, Illinois. 





REPRESENTATIVES WANTED IN ALL 
TERRITORIES TO SELL OUR GRIP-LOK 
GARBAGE CAN OR PAIL HOLDER. Keeps 
garbage cans off the ground. Fits any surface 
round or flat. Volume sales to hardware dealers, 
jobbers, department stores, etc., ... insure good 
commissions. Write in detail to Gardner Products 
Co., 2088 Watson Ave., St. Paul 5, Minnesota. 








i Ue ab aoe SOUGHT THROUGH- 
OUT U.S. TAKE ON ADDITIONAL 
LINE of hy , &, _ & hdwe. supplies, com- 
mission basis. Reputable well established Mid- 
West supply house. Extraordinary opportunity 
for capable individuals with experience and a 
following in these lines. Address Box L-178, care 
of Harpware Acg, 100 East 42nd St., New 
York 17, N. Y. 





NEW YORK WHOLESALE HARDWARE 
HOUSE REQUIRES SALESMEN FOR THE 
FOLLOWING STATES: Maryland, District of 
Columbia, Virginia, South Carolina, North Caro- 
lina, Pennsylvania, Ohio, Georgia, Alabama and 
Michigan. No objections to non-conflicting lines. 
Write Box L-165, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 


ATTENTION MANUFACTURERS — Honest 
reliable and real productive sales representation 
assured manufacturer whose line I accept. Cor- 
respondence invited from reliable manufacturers. 
Cover Cleveland, Ohio and adjacent territory, 
thoroughly. L. Robert Wittrock, 8510 Linwood 
Ave., Cleveland 6, Ohio. 

ADDITIONAL LINES WANTED—CAN USE 
ONE OR TWO QUALITY LINES to round 
out our sales program. Twelve years contacting 
the Hardware Retail and Jobbing Trade in Wis 
consin and Minnesota. Address Box L-147, care 
of HarpwarE Acg, 100 East 42nd St., New York 
17, 

LINES WANTED BY SALESMAN CALL- 
ING ON FOLLOWING TRADES. Hardware, 
Lumber, Plumbing, Electrical, Automotive, Build- 
ing Supplies and Home Furnishings Items where 
quality is good, prices interesting to meet com- 
petitive field and deliveries are prompt to Whole- 
sale and Retail Outlets in Providence and Vicin- 
ity Area. Address Box L-163, care of HARDWARE 
AcE, 100 East 42nd St., New York 17, N. Y. 

BRUSHES—ALL KINDS—THIS AD _IS 
DIRECTED TO MANUFACTURERS ONLY. 
I have substantial outlets for every kind of brush 
that is made. If you make a complete line in a 
special field or for general distribution I can 
sell your product, If you want direct representa- 
tion or want to sell us as a jobber we are 
interested. Address C, P, Conway, 211 Edward 
Ave., Pittsburgh 16, Pa. Our references are 
alive. 














ATTENTION MANUFACTURERS: 





MANUFACTURER REQUIRES’ SALES- 
MAN to sell One or All of the Following Classes 
of Trade Direct to Hardware Dealers, Acces 
sory, Hobby, Sporting Goods, Paint, and Depart- 
ment Stores. Products include hand tools, power 
tools, and paint specialties. Domestic and Export. 
Address Box L-161, care of Harpware AGz, 100 
East 42nd St., New York 17, N. Y 





SALESMEN CALLING ON RETAIL PAINT 
DEPARTMENTS AND STORES CAN BUILD 
UP TREMENDOUS INCOME SELLING DE- 
CALCOMANIA LETTERS AND NUMBERS. 
They save user 90% on window, truck, office, 
boat and other places. Free stock display binder 
with opening orders. Free delivery anywhere on 
re-order of $2.00 up. All replies treated confi- 
dentially. Outline area and references first letter 
to D-O Decal Company, 462 E. Fordham Road, 
Bronx 58, N. Y¥. 





Manuf: "s representative, 7 years experience In- 
terested in obtaining lines of hardware, builders hard- 
ware, glass, ks, padiecks, building materials, and 
electrical haw and products for Puerto Rico and 
Dominican Republie. Commission basis only. Write te: 


A. R. MENENDEZ 


BOX 5345, PTA. DE TIERRA STATION 
SAN JUAN 27, PUERTO RICO, U.S.A. 








MANUFACTURERS REPRESENTATIVE 


NOW HANDLING 8 NATIONALLY KNOWN LINES 
IN ILLINOIS, INDIANA, WISCONSIN, UPPER 
MICHIGAN. HAVE CAPACITY TO HANDLE ONE 
ADDITIONAL LINE OF MERIT. 


BURKE & HOEBEL 
221 N. La Salle St Chicage 1, Iilinels 


MANUFACTURERS REPRESENTATIVE 


Dealer and jobber outlets for your products. 
Energetic, aggressive, conscientious sales rep- 














SOUTHEASTERN STATES 
Manufacturer's Agents. Established 
1926. Staff of 6 men. Cover trade 4 
times yearly. Commission basis. In- 
quiries invited. 

MeCUTEHEN-SIMPSON, 
9822 N. E. 2nd Avenue Miami 38 








SG. 














SALES REPRESENTATIVES 
WANTED 


BY ONE OF THE LARGEST MANUFACTURERS 
IN THE COUNTRY OF FULL LINE DOG FI'R- 
pant tan AND ACCESSORIES. CHOICE 
PROTECTED TERRITORIES OPEN 
Address Bex L-171, care of HARDWARE a 
100 East 42nd St., New York (7, N. Y 

















WANTED 
MANUFACTURERS AGENTS 
HIGH GRADE CHROMIUM KITCHEN CUP- 
BOARD HARDWARE Calling on Retail Lumber 
and Hardware Dealers Ind., Ill., Wisc., Minn., 
lowa, Texas, Eastern Mo. State territory now 
covered, for how long, and Lines now carried. 
Write Box 185, 

Grand Rapids, Michigan 

















i and Southern Illinois. Rep- 
utable exclusive accounts wanted. Can offer 
warehousing and distribution if required. 

AMERICAN SUPPLY & DISTRIBUTING CO. 


801 S. 11th ST. ST. LOUIS 2, MO. 


MR. _MANUFACTU RER— | 


FORMIA - OREGON - - WASHINGT TON? y oe 








getting distribution throu DWARE and VA 
ETY JOBBERS. DEPARTMENT STORES AND 
CHAINS? Selling is our business, but 


and warehousing can be includéd to give you a WEST 
COAST BRANCH IN 1947. We guarantee complete 
pte accounts so necessary to your sales 








Pr Aderese a L-168, sare of HARDWARE fe 
106 East 42nd St, New York 17, N. 








FOR EXPORT 
BUT PAYMENT IN USA 


EXCLUSIVE EXPORT REPRESENTATIVE 
SHOWROOM, NEW YORK, 5TH AVE. 
SELLING TO EXPORTERS ONLY. FOLLOW- 
ING OF THE LEADING CUSTOMERS. 
ONLY MANUFACTURERS NEED REPLY. 
COMMISSION — FULL COVERAGE. EX- 
CELLENT SALES STAFF. 


ADDRESS BOX L-167, CARE HARDWARE AGE 
100 EAST 42ND STREET, NEW YORK 17, N. Y. 














(Classified Opportunities continued on page 262) 
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[Accounts Wanted 


| Accounts Wanted 


| Positions Wanted | 





LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE By Experienced 
Sales Organization. Well Acquainted with Hard 
ware, Automotive, Electric Supply Jobbers and 
Chains. Boston Showroom and Warehouse. Dun 
and Bradstreet rated. Address Perkins Sale 
Co., 610 Newbury St., Boston 15, Mass. 





I AM SELLING OVER 300 WELL RATED 
RETAIL HARDWARE AND VARIETY 
STORE ACCOUNTS in the States of Oregon, 
Washington, Idaho and Montana. Cover the ter- 
ritory regularly and if line accepted will send you 
business the first day out. Address W. M. Clark, 
P. O. Box 2248, Portland, Oregon. 





REPRESENTATIVE DESIRES TO REPRE- 
SENT FACTORIES ON A COMMISSION 
BASIS selling to Jobbers, Department Stores, 
Furniture, Premium and Large Retail Outlets, 
for St. Louis and Surrounding Territory. Ad- 
dress Box L-162, care of Harpware Ace, 106 
East 42nd St., New York 17, N. Y. 


ACCOUNTS WANTED. MANUFAC. 
TURER’S AGENT DESIRES LINE FOR NEW 
JERSEY, contacting Hardware Dealers, Lumber 
Yards, Builders’ Hardware Dealers. Aggressive 
coverage. Commission Basis. Will carry stock. 
Address Box L-164, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y 


EXPERIENCED SALESMAN COVERING 
EASTERN KENTUCKY calling on the Hard- 
ware and General Store Trade desires Additional 
Line of Quality Merchandise. Now selling bat- 
teries for radios and automobiles. Best of refer- 
ences. Commission basis. Address Odus Bran- 
denburg, Heidelberg, Kentucky. 

















WANT ADDITIONAL LINES 


Established Sales Organization traveling three ag- 
gressive 


. Wants Exclusive 


| COVERING 


| ware, 


ATTENTION MANUFACTURERS REPRE- 
SENTATIVES. This ad is inserted to attract 
attention of reliable, established representatives, 
of good character, who desire to make contact 
with reputable manufacturer, whose line is a 
direct to dealer line. If you can successfully 
sell a household specialty of outstanding merit 
and sales appeal, to the hardware dealer and de- 
partment store houseware buyers, write me, giv- 
ing full details about yourself and reierence. 
Have sales openings in Ohio, Western Pennsyl- 
vania, Indiana, Kentucky and West Virginia. L. 
Robert Wittrock, District Sales Manager, 8510 
Linwood Ave., Cleveland 6, Ohio. 


WANTED BY EXPERIENCED SALESMAN 
MICHIGAN A COMPLETE 
COMPETITIVE LINE of Plumbing Specialties. 
Have called on wholesale and retail hardware 
plumbing trade for past twenty-five years. Have 
contact with all DTU Stores. Address Box L- 
173, care of Harpware Acz, 100 East 42nd St., 
New York 17, N. Y 


MICHIGAN AND OHIO TERRITORY. DI- 
RECT FACTORY LINES WANTED for Hard- 
Paint, Department Stores and Jobber 
Trades. Attractive Office and Display Rooms 
well located in Detroit. Experienced representa- 
tives with large Clienteles. Address Callan-Sharp 
Co., 18970 Grand River Ave., Detroit, Mich. 


MANUFACTURERS’ AGENTS’ DESIRE 
LINE FOR NEW JERSEY, Contacting Lumber 
Yards, Hardware Dealers, Mill Supply Houses, 
12 years in territory. Aggressive coverage. Com- 
mission basis. Will carry stock. Address Box 
L-103, care of Hanpwarz Aes, 100 East 42nd St., 
New York 17, N. Y. 


MANUFACTURER’S REPRESENTATIVE 
SEEKS EXCLUSIVE LINE of Hardware, 
Plumbing, and Building Supply. Now contact- 
ing jobbing trade only in Kansas, Nebraska and 
Western Iowa. Prestige representation with out- 
standing accounts in this territory. Only imme- 
diate unlimited deliveries considered. Address 
Box L-156, care of Harpware AGz, 100 East 42nd 
St., New York 17, N. Y¥ 























8. an 
of Manufacturer of Quality Fishing *eauipment and 
—,,€ Lines. Please send catalog & pertinent in- 


H. M. LOGSDON & CO. 
82 W. Washington St. Chicago 2, tinols 








DISTRIBUTION IN MEXICO 


Aggressive, reliable hardware man going into 
business for own account looking for exclusive 
quality lines. Available small capital, first 
class references, large experience, thorough 
knowledge inport, representation, distribution 
problems. Kindly 
Address Box L-153, eare of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








WESTERN STATES 
SALES aphyeactpcecnape 
We are expanding our sales program the 
Western States and desire additional 4 lines for 
hardware, electrical, plumbing and dept. store trade. 
Branch Offices: 

San Francisco — Seattle —- Salt Lake City — Denver 

PAUL S. ANDERSON CO. 
672 W. Washington Bivd. Los Angeles 15, Calif. 








MANUFACTURERS ATTENTION 


AGENT FOR THE PROVINCE OF QUEBEC 
WISHES ADDITIONAL LINES IN HARDWARE, 
ELECTRICAL APPLIANCE AND AUTO SUP- 
PLIES. COMMISSION BASIS. 


CONTACT LUCIEN CLEMENT, 


CLEMENT FRERES LTD. 
4520 HINGSTON—N.D.G., MONTREAL, CANADA 











MANUFACTURERS’ 
REPRESENTATIVE 
GIVING COMPLETE AND INTENSIVE COVER- 
AGE ABAMA, ARKANSAS, LOUISIANA, 


MississiPPt AND TENNESSEE DESIRES AD- 
DITIONAL LINES. or MADE EXCLU- 
ba NY TO JOBBERS. COMMONWEALTH 
SA co., P. 0. BOX 1804, JACKSON 2, 
MISSISSIPPI. 
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TOBBER DISTRIBUTION FOR WISCON- 
SIN AND MICHIGAN. Established manufac- 
turers’ distributors with contacts among Wis- 
consin and Michigan dealers in hardware, im- 
plements, hatcheries, feed mills, lumber, and elec- 
trical fields ready to take on additional lines. 
Experienced personnel well known in their area. 
Write Pitman & Co., 822 W. Winnebago St., 
Milwaukee 5, Wis. 





NATIONAL DISTRIBUTORS 
Eetablished— Reliab! Aqgrenanive 
ANCO CORPORATION, Pittsburgh 22. Pa. 
Brench Offess 
Gew York - Philadelphia - Detroit - Cleveland - Louisville 


oe 2 ome 6 We will carry the 
accounts or you can bill direct. 


Write for further savormetion end references. 


PACIFIC COAST REPRESENTATION 


ESTABLISHED MANUFACTURERS’ AGENTS, 
SELLING HARDWARE MARINE OUTLETS, 
COVERING CALIFORNIA, OREGON AND WASH- 
INGTON. WRITE US. 

KING, SHEA & POSTON 


604 Mission Street, San Franciseo 5, California 























[ Positiows Wanted | 


MANUFACTURER’S REPRESENTATIVE 
WITH FOLLOWING among furniture, hard- 
ware and building supply jobbers, chain and de- 
partment stores throughout New England desires 
to contact an established manufacturer in need of 
able and thorough coverage in this territory. Ad- 








dress Box L-154, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 


37 YEAR OLD DISTRICT MANAGER pres- 
ently employed by Eastern Hardware Manufac- 
turer wants similar connection with manufacturer 
distributing through wholesale hardware outlets. 
Wide following among all hardware jobbers and 





most mill supply houses in Texas, Oklahoma, 
Louisiana, New Mexico and Arkansas. Address 
Box L-176, care of HarpwAare Acr, 100 East 


42nd St., New York 17, N. Y. 





| ECUTIVE OF 
LIMINARY 


PUSITION WANTED AS GENERAL AS 
SISTANT IN MED@®UM SIZED RETAIL 
HARDWARE BUSINESS as On-The-Job Trainee 
under G. 1. Bill for veterans. Not interested in 
locating in N. E. States or chain store positions. 
Navy veteran, aged 48, married, must give two 
weeks notice to present employer before accepting. 





Address J. L. Brown, 829 Temple Lane, New- 
port News, Va. 
SALES MANAGER, EXPERIENCED EX. 


ABILITY, 49, SEEKS PRE- 
CONFERENCE WITH MANU 
FACTURER requiring increased annual volume 


of sales through Wholesale Hardware, Mill Sup 
ply, Department Store; Allied Domestic and 
Foreign Jobbers. Sound background, capable or- 


ganizer, modern understanding advertising and 
sales promotion. Present connection nets $10-12M 
but transfer of Corporation’s Stock indicates ad- 


visability of change during 1947. Reply Box 
L-91, care of Harpware Ace, 100 East 42nd St., 
New York 17, N. Y. 





| Basiness Opportunities | 


FILES, INDUSTRIAL. LARGE QUAN- 
TITY JOB LOT, FIRST QUALITY. 20 Sizes. 
As much as 60% below factory price. Sell all or 
part. Can be exported. Phone GR 7-7149. Job 
Lot Trading Co., 56 Ludlow St., New York, 
- « 


N. 








BLU-MOL HACK SAW BLADES. 36,000 
BLU-MOL High Speed No. 10”32T Hand Hack 
Saw Blades. Packed six to the package. In 
gross lots, $12.00 per gross. 10 gross or more, 
$10.00 per gross. Net Cash. Manufacturers Sales 
& Distributing Co., 5005 Euclid Avenue, Cleve 
land 3, Ohio. 





DO YOU CONTACT STORES WITH LOCK- 
SMITHING DEPARTMENTS? They Need 
Technical Information. Locksmith Ledger tells 
how to service locks, fit keys, repair door closers, 
etc. Shows inside lock views, service tricks, use 
ful shop information. Suggest a subscription. 
Liberal commission. Write Ledger, 512 Bergen 
Avenue, Jersey City 2, N. J. 





Ladd's Condensed Discount Book 
Contains Discount Tables from Large Diseount Book. 
Useful aid in quickly determining net discounts from 

Ye—\—1Y2 to 992% .-- ($2.75 a copy) 
COUNT BOOK Ne. 4... $20.00 a copy 
Send check with order te 
HENRY FASIG — PUBLISHER 
27 MORGAN AVE., EAST HAVEN, CONN. 








EXPORTERS 
Amazing patented screw holding screw drivers. Re- 
moves, inserts screws instantly hard-to-get places, 
7 models; tremendous market, big repeats. 

Staple Driver For All Wiring Purposes 
Big repeat orders for staples. 10% comm. These 
patented labor saving tools easily sold, big quantities. 
Write or wire, literature, details promptly sent. 

MILLEN MFG. CO. 
515 MILLER BLDG. BOSTON, MASS. 








FACTORY WANTED 


RAILROAD SIDING AND MAIN HIGHWAY: 
CITY WILL BUILD BUILDING FOR OCCU- 
PANCY JULY 15. 20,000 SQUARE FEET OR 
MORE AVAILABLE. CONTACT 


CITY CLERK, 
FENNIMORE, WISCONSIN 











WE WILL PURCHASE FOR CASH 
COMPLETE STOCKS & EQUIPMENT OF 
HARDWARE, HOUSEWARES, PAINT STORES, 
BUILDING MATERIAL & PLUMBING SUPPLY 
HOUSES 
Write Us What You Have To Offer 
MILTON SUPPLY COMPANY 
U. S. ROUTE #1 FORD, PA. 

Ne Steck Too Large Or Ph 











HARDWARE AGE 
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SCHAR 
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WARE AGE 


A NEW POPULAR PRICED REEL! (ipNccgetmmans X 
SSSR Mselling Price $2.50 Each| ai! cround pocket knife, suntintous\ 















RKER-O-KIL 
WEED BURNER 


2000° F. Flame 


Used on the farm, ranch and sub- 
urban home—for burning green 
weeds, brush, sprouts; also for 
light blacksmithing, thawing, dis- 
infecting. Thousands in use. 


Write for Circular No. 53 and Dealer's Prices 
—or order stock from your jobber. 


KER-O-KIL MFG. CO. 


GETTYSBURG, PA. er 
REDWOOD CITY, CAL. 


NEW MONEY-MAKER 


Sipco Soakers come 
‘ with connections at 
either end or bag 














Cz roy 


Bag Type soaker 
comes in lengths 
up to 50 feet. 


SEEPAGE IRRIGATION FOR LAWN AND GARDEN 
© 25% faster than sprinklers © Eliminate soll washing 


© Water area controllable © Covers larger areas 
© Move without getting wet © Lanatized to resist mildew 








Write today for illustrated folder 
SCHARTOW IRON PRODUCTS CO., Dept. 107-D, RACINE, 


SIPCO GROUND SOAKER 





WISCONSIN | 








You can hang your reputation on 


MOORE 


PUSH-LESS HANGERS 
PUSH-PINS 


They're dependable! Needed in every home 
for hanging light and heavy mirrors, pictures 
and wall decorations. 


Use MOORE Marking Tacks 
on your own display boards 


ORDER FROM YOUR JOBBER 


OORE PUSH-PIN COMPANY :- Since 1900 — 
113-25 Berkley Street, Phila. 44, Pa. 


swing ‘AWAY 


Reg. U.S. Pat. Off 


CAN OPENER 


$925 
































rr =" 
as a*screw-driver. Priced SS 88 





Wht Tenet —_ > 
















for quick sales — 
ROD BAG _ie 

| YOUR COST — 

— $7.50 per doz. 


No. FR—SS” Long Slipfit Solid Aluminum Rod with 
9” Butt. YOUR COST — $7.80 per doz. 
No, RB—36" ROD BAG made of Heavy Canvas. 
Ideal for any 2-piece Rod up to 70” YOUR COST 
— $2.40 per doz. 
IN COMBINATION — No. FR ROD and No. RB 
BAG. YOUR COST — $9.75 per doz. 
All Purpose voy — Fish- 

ing Reel — tw je, wt. 
4 ozs. Free AE tg “Alumi. 
num except knob. Fits all rods. 
Formerly $9.00 per doz. 
YOUR COST NOW— 

$540 per doz. 


1133 BROADWAY (cor. 26th St 
BERNARD GOLDWEBER NEW YOR IG NY 


Mitr. & Mirs. Representative — Phone WAtkins 9-6693 
2% Cash Discount if check accompanies order Net 10 days to 
rated firms All prices FOB NYC. Jobber Inquiries solicited 





CONCAVE CENTER SHAFT 
POR LEVEL WINDING 





No. 13 BCR — Bait Casting Reel... A new 

low-priced reel] made of Brass and Steel 

Nickel-Plated, with features formerly avail- 

able only in higher priced reels. 

Each Reel comes packed in a Self-Selling 
Display Box. Place on top of counters for 


quee turnover. 


Write for Complete Cata- 
Pocket and Hunt- 
ing Knives, Fishing Equip- 
ment and Sporting Goods. 




















satistac: ror 


Clipper 


BROWN & SHARPE 


HAIR CLIPPERS 
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OIL BURNING 
HOT WATER HEATER 


HEATING CAPACITY 40 GAL. 
TANK. 8 TURN COIL. 
~ BOX WICKING 
REINFORCED WITH 


ay CHROME STEEL BAND 


o> : All asbestos yarn 
d Ww i woven wit rass. 
ia - iaiaeas, A, Double set of wicks 
— in each box 6”, 7” 


puscRrin 
\ FLORENCE 









Mfgs. and Dist. of 
space heaters, oil 
- y *-. equipment & 
‘ 









Pilgrim Oil Burner Mfg. Co. 


S-ll WHITNEY ST HARTFORD. CONN 














KEEP YOUR EYE ON 
Holliwoe 


First in the field of Electric Table 
Broilers—soon to announce new ap- 
pliances that will be profit leaders 
for you. 





FINDERS MFG. CO. + 3669 $. MICHIGAN AVE. « CHICAGO 15, ILL. 
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Accessories Mfg. Co. ............ 203 “4 oer Hydraulic en Matinen 
Accmatool Co., Inc. ............ 252 te ee = Manning, 
BROODE RS ye Window | Screen Te Saiges 247 Marshall 
. é : wm Peeeuels Go... ciccccccce 259 in 
Low priced, build good will, Acme Shear Co. ..cciis.c.cccece 251 E Martin-Se 
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Magna-Metal Products Co. 
Makinen Tackle Co. 

Manning, Bowman & Co. 
Marshalltown Trowel Co. 
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“Flo-ter’’ COVERS + 


COLORED Pv ees” 


Your 
PROFITABLE 
PLUS—SALE! 


Made in California by 


FLORENCE TEXTILE PRODUCTS 
Dept. 34M 


1178 So. La Brea Ave. 
Los Angeles 35, Calif. 


*Registered trade mark of Corning Glase Werks 


















[sopBerRs 
Plastic Kitchen Knife Holders |) 


In Eye-Appealing Pastels — Red, Yel- 
Permanent- 
. Holds 5 Knives .. . 
Easily Cleaned. Retails $1.50. 


low, Green — Beautiful 
Polish Finish . 


Safe... 
Jobbers Solicited 


REPUBLIC MOLDING CORP. 


4647 West Lexington Street 


Chicago 44, Illinois 
































Remarkable 


HANDLE-TIGHT CLAMP 


AVAILABLE NOW TO 


MINUTE MOP USERS! 
Simple, Ingenioes Device! 


Quickly Attached by Anyone! Allows Rougher Usage! 


Safety-Tight for More E@feient Cleaning. Feature the New 
HAND GHT CLAMP. 4 real sales getter, 


i MOP CO. 


i3 E: 2a feo. 


CHICAGO 


ie) 


2% 
















MANY USES=MANY SALES 
Aduertised in 3,000 Putlications 





For... 


Delousing ra 
ltry Frowein 
eee oe 6 @ 
Drench and Protecting 
Dip for Fruit 

Pp o “ . 
‘ © — 
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|THE soume i. INSECTICIDE] 
identified By The Black Leaf 


Black Leaf 40 sells every month in the year—it never 
goes "dead." Turnover is steady—profit is steady. 


Widely and Consistently Advertised 


Over 3000 publications with a total circulation of over 

40 million carry Black Leaf 40 advertising. The manu- 

facturers of Black Leaf 40 are right in there 

= pitching’ ‘—and you, Mr. Retailer, are on the 

“receiving” end. Why not cash in on this big 

Zi time promotion by laying in an ample supply of 
wm = Black Leaf 40? 


ma Easy to Sell because it's Easy to Usel 


et )§6vTOBACCO 6BY-PRODUCTS & CHEMICAL CORP., 
Incorporated Louisville 2, Kentucky 








THEY LOOK FOR THE LEAF ON THE PACKAGE 
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ELECTRIC C 


QUALITY INSTEAD OF 
Br MASS PRODUCTION 


Customers Praise 
Larger Butter Yield! 


Every Dixie-Maid Electric Churn is 
built for long, trouble-free life. Greater 
churn capacity, size for size, than other 
makes. More butter per churning. Heavy 
duty, correct speed motor and rustproof, 
propeller-type dasher convert ALL the 
cream into butter, 

Ease of operation and ease of cleaning 
win friends among dealers and customers 


alike. 
DISTRIBUTORS: 


Dixie-Maid Electric Churns are 
in great demand by farmers, dairy- 
men and other butter producers. 
A few territories are still open. 


Write for Description and Prices Today 


SOUTHERN ELECTRIC PRODUCTS 


ANDERSON, SOUTH CAROLINA 





ali > Lawn Seed 
NS 


NATIONALLY 
ADVERTISED 
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EXTRA Profits this Spring 


Whitney Lawn Seed brings back old customers, brings in 
new. Outstanding for quality—super-refined, high germi- 
nation, grows better lawns. Outstanding for merchandising, 
too. The colorful Whitney packages and large easel card fur- 
nished, make effective displays in windows and inside stores. 


All Whitney advertising —in Better Homes & Gardens, 
Home Garden and Big City Newspapers — refers : 
lawn makers to Whitney Dealers for the FREE 
Valuable folder on Lawn Care. 

Act Now —to get extra profits — this spring. 



























IVP} Yeole @ BLACK RUBBER COATED 


FARM BASKETS 


Farmers, storekeepers, housewives ...anyone who han- 
dles fruits, vegetables, eggs and all types of root crops are 
prime prospects for Androck Farm Baskets. Quality con- 
| struction throughout with heavy coating of black rubber. 











BALE HANDLE 
with easy, 
& comfortable grip. 


RUBBER COATING 
prevents bruising 
of crops. 


BASKET SIZE 
13” top; { 
11” bottom 
11” high. I 
CAPACITY 
¥% bushel. 





RUBBER COATED FARM 
BASKET Cat. No. 2934 








THE WASHBURN COMPANY 


FACTORIES: WORCESTER, MASS., ROCKFORD, ILL., NILES, MICH 








HARDWARE AGE 


fed below are but a few of the top-selling leaders in 
d famous line of Red Devil Tools and Machines. Catalog 
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